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THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


THE  DETROIT  NEWS 


The  Detroit  Nefws 
TH^nner  of  the 
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The  Detroit  News 

Mkhigan*^  Largest  New^^ 


The  Goild  Medal  for  Meritorious 
Public  Service  by  a  Newspaper 


20zmo 

20*^500 


We  congratulate  staff  writers  David  L,  Ashenfelter  and  Sydney  P.  Freedberg 
for  their  professional  diligence  and  dedication  that  earned  this  prestigious 
award.  A 


Reporters  Ashenfelter  and  Freedberg  were  also 
honored  with  the  Sigma  Delta  Chi  Distinguished 
Service  Award  for  General  Reporting. 
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A  Great  City,  A  Great  Newspaper 

SAN  ANTONIO 


AND  THE  LIGHT 


Growing  Together. 

143,101 

122,556 


188,141 


LIGHT 
DAILY 
CIRCULATION 


LIGHT 

SATURDAY 

CIRCULATION 


,  LIGHT 
SUNDAY 
CIRCULATION 


San  Antonio  is  a  city  on  the  grow.  Growing 
in  population.  In  industry.  In  the  arts.  In  all 
the  facets  of  civic  and  business  life  which 
bring  about  rising  prosperity. 

The  San  Antonio  Light,  now  over  100  years 
old,  is  growing,  too.  Coming  of  age  along 
with  the  city.  Meeting  the  challenges  of 
the  decade  of  the  '80s  and  beyond. 

The  latest  census  figures  show  Metro*  San 
Antonio's  population  growing  from 
864,01 4  to  1 ,07 1 ,954  in  just  ten  years. 
This  is  a  vibrant,  optimistic  area,  bursting 
with  vitality  and  full  of  potential  for  even 
greater  economic  gains. 

•Standard  Metropolitan  Statistical  Area 
Bexar.  Guadalupe  and  Comal  Counties. 


The  Light  has  been  growing 
aiong  with  the  market  it  serves. 

March  March 

1981*  1982** 

DAILY  115,172  122,556  +7,384 

SATURDAY  138,106  143,101  +4,995 

SUNDAY  181,778  188,141  +6,363 

These  recent  circulation  figures  indicate  an  overwhelming 
acceptance  of  The  Light  by  the  growing  San  Antonio 
population.  ••Total  net  paid  (including  bulk) 

from  ABC  Publisher's  State- 
•ABC  Publisher  s  Statement  for  6  ment  for  6  mos  ending  March 
mos  ending  March  31,  1981  31  1982,  as  filed  with  the 

Audit  Bureau  of  Circulations, 
subject  to  audit  Comparison 
by  Light  Research 


San  Antonio  and  The  Light. 
Facing  the  future  with  confidence. 

San^A^^^Light 

FIRST  IN  TtXAS  community  SFRViCf 


Flint  Ink's  advanced  technology  and  expertise  in  bulk  manufacture  and  handling  offers 
you  a  consistent  product  for  improved  printing.  No  one  else  can  provide  you  with  a 
the  combination  of  Flint's  size,  manufacturing  facilities  and  a  proven  product.  f 
Flint  Ink  has  over  double  the  capacity  and  number  of  manufacturing  plants 
than  its  closest  competitor.  Furthermore,  Flint  provides  "local”  technical 
service  to  meet  the  needs  of  its  customers  across  the  country.  jjHlH 


CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE, 
DETROIT,  MICHIGAN  48230 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  ■  DETROIT  •  HOUSTON 
INDIANAPOLIS  ■  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOUS  •  NEW  ORLEANS 
NEW  YORK  •  PORTLAND  •  PROVIDENCE 
RICHMOND  •  SAN  FRANCISCO 


Salvador  Dat:  Nature,  Morte  Vivarrte 


The  Dali  Museum,  holding  one  of  the  world's 
largest  collections  of  work  by  a  single  artist 
opened  in  St  Petersburg  in  l^rch.  Almost 
15,000  visitors  enjoyed  the  exhibit  during  the 
first  month. 

St  Petersburg  Times  and  Evening  Independent 
Publisher  John  B.  Lake  b  one  of  a  small  group 
of  community  leaders  who  made  it  happen. 
Learning  that  Eleanor  and  Reynolds  Morse  of 
Qeveiand  were  seeking  a  home  for  their 
valuable  collection  —  93  oils,  nwre  than  1,000 
etchings  and  lithographs,  films,  sculptures  and 
other  obyefs  and  a  library  of  material  on  the 
Spanish  surrealist  —  Lake  and  others  raised 
public  funds,  marshalled  community 
enthusiasm  and  wooed  the  Morses  to 
St  Petersburg. 

The  museum  is  located  in  Nelson  Poynter  Park, 
named  for  the  late  chairman  of  the  Times 
Publishing  Company  It  is  on  the  downtown 
waterfront  next  to  the  St  Petersburg  campus  of 
the  University  of  South  Florida,  a  campus  that 
was  a  longtime  goal  of  Poynter’s. 

The  museum.  The  waterfront  park.  The  college 
campus.  All  express  the  efforts  of  these 
newspapers  to  make  the  community  we  serve 
the  b^t  place  in  the  world  to  live. 


^t.  Petersburg  elimrs 
&  Evening  Independent 


Workshops/Clinics/Seminars 

(National  and  Regional) 

APRIL 

25*30 — American  Press  Institute,  Newspapers  and  Telecommuni¬ 
cations,  Reston,  Va. 

26-28 — Mid-America  Press  Institute,  Today’s  Living,  Today’s  Dollar 
seminar,  Bel  Air  Hilton,  St.  Louis,  Mo. 

26-30— Knight-Ridder  Newspapers  Institute  of  Training,  Effective 
Management  Skills,  Miami,  Fla. 


MAY 

2- 7 — American  Press  Institute,  Suburban  and  Zoned  News  Cover¬ 

age.  Reston,  Va. 

3- 6— Location  82;  Solvang,  5th  annual  photo  workshop,  Cali¬ 

fornia  State  University,  Long  Beach,  Calif. 

7 — Maryland-Delaware-D.C.  Press  Association’s  advertising 

workshop,  Jonathan’s,  Dover,  Del. 

10-12 — Seminar  Week  in  Long  Beach,  sponsored  by  Rochester 
Institute  of  Technology,  Long  Beach  Convention  Center,  Long 
Beach,  Calif. 

10-13 — Wsishington  Journalism  Center,  The  Public  and  the 
Media,  Washington.  D.C. 

12-16 — Knight-Ridder  Newspapers  Institute  of  Training,  Managing 
with  Unions,  Miami,  Fla. 

14— Maryland-Delaware-D.C.  Press  Association’s  advertising 

workshop,  Ramada  Inn,  Baltimore. 

16-18— Newspaper  Readership  Project  for  editors  in  Ky.,  Tenn.,  Ind., 
Ohio,  W.Va.,  Lexington  (Ky.)  Herald  and  Leader,  Lexington,  Ky. 

16- 19 — Circulation  Promotion  seminar,  presented  by  INPA,  Hyatt 

Regency,  Chicago. 

17- 19 — Managing  People  in  the  Circulation  Department,  spon¬ 

sored  by  ANPA,  ICMA,  NPRA,  Radisson  Hotel,  Chicago. 

20- 22 — First  Amendment  Congress.  First  Amendment  Values  In 

Changing  Information  Systems,  Xerox  International  Center,  Lees¬ 
burg,  Va. 

21- 23 — Society  of  Newspaper  Design-University  of  Newspaper 

Design  Workshop,  Gannett  Hall,  Columbia,  Mo. 

22 — Penney-Missouri  Family/Lifestyle  Seminar,  Lincoln  Plaza,  Okla¬ 
homa  City,  Okla. 

23-26— ANPA/INPA  Strategic  Planning  Seminar,  La  Coquille 
Club,  Palm  Beach,  Fla. 

25 — Newspapers  and  Marriage  Mail,  Amfac  Hotel  and  Resort, 
Dallas-Ft.  Worth  Airport,  Tex. 

JUNE 

1-3 — Advertising  Training  Seminar,  Pennsylvania  Press  Institute, 
PNPA  Press  Center,  Harrisburg,  Pa. 

4-5— Stanford  Editor’s  Conference,  Rickey’s  Hyatt  House,  Palo 
Alto.  Calif. 

4-6— Mid  America  Press  Institute  seminar  for  copy  editors, 
Indianapolis 

6- 11 — Modern  Media  Institute,  Writing  Center  Seminar  for 

Journalism  Professors,  St.  Petersburg,  Fla. 

7- 10— Washington  Journalism  Center,  The  Changing  Economy, 

Washington,  D.C. 

16-18— Canadian  Design  Workshop,  sponsored  by  Vancouver 
Sun,  Hotel  Vancouver,  Vancouver,  B.C. 

27-29— Inland  Small  Newspaper  Cost  Clinic,  (newspapers  under 
15,000),  Chicago,  III. 

28 — Business  Finance  for  Non-Business  Managers,  Knight-Ridder 
Institute  Training  Seminar,  Miami,  Fla. 

27-July  2— American  Press  Institute,  Marketing  the  Daily  Newspaper  Semi¬ 
nar,  Stanford  University,  Palo  Alto,  Calif. 
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La  Vicki  Ajueiicaiui:  a  thineen  part  series 
piihlisljed  in  Tlje  Dallas  Morning  Neus,  December  6-18,  1981 

SOMETIMES  BEING  AN 
EDITORIAL  LEADER  MEANS  LOOKING 
CLOSER  AT  TIMELY  NEWS.T0  SEE  THE 
STORIESTHATSPANTREGENTHRY 


Besides  keeping  us  speaking  people  from  differ-  response  was  —  frankly  — 

informed  about  ent  countries  and  genera-  overw  helming.  Impressed 

w  hat’s  happening  tions  see  themselves.  \(’hat  by  both  the  quality  of  the 

today,  a  newspaper  has  a  they  expected  from  the  La  Vida  Americana  series 

unique  opportunity  —  in-  American  dream.  And  how  and  the  level  of  commit- 

deed  an  obligation  —  to  much  of  it  has  come  true.  ment  it  reffected,  people 

provide  the  kind  of  in-depth  And  w  hile  The  Dallas  w  rote  us  to  say  how  “in¬ 
journalism  that  illuminates  Morning  News  was  extraor-  formative”,  “provocative”, 

broader,  more  complex  fac-  dinarily  proud  of  the  pieces  “enlightening”,  “compre- 

ets  of  the  life  a  community  that  we  published,  reader  hensive”  and  “construc- 

shares.  tive”  it  was.  And  for  a 

new  spaper  that  believes  in 
delivering  more  than  cur¬ 
rent  events,  it  was  espe¬ 
cially  gratifying  to  receive  a 
letter  that  said,  “At  long  last, 
the  Hispanic  experience  has 
been  placed  in  its  true  per¬ 
spective”. 


paLLa;si  pomutoi 

The  Voice  of  Texas. 


which  is  w  hy  The  Dallas 
Morning  New  s  undertook  a 
three  month  natit)nal  study 
of  the  historical,  sociologi¬ 
cal,  religious  and  political 
threads  that  form  the  fabric 
of  the  Hispanic  experience. 
To  learn  how'  Spanish- 


Hispani»^merica 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


AMH. 

MAY 

JUNE 

1  }  3 

1 

1  2  3  4  5 

4  5  6  r  *  9  10 

2  3  4  5  6  7  8 

6  7  8  9  10  11  12 

11  1?  13  14  IS  16  17 

9  10  11  1?  13  14  IS 

13  14  IS  16  17  16  19 

18  19  20  21  22  23  24 

16  17  18  19  M  21  22 

M  21  22  23  24  25  26 

29  26  27  28  29  X 

23  24  25  26  27  28  29 

X  31 

27  28  29  X 

*  Major  meetinga  in  bold  face 


APRIL 

25>28 — Newspaper  Research  Council  Conference,  Doubletree  Inn, 
Monterey.  Calif. 

26-28— American  Newspaper  Publishers  Association  Conven¬ 
tion,  Fairmont  Hotel,  San  Francisco. 

25-27 — PN-ANCAM  conference.  Red  Lion  Inn,  Pasco,  Wash. 

29 — International  Kenaf  Newsprint  Conference.  Hyatt  Regency 
Hotel,  San  Francisco. 

29-May  1 — Nevada  Press  Assn.,  Winnemucca  Convention  Center,  Winne- 
mucca,  Nev. 

MAY 

1 — UPl  Indiana  News  Editors  Awards,  Indianapolis  Museum 
of  Art. 

2-4 — Ohio  Circulation  Managers  Association,  Kings  Island,  Mason. 

2-5 — International  Newspaper  Promotion  Association,  Fairmont 
Hotel,  San  Francisco,  CalH. 

2- 5 — Society  of  American  Business  and  Economic  Writers,  Ala¬ 

meda  Plaza  Hotel,  Kansas  City,  Mo. 

4- 7 — American  Society  of  Newspaper  Editors,  Chicago  Marriott, 

Chicago,  III. 

5- 8 — National  Retail  Merchants  Assn.,  sales  promotion  and  mar¬ 

keting  conference,  Sheraton  Palace  Hotel,  San  Francisco,  Calif. 

911 —  New  York  State  Society  of  Newspaper  Editors  annual  con¬ 
ferences  The  Otesaga,  Cooperstown. 

912 —  Newspaper  Purchasing  Managers  Association,  Sheraton 
Resoil,  Lancaster,  Pa. 

913 —  International  Press  Institute  annual  general  assembly, 
Madrid,  Spain. 

11 — UPl  Newspapers  of  New  England  Awards  Ceremony,  Sher- 
aton-Tara,  Framingham,  Mass. 

12-15 — ^American  Association  of  Advertising  Agencies,  Green¬ 
brier,  White  Sulphur  Springs,  W.Va. 

12- 15— Catholic  Press  Association,  La  Posada,  Scottsdale.  Ariz. 

13- 14 — Allied  Annual  Publishers  Meeting,  Westwater  Inn, 

Olympia,  Wash. 

13-15— Ohio  Newspaper  Ad  Executives,  Kings  Island  Inn,  Kings 
Island,  Ohio. 

13-15— Florida  Newspaper  Advertising  and  Marketing  Executive 
Sales  Conference,  Marriott  Hotel,  Tampa,  Fla. 

14 — ^Washington  Post  Co.  annual  stockholders  meeting. 

1919 — New  York  State  Circulation  Management  Association. 

annual  meeting.  Holiday  Inn-Arena,  Binghamton,  N.Y. 

1919— Institute  of  Newspaper  Controllers  &  Finance  Officers, 
Hyan,  Hilton  Head,  S.C. 

1922—  National  Association  of  Advertising  Publishers,  Franklin 
Plaza  Hotel,  Philadelphia,  Pa. 

21 — UPl  Michigan  Editors  Conference,  Bay  Valley  Inn,  Bay 
City,  Mich. 

2924 — Mid-Atlantic  Circulations  Managers,  Myrtle  Beach  Hilton 
Motel.  N.  Myrtle  Beach,  S.C. 

2928 — International  Federation  of  Editors  &  Publishers  (FIEJ), 
Oslo,  Norway. 

25— Gannett  Co.,  Inc.,  annual  meeting  of  stockholders,  10  a.m., 
Rochester,  N.Y. 

2928 — Suburban  Newspapers  of  America,  Bellevue-Stratford, 

Philadelphia.  Pa. 

2931 — Gay  Press  Association.  Downtown  Hotel  Inn,  Denver,  Colo. 

JUNE 

3- 6 — National  Society  of  Newspaper  Columnists,  Grand  Plaza  Ho¬ 

tel.  Grand  Rapids.  Mich. 

910 — Newspaper  Division,  Special  Libraries  Assn.  Conference 
Westin  Hotel,  DetroH,  Mich. 

1912 — New  York  State  Dailies  Advertising  Managers  Bureau, 
Queensbury  Hotel,  Glen  Falls.  N.Y. 

12-18— Am  arican  Advertising  Federation  national  convention, 
Omni  International  Hotel,  Atlanta,  Ga. 

1917—  Association  of  Newspaper  Classified  Advertising  Mana¬ 
gers,  Doubletree  Inn,  Monterey,  Calif. 

1918 —  Second  Canadian  Design  Workshop,  Hotel  Vancouver 
Vancouver,  Can. 

1923—  54th  Annual  ANPA  Production  Management  Conference 
Dallas  Convention  Center,  Dallas,  Tex. 

2923 —  California  Ad  Executives  A^ociation,  Doubletree  Inn, 
Monterey,  Calif. 

2924 —  International  Circulation  Managers  Association,  Annual 
Conference,  New  York  Hilton  Hotel,  N.Y.C. 


Editorial  workshop _ 

By  Roy  H.  Copperud 


Fads  and  Foibles— No.  576 

Numbers  is  among  the  most  popular  of  current  fad  words, 
as  used  in  reference  to  anything  that  involves  figures.  When 
the  weatherman  reports  on  television  about  the  day's  temper¬ 
atures,  does  he  say, “Let’s  look  at  the  readings?”  No,  he 
says,  “Let’s  look  at  the  numbers.”  Numbers  has  displaced 
percentages,  ratios,  measurements,  scores,  records,  quotas, 
amounts,  tallies,  totals,  and  many  another  expression  is 
usually  called  upon  in  a  particular  context.  The  obsession 
with  numbers  is  likely  to  be  soon  forgotten,  however,  because 
it  is  just  a  mannerism  that  offers  no  advantage. 

The  interesting  question  is  what  prompts  such  crazes,  and 
why  people  use  fad  words  long  after  they  have  become  tire¬ 
some.  Is  there  anything  about  numbers  that  can  explain  its  use 
in  preference  to  any  of  the  more  usual  and  appropriate  terms 
(readings,  for  example,  in  relation  to  temperatures)?  If  so,  the 
reason  for  the  attraction  is  not  apparent.  People  like  to  be 
considered  up  with  the  times,  of  course,  and  that  explains 
why  they  imitate  the  novelties  they  hear  or  read.  Novelty  acts 
like  a  magnet. 

It  is  surprising,  too,  how  much  staying  power  some  fad 
expressions  have.  Take,  for  example,  point  in  time.  This  has 
been  widely  and  endlessly  ridiculed  since  the  Watergate  hear¬ 
ings,  but  it  is  just  as  popular  with  the  bureaucracy  as  ever.  Fad 
words  will  be  with  us  always.  They  have  some  excuse  when 
new,  as  providing  titillation,  but  by  the  time  they  grow  wide¬ 
spread  they  are  boring. 

Fowler  dealt  with  this  subject  under  the  heading  vogue 
words,  which  he  classified  under  several  designations.  The 
danger  of  being  dogmatic  on  this  subject  is  shown  by  the  fact 
that  many  of  his  examples  can  now  only  be  called  standard. 
Fowler  says  one  group  of  vogue  words  owe  their  popularity 
“to  the  joy  of  showing  that  one  has  acquired  them,”  a 
felicitous  description  that  applies,  I  think,  to  any  vogue  word. 
*  *  * 


When  I  was  in  the  third  grade,  the  teacher  enjoined  us  not  to 
use  what  she  called  a  double  subject.  That  is,  we  were  told  not 
to  say,  “Jim  Smith,  he  finished  first,”  but  rather  “Jim  Smith 
finished  .  .  .  ”  or,  if  the  subject’s  name  was  already  given  in 
the  context,  “He  finished  ...” 

Yet  the  Parade  Sunday  supplement,  in  Walter  Scott’s 
“Personality  Parade,”  a  fascinating  feature  devoted  to  ques¬ 
tions  from  readers  and  answers  from  the  editors  about  the 
private  (and  public)  lives  of  celebrities,  often  uses  the  follow¬ 
ing  formula  for  questions:  “Fernando  Valenzuela,  the  ball¬ 
player — did  he  marry  his  childhood  sweetheart?”  If  this  isn’t 
a  form  of  a  double  subject.  I’ll  eat  it. 

Now,  my  third  grade  teacher  was  trying  to  get  us  to  improve 
our  English,  and  I  do  not  assume  that  the  editors  of  Parade  do 
not  know  any  better.  My  assumption  is  that  they  are  intent  on 
catching  the  roving  eye  of  the  reader,  and  since  questions 
about  people  do  not  lend  themselves  to  putting  the  name  first, 
the  editors  resort  to  the  double-subject  device  instead  of 
saying,  “Did  Fernando  Valenzuela  marry  his  childhood 
sweetheart?” 

Moving  the  name  forward  strikes  me  as  a  little  frantic.  It 
seems  to  indicate  a  lack  of  confidence  by  the  editors  in  Per¬ 
sonality  Parade,  causing  them  to  think  it  necessary  to  grab  the 
reader  by  the  ears  and  pull  him  into  the  item.  My  opinion  is 
that  the  editors  are  worrying  over  nothing.  Personality  Parade 
is  interesting  enough  without  having  to  resort  to  such  tricks  to 
seize  attention. 
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The  Mutual  Insurance  Company 


LIBEL 

INSURANCE 


deductibles  begin  at  $2500  and  go  as 
high  as  $25,000  in  Mutual  and  $1000  to 
$1500  in  Potomac.  Group  rates  are 
available  upon  request.  It  should  be 
noted  that  Mutual  does  not  carry  a 
surcharge  in  any  state.  Nor  is  any 
member  of  a  group  surcharged  because 
of  bad  experience. 


The  Ides  of  March  have  past!  But 
libel  cases  are  ever  with  us!  Fortunate¬ 
ly  for  newspaper  publishers  in  the 
United  States,  Canada  and  related  ter¬ 
ritories,  libel  insurance  of  a  compre¬ 
hensive  nature  is  available  through 
the  Mutual  Insurance  Company  Lim¬ 
ited  of  Hamilton,  Bermuda,  to  members 
of  the  American  Newspaper  Publishers 
Association,  and  for  non-members  of 
the  Association,  in  the  weekly  newspa¬ 
per  field,  this  insurance  is  available 
through  the  Potomac  Insurance  Com¬ 
pany  Limited  of  Hamilton,  Bermuda,  a 
wholly-owned  subsidiary.  These  poli¬ 
cies  are  occurrence  policies  .  .  .  not 
claims  made.  And  they  are  not  limited 
as  aggregate  policies  which  would  ap¬ 
pear  to  be  the  situation  with  other  in¬ 
surances  in  this  field  with  which  we  are 
acquainted.  We  would  also  point  out 
that  Mutual  is  the  only  company  doing 
business  with  U.S.  insureds  which, 
without  quibble  or  question,  answers 
in  punitive  damages  in  every  state  in 
the  United  States.  It  should  be  noted 
that  many  liability  carriers  are  at¬ 
tempting  to  influence  state  laws  and 
state  courts  to  declare  payment  of 
punitive  damages  contrary  to  public 
policy.  With  this  position  we  strongly 
disagree.  We  urge  you  to  check  with 
your  insurance  company  and  your  in¬ 
surance  policy  if  you  are  not  insured  by 
Mutual  or  Potomac,  to  see  what  they 
say  on  this  subject.  The  limits  of  liabil¬ 
ity  in  Mutual  are  $10,000,000  and  in 
Potomac  $1,000,000  per  occurrence.  The 


The  Mutual  Insurance  Company 


Including:  Territorial  Insurance  Company 
Potomac  Insurance  Company  Limited, 


POST  OFFICE  BOX  1179 


TELEPHONE:  (809)  292-7633 


I 


Limited,  of  Hamilton,  Bermuda 


—  4 


Interest  in  and  applications  for  First 
Amendment  insurance  continue  to 
grow.  This  insurance  is  now  available 
through  the  Potomac  Insurance  Com¬ 
pany  Limited  as  well  as  Mutual.  Limit 
of  liability  for  defense  costs  in  First 
Amendment  insurance  is  $1,000,000 


STRIKE 

INSURANCE 


On  or  about  May  15,  Territorial  In¬ 
surance  Company  will  mail  to  all  ANPA 
daily  members  applications  for  strike 
insurance.  This  insurance  is  available 
for  entry  only  one  time  a  year;  namely, 
prior  to  July  1  in  any  year.  Applications 
must  be  received  in  Bermuda  by  June 
25,  1982  to  participate  in  the  year 
1982/83.  Detailed  information  is  avail¬ 
able  from  the  Mutual  offices  listed 
below  and  will  be  contained  in  the 
materials  mailed  to  each  ANPA  daily 
newspaper  member  as  mentioned 
above.  We  urge  you  to  pay  careful 
attention  to  this  material. 


Limited,  United  Insurance  Company  Limited 
and  Mutual  Reinsurance  Company  Limited 


HAMILTON  5,  BERMUDA 

Send  all  mail  via  OVERSEAS  AIRMAIL 


FIRST  AMENDMENT 


INSURANCE 


whether  in  Mutual  or  Potomac.  De¬ 
ductibles  and  rates  are  the  same  as  for 
the  same  amount  of  libel  insurance  as 
would  relate  to  the  First  Amendment 
amount  taken  up  to  $1,000,000.  First 
Am.endment  insurance  cannot  be 
bought  without  libel  insurance. 


Limited,  of  Hamilton,  Bermuda 
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The  fourth  estate 


Rob«rt  U.  Brown,  ProsMont  amt  Edttor 
FanMnand  C.  Taubnar,  Pubtlahar 


Jamat  Wright  Brown 
Publlshar,  Chairman  oltha  Board,  1912-1959 


Legalized  execution 

An  itemized  progress  report  on  the  libel  suit  against  the 
Alton  Telegraph  reads  like  a  mystery  story  on  how  to  murder 
a  newspaper  legally.  Agatha  Christie  couldn’t  have  done  any 
better. 

This  case  has  newspaper  editors  and  libel  lawyers  shaking 
their  heads  in  wonderment  as  to  how  and  why  it  happened 
and  in  fear  as  to  when  it  might  be  repeated  against  another 
newspaper  elsewhere.  It  contains  all  those  developments 
that  never  should  have  taken  place,  but  did,  and  all  those 
adverse  decisions  that  never  had  been  made  before. 

It  had  never  happened  before  but  the  newspaper  was  sued 
for  libel  because  of  something  it  never  printed.  The  plaintiff 
obtained  a  shattering  judgment  of  $9.2  million  dollars 
because  of  a  memorandum  two  reporters  wrote  but  was  nev¬ 
er  published.  The  appellate  court  rejected  without 
explanation — which  in  the  memory  of  most  attorneys  had 
never  been  done  before — a  friend-of-the-court  brief  from  an 
imposing  array  of  newspapers  and  journalistic  organizations 
who  were  concerned  with  the  free  press  aspects  of  the  case. 
Unable  to  post  a  bond  (which  was  larger  than  the  libel 
judgment)  while  appealing  the  matter,  the  newspaper  was 
forced  to  file  a  reorganization  plan  under  the  federal  bank¬ 
ruptcy  laws.  The  newspaper  would  have  been  forced  to  sus¬ 
pend  under  this  procedure  but  the  plaintiff  apparently  re¬ 
lented  and  settled  his  suit  for  around  $1  million. 

It  is  an  outrageous  scenario  that  we  fear  will  be  repeated. 


More  on  lobby  blitz 

Last  week,  with  reference  to  the  use  of  several  million 
stockholders  and  more  than  a  million  employes  in  the  lobby¬ 
ing  efforts  of  AT&T  against  H.R.5158,  E&P  said  it  was  doubt¬ 
ful  “that  the  members  of  Congress  have  ever  been  subjected 
to  such  pressure  from  one  corporation  .” 

In  a  letter  to  the  Newark  Star-Ledger  last  week.  Con¬ 
gressman  Matthew  J.  Rinaldo  of  New  Jersey  said  he  had 
received  more  than  10,000  letters  on  the  subject  in  the  past 
two  weeks  “most  of  them  from  AT&T  shareholders,  pension¬ 
ers,  and  Bell  employes.  ’’ 

Multiply  those  figures  by  the  almost-550  members  of  the 
House  and  Senate  and  you  get  a  picture  of  what  we  meant  by 
“pressure.” 

As  yet,  no  member  of  Congress  that  we  know  of  has  com¬ 
plained  about  the  large  volume  of  letters  received  in 
opposition  to  this  legislation.  We  wonder  what  their  reaction 
would  be  if  the  same  number  of  letters  had  been  received  in 
/avor  of  legislation  supported  by  a  major  corporation.  We  feel 
this  sort  of  orchestrated  letter-writing  campaign  will  offend 
many  members  of  Congress  and  boomerang  against  AT&T’s 
interests. 
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Allbritton’s  top  negotiator 
lays  his  cards  on  the  table 


By  John  Consoli 

As  negotiations  for  the  purchase  of  the 
New  York  News  came  down  to  the  wire 
this  week,  the  chief  negotiator  for  Joe  L. 
Allbritton  said  he  saw  a  50-50%  chance 
that  agreements  with  all  1 1  unions  would 
be  reached  by  the  midnight  April  25 
deadline. 

William  Dean  Singleton,  the  31-year 
old  Texas  native,  who  is  president  of 
Allbritton’s  newspaper  division,  said  the 
unions  were  “really  trying  like  hell”  to 
come  up  with  the  manpower  concessions 
that  Allbritton  feels  would  be  necessary 
to  keep  the  paper  viable  should  he  choose 
to  acquire  it. 

Singleton  anticipated  that  should  the 
unions  agree  to  necessary  concessions,  it 
would  not  be  until  sometime  right  before 
the  talk  deadline  and  said  it  was  doubtful 
that  the  April  25  deadline  would  be 
extended. 

As  an  added  incentive  to  get  union 
members  to  retire  early  or  resign  by  the 
deadline  date,  Allbritton  bargainers  have 
offered  substantial  buy-outs  of  up  to 
$55,000  in  cash  per  employee.  The  unions 
have  until  deadline  day  (April  25)  to  come 
up  with  a  list  of  those  accepting  the  buy¬ 
outs.  All  buy-outs  agreed  to  by  the 
deadline  date  will  be  charged  to  the  Tri¬ 
bune  Company,  the  current  owner. 

Should  negotiations  for  the  purchase  of 
the  News  fail,  Singleton  said  Allbritton 
will  continue  to  look  elsewhere  around 
the  country  to  expand  his  newspaper 
operations. 

“Mr.  Allbritton  told  the  unions  ‘If  I 
don’t  buy  the  Daily  News,  all  I’ll  have  left 
is  my  money’,”  Singleton  said. 

Meanwhile,  as  negotiations  intensified, 
there  were  rumblings  from  some  union 
officials  over  having  to  deal  through  Sing¬ 
leton,  whom  they  categorized  as  being  a 
young  out-of-towner  who  is  naive  to  the 
realities  of  running  the  largest  newspaper 
in  the  country. 

Singleton  admits  that  the  size  of  the 
News  “dwarfs”  any  other  paper  Allbrit¬ 
ton  owns  or  has  owned,  but  said  in  many 
instances  he  sees  no  difference  in  running 
the  News  than  he  does  running  some  of 
the  existing  Allbritton  properties  such  as 
the  Trenton  Times  in  nearby  New  Jersey. 

“If  you  convert  our  broadsheet  pages 
in  Trenton  to  tabloid  pages,  we  run  more 
pages  in  Trenton  than  the  Daily  News,” 
Singleton  said.  “In  Trenton,  we  have  26 
composing  room  people.  At  the  News 
there  are  now  565.  That’s  not  to  say  we 


could  get  out  the  News  with  26  compos¬ 
ing  room  people,  but  we  certainly  don’t 
need  565.” 

“It’s  sometimes  hard  to  see  the  forest 
from  the  trees,”  he  said.  “Sometimes  an 
outsider  can  see  things  better.  If  you  take 
the  same  amount  of  news  pages  or  news 
stories  that  appear  in  the  News  each  day 
and  compare  that  with  other  newspapers 
running  the  same  amount,  you’ll  find  the 
manpower  at  the  News  is  far  out  of  kil¬ 
ter.” 

Low  key 

Throughout  his  six-year  relationship 
with  Joe  Allbritton,  Singleton  has  kept 
such  a  low  profile  that  few  people  em¬ 
ployed  by  AUbritton-owned  newspapers 
and  fewer  people  within  the  newspaper 


Every  Saturday  since  1884 


“I  was  there  looking  at  the  paper,  but  it 
cost  more  money  than  I  could  afford,” 
Singleton  said.  “One  of  Mr.  Allbritton’s 
people  suggested  I  might  work  for  him. 
Mr.  Allbritton  said  OK  and  put  me  in 
charge  of  the  newspaper.” 

Begins  career  at  15 

Singleton  went  to  work  for  his  first 
newspaper,  a  weekly  in  Graham,  Texas, 
while  he  was  still  in  high  school  at  age  15. 

“I  wrote  news,  sports,  worked  in  the 
mailroom  and  sold  ads,”  he  said.  “You 
do  a  little  of  everything  on  a  small  weekly 
like  that.  And,  I  believe  I  was  paid  mini¬ 
mum  wage.” 

Upon  graduation  from  high  school, 
Singleton  spent  a  year  at  Tyler  College  in 
Tyler,  Texas  and  worked  part-time  as 
night  wire  editor  for  the  Tyler  Telegraph. 

He  transferred  to  the  University  of 
Texas  at  Arlington  and  worked  in  “sever¬ 
al  editing  spots”  for  the  Dallas  News.  He 
graduated  with  a  degree  in  business 
administration. 

(Continued  on  page  19) 


“There’s  only  one  thing  that 
makes  me  qualified.  Mr. 
Allbritton  has  chosen  me  to 
do  it.  I’m  not  really  con 
cerned  what  anybody  else 
thinks  about  my  abilities,  I’m 
concerned  about  what  Mr. 
Allbritton  thinks.  He  is  the 
man  I  serve.’’ 

— Dean  Singleton 


industry  know  very  much  about  him. 

To  those  who  question  his  abilities  to 
head  the  Allbritton  newspaper  operations 
at  such  a  young  age,  Singleton  responds: 
“There’s  only  one  thing  that  makes  me 
qualified.  Mr.  Allbritton  has  chosen  me  to 
do  it.  I’m  not  really  concerned  what  any¬ 
body  else  thinks  about  my  abilities.  I’m 
concerned  about  what  Mr.  Allbritton 
thinks.  He  is  the  man  I  serve.” 

Allbritton  is  apparently  pleased  with 
the  job  Singleton  has  done  for  him.  Since 
first  hiring  Singleton  to  run  the  Westfield 
(Mass.)  News  in  September  of  1976, 
Allbritton  has  authorized  Singleton  to 
search  the  country  for  available  news¬ 
paper  properties  that  could  be  added  to 
his  growing  communications  operation. 

Contrary  to  what  some  believe.  Single- 
ton  said  he  did  not  know  Allbritton  from 
Texas,  although  they  are  both  Texas 
natives.  Singleton  said  he  was  in  West- 
field,  inquiring  himself  about  the  pur¬ 
chase  of  that  newspaper  when  he  met  an 
official  from  the  Allbritton  organization. 


Record  turnout  predicted 
for  ANPA  convention 


Close  to  3,000  people  are  expected  to 
attend  the  American  Newspaper  Publish¬ 
ers  Association’s  %th  annual  convention 
in  San  Francisco,  April  26-28,  at  the  Fair¬ 
mont  Hotel. 

“We’re  expecting  a  record  turnout,” 
said  William  Schabacker,  ANPA’s  mana¬ 
ger  of  public  affairs,  who  based  his  state¬ 
ment  on  the  “pretty  sizeable’’  pre¬ 
registration  for  the  convention. 

“The  program  is  pretty  much  balanced 
in  all  areas  of  interest,”  he  added. 

To  put  everybody  in  a  conventioneer- 
ing  frame  of  mind.  Editor  &  Publisher 
will  start  things  off  on  Monday,  April  26, 
with  its  traditional  Eye  Opener  at  7  A.M. 
in  the  Grand  Ballroom  Lounge. 

In  the  Grand  Ballroom  itself,  Oakland 
Tribune  and  East  Bay  Today  will  give  a 
slide  presentation  on  the  attractions  of 
the  Bay  Area. 

The  General  Session  begins  at  7:30 
a.m.  with  a  welcome  from  Dianne  Fein- 
stein.  Mayor  of  San  Francisco. 

Katharine  Graham,  chairman  of  the 
ANPA  and  of  the  Washington  Post  Co., 
will  deliver  the  keynote  address  on  the 
state  of  the  newspaper  industry.  Mrs. 
Graham,  who  was  ANPA’s  first  woman 
chairman  and  president,  is  completing 
her  two-year  term  of  office. 

Senator  Edward  Kennedy  (D-Mass.) 
and  Representative  Thomas  P.  O’Neill 
Jr.  (D-Mass.),  who  is  Speaker  of  the 
House,  will  follow  Mrs.  Graham. 

AP  Elections 

The  Associated  Press  meeting,  sche¬ 
duled  for  10  a.m.,  will  feature  an  address 
by  Jeane  Kirkpatrick,  United  States  Per¬ 
manent  Representative  to  the  United  Na¬ 
tions. 

Jack  Tarver,  who  is  stepping  down  as 
AP  chairman,  and  Keith  Fuller,  AP  presi¬ 
dent  and  general  manager,  will  also 
speak. 

Three  AP  bureau  chiefs,  Tom  Fenton 
from  Santiago,  Victoria  Graham  from 
Peking,  and  Larry  Heinzerling  from 
Frankfort,  will  give  reports  at  the  meet¬ 
ing. 

AP  will  hold  its  election  of  directors  on 
Monday  morning. 

Twelve  candidates  are  vying  for  six 
seats.  There  are  20  elected  members  in  all 
on  the  AP  board. 

Those  elected  serve  for  three  years  and 
may  seek  re-election  for  another  three 
years. 

Incumbents  running  for  re-election  as 
AP  directors  are  Robert  G.  Marbut,  presi¬ 
dent  of  Harte-Hanks  Communications; 
Robert  Achom;  publisher  of  Worcester 
(Mass.)  Telegram  and  Gazette',  John  F. 
McGee,  president  of  Charleston  (W.Va.) 
Daily  Mail;  W.F.  Morris  III,  publisher  of 


Augusta  (Ga.)  Chronicle  and  Herald;  and 
Charles  Roe,  publisher  of  Fredericksburg 
(Va.)  Freelance-Star. 

New  nominees  for  AP  directors  are  Joe 
R.  Seacrest,  president  of  Lincoln  (Neb.) 
Journal,  and  George  Wilson,  publisher  of 
Concord  Monitor  in  New  Hampshire. 

Previous  nominees  seeking  election 
this  year  are  James  Burgess,  executive 
vicepresident  of  Lee  Enterprises;  Cather¬ 
ine  Fanning,  publisher  of  Anchorage 
(Ak.)  Daily  News;  James  Ottaway  Jr., 
president  of  Ottaway  Newspapers;  Dar- 
row  Tully,  publisher  of  Arizona  Republic 
and  Phoenix  Gazette;  and  A.L.  Alford 
Jr.,  publisher  of  Lewiston  (Id.)  Tribune. 

Tarver’s  successor 

AP  expects  to  announce  the  voting  re¬ 
sults  by  Monday  evening.  The  newly 
elected  directors  will  join  the  rest  of  the 
AP  board  on  Tuesday  morning  to  select 
Jack  Tarver’s  successor  as  chairman. 

The  first  vicechairman  traditionally 
becomes  the  next  AP  chairman.  Frank 
Batten,  chairman  of  Landmark  Com¬ 
munications,  currently  holds  that  post, 
but  his  election  to  chairman  of  the  board 
is  “not  a  fait  accompli,”  said  an  AP 
spokeswoman. 

Donald  T.  Regan,  Secretary  of  the 
Treasury,  will  talk  about  the  economy  at 
the  AP  luncheon  on  Monday  afternoon. 

The  second  General  Session  on  Mon¬ 
day,  beginning  at  3  P.M.,  will  discuss 
“What  kind  of  editiing  works?”  to  make 
newspapers  successful  in  the  I980’s. 

James  K.  Batten,  president  of  Knight- 
Ridder  Newspapers,  will  lead  the  ses¬ 
sion. 

New  ANPA  chairman 

San  Francisco  Examiner  will  host  a 
continental  style  breakfast  on  Tuesday, 
April  27,  before  ANPA  members  gather 
for  the  association’s  annual  business 
meeting  and  election  of  officers  and 
directors. 

William  C.  Marcil,  publisher  of  Fargo 
(N.D.)  Forum  was  nominated  to  succeed 
Katharine  Graham  as  ANPA  chairman 
and  president,  putting  the  leadership 
back  in  the  hands  of  a  family-owned 
publisher.  Marcil  also  owns  the  Willmar 
(Minn.)  West  Central  Tribune.  Richard 
J.V.  Johnson,  Houston  Chronicle,  was 
nominated  for  vicechairman;  Alvah  H. 
Chapman,  chairman,  Knight-Ridder 
Newspapers,  Inc.,  secretary;  and  Frank 
Daniels  Jr.,  publisher,  Raleigh  (N.C.) 
News  <6  Observer-  Times,  treasurer.  Mrs. 
Graham  will  move  up  to  chairman  of  the 
executive  committee,  replacing  Allen 
Neuharth,  chairman  of  Gannett  Co. 

The  general  session  will  start  at  8:15 
a.m.  with  an  address  by  Admiral  Bobby 


R.  Inman,  deputy  director  of  the  Central 
Intelligence  Agency. 

NAB’s  big  show 

Following  Inman,  the  Newspaper 
Advertising  Bureau  will  give  its  presenta¬ 
tion  on  marketing  newspapers  “today 
and  tomorrow.” 

Craig  Standen,  executive  vicepresi¬ 
dent,  will  introduce  NAB’s  line-up  of 
speakers  who  will  cover  the  latest 
developments  in  selling  national,  retail, 
and  classified  advertising. 

The  NAB  session  will  mark  the  final 
time  Jack  Kauffman,  NAB  president, 
appears  in  his  official  capacity  at  ANPA. 
Kauffman  will  retire  this  June. 

UPI’s  7Sth  birthday 

On  Tuesday  afternoon.  United  Press 
International  will  hold  its  75th 
Anniversary  Luncheon. 

Astronauts  C.  Gordon  Fullerton  and 
Jack  R.  Lousma,  just  returned  from  pilot¬ 
ing  the  space  shuttle,  Columbia,  on  its 
third  successful  mission,  will  give  an 
audio  visual  presentation  of  highlights  of 
their  journey  into  outer  space. 

All  during  the  convention  UPI  will  dis- 
play  in  the  main  ballroom  area 
photographs  of  its  history.  UPI  will  also 
hand  out  a  36  page  color  book  of  photos 
on  its  history  at  the  luncheon. 

Roderick  Beaton,  UPI  president,  will 

(Continued  on  page  64) 
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I  Time  Table  I 

I  ! 

I  (All  meetings  at  the  Fairmont  Hotel)  \ 

I  Monday  j 

I  7:00  a.m. — E&P  Eye  Opener,  Grand  Ballroom  i 
I  Lounge  • 

I  7:30  a.m. — ANPA  keynote  breakfast  and  general  j 
I  session.  Grand  Ballroom  I 

I  10:00  a.m. — Associated  Press  meeting.  Terrace  I 
I  Room  I 

I  12:00 — AP  reception.  Grand  Ballroom  Lounge  i 
j  1 :00 — AP  luncheon.  Grand  Ballroom  . 

I  3:00-ANPA  general  session.  Terrace  Ballroom  ' 

I  Tuesday  | 

I  7:00  a.m. — Breakfast,  Vanderbilt  Room  l 

j  7:30  a.m. — AN  PA  annual  business  meeting,  Ter-  • 

I  race  Room  J 

I  8:15  a.m. — ANPA  general  session.  Terrace  I 
I  Room  I 

I  9:00  a.m. — Newspaper  Advertising  Bureau,  Ter-  | 
I  race  Room  j 

:  11:40  a.m. — Newspaper  Advertising  Bureau  ■ 
I  business  meeting.  Terrace  Room  j 

I  12:00 — United  Press  International  reception,  I 
I  Grand  Ballroom  Lounge  I 

j  12:30  p.m. — UPI  luncheon.  Grand  Ballroom  | 

I  3:00 — ANPA  Clinics,  Gold,  Garden,  Fountain,  I 
I  Crystal,  Empire  and  Green  Rooms.  Clinics  ■ 

I  are  repeated  at  4:00.  | 

I  7:00 — ANPA  dinner/dance.  Grand  Ballroom  I 

I  I 

I  Wednesday  I 

I  7:30  a.m. — ANPA  general  session  breakfast,  ■ 
I  Grand  Ballroom  . 

I  9:30  a.m. — General  session  J 

I  12:00 — ANPA  annual  luncheon  reception.  Grand  I 
j  Ballroom  lounge  I 

I  12:30 — Annual  luncheon.  Grand  Ballroom  | 

I  3:00 — General  session.  Terrace  Room  i 

j  5:00 — Convention  adjourns  • 

C- _ J 
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Graham  ends  term  with  positive  views 
on  AN  PA  and  daiiy  newspaper  business 


By  George  Brandon 

Mrs.  Katharine  Graham,  chairman  and  president  of  the 
American  Newspaper  Publishers  Association,  was 
interviewed  in  her  Washington,  D.C.  office  by  E&P.  Her 
response  to  questions  follows: 

Q — As  chairman  of  ANPA  during  the  last  two  years, 
you’ve  been  traveling  on  behalf  of  the  association  around  the 
country.  What’s  the  state  of  the  industry?  The  things  you  read 
in  our  own  newspapers  suggest  that  the  failures  of  the  Phi¬ 
ladelphia  Bulletin,  the  Washington  Star  and  the  consolidation 
of  the  Minneapolis  dailies — the  industry  itself  seems  to  be 
crying  alarm  at  the  failure  of  big  city  newspapers,  particularly 
in  competitive  markets. 

A — I  think  the  state  of  the  industry  is  extremely  healthy, 
and  you  have  to  look  at  the  overall  figures.  I  think  there  are 
particular  problems  with  afternoon  papers  in  certain  metropo¬ 
litan  areas.  I  think  those  are  part  of  societal  problems,  pro¬ 
blems  of  urban  areas  largely,  and  of  competitive  situations  in 
certain  urban  areas  where  the  market  is  not  sufficiently  profit¬ 
able  to  support  two  newspapers.  And  that’s  what  happens  in 
certain  situations,  but  it’s  not  at  all  typical  of  the  industry. 

You  have,  in  the  last  five  years,  about  70  more  morning 
newspapers  and,  roughly,  100  more  Sunday  papers  in  our 
industry,  which  is  quite  extraordinary  growth.  People  are 
really  starting  Sunday  newspapers,  and  some  of  the  after¬ 
noons  are  going  morning,  even  in  competitive  situations.  So, 
overall,  I  see  the  industry  as  growing  and  profitable,  I  see 
certain  problems  out  there.  I  think  that  the  good  thing  about 
this  is  that  they  are  being  addressed  through  the  industry.  We 
are  working  on  them,  I  think  we  are  strong,  and  I  think  we’re 
getting  stronger. 

Q — In  a  speech  you  made  to  the  New  England  Publishers 
Association  in  February,  you  laid  out  the  transition  at  ANPA 
from  an  “above-the-fray”  stance  to  a  much  more  active  role 
in  government  affairs.  A  conscious  decision  was  made  by  the 
board  to  pursue  that  more  active  role,  and,  recently,  the  board 
assigned  the  government  affairs  area  top  priority  in  the 
strategic  planning  for  next  year.  Is  this  active  advocacy  by 
publishers  as  an  organization — the  lobbying  on  issues  that  can 
affect  their  business,  such  as  telecommunications 
legislation — going  to  weaken  the  credibility  of  ANPA  and 
other  press  groups  with  Congress  on  First  Amendment 
legislation,  like  the  FoIA  bill? 

A — That’s  a  complicated  question.  Let  me  just  begin  by 
saying  that  the  word  ’lobbying’  has  a  pejorative  overtone  to  it 
that  1  don’t  think  it  should  have.  Lobbying  is  part  of  the 
democratic  process,  isn’t  it?  It  has  been  the  view  of  some  of 
us,  as  publishers,  that  we  didn’t  want  to  go  and  ask  Congress 
for  favors — not  for  favors  but  for  things  we  believe  in — 
because  what  Congress  gave.  Congress  could  take  away. 
And,  therefore,  it  was  better  to  keep  a  distance  between  us 
and  the  government  we  were  reporting  on.  So,  it  came  very 
hard  to  us  to  change  our  stance — to  say  that  on  some  matters 
of  interest  we  simply  had  to  make  known  our  views,  because, 
there’s  no  other  way  to  let  legislators  know  what  the  interest 
of  the  press  is  as  we  see  it.  And  there  were  other  people  up 
there  (on  Capitol  Hill)  working  very  hard  to  let  them  know  the 
other  side  of  some  of  these  issues.  So,  1  view  the  lobbying 
effort,  which  I  agree  has  been  and  should  be  increased,  as 
probably  a  syndrome  of  the  times.  It’s  just  a  fact  of  life  that  so 
many  issues  have  arisen  that  are  very  ‘gut’  issues  to  our 
industry  that  we  would  be  derelict,  if  not  delinquent,  if  we  did 
not  go  up  there,  at  very  selective  times,  to  make  known  how 
they  reflect  on  our  industry. 

Without  being  pious  about  it,  I  feel  very  strongly  that  some 
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of  these  issues  are  issues  that  pertain  to  the  way  people  get 
their  information,  or  the  way  newspapers  are  able  to  be 
delivered;  it’s  important  to  maintain  the  stance  that  actually  it 
is  not  only  for  the  newspaper’s  sake  but  for  the  sake  of 
freedom  of  information  that  we  are  doing  some  of  these 
things.  I  don’t  say  they’re  all  like  that,  but  the  main  ones  we 
have  been  lobbying  on,  I  think,  concern  the  way  people 
function  in  a  democracy. 

Q — There  are  a  couple  of  areas  within  the  broad  field  of 
government  affairs  where  ANPA  now  has  ‘strategy  teams’ — I 
think  telecommunications  and  FoIA. 

A — There  are  two.  I  think  this  has  worked  very  well,  and 
it’s  a  new  organizational  device  for  ANPA.  We  have  had  a 
strategy  group  on  telecommunications,  and  now  we  have  one 
on  freedom  of  information.  It  is  simply  a  way  to  organize  best 
across  the  board,  to  both  make  sure  the  industry  is  together — 
that  every  diverse  interest  is  on  that  group — so  that  we’re 
united,  and  also  so  we’re  as  strong  as  possible. 

Q — How  far  can  you  take  this  approach?  I  believe  they’re 
called  in-house  by  ANPA  staff  the  ‘Swat  Teams,’  reflecting 
the  membership  of  publishing  ‘heavies.’ 

A — (Laughing)  Oh,  no.  We’re  much  more  high-minded 
than  that.  No,  in  the  case  of  the  telecommunications  group, 
there  were  some  diverse  interests  there  that  we  wanted  to 
make  sure  we  were  all  together  on  .  .  . 

Q — Do  you  envision  in  the  future  that  this  might  become  a 
routine  thing?  Could  there  be  a  Swat  Team  for  postal  rates, 
let’s  say? 

A — No!  I  don’t  think  you  ought  to  overuse  it.  It’s  just  for 
selective  purposes.  On  postal  rates  and  things  like  that,  what  I 
think  is  happening  is  greater  cooperation  between  some  of  the 
industry  orgainzations,  such  as  the  Newspaper  Ad  Bureau 
and  ANPA.  I  think  cooperation  between  the  Bureau  people 
and  ANPA  people  will  be  a  way  of  talking  about  marketing  of 
all  kinds,  including  the  pwstal  rates. 

Q — On  strategic  planning,  this  is  the  first  year  in  the  budget¬ 
ing  process  that  ANPA  is  using  the  strategic  approach  I 
understand  was  adopted  a  year  ago. 

A — It’s  one  of  things  that  1  have  been  particularly 
interested  in  instituting  because  I  think  it  is  a  way  of  getting  at 
some  problems.  One  is  continuity,  so  that  an  organization 
that’s  changing  heads  every  two  years  has  some  device  to 
make  sure  that  plans  get  conceived  and  carried  out.  It  also  is  a 
way,  in  an  area  of  rising  costs,  to  ensure  that  we  re-appraise 
what  we’re  doing  and  try  to  institute  sensible  priorities  and 
that,  therefore,  peoples’  dues  and  peoples’  dollars  get  used  to 
the  best  effect.  So  you  don’t  just  mindlessly,  say,  go  on  with  a 
program  because  it’s  there.  You  have  to  go  and  look  at  where 
you  most  want  to  spend  your  time,  and  your  attention  and 
your  money.  Thirdly,  I  think  it’s  a  way  of  involving  the 
committees,  as  well  as  the  board,  in  how  the  ANPA  staff 
functions  and  how  it  carries  out  the  wishes  of  members  and  of 
the  board. 

Q — Is  it  the  intention  of  the  Board  to  try  and  avoid  future 
dues  increases  altogether? 

A — Oh,  no.  Life  being  what  it  is,  I  suppose  dues  will 
increase  as  time  goes  on.  But  we  certainly  foresee  none  in  the 
immediate  future.  It’s  just  a  way  of  spending  our  money  in  the 
wisest  way,  and  in  a  way  in  which  the  members  would  like  to 
see  it  spent,  because  these  priorities  arise  from  the  com¬ 
mittees  involved  in  all  these  different  areas. 

Q — In  the  February  speech  to  the  New  England  Publishers 
Association,  you  mentioned  another  step  that  you  thought 
should  be  taken  for  the  efficient  focusing  of  the  collective 
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/  think  the  basic  news¬ 
paper  as  we  know  it  today 
is  going  to  be  around  for  a 
good  iong  time. 

—Wiiiiam  C.  Marcii 


The  penetrating  eyes  of  William  C. 
Marcii  soften  when  he  talks  of  the 
past.  They  blaze  when  he  dis¬ 
cusses  the  future  of  newspapering. 

Marcii,  46,  publisher  of  the  Fargo 
(N.D.hMoorhead  (Minn.)  Forum,  and 
president  of  Willmar  (Minn.)  West  Cen¬ 
tral  Tribune,  will  be  nominated  this  week 
to  become  chairman  of  the  American 
Newspaper  Publishers  Association  at  the 
annual  convention  in  San  Francisco. 

Asked  how  it  felt  to  step  from  the 
publisher's  post  of  a  medium-size  news¬ 
paper  in  a  small  state  to  succeeding 
Katharine  Graham  as  ANPA  chairman, 
he  laughed  and  said,  “terrifying.” 

“It’s  a  good  feeling,  no  question  about 
it,”  he  said.  “It’s  a  tribute  to  our  com¬ 
pany  and  to  our  part  of  the  world.  The 
Forum  has  a  good  reputation  around  the 
United  States  and  that’s  part  of  the  selec¬ 
tion  process  for  the  ANPA  chairmanship. 
So  I  feel  good  about  it  and  I  look  forward 
to  the  challenges.” 

Electronic  news 

Marcii  and  The  Forum  will  be  on  the 
cutting  edge  of  electronic  delivery  of 
news  when  a  bold  experiment  begins  May 
1  in  a  rural  area  of  eastern  North  Dakota. 

The  First  Bank  System  of  Minneapolis 
and  The  Forum  are  prime  participants  in 
the  six-month  test  which  will  provide 


news,  information  and  banking  transac¬ 
tions  for  200  farmers  and  ranchers. 

“I  don’t  think  the  electronic  distribu¬ 
tion  of  news  is  going  to  put  the  newspaper 
out  of  business,”  he  said.  “I  do  think  that 
we’re  going  to  distribute  a  part  of  our 
product  on  a  wire,  however,  there  will  be 
alternative  methods  of  distribution.  The 
high  cost  of  newsprint  is  just  going  to 
force  us  into  that  sort  of  delivery 
system.” 

Marcii  relaxed  in  his  comer  office  of 
the  Forum  building — the  same  office 
occupied  previously  by  three  generations 
of  the  Norman  Black  family,  including  his 
late  father-in-law. 

ut  I  think  the  basic  news¬ 
paper  as  we  know  it  today  is 
going  to  be  around  for  a  good 
long  time,”  he  added.  “The  people  still 
like  to  clip  coupons,  to  read  the  comics, 
and  to  see  the  editorial  cartoons.  They 
want  to  read  the  editorials  and  pick  up  the 
paper  a  number  of  times  each  day  and 
carry  it  to  a  different  part  of  the  house 
with  them. 

“And  the  press  across  America  is  just 
as  solid  as  it’s  ever  been,”  he  empha¬ 
sized. 

Started  in  classified 

Marcii,  the  son  of  a  grain  buyer,  didn’t 
plan  on  a  newspaper  career  during  his 
(Continued  on  page  16) 


William  C.  Marcii,  chairman 
and  president-elect  of  ANPA, 
occupies  a  comer  office  of  the 
Forum  building — the  same 


office  used  by  three  generations 
of  the  Norman  Black  family. 


including  his  late  father-in-law. 


Marcil 

(Continued  from  page  15) 

formative  years.  His  degree  from  the  Uni¬ 
versity  of  North  Dakota  was  in  business 
administration  and  he  was  working  for  a 
finance  company  in  Minneapolis  when  he 
met  and  later  married  Jane  Black. 

Several  months  later,  his  father-in-law, 
Norman  D.  Black,  Jr.,  asked  if  Marcil 
would  be  interested  in  a  position  in  The 
Forum’s  display  advertising  department. 

He  eventually  became  classified 
advertising  manager,  then  worked  in  pro¬ 
motion  and  finally  was  named  production 
manager  and  assistant  to  the  publisher. 

Black  died  in  1%9  and  Bill  Marcil 
became  publisher  of  The  Forum  and  pres¬ 
ident  of  The  Forum  Publishing  Company 
at  age  33. 

John  D.  Paulson  was  editor  of  The 
Forum  when  Marcil  started  to  work. 

“He  was  given  no  easy  task,”  said 
Paulson,  who  is  now  retired  as  editor. 
“He  had  to  prove  himself  and  he  obvious¬ 
ly  did.” 

Others  see  Marcil 

Others  see  Marcil  as  proof  that  it 
doesn’t  require  a  giant-size  newspaper 
for  a  publisher  to  be  instrumental  in  forg¬ 
ing  the  future  for  the  industry. 

“Bill  will  be  a  super  chairman  of 
ANPA,”  Katharine  Graham,  the  current 
chairman  said.  “He  has  been  deeply,  effi¬ 
ciently  involved  in  key  issues  of  ANPA, 
including  the  move  from  Easton  to  Res- 
ton  of  the  ANPA/RI,”  Mrs.  Graham  said. 

She  said  Marcil  will  be  a  “fine  industry 
representative,”  noting  that  he  is  from  a 
“different  kind  of  a  paper  and  a  different 
region  of  country  which  will  be  healthy 
for  the  ANPA.” 

“For  the  day  Bill  joined  the  ANPA 
board,  he  has  consistently  represented 
the  solid  thinking  of  publishers  in  mid- 
America,”  said  Allen  H.  Neuharth, 
board  chairman  of  Gannett  Newspapers. 
“His  own  newspaper  operations  are  such 
that  he  understands  publishing  on  every 
scale.  The  ANPA  and  publishers  are 
extremely  fortunate  that  he  is  willing  to 
devote  the  next  couple  of  years  to  this 
chairmanship.” 

Keith  Fuller,  president  and  general 
manager  of  the  Associated  Press,  echoed 
Neuharth’s  statements.  Marcil  is  a  mem¬ 
ber  of  AP’s  Auditing  Committee. 

“Bill’s  activity  in  the  top  industry 
organization  is  indicative  that  you  don’t 
have  to  publish  the  New  York  Times  or 
Washington  Post  to  make  a  substantive 
contribution,”  Fuller  said.  “Bill’s  ascen¬ 
sion  to  the  presidency  of  the  prestigious 
ANPA  is  its  own.” 

Back  home  in  North  Dakota,  the 
state’s  senior  publisher  said  it  in  just  a  few 
words. 

“He’s  doing  right  well  and  I’m  very 
proud  of  him,”  said  Ray  Dobson,  pub- 

16 


lisher  of  the  Minot  Daily  News.  “He 
moved  right  in  there  as  publisher  of  a  fine 
paper  and  made  it  a  better  paper  and  it’s 
becoming  a  better  paper  every  day.” 

But  Marcil  doesn’t  permit  a  busy  sche¬ 
dule  to  dictate  every  waking  hour. 

Outside  interests 

“I  try  not  to  take  work  home  at  night, 
because  of  a  personal  commitment  I 
made  to  my  family  years  ago,”  he  said.  “I 
also  think  it’s  important  to  take  a  good 
vacation  and  get  away  from  it  all.” 

Marcil  said  he  spends  20%  of  his  work¬ 
ing  time  reading — daily  newspapers,  eco¬ 
nomic  and  business  publications  and 
trade  journals.  But  at  home,  he  relaxes 
with  a  good  mystery  or  western  novel. 

He’s  an  outdoorsman,  with  hunting, 
fishing  and  golf  a  diversion  from  running 
two  daily  newspapers,  five  television  sta¬ 
tions,  three  radio  stations  and  a  photo 
engraving  plant. 

During  the  summer,  Jane  and  Bill  Mar¬ 
cil  spend  their  free  time  at  a  lake  home  in 
Minnesota.  On  summer  weekends,  he 
and  his  daughter,  Debby,  race  in  their 
sailboats. 

Debby  is  a  sophomore  at  the  Univer¬ 
sity  of  Nebraska  in  Lincoln  and  is  major¬ 
ing  in  broadcast  journalism.  Their  son. 
Bill  Jr.,  is  a  junior  at  Shanley  High  School 
in  Fargo. 

Marcil  makes  it  a  point  to  tour  The 
Forum  plant  every  day,  something  he 
picked  up  from  his  father-in-law — an 
effort  to  be  available  to  every  employee. 

ANPA  concerns 

Marcil  said  a  major  role  during  his  two- 
year  chairmanship  will  be  moving  the 
ANPA  Research  Institute  from  Easton, 
Pa.,  to  Reston,  Va. 

Another  prime  project  is  maintaining 
an  open  communications  link  to  all 
ANPA  committees,  particularly  to  small¬ 
er  newspaper  members. 

“We  also  want  to  maintain  a  close  sur¬ 
veillance  over  the  First  Amendment 
rights  of  the  people  in  this  country 
through  the  media,”  he  said.  “The  Free¬ 
dom  of  Information  Act  and  the  legisla¬ 
tion  now  pending  in  Congress  will  be 
monitored  quite  closely  by  the  ANPA 
staff  and  our  Government  Affairs  Com¬ 
mittee.” 

Court  problems 

Marcil  believes  problems  with  the 
courts  have  leveled  out  compared  with  a 
few  years  ago. 

“A  lot  of  the  courts  now  recognize  that 
prior  restraint  is  not  legal,”  he  said. 
“They’re  more  aware  of  First  Amend¬ 
ment  rights.  We  have  a  press-bar  com¬ 
mittee  which  I  think  is  going  to  become 
more  active  in  working  with  the  judicial 
branch  of  government  and  explaining  the 
position  of  the  press.” 

But  the  primary  concern  of  the  Rolette, 
N.D.,  native  continues  to  be  the  written 
word. 


“The  press  still  has  an  obligation,”  he 
said,  leaning  forward  behind  the  massive 
desk  which  dominates  his  office. 

“You  still  have  to  do  more  than  just 
give  the  subscriber  exactly  what  he  or  she 
wants.  You  have  to  present  them  with 
news  and  ideas  and  advertising  that  will 
allow  them  to  make  different  choices. 

“Newspapers  are  now  more  aware  of 
their  readers’  wants,  needs  and  desires,” 
he  said.  “People  just  do  not  have  the  time 
to  read  anymore,  or  they  don’t  want  to 
take  time,  so  we  have  to  edit  our  news¬ 
papers  in  order  to  satisfy  their  needs.” 

Prior  restraint 
ruiing  overruied 

A  family  court  judge  had  no  authority 
to  bar  Newport  (R.I.)  Daily  News  report¬ 
ers  from  his  courtroom  if  they  didn’t 
agree  beforehand  not  to  publish  names  of 
juvenile  defendants,  the  state  Supreme 
Court  has  ruled. 

Rhode  Island’s  highest  court  said 
Judge  William  R.  Goldberg’s  October, 
1980,  order  was  “impermissibly  over¬ 
broad,  as  well  as  unconstitutional  prior 
restraint  of  the  press.” 

In  its  ruling,  the  Supreme  Court  upheld 
the  right  of  Family  Court  judges  to  bar 
reporters  if  they  obtain  the  names  of 
juveniles  from  judicial  sources.  That  was 
not  the  case  in  the  Newport  ruling. 

Goldberg  barred  Daily  News  reporter 
Catherine  Callahan  from  his  court  when 
she  twice  published  the  name  of  a  youth 
prior  to  his  trial  for  the  slaying  of  grocer 
John  Brie,  61. 

Daniel  Boggs,  then  15,  was  convicted 
in  December  1980  of  murder  and  is  serv¬ 
ing  a  six-year  sentence  in  the  state  train¬ 
ing  school  until  he  turns  21. 

The  Newport  County  Family  Court 
judge  later  extended  his  unusual  order  to 
I  include  all  Daily  News  reporters. 

“Barring  (Newport  Daily  News  report¬ 
ers)  from  the  proceedings  involving 
Boggs  amounted  a  penalty  for  their  hav- 
ing  published  lawfully  obtained 
information,”  wrote  Justice  Florence  K. 
Murray.  Goldberg’s  order  “was  invalid,” 
she  said. 

Rhode  Island  law  excludes  everyone 
but  those  “with  a  direct  interest”  in  the 
case  from  juvenile  court  proceedings  to 
protect  youngsters  under  18. 

“The  case  seemed  to  us  a  classic 
example  of  prior  restraint  in  publishing 
the  news,  and  we  were  obliged  to  resist 
(Goldberg’s)  ruling,”  said  Elliot  K.  Stein, 
managing  editor  of  the  News. 

‘‘The  Supreme  Court  decision 
represents  an  important  victory  for  the 
First  Amendment  section  on  freedom  of 
the  press,”  he  said. 

The  high  court  recommended  that  in 
future  cases,  juvenile  court  judges  should 
conduct  hearings  to  determine  how  the 
media  obtained  the  identity  of  the 
juvenile  defendant  prior  to  the  trial. 
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ANPA  continues  activism 
as  a  government  iobbyist 


The  numerous  departments  and  com¬ 
mittees  of  the  American  Newspaper 
Publishers  Association  spent  the  past 
year  performing  an  “activist  role”  in 
looking  after  the  interests  of  newspapers 
in  the  legislative  arena,  in  court  actions, 
in  regulatory  proceedings,  postal 
regulations  and  other  areas  which  “bear 
upon  freedom  of  the  press  and  upon  the 
viability  and  economic  strength  of  news¬ 
papers.” 

An  advance  look  at  this  year’s  Conven¬ 
tion  Reports  booklet  reveals  numerous 
examples  of  ANPA’s  aggressiveness  in 
its  attempt  to  fight  for  the  rights  of  the 
newspaper  industry. 

Approximately  one-third  of  ANPA 
membership  is  located  in  territory  served 
by  Conrail,  therefore  publishers  have  a 
vital  stake  in  its  future.  With  this  in  mind, 
ANPA  and  the  Traffic  Committee  sup¬ 
ported  the  Reagan  Administration’s  plan 
to  sell  Conrail  to  profitable  railroads. 

ANPA’s  N e w s pri nt /Traffic 
Department  and  its  Traffic  Committee 
supported  transfer  of  Conrail  to  private 
ownership  and  continued  viability  of  the 
Delaware  and  Hudson  Railway.  This 
department  also  assisted  ANPA  member 
newspapers  in  obtaining  railway,  off¬ 
track  delivery  and  on-track  unloading 
allowances  and  opposed  satisfactorily 
railroads  attempts  to  shift  “risk  in¬ 
transit”  to  the  shipping  public  and 
audited  freight  bills  and  collected  over¬ 
charges  for  member  newspapers. 

ANPA’s  Legal  Department  contrib¬ 
uted  to  the  organization’s  efforts  on 
behalf  of  pro-competitive  telecom¬ 
munications  legislation  in  Congress  and 
judicial  and  regulatory  recognition  of  the 
importance  of  electronic  information 
diversity. 

The  Legal  Department  also  supported 
industry-wide  efforts  seeking  dismissal  of 
the  Federal  Trade  Commission  antitrust 
complaint  against  the  Los  Angeles  Times' 
advertising  volume  discounts  and  worked 
with  outside  counsel  in  the  preparation  of 
numerous  court  briefs  involving  news¬ 
papers  and  newspaper-related  cases. 

The  ANPA  Government  Affairs 
Department  supported  ANPA’s  efforts  to 
have  the  “diversity  principle”  included 
in  congressional  telecommunications 
legislation  and  supported  the  work  of  the 
Government  Affairs  Committee  and 
Postal  Committee  in  monitoring  federal 
developments  and  recommending  speci¬ 
fic  ANPA  actions  on  governmental  matt¬ 
ers. 

The  Government  Affairs  Department 
and  Committee  also  contributed  to  the 
enactment  of  more  competitive  third- 


class  mail  rates  and  to  termination  of  U  .S. 
Postal  Service  efforts  to  drop  subscriber 
and  requester  tests  for  second-class  mail 
qualification. 

This  department  also  continued  sup¬ 
port  of  the  newspaper  Tax  Law  Action 
Group  which  is  seeking  changes  in  federal 
estate  tax  laws  and  cooperated  in 
ANPA’s  efforts  to  delay  implementation 
of  OSHA  workplace  noise  regulations 
and  to  change  OSHA’s  original  proposal 
to  make  it  more  workable. 

One  of  ANPA’s  most  active  com¬ 
mittees,  the  Government  Affairs  Com¬ 
mittee  continues  to  support  the  efforts  of 
the  Tax  Law  Action  Group  jointly  spon¬ 
sored  by  ANPA  and  the  National  News¬ 
paper  Association.  The  group  continues 
to  seek  to  make  federal  estate  tax  laws 
neutral  with  regard  to  their  impact  upon 
decisions  as  to  whether  to  sell  a  news¬ 
paper. 

The  group  prefers  broad-based  legisla- 
tion  affecting  all  family-owned 
businesses  rather  than  a  special-interest, 
newspaper-only  approach.  This  is  con¬ 
sistent  with  the  recommendations  of  its 
predecessor  Tax  Law  Task  Force.  The 
Economic  Recovery  Tax  Act,  enacted 
last  year,  was  a  major  step  toward 
accomplishment  of  the  TLAG  objectives. 

In  the  area  of  press  freedom,  the  Gov¬ 
ernment  Affairs  Committee  has  formed  a 
Freedom  of  Information/First  Amend¬ 
ment  working  group  chaired  by  Charles 
Rowe  of  the  Fredericksburg  (Va.)  Free 
Lance-Star. 

Priority  attention  currently  is  being 
given  to  challenges  to  the  existing  Free¬ 
dom  of  Information  Act  supported  by  the 
Reagan  Administration  and  some  memb¬ 
ers  of  Congress. 

Rowe  testified  for  ANPA  in  November 
before  the  Senate  constitution  sub¬ 
committee  considering  S.  1730.  The  bill, 
as  later  approved  by  the  subcommittee, 
would  reduce  the  amount  of  government 
information  available  to  the  public  effec¬ 
tively  exempting  from  the  act  most  law 
enforcement  information,  business 
information,  and  information  pertaining 
to  organized  crime,  terrorism  or  foreign 
counter-intelligence.  It  would  also  enable 
the  government  to  be  more  subjective  in 
determining  whether  information  might 
invade  personal  privacy. 

Rowe  also  testified  in  March  before  the 
House  Government  Information  Sub¬ 
committee  on  effects  of  the  Reagan 
Administration’s  proposed  executive 
order  on  document  classification. 

The  ANPA  Government  Affairs  Com¬ 
mittee  has  also  continued  to  recommend 
that  it  is  vital  for  member-newspaper 
executives  to  actively  support  ANPA  at 


the  grassroots  “where  elected  and 
appointed  officials  are  the  most  atten¬ 
tive.” 

The  ANPA/ABA  Task  Force  opened 
exploratory  talks  with  officials  of  the 
U.S.  Supreme  Court  for  the  “timely 
availability”  of  full  texts  of  Court 
opinions  to  be  disseminated  electronical¬ 
ly  when  the  typeset  opinion  is  released  by 
the  Court. 

Testimony  was  submitted  by  the 
ANPA  Environmental  Committee  before 
the  Investigations  and  Oversight  Sub¬ 
committee  of  the  Science  and  Technolo¬ 
gy  Committee  of  the  House  of  Repre¬ 
sentatives  concerning  VDT  ionizing  and 
non-ionizing  radiation 
It  was  the  committee’s  contention  that 
ail  of  the  scientific  testing  done  on  VDTs 
used  by  newspapers  shows  that  news¬ 
paper  employees  who  operate  VDTs  are 
not  subject  to  radiation  hazards. 

As  a  result,  all  further  VDT  studies 
which  might  have  been  financed  by 
ANPA  have  been  tabled. 

Progress  is  being  made  toward  a  uni¬ 
form  accident  reporting  form  for  news¬ 
papers  and  it  is  hoped  that  this  reporting 
to  a  central  location  at  ANPA/RI  will  help 
newspapers  get  an  insight  on  problem 
areas  and  will  enable  them  to  compare 
results  at  their  plant  with  others  of  similar 
size  and  configuration. 

Several  noise  litigations  were  suc¬ 
cessfully  concluded  in  favor  of  newspap¬ 
ers  during  the  past  year,  according  to 
Richard  Warren,  assistant  publisher  and 
editor  of  the  Bangor  (Me.)  Daily  News, 
and  chairman  of  the  ANPA  Environmen¬ 
tal  Committee. 

According  to  Warren,  one  of  the  most 
significant  changes  in  environmental  gov¬ 
ernment  regulations  occurred  in  1981 
when  the  Hearing  Conservation  Amend¬ 
ment  to  the  OSHA  Noise  Regulations 
was  made  effective  August  22,  1982.  The 
requirements  of  this  amendment  are  that 
noisy  production  areas  must  have  been 
monitored  prior  to  February  22, 1982,  and 
that  all  employees  exposed  to  a  noise 
dose  of  50%  or  higher  be  included  in  an 
effective  hearing  conservation  program 
which  includes  annual  audiometric  test¬ 
ing. 

Activity  in  the  area  of  noise  litigation 
has  dropped  dramatically,  Warren  said, 
because  of  the  new  noise  amendment,  but 
it  is  expected  that  after  August  22,  cita¬ 
tions  will  again  be  forthcoming.  ANPA 
member  newspapers  should  have  com¬ 
pleted  the  testing  and  implementation  of 
the  new  noise  amendment  regulations  by 
that  time. 

Thirty-two  1981  National  Labor  Rela¬ 
tions  Board/Canadian  representation 
elections  involving  the  newspaper  busi¬ 
ness  were  reported,  as  well  as  16  addi¬ 
tional  elections  which  were  held  or  certi¬ 
fied  in  1980.  Thirteen  of  these  were 
decertification  elections,  three  of  which 
were  initiated  by  the  company.  In  one  of 
{Continued  on  page  18} 
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Quality  graphics 
developed  for  teletext 


By  M.L.  Stein 

A  system  of  transmitting  teletext,  with 
graphics  the  quality  of  the  freeze  frame  of 
a  standard  tv  picture,  has  been  developed 
by  a  California  firm  which  plans  to  be  in 
production  with  the  device  by  the  end  of 
the  year. 

Under  the  system  called  "Ficture- 
ware,”  pictures,  text  and  audio  are  com¬ 
pressed  onto  broadcast  video  tape  which 
allows  transmissions  in  high  speed 
“bursts.” 

”It  can  transmit  the  entire  content  of 
National  Geographic  magazine  in  16 
seconds,”  said  Dr.  Stuart  Krasney, 
director  of  marketing  development  for 
EECO,  Inc. ,  a  Santa  Ana  high  technology 
firm  that  brought  out  the  product. 

Krasney  added  that  EECO,  whose  cur¬ 
rent  sales  run  above  $40  million  a  year, 
has  “discussed”  Pictureware  with  sever¬ 
al  newspaper  publishers,  including 
Knight-Ridder,  Chicago  Tribune,  Times 
Mirror  Corp.  and  Media  General. 

He  said  his  company  also  has  talked 
about  the  possibility  of  a  joint  venture  in 
producing  Pictureware  with  cable  firms 
and  publishers. 

Pictureware  works  with  a  video  cas¬ 
sette  recorder.  Either  the  customer  or  a 
computer  at  the  cable  head  end  can  order 
the  VCR  turned  on  to  record  whatever 
requested  program  is  being  transmitted. 

The  text  is  similar  to  that  of  other 
electronic  information  systems  on  the 
market,  but  not  the  graphics.  In  a  recent 
demonstration,  color  photos  from  a 
magazine  appeared  on  the  screen  as  vir¬ 
tually  perfect  reproductions.  The  system 
permits  home  VCRs  to  serve  as  high- 
resolution  teletext  or  viewdata  terminals. 

According  to  Krasney,  Pictureware 
can  mean  enormous  cost  savings  for  dis¬ 
tributing  information  such  as  direct  mail 
when  compared  with  printing  and  postal 
rates. 

Krasney,  whose  doctorate  is  in  phy¬ 
sics,  explained  that  200  pages  of  text  can 
be  stored  on  a  piece  of  magnetic  tape  only 
six  inches  long. 

“To  put  it  another  way,”  he  went  on, 
“the  amount  of  tape  required  to  store  10 
minutes  of  television  programming  will 
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hold  about  6,000  Pictureware  information 
pages.” 

He  also  noted  that  the  device’s  “burst” 
communication  can  take  advantage  of  the 
tv  channel  at  low  usage  times,  such  as  3 
a.m.,  for  low  cost  transmission. 

“Whether  it’s  news,  advertising  or  any 
other  kind  of  information,  it  can  be  all 
there  for  the  user  when  he  gets  home,” 
Krasney  said. 

However,  the  EECO  official  asserted 
the  key  to  Pictureware’s  success  in  the 
marketplace  will  be  advertising. 

‘  ‘This  is  a  damn  good  form  of  electronic 
publishing  but  it  has  to  interest  the 
advertisers,”  Krasney  declared.  “It  must 
have  advertising  support.” 

One  element  he  believes  will  attract 
advertisers  is  that  with  Pictureware,  a 
company’s  logo  will  be  much  more  visible 
and  attractive. 

“The  trouble  with  straight  teletext  is 
the  graphics,”  He  said.  “A  firm’s  logo 
looks  like  the  toy  bricks  kids  play  with.” 

EECO  feels  the  first  users  of  Picture- 
ware  will  be  the  “information  elite.” 


Business  editor  joins 
power  company 

William  H.  Jones,  deputy  financial  edi¬ 
tor  of  the  Washington  Post  and  editor  of 
the  Washington  Business  section,  joined 
the  Potomac  Electric  Power  Co.,  April  1 
as  director  of  corporate  affairs. 

Jones  will  be  responsible  for  advertis¬ 
ing,  media  relations,  employe  com¬ 
munications,  community  relations  and 
educational  services.  He  succeeds  David 
Boyce,  who  resigned  to  return  to  Bell 
Laboratories,  Short  Hills,  N.J. 

Jones  was  with  the  New  York  Times 
News  Service  when  he  left  in  1967  to  join 
the  Los  Angeles  Times/Washington  Post 
News  Service.  He  moved  to  the  Post  two 
years  later. 

Lois  Reed  Munday  succeeds  Jones  as 
editor  of  the  Post’s  business  section. 
With  the  Post  three  years,  she  earlier 
worked  at  the  Dallas  Times  Herald. 


These  are  described  as  upscale  people 
who  demand  the  latest  information  ac¬ 
cess  and  will  realize  the  many  services  it 
can  provide. 

According  to  Krasney,  other  potential 
users  of  the  system  are  travel  agencies, 
hospitals,  real  estate  agencies  and 
industrial  firms. 

EECO  currently  produces  broadcast 
editing  equipment  for  Ampex  and  RCA, 
airline  entertainment  systems  and  hotel 
computer  systems  as  well  as  other  high 
technology  products. 


ANPA  reports 

(Continued  from  page  17) 


these,  the  union  prevailed.  Forty-two 
newspapers  were  involved  in  these  pro¬ 
ceedings  and  21  departments  became 
unionized,  while  27  remained  or  became 
non-union. 

ANPA’s  Labor  and  Personnel  Rela¬ 
tions  Committee  followed  bills 
introduced  in  three  state  legislatures 
which  would  dictate  the  working  con¬ 
ditions  of  VDT  operators. 

The  Minimum  Wage  Study  Commis¬ 
sion  unanimously  recommended  to  Con¬ 
gress  that  the  federal  wage-hour  law 
exemption  for  newspaper  carriers  be  re¬ 
tained.  ANPA  and  other  newspaper  asso¬ 
ciations  had  urged  that  the  exemption  be 
retained,  noting  that  the  majority  of  the 
country’s  900,000  plus  carriers  were  part 
of  the  Little  Merchant  system. 

The  ANPA  SAT-FAX  Project  Com¬ 
mittees  studied  the  economic  and  tech¬ 
nical  feasibility  of  a  satellite  facsimile  sys¬ 
tem  to  deliver  national  and  regional 
advertising.  This  resulted  in  the  conclu¬ 
sion  that  there  was  insufficient  evidence 
to  justify  the  installation  of  receivers  by 
all  newspapers.  There  was  evidence  that 
some  newspapers  might  receive  suf¬ 
ficient  ad  volume  to  cost-justify  an 
installation. 

Since  it  was  determined  that  a  SAT- 
FAX  system  was  not  economical  for  all 
newspapers,  the  SAT-FAX  Project  com¬ 
mittees  disbanded  in  January  1982. 

During  1981,  39  newspapers  resigned 
from  ANPA  membership  and  33  were 
elected.  In  addition,  four  ANPA  member 
papers  were  lost  through  mergers,  seven 
suspended  publication  and  two  were 
dropped.  Total  membership  as  of  March 
15  was  1,407. 
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Top  negotiator 

(Continued  from  page  11) 


“I  was  originally  majoring  in  journal¬ 
ism,  but  after  having  worked  on  newspa¬ 
pers  since  I  was  15,1  felt  there  was  little  I 
could  learn  in  journalism  school,”  he 
said.  “I  changed  my  major.” 

After  graduating,  Singleton  started  a 
weekly  newspaper  in  Clarendon,  Texas 
and  began  buying  several  other  small 
weeklies  in  Texas.  When  he  was 
operating  8  weeklies  at  age  25,  Singleton 
got  involved  with  a  group  of  investors 
who  attempted  to  revive  the  Fort  Worth 
(Tex.)  Press,  which  the  Scripps  Howard 
group  had  folded.  The  revival  lasted  three 
months  and  stockholders  then  decided  to 
fold  it. 

“Actually  we  entered  into  an  agree¬ 
ment  to  sell  it  to  some  local  people,  but 
the  deal  fell  through,”  he  said. 

Singleton  said  it  was  always  his  desire 
to  run  a  daily  newspaper  and  after  selling 
his  weeklies  in  Texas,  he  began  a  search 
for  a  daily  which  he  could  acquire.  That 
led  him  to  Massachusetts  and  ultimately 
to  his  connection  with  Allbritton. 

“Mr.  Allbritton  owned  the  Washington 
Star  when  I  met  him  and  he  indicated  he 
wanted  to  acquire  some  other  newspa¬ 
pers,”  Singleton  said.  “From  the  time  I 
started  to  work  for  Mr.  Allbritton,  I  re¬ 
ported  to  him  directly.  I’ve  never  re¬ 
ported  to  anyone  else.” 

Singleton  currently  holds  the  titles  of: 
executive  vicepresident  of  Allbritton 
Communications;  president  of  the 
Allbritton  newspaper  division;  and  presi¬ 
dent  of  each  of  the  six  dailies  that  Allbrit¬ 
ton  owns. 

Singleton  has  the  freedom  to  search  for 
desirable  newspaper  properties  and  after 
researching  them,  discuss  with  Allbritton 
the  possibility  of  acquiring  them. 

“The  first  thing  you  do  is  look  at  the 
newspaper  as  to  how  it  is  performing 
under  its  current  ownership,”  he  said. 
“Then  you  study  what  it  would  do  under 
your  own  style  of  management. 

“We’ve  developed  somewhat  of  a 
style — how  many  people  should  be  in 
each  department  in  order  for  it  to  run 
efficiently;  what  it  should  cost  to  run  each 
department.  Then  we  attempt  to  anti¬ 
cipate  how  the  newspaper  would  run 
using  those  numbers. 

“The  plan  is  not  completely  adaptable 
to  every  newspaper,  but  many  of  the 
newspapers  we  acquire  are  similar — ^for 
example,  Paterson  (News)  and  Trenton 
(Times.) 

“It’s  not  like  running  a  McDonald’s 
franchise.  Each  newspaper  has  different 
personalities,  but  the  cost  of  running  a 
production  department  or  an  ad 
department  at  similar  sized  papers  should 
have  some  parallels,  especially  if  you  buy 
family  run  newspapers  which  we  have 
done  on  some  occasions. 
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“Family  run  newspapers  are  run  on  the 
whims  of  the  family  that  owns  them,” 
Singleton  said.  “A  particular  owner 
might  have  thought  that  having  a  large 
news  department  was  important  or  hav¬ 
ing  two  wire  services  is  important.  Most 
carry  the  personality  of  the  owner.  But 
these  whims  may  not  be  economically 
feasible. 

“When  we  acquire  a  family-owned 
newspaper,  we  try  to  take  a  little  more 
business  approach,”  he  said.  “To  do 
what’s  economically  sound.” 

Singleton  said  on  most  of  the  financial¬ 
ly-troubled  newspapers  Allbritton  has  ac¬ 
quired,  he  would  like  to  have  larger  news 
staffs,  but  it  comes  down  to  a  choice — 
keep  the  paper  operational  with  a  smaller 
staff  or  shut  it  down. 

“In  Trenton,  for  example,  we  have  a 
news  staff  of  60,”  Singleton  said.  “I 
would  like  to  have  a  news  staff  of  100,  but 
a  newspaper’s  first  obligation  is  to  stay  in 
business.  The  only  way  it  can  do  that  is  by 
making  money.” 

Singleton  feels  that  labeling  Allbritton 
papers  anti-union  is  an  unfair  rap. 

“I  think  any  union  that  looks  at  our 
past  dealings  with  other  unions  will  see 
we  were  always  fair,”  he  said.  “We  don’t 
go  into  a  situation  and  immediately  try  to 
antagonize  or  throw  out  a  union.  In  Pater¬ 
son,  we  wanted  to  run  the  newspaper.  To 
keep  it  open.  We  had  a  disagreement  with 
the  unions.  One  union  signed  a  contract, 
the  other  didn’t.  We  don’t  have  a  news¬ 
paper  anywhere  that  doesn’t  have  at  least 
one  union.” 

Singleton  said  because  of  a  pattern  to 
acquire  unhealthy  newspapers  and  nurse 
them  into  health,  it  is  sometimes  neces¬ 
sary  to  make  the  necessary  staff  cuts 
immediately  from  the  outset. 

“Before  you  buy  it,  you’ve  analyzed 
what  it  will  take  to  save  it,”  he  said. 
“Once  you  acquire  it,  you  try  to  perform 
the  surgery,  sew  up  the  wound  and  let  it 
heal  as  soon  as  possible.” 

News  philosophy 

Singleton  has  a  philosophy  about  news 
coverage,  which  can  be  misunderstood 
into  giving  the  Allbritton  papers  a  bad 
rap. 

“I  firmly  believe  that  too  many  news¬ 
papers  today  edit  themselves  for  other 
newspapers,”  he  said.  “Reporters  write 
for  other  reporters.  Newspapers  tend  to 
cover  themselves  too  much.  I  don’t  think 
they  should.  They  should  write  for  the 
readers.  Our  philosophy  is  to  edit  our 
papers  for  the  readers.  To  find  out  what 
the  reader  wants  and  edit  it  that  way. 

“The  Trenton  Times  was  an  excellent 
newspaper  when  we  acquired  it  (from  the 
Washington  Post  Company),  but  it  was 
edited  for  other  newspaper  people,  not 
for  the  reader.  The  reader  was  not  buying 
it. 

“The  Trenton  Times  had  these  long 
interpretative  articles,  but  if  a  reader 
wanted  to  know  what  happened  at  a  local 
council  meeting,  there  was  very  minor 


coverage  of  this. 

“Newspapers  have  gone  too  far  in  try¬ 
ing  to  win  awards  and  respect  from  their 
peers  and  have,  in  the  process,  lost  re¬ 
spect  for  what  the  reader  wants.” 

Singleton  said  the  New  York  News  is 
“exactly  the  type  of  newspaper  that  is 
edited  for  the  reader.” 

Singleton  said  Allbritton  did  not  want 
to  sell  the  Washington  Star  and  would 
probably  still  own  it  if  it  weren’t  for  the 
Federal  Communications  Commission’s 
order  to  divest. 

“It  is  a  misconception  that  Mr.  Allbrit¬ 
ton  sold  the  Star  in  order  to  make  money 
off  the  sale,”  Singleton  said.  “The  facts 
are  he  sold  it  because  the  FCC  required 
it.” 

Singleton  said  Allbritton  was  given  an 
option  to  divest  of  the  Star  or  the  radio 
and  tv  station  he  owned  in  Washington. 
He  said  Allbritton  sold  the  radio  station  to 
ABC  and  the  tv  station  to  Combined 
Communications,  but  in  the  case  of  the  tv 
station  sale,  the  FCC  issued  a  conditional 
approval  with  the  right  to  review  the  sale 
a  year  later. 

With  the  three  year  deadline  he  had 
been  given  to  divest  either  the  Star  or  his 
broadcast  properties  fast  approaching, 
Singleton  said  Allbritton  decided  to  sell 
the  newspaper  instead. 

“He  liked  owning  the  Washington 
Star,”  Singleton  said. 

As  negotiations  for  the  New  York 
News  near  an  apparent  conclusion,  Sing¬ 
leton  eagerly  anticipates  doing  one  thing 
he  hasn’t  been  able  to  do  much  of  lately — 
sleep. 

“It’s  not  easy  having  to  negotiate  with 
four  different  unions  until  2:30  in  the 
morning  and  then  have  Mr.  Allbritton  call 
up  at  6  a.m.  to  find  out  what  happened,” 
he  said. 

Hawkers  can  stay 
for  now  in  Tuscon 

Tuscon’s  City  Council  has  decided  to 
allow  young  news  hawkers  for  Tucson 
Newspapers  Inc.  to  continue  selling 
street  copies  from  medians. 

Tuscon  Citizen  publisher  Gerald  Gar¬ 
cia  and  a  division  of  about  50  hawkers 
protested  the  City  Council’s  proposed 
ban  on  sales  from  medians. 

The  newspaper  began  the  program 
three  years  ago  as  a  means  of  boosting 
Citizen’s  circulation,  and  TNI  repre¬ 
sentatives  say  it  has  succeeded,  account¬ 
ing  for  about  4,000  street-copy  sales 
daily. 

The  program  received  sharp  criticism 
in  January  when  a  13-year-old  newsboy 
was  struck  by  a  car  that  jumped  onto  the 
median  where  he  was  standing.  At  the 
public  hearing,  Harry  R.  McAlpin, 
circulation  manager  for  TNI,  said  the 
safety  record  of  only  one  minor  accident 
in  three  years  among  70  hawkers  is  admir¬ 
able,  compared  with  the  city’s  overall 
safety  record. 
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Knight-Ridder  looks 
to  electronic  future 


By  Andrew  Radolf 

When  Alvah  Chapman  moved  into  the 
chairman's  role  at  Knight-Ridder  News¬ 
papers  on  April  20,  he  already  had  begun 
his  strategy  of  moving  strongly  into 
electronic  media  while  keeping  newspa¬ 
pers  the  backbone  of  the  company. 

Chapman,  61,  continues  as  chief 
executive  officer  of  Knieht-Ridder ,  a  post 
he  has  held  since  1976. 

Under  the  company’s  present  policies, 
he  will  retire  as  chairman  and  CEO  at  age 
67. 

More  electronics 

Chapman  spoke  with  Editor  &  Pub¬ 
lisher  about  his  plans  for  Knight-Ridder 
during  an  interview  in  his  Miami  office. 

“We’ll  be  much  more  involved  in 
electronic  communications,’’  Chapman 
said .  “Print  will  still  be  the  major  thing  we 
do.  Electronics  will  be  our  major  area  of 
development.’’ 

Besides  Viewtron,  an  interactive, 
home  electronic  information  service 
which  the  company  is  developing  in 
association  with  American  Telephone  & 
Telegraph,  Chapman  said  a  good  deal  of 
Knight-Ridder’s  diversification  into  elec¬ 
tronics  will  come  through  acquisitions. 

Since  1978  Knight-Ridder  has  acquired 
four  television  stations.  The  fourth, 
WTKR  in  Norfolk,  Va.,  was  bought  last 
year. 

In  1981  Knight-Ridder  also  completed 
its  first  marketing  test  of  Viewtron  and 
entered  the  cable  television  business 
through  a  joint  venture  with  Tele¬ 
communications,  Inc.,  of  Denver,  Colo. 

The  venture  formed  TKR  Cable  Co.  in 
January,  1982,  with  plans  of  having 
100,000  subscribers  by  December  and 
500,000  by  1986. 

Knight-Ridder  last  acquired  a  news¬ 
paper  in  1980  when  it  bought  the  Fort 
Wayne  News-Sentinel,  giving  it  33  dailies 
in  24  markets. 

Confident 

“I’ve  not  in  any  way  lost  confidence  in 
newspapers,’’  he  emphasized.  “I  think 
newspapers  have  a  lot  of  growth  ahead  of 
them.  They  are  still  a  very  economical 
means  of  delivering  fantastic  amounts  of 
information.’’ 

Newspapers  accounted  for  nearly 
$1.14  billion  of  Knight-Ridder’s  $1.24  bil¬ 
lion  in  revenues  in  1981. 

Newspaper  growth  for  the  company 
will  come  primarily  “in  our  ability  to 
serve’’  readers  and  advertisers  rather 
than  through  acquisitions. 

“I  don’t  contemplate  adding  a  lot  of 
newspapers  to  our  company,’’  Chapman 
said.  “We  will  continue  to  add  circulation 
and  serve  more  advertisers  with  a  much 
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Alvah  Chapman 


more  diversified  product.’’ 

Growth  markets 

Under  the  company’s  present  five-year 
plan,  now  in  its  second  year,  Knight- 
Ridder  “will  probably  add  one  news¬ 
paper’’  in  the  40,000  to  200,000  circula¬ 
tion  range  and  located  in  a  “non¬ 
competitive”  market  which  is  growing 
faster  than  the  national  average. 

“Our  basic  belief  is  you  serve  the  bot¬ 
tom  line  best  by  serving  the  reader  and 
advertiser  best.  It’s  very  difficult  to 
achieve  profit  growth  over  a  long  period 
and  adhere  to  that  commitment  unless 
you  are  in  a  growth  market,”  Chapman 
explained. 

He  noted  that  Knight-Ridder  maintains 
an  “up  to  date”  study  of  all  the  markets  in 
the  United  States.  “I  can  tell  you  in  five 
minutes  whether  we’re  interested”  in 
buying  a  newspaper  that’s  for  sale. 

Committed  in  Detroit 

Chapman  stressed  that  Knight-Ridder 
will  not  be  getting  out  of  the  competitive 
markets  where  it  has  newspapers,  most 
notably  Detroit. 

The  company  acknowledges  that  the 
Detroit  Free  Press  is  losing  money 
despite  contributing  $124  million,  about 
10%,  to  the  company’s  revenues  last 
year. 

Chapman  said  the  Free  Press,  which 
Knight  Newspapers  acquired  in  1940,  has 
been  “a  good  investment  for  us  and  it  will 
be  again.  In  Detroit,  we  are  gaining  mar¬ 
ket  share.  In  Philadelphia  we  grew  at  the 
expense  of  our  competitor  by  gaining 
market  share.” 

Although  it  is  “not  unreasonable  to 
think  a  joint  agency”  with  the  Detroit 
News,  “might  have  some  appeal,  we  are 
focusing  on  publishing  a  good  newspaper 


in  Detroit,”  Chapman  stated.  He  said 
“no  discussions”  about  an  agency  are 
currently  taking  place. 

The  morning  Free  Press  has  a  daily 
circulation  of  609,000  compared  to  the 
all-day  News’  624,000.  On  Sunday,  the 
News’  lead  is  much  wider,  825,000,  to 
729,000  for  the  Free  Press. 

The  Free  Press’  advertising  share  of 
field  was  39.5%  in  1981,  according  to 
Knight-Ridder  figures. 

Gains  in  Philadelphia 

Since  the  demise  on  January  29  of  the 
Philadelphia  Bulletin,  circulation  for  the 
morning  Philadelphia  Inquirer  has  grown 
from  420,000  to  574,000  daily  and  from 
850,000  to  1,045,000  on  Sunday.  The 
afternoon  Daily  News’  circulation  has 
grown  by  nearly  80,000  to  309,000  daily. 

Ad  linage  has  increased  right  along 
with  circulation,  and  Knight-Ridder’s 
Philadelphia  newspapers  have  become  a 
significant  profit  center  which  may  soon 
challenge  San  Jose  Mercury  and  News 
for  the  number  two  spot  behind  the 
Miami  Herald.  The  strong  performance 
in  Philadelphia  is  one  reason  why  the 
company  expects  to  increase  its  earnings 
this  year  despite  the  recession  and  a  down 
first  quarter.  The  company  earned  $15.1 
million,  or  Alt  per  share,  in  the  quarter 
compared  to  $20.6  million,  or  64^  per 
share,  a  year  ago. 

The  belief,  expressed  by  some  Knight- 
Ridder  executives,  is  that  if  the  company 
wins  the  competitive  battle  in  Detroit,  the 
Free  Press  “could  become  almost  as  pro¬ 
fitable  as  Philadelphia  has  been.” 

Management  team 

Chapman  organized  his  team  of  top 
level  managers  to  reflect  his  strategy  for 
Knight-Ridder. 

James  Batten,  46,  who  succeeded 
Chapman  as  president  on  April  20  and 
reports  directly  to  him,  is  responsible  for 
news  and  editorial  content  and  all  of  the 
electronic  aspects  of  the  company’s 
diversification  plans  including  broadcast, 
cable  tv  and  Viewtron. 

Richard  G.  Capen  Jr.,  47,  senior 
vicepresident/operations,  has 
responsibility  for  about  $1.2  billion  of 
Knight-Ridder’s  business  operations 
including  newspapers  and  related 
marketing  services,  newsprint,  and  Com¬ 
modity  News  Services,  which  grew  42% 
in  1981  and  is  the  company’s  fastest  grow¬ 
ing  business.  CNS  took  in  $26.8  million  in 
revenues  last  year  and  has  over  8,000  sub¬ 
scribers. 

Capen,  who  reports  directly  to  Chap¬ 
man,  is  also  chairman  of  the  operating 
committee. 

Other  top  executives  reporting  directly 
to  Chapman  are  Byron  Harless,  senior 
vicepresident  for  personnel  and  manage¬ 
ment  development,  and  Robert  F.  Single- 
ton,  senior  vicepresident/finance. 

Quality  counts  most 

In  his  new  post  as  president.  Batten 
(Continued  on  page  54) 
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to  newsprint. 
On  a  Metroliner. 


5,000  years  ago  the  Egyptians  pioneered  the  written 
record. 

Today,  that  pioneering  spirit  continues  at  Akhbar 
El  Yom,  Egypt’s  largest  circulation  daily  newspaper, 
which  is  changing  to  web  offset  printing  with  a  Goss 
Metroliner  press. 

Before  selecting  its  press  system,  Akhbar  El  Yom  laid 
down  some  exacting  requirements.  High  productivity 
for  printing  over  1.2  million  copies  daily.  High 
quality.  Proven  reliability.  And  efficient,  reliable 
support  services. 

The  Goss  Metroliner  press  met  these  requirements. 

This  double-width  offset  press  prints  at  speeds  of  up 
to  75,000  pph  and  offers  a  comprehensive  range  of  unit 
and  folder  options  to  satisfy  the  needs  of  large  daily 
newspaper  publishers.  Sophisticated  optional  control 
systems  incorporate  the  latest  technology,  enabling 


high  net  productivity  and  minimal  paper  waste.  And 
then  there’s  the  reassurance  of  backup  from  a 
worldwide  service  organization. 

Akhbar  El  Yom  joins  an  ever-growing  list  of  Goss 
Metroliner  users.  Today  over  2,000  units  are  printing 
headlines  around  the  globe.  From  Cairo  to 
Johannesburg.  From  Chicago  to  Bogota. 

For  full  details,  contact  Goss  Products,  Graphic 
Systems  Division,  Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  Illinois  60650. 


Rockwell  International 

where  science  gets  down  to  business 


Cable  company  formed 


MN-G,  Inc.,  a  new  corporation  under 
the  same  ownership  as  the  Champaign- 
Urbana  (III.)  News-Gazette,  and  Cham- 
paign-Urbana  Communications,  Inc.,  a 
subsidiary  of  the  American  Television 
Communications  Corporation,  pre¬ 
miered  an  electronic  newspaper  March 
22,  1982.  The  service,  News-Gazette 
Teleview,  is  the  result  of  an  agreement 
between  MN-G  (producer  of  Teleview) 
and  A.T.C. 


Teleview,  an  advertiser-supported 
channel,  will  provide  subscribers  with 
local  news,  sports  and  weather  in  the 
form  of  ninety  pages  of  information  pre- 
sented  in  a  half  hour  loop.  The 
information  is  updated  throughout  the 
day.  Weather  information  appears  con¬ 
tinuously  at  the  bottom  of  the  screen. 

The  News-Gazette  general  manager, 
Charles  Flynn,  explained  the  new  ven¬ 
ture  in  this  way: 


Linda  Bauer,  MN-G  general  manager, 
loads  a  floppy  disk  into  the  drive  of  the 
D-88(X)  character  generator  in  the  TELE¬ 
VIEW  electronic  newspaper  system. 

“Traditionally,  the  newspaper  has  util¬ 
ized  the  printed  word  as  its  sole  method  of 
communication.  Today  new  horizons  are 
opening  to  the  newspaper,  and  its  role  in 
the  next  decade  can  be  expected  to 
expand  to  wider  use  of  electronic  com¬ 
munication. 

In  a  combined  effort — using  the  printed 
word  and  the  electronically  produced 
word — MN-G  and  the  News-Gazette  will 
expand  the  way  in  which  we  can  serve  the 
public.” 

According  to  MN-G  general  manager, 
Linda  Bauer,  “Technology  is  opening  up 
new  horizons.  Society  is  entering  the 
information  age.  We’re  very  pleased  to  be 
one  of  the  first  to  be  involved  in  this  new 
area.” 

She  noted  that  the  News-Gazette  is  the 
first  daily  newspaper  in  Illinois  to  offer  an 
electronic  news  service.  There  are  about 
sixty  electronic  news  services  in  the 
country.  “Teleview  differs  from  other 
character  generated  channels  in  that  it 
offers  a  crisper,  cleaner  format.  The  3-M 
0-8800  Character  Generator  creates  a 
very  attractive  visual  display,”  Mrs 
Bauer  added. 

“We  are  proud  to  be  pioneering  this 
new  era  of  communications,”  said  James 
Thomas,  general  manager  of  Cablevision. 


JOHN  HOPKINS 
UNIVERSITY? 

Of  course  not. 


That's  oh  so  close,  but  oh  so  wrong.  “The 
Johns  Hopkins  University",  that's  the  correct 
name.  Famous  though  it  is,  it's  one  of  those 
unusual  names  that  you,  as  a  conscientious 
writer,  check  before  you  use. 

And  there's  another  name  we'd  appre¬ 
ciate  your  checking,  too,  before  you  use  it. 
CATERPILLAR.  We  manufacture  a  line  of 
diesel  engines  for  many  uses.  We  also 
build  wheel  and  track-type  tractors,  wheel 
tractor-scrapers,  wtieel  and  track-type 
loaders,  off-highway  trucks,  pipelayers,  ex¬ 
cavators,  iog  skidders,  motor  graders,  com¬ 
pactors,  and  lift  trucks. 

But  some  other  companies  build  products 
similar  to  ours.  Even  paint  them  yellow.  But 


they  don't  carry  the  CATERPILLAR  name. 
CATERPILLAR  and  CAT  are  registered  trade¬ 
marks  of  Caterpillar  Tractor  Co. 

We  work  hard  to  build  special  value  in 
machines  bearing  our  trademark.  Help  us 
sustain  the  meaning  of  our  name.  Make 
sure  you  use  our  trademark  only  when  you 
write  about  products  we  make. 

Thank  you. 


CaterpibAr.  Cat  and 


CATERPILLAR 


■  Tradernarhs  of  Caterpillar  Tractor  Co 
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LOS  ANGELES  TIMES- 
WASHINGTON  POST 

NEWS  SERVICE 

The  core  service  of  the  80’s. . . 


Foreign 

Forty-one  bureaus  manned  by  jour¬ 
nalists  whose  language  skills  put 
them  in  touch  with  people  as  well 
as  governments,  movements  as  well 
as  institutions.  Additional  sources: 
Deutsche  Presse-Agentur,  Agence 
France-Presse  and  The  Guardian. 


_ Features  and  Life  Style 

A  fundamental  part  of  the  Times-Post  wire,*  brim¬ 
ming  with  ideas,  the  unusual,  the  new.  Undup¬ 
licated  material  gaining  reader  time  for  subscribers 
in  every  circulation  category. 


Regular  Columnists _ 

On  sports,  television,  the  federal  government,  business, 
politics,  national  affairs,  automobiles,  travel,  movies, 
books,  food,  money  and  wine.  Twenty  six  of  these  standing 
features  every  week,  delivered  on  a  regular  schedule  and 
coded  for  systematic  storage  and  retrieval. 


National  

Journalists  of  the  Los  Angeles  Times  and  Washington  Post  have  earned  a 
reputation  for  getting  to  the  bottom  of  a  story,  for  capturing  its  real  signifi¬ 
cance,  and  for  placing  it  in  perspective.  .  .thus  enabling  readers  to  un¬ 
derstand  the  events  that  are  changing  their  lives.  Spot  news  delivery. 


_ _ _ Sports 

Major  domestic  and  international  traditions— 
football,  baseball,  yachting,  tennis,  boxing, 
horseracing,  hockey,  soccer,  basketball- 
are  fair  game  for  the  Times-Post  service. 
Planning  underway  for  the  1984  Summer 
Olympics  in  host  city  of  Los  Angeles. 


QftEd. 

Commentaries  from  experts  who  don’t  work 
for  newspapers.  .  .and  some  that  do.  One 
editorial  per  day  each  from  the  Los  Angeles 
Times  and  the  Washington  Post.  Some  50 
special  articles  a  month  by  non-staff  writ¬ 
ers,  including  prominent  public  figures  and 
leading  experts  in  their  respective  fields. 


Pictures  

No  extra  charge.  A  weekly  package  of  studio-quality  photos,  maps,  charts  and  _ 
other  graphics  timed  to  arrive  same  day  as  story  subjects  clear  the  wire. 
Headshots  of  special  writers  and  columnists  available  on  request. 


For  more  information  call  Cal  Thornton  or  Doug  Gripp  in  Washington  at 

(202)334-6173 


ADVERTISING  NEWS  SECTION 

Edited  by  BILL  GLOEDE 

ANPA  to  toast  Kauffman 
on  evo  of  his  retiroment 


By  Bill  Gloede 

When  Jack  Kauffman  joined  the  News¬ 
paper  Advertising  Bureau  as  a  sales 
vicepresident  in  1959,  he  figured  he’d 
stick  around  for  about  six  months.  It 
wasn’t  that  he  didn’t  like  the  bureau,  but, 
after  all,  he  was  a  packaged  goods 
marketing  man  who  had  never  heard  of 
the  NAB  before  he  landed  a  job  there. 

Twenty-three  years  later.  Jack  Kauff¬ 
man,  at  the  age  of  62,  is  retiring  from  the 
bureau  as  its  president/chief  executive 
officer. 

“It’r  the  best  thing  that’s  ever  hap¬ 
pened  to  me,”  says  Kauffman.  “The  23 
years  have  gone  by  in  the  blink  of  an  eye. 
I’ve  told  people  many,  many  times  that  I 
have  the  best  job  in  the  United  States.” 

If  current  plans  are  adhered  to,  Kauff¬ 
man  will  yield  his  office  to  Craig  Standen 
on  June  7,  depending  on  the  decision  of 
the  NAB  Board  of  Directors. 

“I  think  Craig  Standen  is  going  to  be 
the  best  president  the  bureau’s  ever 
had,”  he  says.  But  how  does  he  feel  about 
relinquishing  the  post? 

“First  of  all,  you  never  think  you’re 
going  to  be  at  a  retirement  party  that’s  in 
your  honor,”  says  Kauffman,  “you  think 
your’re  going  to  be  perpetually  young. 
But  it  just  doesn’t  work  out  that  way.” 

There  will  be  a  retirement  party  for 
Jack  Kauffman  tonight  (April  24),  during 
the  American  Newspaper  Publishers 
Association  annual  meeting  in  San  Fran¬ 
cisco.  Kauffman  was  not  supposed  to 
know  about  it,  but  several  people  wrote 
him  expressing  their  sorrow  at  not  being 
able  to  attend. 

“I  heard  about  it  (the  party),  and  I  pro¬ 
tested,  because  I  just  hate  those  things,” 
says  Kauffman.  “The  thing  I’d  like  to  do 
is  just  fade  away.  But  it  didn’t  do  any 
good.” 

Upon  his  retirement,  Kauffman  says 
he’s  “going  to  do  something  I’ve  always 
wanted  to  do  —  I’m  going  to  play  pro¬ 
fessional  football.” 

Actually,  Kauffman  and  his  wife. 
Boots,  plan  to  continue  living  in  Darien, 
Connecticut.  “I’m  going  to  sharpen  up 
my  golf  game  and  my  tennis  game,”  he 
says.  He’ll  also  involve  himself  in  one  of 
his  real  passions,  gardening.  “I’m  cur¬ 
rently  into  propagating  and  grafting  aza- 
lias,”  he  reports. 

He  also  plans  to  write  fiction  and  paint. 
And,  he  says,  “I’m  going  to  stay  out  of 
Boots’  hair.” 

“One  thing  I’m  not  going  to  do.  I’ve 


vowed,  is  to  get  into  any  business  that  I 
know  nothing  about.” 

Kauffman  does  know  about  marketing 
—  marketing  everything  from  newspap¬ 
ers  to  cleansers  to  cosmetics  to  margar¬ 
ine.  Before  joining  the  bureau,  Kauffman 
was  vicepresident/marketing  and 
merchandising  for  Revlon;  vicepresident/ 
marketing  for  the  Household  Products 
Division  of  the  Colgate-Palmolive  Com¬ 
pany;  executive  vicepresident  of  the 
Foods  Division  of  the  Anderson-Clayton 
Company;  and  eastern  division  manager 
for  Proctor  &  Gamble. 


Jack  Kauffman 


Although  Kauffman  has  been  with  the 
bureau  for  23  years,  he  still  thinks  of  him¬ 
self  as  more  of  a  marketing  man  than  a 
newspaperman.  “I’ve  always  viewed 
myself  as  a  marketer,  because  I  haven’t 
had  any  direct  newspaper  experience, 
and  that’s  been  good.  But  I’m  proud  to 
say  that  I’m  a  newspaper  person.” 

Kauffman’s  marketing  philosophy  has 
been  transmitted  down  through  the  ranks 
at  the  NAB.  “There  are  very  few  news¬ 
paper  people  here  at  the  bureau.  We  have 
deliberately  tried  to  hire  top  people  from 
the  people  we’re  trying  to  sell,  because 
they  know  their  problems  and  they  have 
established  a  bridge  between  newspapers 
and  our  clients. 

“I’m  very  proud  of  the  bureau  and  the 
talent  we’ve  assembled  here,”  Kauffman 
explains.  “I’ve  always  tried  to  hire  peo¬ 
ple  who  are  smarter  than  I  am  —  and  I 
think  I’ve  succeeded.”  (He  adds,  face¬ 
tiously,  “But  then  I’m  sure  there  are  a  lot 


of  people  who  think  that  wasn’t  very 
tough  to  do.”) 

The  bureau,  he  believes,  is  “a  good 
organization.  When  we  have  a  meeting 
here,  there’s  blood  all  over  the  wall  — 
and  most  of  it  is  mine.” 

The  bureau’s  future,  he  believes,  is 
secure.  Since  the  bureau  dues  structure  is 
based  on  advertising  revenues  of  its 
members,  and  advertising  revenues  have 
continued  to  climb,  the  bureau’s  budget 
has  continued  to  climb.  Kauffman  belives 
the  newspaper  business  “must  support 
national  efforts  on  behalf  of  the  business. 

I  don’t  think  any  newspaper,  or  group  of 
newspapers,  can  solve  their  problems 
alone.  I  think  the  role  of  the  bureau  is 
becoming  more  and  more  important.” 

The  future  of  newspapers,  he  believes, 
is  rock  solid.  “It’s  going  to  be  a  damned 
interesting  five  or  ten  years  down  the 
road.  I  think  newspaper  stock  is  a 
damned  good  thing  to  buy.” 

In  the  electronic  future,  Kauffman 
believes  newspapers  will  do  quite  well.  “I 
think  that  people  in  the  newspaper  busi¬ 
ness  know  more  about  communications 
than  anyone  else  in  the  field,”  he  says. 

He  continues,  “I  think  newspapers  are 
probably  working  more  in  unison  —  and 
thoughtfully  —  than  they  have  in  the  past. 
That  doesn’t  mean  they  are  any  less  com¬ 
petitive,  but  I  think  newspapers  are  learn¬ 
ing  from  each  other.  And  as  long  as  we 
can  sell  for  about  the  price  of  a  cup  of 
coffee,  newspapers  are  going  to  be 
bought  for  information  about  news  and 
products.” 

He  continues,  “I  think  newspapers  are 
really  going  to  have  a  tremendous  resurg¬ 
ence  in  the  next  five  years — we  can  see  it 
in  national  advertising  right  now.  That’s 
our  future  —  we’re  going  to  face  a  hell  of  a 
lot  of  competition,  but  what  the  hell, 
we’ve  had  competition  since  the  advent 
of  radio,  and  we’ve  thrived  on  it.” 

To  advertisers,  he  believes,  “we  have 
to  continue  to  show  that  newspapers  are 
modem,  progressive  and  changing.”  And 
the  industry  must  continue  efforts  to 
make  advertising  easier  to  buy  and  to 
examine  “every  part  of  the  product  — 
how  it’s  delivered,  how  it’s  priced,  how 
it’s  billed.” 

And  the  business  must  continue  to 
cooperate  with  itself,  he  believes.  “In 
spite  of  the  fact  that  the  newspaper  busi¬ 
ness  is  as  competitive  as  two  damned  tig¬ 
ers  fighting  to  the  death,  I  don’t  know  of 
any  business  that  has  the  same  kind  of 
comradeship  that  exists  in  the  newspaper 
business  —  you  hear  stories  all  the  time 
about  publishers  who  have  come  to  the 
aid  of  other  publishers  who  have  been  in 
trouble  with  newsprint,  fires,  sudden 
shutdowns,  union  problems.” 

When  asked  to  sum  up  his  23  years  in 
the  newspaper  business  in  a  statement  to 
his  colleagues,  Kauffman  first  balked  (he 
hates  nostalgic  pap),  then  said,  “It’s  been 
a  privilege  to  work  with  so  many  fine 
people  and  make  so  many  friends.” 
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Manufacturer 


Putting  the  Pieces 
Together  for  a 
Compiete  Co-op  Program 

Manufacturers,  their  distributors,  and  the  local  retailer  need  to  work  as  a  team 
to  achieve  a  successful  co-op  advertising  program.  The  sales  staff  of  the  Tulsa 
World  and  The  Tulsa  Tribune  are  trained  to  bring  you  and  your  programs 
together  with  an  effective  media  plan. 

Find  out  how  easily  you  can  put  your  co-op  dollars  to  work  in  reaching  70%  of 
the  445,000  adults  in  the  Tulsa  SMSA.  To  get  started,  contact  Lonie  McKee,  co¬ 
op  coordinator.  Newspaper  Printing  Corporation,  (918)  583-2161. 

Newspaper  Printing  Corporation 

Agent  For 

TTO34  Utoraa  *  tFIjc  tJulssa  fJribunc 

Two  independent  and  separately  owned  newspapers  represented  nationally  by  Branham 


Employment  execs  question 
Reagan’s  economic  forecast 


CREATIVE  NEWSPAPER 


Creative  Newspaper 
now  an  annual  event 


The  Newspaper  Advertising  Bureau’s 
“Creative  Newspaper,”  a  four-color 
broadsheet  featuring  award  winning 
newspaper  ads,  will  become  an  annual 
publication,  according  to  Craig  Standen, 
executive  vicepresident  of  the  bureau. 

Standen  made  the  announcement  this 
week  during  the  debut  performance  of  the 
1982  Creative  Newspaper  show  for  the 
New  York  City  advertising  community. 
The  bureau  has  produced  six  Creative 
Newspapers  over  the  years,  the  last  one 
in  1979.  That  one  featured  a  contest  offer¬ 
ing  cash  prizes  for  the  best  ads.  Instead  of 
offering  cash  prizes  as  it  has  in  the  past, 
the  bureau  will  now  present  the  news¬ 
paper  to  advertisers  and  their  agencies  at 
a  luncheon  function. 

The  1982  Creative  Newspaper,  which 
was  printed  by  the  St.  Petersburg  Times 
&  Independent,  features  some  73  ads, 
many  in  color,  behind  a  four-color  illus¬ 
tration  by  Milton  Glaser,  the  graphic 
designer.  Among  the  ads  reproduced  in 
the  newspaper  are  this  year’s  ATHENA 
winners. 

The  show,  which  contains  slides  of  all 
the  ads  in  the  newspaper,  can  be  obtained 
from  the  bureau  for  use  in  local  markets. 

Davidson  retires 
from  CWO&O 

John  C.  (Jack)  Davidson  retired  from 
Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  Inc.,  newspaper  advertising 
sales  firm,  effective  February  26,  1982. 

Davidson’s  career  with  the  company 
covered  a  period  of  more  than  30  years.  It 
began  in  1948,  after  a  stint  in  the  station 
relations  department  of  NBC.  Since  1968, 
he  has  been  executive  vicepresident, 
assistant  to  the  president,  and  corporate 
director  of  CWO&O. 


“Overly  optimistic,”  is  how  many 
employment  executives  of  the  nation’s 
leading  corporations  see  President 
Reagan’s  forecast  for  a  midyear  eco¬ 
nomic  recovery. 

Instead,  60%  expect  the  turnaround  to 
occur  in  the  third  or  fourth  quarters  of  this 
year,  while  23%  see  no  upward  move¬ 
ment  until  1983.  When  recovery  begins, 
the  increases  in  employment  hiring  will 
start  with  technical  professionals  and 
production  workers  leading  the  way. 

Data  are  from  a  phone  survey  among 
100  employment  executives  from  the  top 
1000  businesses  and  industrial  organiza¬ 
tions  nationwide,  conducted  by  Deutsch, 
Shea  &  Evans,  Inc.,  a  New  York  human 
resources  communications  and  consult¬ 
ing  firm. 

Only  13%  of  the  participants  agree  with 
the  President’s  prediction  that  an  upturn 
will  come  by  the  end  of  the  second  quar¬ 
ter.  The  majority,  87%,  feel  that  the  tur¬ 
naround  will  come  later. 

One  executive  from  a  large  West  Coast 
manufacturing  company  replies,”  The 
economy  keeps  getting  worse — interest 
rates  are  getting  higher.  The  economy 
won’t  turn  around  just  because  Reagan 
wants  it  to.” 

A  question  on  how  soon,  following  an 
upturn,  these  executives  expect 
employment  increases  in  their  own  com¬ 
panies  brought  some  unexpected  re¬ 
sponses,  with  37%  of  the  sample 
expecting  a  time  lag  between  recovery 


The  three  major  advertising  associa¬ 
tions  have  announced  their  support  of 
FTC  Chairman  James  Miller’s  effort  to 
obtain  a  Congressional  definition  of 
deception  in  advertising. 

The  American  Advertising  Federation, 
the  Association  of  National  Advertisers 
and  the  American  Association  of 
Advertising  Agencies  will  propose  the 
following  two  part  test  for  deceptive  acts 
and  practices: 

“Deceptive  acts  or  practices  in  or 
affecting  commerce  are  declared 
unlawful  where  such  acts  or  practices — 

•  consist  of  material  representations 
known  to  be  false  or  made  in  reckless 
disregard  of  their  truth  or  falsity,  or, 

•  consist  of  misrepresentations  that 
directly  cause  or  may  foreseeably  result 
in  substantial  economic  injury  to  consum¬ 
ers  acting  reasonably  in  the  circumst¬ 
ances.” 

The  associations  stressed  that  any  defi- 


and  increased  employment.  Most  pre¬ 
dicted  a  period  of  from  three  to  nine 
months.  A  third  (33%)  said  the  impact  of 
the  recession  on  employment  at  their 
companies  has  been  minimal  with  12%  of 
this  group  saying  they  are  currently  hiring 
selectively. 

However,  16%  agree  with  the 
employment  specialist  of  a  financial 
institution  who  says,  “Hiring  will 
increase  immediately  after  an  upturn 
begins,”  and  another  4%  expect 
employment  in  their  organizations  to  rise 
before  the  upturn.  “Increase  above 
present  levels  prior  to  anticipated  upturn; 
return  to  previous  high  levels  concurrent 
with  recovery”  predicted  another  of  the 
participants. 

Increased  employment  “across-the- 
board”  is  expected  by  11%  of  the 
employment  executives  polled.  Another 
55%  say  they  will  be  adding  professionals 
in  such  fields  as  engineering,  data  pro¬ 
cessing,  sales/marketing  and  finance. 
Production  workers  will  be  hired  or  re¬ 
hired  say  29%  of  the  survey  participants. 
Only  9%  foresee  hiring  white  collar  cler¬ 
ical  people;  4%  expect  to  add  managers 
and  executives;  and  3%  technicians  and 
drafters. 

First  to  be  affected  will  be  engineers 
and  scientists,  say  34%  of  the  respon¬ 
dents;  20%  say  it  will  be  production  work¬ 
ers.  Planning  for  increased  employment 
is  already  in  process,  report  41%  of  this 
group;  48%  are  not  doing  planning. 


nition  should  require  advertisers  to  act 
responsibly  and  should  reinforce  the 
requirement  for  bona  fide  ad  substantia¬ 
tion. 

The  AAF,  ANA  and  AAAA  advocated 
their  definition  of  deception  during  testi¬ 
mony  before  the  House  Subcommittee  on 
Commerce,  Transportation  and  Tourism 
on  April  20.  At  the  same  time,  they  res¬ 
tated  previous  positions  including  their 
continuing  opposition  to  the  application 
of  the  vague  “unfairness  standard”  to 
truthful  advertising,  which  is  a  form  of 
speech  protected  by  the  First  Amend¬ 
ment. 

The  three  ad  associations  voiced 
appreciation  for  Chairman  Miller’s  cam¬ 
paign  to  concentrate  the  Commission’s 
efforts  on  meaningful  and  significant 
cases,  and  to  establish  ground  rules  that 
can  lead  to  an  improved  working  relation¬ 
ship  between  the  FTC  and  American 
business  to  the  benefit  of  the  consuming 
public. 
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Ad  associations  support  efforts 
to  obtain  definition  of  deception 
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A  NEW  EXCITEMENT 
UNFOLDS 


IN  DENVER:  THE  DENVER  POST 

There’s  something  new  for  everyone  inThe  Denver  TRAVEL;  a  total  travel  section  with  columns  and 


Post!  We’ve  introduced  five  exciting  sections  devoted  feature  reports  from  the  nation’s  top  travel  writers. 


entirely  to  Travel,  Entertainment,  TV,  Autos  and 
Fashion.  Now.  when  readers  open  the  paper  to  what 
interests  them  most  —  there's  your  ad.  showcased  in 
an  exclusive  environment.  Along  with  the  features 
they  want,  our  readers  also  get  the  latest  news  when 
they  need  it.We're  now  an  all-day  paper,with  morning, 
noon  and  evening  editions.  Keep  your  eye  on  us. 
There’s  more  excitement  to  come! 

FASHIONWEST:  a  weekly  section  devoted  to  fashion, 
fitness  and  the  Colorado  lifestyle  for  men  and  women. 


TV  WEEK:  a  handy-size  TV  magazine  that’s  much 
more  than  a  guide  to  programming. 

ENTERTAINMENT;  our  Sunday  entertainment 
section,  with  updates  on  the  arts,  including  informa¬ 
tion  on  books,  music,  theatre,  film  and  dining. 
WHEELS:  a  full-size  auto  section,  including  car  care 
advice,  test  drive  reports  and  news  from  Detroit. 
THE  MORNING  EDITION  makesThe  Denver  Post 
an  all-encompassing,  all-day  paper. 

For  more  information  onThe  Denver  Post  and  the 
Denver  market,  call  us  direct, collect  (303)  820-142 1 
or  contact  Sawyer-Ferguson-Walker. 
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NAB,  ad  associations,  to  sponsor 
newspaper  ad  seminar 


The  latest  developments  in  the  rapidly 
changing  newspaper  advertising  field — in 
technology,  marketing  and  standardiza¬ 
tion,  as  well  as  in  editorial  content — will 
be  the  subject  of  a  one-day  seminar  for 
advertiser  and  agency  executives  here 
next  month. 

The  seminar,  “Newspapers;  Today 
and  Tomorrow,”  will  be  held  on  Tueday, 
May  25,  at  the  Hotel  Pierre  in  New  York 
City.  It  is  jointly  sponsored  by  the 
Association  of  National  Advertisers,  the 
American  Association  of  Advertising 
Agencies,  the  Newspaper  Advertising 
Sales  Association  and  the  Newspaper 
Advertising  Bureau. 

“Newspapers  have  changed  as  much 
as  or  more  than  any  other  medium  in  the 
past  ten  years,”  said  Dr.  Leo  Bogart, 
executive  vicepresident  of  the  Bureau. 
“A  sweeping  technological  revolution 
eliminated  typewriters  and  linotype 
machines  and  improved  newspaper 
reproduction  quality  through  offset  print¬ 
ing.  Content  was  modernized,  with  better 
graphics,  special  sections  and  zoned  edi¬ 
tions.  Most  recently,  marketing 
innovations  such  as  Standard  Advertising 
Units  and  Newsplan  discounts  for  fre¬ 
quency  have  made  newspaper  advertis¬ 
ing  easier  to  buy  and  use  for  agencies  and 
national  advertisers. 

“As  a  result,”  Bogart  continued, 
“there  has  been  a  new  surge  of  interest  in 
newspapers  as  a  national  advertising 
medium,  and  newspaper  national  has 
grown  at  better  than  15%  annually  the  last 
three  years.  The  seminar  is  designed  to 
give  agency  and  advertiser  executives 
who  need  to  know  more  about  newspap¬ 
ers  a  quick,  detailed  overview  of  news¬ 
paper  advertising — where  it  is  today  and 
where  it’s  going.” 

The  seminar's  program  will  include  a 
report  on  the  latest  developments  in  tech¬ 
nology  and  standardization  from  Walter 
Mattson,  president  of  the  New  York 
Times,  and  Charles  Kinsolving,  the 
Bureau’s  v.p.  for  marketing  and  new 
technology.  In  addition,  there  will  be 
first-hand  reports  on  current  national 
advertising  efforts  in  three  areas:  pack¬ 
aged  goods,  by  Herbert  M.  Baum,  v.p. 
marketing,  Campbell  Soup  Company; 
automotive,  by  Henry  P.  Bernhard, 
vicechairman,  Ogilvy  &  Mather,  the 
agency  for  Peugeot;  and  corporate,  by 
Theodore  Price,  director  of  advertising 
and  creative  services  of  Lone  Star 
Industries,  Inc. 

There  will  also  be  two  panels  whose 
members  speak  with  authority.  One  panel 
will  include  newspaper  publishers  Tho¬ 
mas  Johnson  of.the  Los  Angeles  Times, 
James  Hoge  of  the  Chicago  Sun-Times 
and  Reg  Murphy  of  the  Baltimore  Sun. 
The  other,  an  agency  media  directors 
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panel,  will  bring  together  four  leading 
media  experts:  David  Arnold,  v.p.  and 
media  director  of  Leo  Burnett;  George  S. 
Karalekas,  senior  v.p.  and  executive 
director  of  media,  D’Arcy  McManus  & 
Masius;  Mark  Oken,  senior  v.p.  and 
media  director  of  Bloom  Advertising;  and 
Robert  Welty,  executive  v.p.  media,  of 
Bozell  &  Jacobs. 

Other  features  will  include  the 
unveiling  of  a  new  comprehensive  study 
of  the  supermarket  industry  by  Richard 
Neale,  the  Bureau’s  food  advertising  spe¬ 
cialist,  and  a  showing  of  “The  Creative 
Newspaper”  by  Hank  Simons,  creative 
director  of  the  Bureau.  The  featured 
luncheon  speaker  will  be  William  Safire, 
columnist  for  the  New  York  Times. 

The  seminar’s  cost  of  $80  includes  cof¬ 
fee,  cocktails  and  lunch.  Tickets,  re¬ 
servations  and  further  information  are 
available  from  Mac  Morris  of  the  News¬ 
paper  Advertising  Bureau  at  (212)  557- 
1865. 

Size  found  important 
in  recruitment  ads 

The  size  of  a  recruitment  advertise¬ 
ment  is  an  important  factor  in  generating 
response,  according  to  McGraw-Hill’s 
Laboratory  of  Advertising  performance. 
The  latest  LAP  report  reveals  that  full- 
page  ads  and  spreads  draw  56%  more  re¬ 
sumes  than  fractional  pages. 

Full-page  ads  and  spreads  drew  an 
average  of 375  resumes  per  ad,  while  frac¬ 
tional  pages  generated  an  average  of  241 
resumes  per  ad.  Compared  to  the  size  of 
an  advertisement,  the  use  of  color  was 
not  a  significant  factor  in  generating  re¬ 
sponse.  The  ad’s  position  also  played  a 
minimal  role. 

The  data  for  this  report  were  provided 
by  Graduating  Engineer's  Resume 
Forwarding  Service.  The  service  encour¬ 
ages  readers  to  send  their  resumes  to  those 
companies  in  which  they  are  interested, 
as  a  result  of  seeing  an  advertisement  in 
Graduating  Engineer.  McGraw-Hill 
Research  tabulated  resumes  processed 
by  Graduating  Engineer  over  a  two-year 
period,  from  the  Fall  of  1979  to  Novem¬ 
ber  1981. 

Detroit  sales  manager 
named  by  Parade 

Carl  M.  Krampert  has  been  appointed 
Detroit  sales  manager  of  Parade 
magazine,  according  to  James  B.  Mar- 
tise,  vicepresident  and  national  advertis¬ 
ing  director  of  Parade  Publications,  Inc. 

Krampert  was  previously  with  the 
Cadillac  account  group  at  D’Arcy- 
MacManus  in  Detroit  and  an  account  su¬ 
pervisor  at  Ted  Bates,  Inc.  in  Montreal. 


RAB  urges  NAB 
to  quit  using 
erroneous  ad 

The  Radio  Bureau  of  Advertising  this 
week  protested  an  advertisement  run  by 
the  Newspaper  Advertising  Bureau  on 
behalf  of  the  newspaper  industry  which 
contained  out-of-date  advertising  volume 
figures  for  the  four  major  media. 

In  a  letter  to  NAB  president  Jack 
Kauffman,  Miles  David,  RAB  president, 
wrote,  “The  Newspaper  Advertising 
Bureau’s  ad  which  ran  last  week  in  the 
New  York  Times  contains  many  factual 
errors.  I  urge  you  to  withdraw  it  from 
use.” 

The  NAB  admits  that  the  ad  contained 
errors,  however,  no  one  apparently 
noticed  them  before  the  ad  had  run.  The 
ad,  part  of  the  NAB’s  “Newsplan”  cam¬ 
paign,  cited  figures  developed  by  Robert 
Coen,  a  McCann-Erickson  vicepresi¬ 
dent,  which  had  been  superseded  by  later 
estimates. 

In  the  ad,  the  NAB  used  Coen’s  pro¬ 
jections  for  media  growth  in  1981 .  The  ad 
was  prepared  in  August  of  1981 ,  based  on 
Coen’s  preliminary  forcasts  for  1981 
media  advertising  revenues,  according  to 
the  NAB.  But  the  estimates  were  not 
updated  until  March  of  this  year,  and  they 
reported  that  radio,  as  a  medium,  had 
grown  faster  than  its  competitors.  The’ 
NAB  began  preparing  new  ads  using  the 
new  estimates  shortly  after  Coen’s  revi¬ 
sions  were  made  public. 

Additionally,  due  to  an  interpretative 
error  at  the  NAB,  the  radio  advertising 
revenues  which  were  stated  in  the  ad  only 
contained  national  advertising  figures 
while  those  for  the  other  media  stated 
total  revenues.  The  result  was  that  the 
radio  figures  were  grossly  understated. 

In  his  reply  to  the  RAB,  NAB  execu¬ 
tive  vicepresident  Craig  Standen  wrote, 
“Obviously,  an  inadvertant  mistake  was 
made  using  what  seem  to  be  the  figures 
for  national  advertising  on  radio  rather 
than  the  total  for  radio.”  He  also  noted 
that  the  RAB  had  “rightly  objected”  to 
the  advertisement. 

Standen  noted  that  the  ad  was  already 
in  the  process  of  being  replaced  and  a  new 
ad,  containing  the  updated  figures,  was 
being  sent  to  bureau  members.  The  cam¬ 
paign  uses  ads  prepared  by  the  bureau  but 
run  free  of  charge  by  member  newspap¬ 
ers. 

The  NAB  says  “the  point  of  the  ad  is 
still  true.”  The  ad  claims,  “Newspapers 
are  Number  One  because  advertising 
experts  believe  they  work,  and  back  up 
that  belief  with  more  hard  dollars  than 
they  spend  with  any  other  medium.” 
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F.Y.I.  lt*s  Cleveland. 

Surprised?  Well,  it’s  true. 

Big  Business  is  a  bigger 
business  in  Cleveland  than  in 
most  cities,  including  the 
biggies  listed  here. 

With  51  companies 
exceeding  $  100  million  in 
annual  sales,  a  lot  of  Cleveland 
business  people  depend  on  an 
accurate  business  barometer. 
So  every  morning  they  refer  to 
The  Plain  Dealer  for  what’s 
rising  and  falling  in  the 
business  world  and  for  more 
information  to  help  them  deal 
with  the  climate  of  today’s 
economy. 

it  takes  a  lot  of  dollars  and 
cents  savvy  to  make  it  these 
days.  That’s  why  The  Plain 
Dealer  is  so  important  to  all 
those  Cleveland -based 
corporations.  And  to  adver¬ 
tisers  who  want  to  reach  them. 

For  more  information  about 
how  to  make  your  advertising 
dollars  work  efficiently, 
contact  your  local  Newhouse 
Newspapers  representative. 

Or  call  (216)344-4079  and  get 
the  facts  about  marketing, 
data,  rate  cards,  the  works. 

The  Plain  Dealer 


Which  city  has  the 
largest  concentration  of 
corporate  headquarters? 

(  )  Los  Angeles 
(  )  Boston 
(  )  Atlanta 
(  )  Cleveland 


Scarborough  signs 
32nil  daily  for  study 

Scarborough  Research,  Inc.,  reports 
that  it  has  received  commitments  from  32 
newspapers  for  the  1982  syndicated  study 
of  newspaper  audiences,  and  the  firm 
claims  “quite  a  number  of  others  are 
close  to  signing  with  us.” 

Among  the  newspapers  which  have 
signed  with  Scarborough  are  the  Arizona 
Republic-Phoenix  Gazette;  Atlanta  Jour¬ 
nal  <S  Constitution;  Bergen  Record;  Bos¬ 
ton  Globe;  Buffalo  Courier-Express;  Buf¬ 
falo  Evening  News;  Charlotte  Area 
Newspaper  Dailies  Organization  (CAN 
DO);  Cleveland  Plain  Dealer;  Dallas 
Morning  News;  Denver  Post;  Denver 
Rocky  Mountain  News;  Everett  Herald; 
Ft.  Lauderdale  News/Sun  Sentinel;  Ft. 
Worth  Star  Telegram;  Greater  Chicago 
Newspapers;  Houston  Chronicle; 
Indianapolis  Star  <6  News;  Kansas  City 
Star  &  Times;  Louisville  Courier-Journal 
&  Times;  Los  Angeles  Times;  Milwaukee 
Journal  &  Sentinel;  New  London  Day; 
New  York  News;  Oklahoma  City  Times  & 
Daily  Oklahoman;  Orange  County  Reg¬ 
ister;  Providence  Journal-Bulletin;  St. 
Louis  Post-DispatchlGlobe  Democrat; 
St.  Petersburg  Times  &  Independent; 
San  Francisco  Chronicle/Examiner; 
Seattle  Times;  Tacoma  News  Tribune; 
and  the  Westchester  Rockland  Newspap¬ 
ers. 

Manville  announcos 
now  co-op  program 

Manville  Building  Materials  Corpora¬ 
tion  has  announced  “AD/DOLLARS,”  a 
new  co-op  advertising  program.  Effective 
March  1  through  December  31,  1982, 
local  insulation  retailers  will  be  reim¬ 
bursed  up  to  60%  of  their  advertising 
costs.  The  "AD/DOLLARS”  program 
makes  available  a  broad  range  of 
advertising  and  promotion  media — tv  and 
radio  commercials,  newspapers,  bill¬ 
boards,  catalogs,  and  flyers. 

Local  Manville  sales  representatives 
will  work  with  retailers  to  familiarize 
them  with  the  program,  and  will  show 
them  how  to  use  the  comprehensive,  full- 
color  co-op  manual.  This  manual  also 
contains  background  information  on  the 
various  media  eligible  under  the  program, 
with  helpful  tips  on  how  to  use  them 
effectively. 

N.W.  Ayer  names 
direcler  of  PR  unit 

Joan  Parker,  senior  vicepresident  of 
N.W.  Ayer,  Inc.,  New  York,  has  been 
appointed  director  of  the  advertising 
agency’s  public  relations  department. 

Parker  has  been  director  of  consumer 
services  in  Ayer  Public  Relations  since 
last  year,  when  the  company  she  headed, 
Joan  Parker  Publicity,  was  acquired  by 
Ayer. 
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Ail-Ventufes 


Bristol-Myers  budgets  millions  in  cable 

Cable  television  will  get  $5  million  of  the  $100  million  advertising 
budget  of  Bristol-Myers  Company  this  year,  and  maybe  much  more  in 
1983. 

The  makers  of  Clairol,  Excedrin,  Ban,  Windex  and  other  products  is 
sold  on  the  effectiveness  of  cable  in  reaching  audience  targets,  with  about 
30  million  homes  already  wired. 

Margaret  Kelly,  director  of  media  markets  for  Bristol-Myers,  told  a 
class  of  marketing  students  at  Florida  Atlantic  University  last  week  that 
cable  permits  longer  commercial  messages  than  regular  television  pro¬ 
grams.  This  means  that  “infomercials”  with  a  snappy  jingle  and  quickie 
sales  pitch  can  accompany  product  demonstrations,  she  said. 

Bristol-Myers  spent  nothing  in  cable  three  years  ago,  she  said,  but  now 
it  is  sponsoring  “News  From  Medicine,”  on  Cable  News  Network  and 
“Alive  and  Well,”  a  physical  fitness  talk  show  on  USA  Network. 

Hearst  classified  promotion  blankets  LA. 

The  Los  Angeles  Herald  Examiner  and  30  other  Los  Angeles  area 
Hearst  newspapers  have  launched  a  special  promotion  offering  two-line, 
private  party  classified  ads  to  run  for  five  consecutive  days  for  $10. 

David  W.  Feldman,  the  Herald  Examiner’s  sales  director,  said  the  ads, 
which  will  offer  more  than  750,000  circulation  in  the  area,  will  be  pro¬ 
moted  on  radio,  television,  bus  bench  signs,  billboards,  rack  cards  and  in 
the  newspapers  themselves. 

The  $500,000  campaign  was  created  by  Horlick,  Levin  and  Hodges 
Advertising,  which  is  executing  it  along  with  the  Herald  Examiner’s 
marketing  department. 

Denver  Post  Joins  agencies  in  promoting  city 

The  Denver  Post  has  kicked  off  a  “Power  of  Print”  campaign  in  which 
36  metropolitan  area  advertising  agencies  submitted  creative,  full-page 
ads  saluting  the  advantages  of  living  in  the  “Mile  High  City.” 

The  ads,  which  will  run  free  in  the  Post  during  the  next  year,  also  will 
be  on  display  in  the  First  of  Denver  Bank  lobby. 

“We  wanted  local  agencies  to  have  an  opportunity  to  use  their  creative 
talents  to  promote  the  Denver  metropolitan  area,  so  we  offered  them  free 
space  to  do  so,”  said  Frank  Flood,  the  paper’s  vicepresident/advertising. 

Only  the  agency  logos  and  the  Post’s  masthead  and  a  “Power  of  Print” 
banner  appear  with  the  ads.  No  brand  or  business  names  are  mentioned. 

Flood  said  plans  are  underway  to  have  the  advertisements  published  in 
book  form. 

If  Bogie  could  see  her  now! 

When  Fortunoff,  the  jewelry 
store,  hired  Geers  Gross  Advertis¬ 
ing  to  promote  its  Fifth  Avenue 
image,  Geers  Gross  hired  Lauren 
Bacall  to  promote  Fortunoff.  Now 
Geers  Gross  is  using  Lauren  Bacall 
to  promote  Geers  Gross. 

The  Lauren  Bacall  ad,  which  ran 
in  the  New  York  Times  and 
Advertising  Age  last  week,  is  the 
fifth  in  a  series  of  ads  advertising 
Geers  Gross  itself.  The  ads  are 
designed,  according  to  the  agency, 
to  explain  its  advertising  philoso¬ 
phy,  known  as  branding,  and  to 
promote  the  agency’s  advertising 
achievements. 

In  the  ads,  Lauren  Bacall  tells 
the  story  of  Fortunoff  s  successful 
move  to  Fifth  Avenue  a  few  short 
years  after  leaving  Brooklyn. 


^^Vhen  Geers  Gross 
discoiered  me,  I  uvas  a  star. 
Now  Pm  a  salragiii 
on  FUth  Avemi^ 
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(ONGRATULATIONS 

Ben  Sargient 

Winner  OF  THE 

1982  PULITZER  PRIZE 

FOR  EXCELLENCE 
IN  EDITORIAL  CARTOONING 


44  Of  all  the  promising  younger  cartoonists 
mentioned  favorably  in  interviews... 
the  one  most  often  praised  for 
his  originality  was  BEN  SARGENT,  33, 
a  reporter-turned-cartoonist 
for  the  Austin  (Tex.)  American-Statesman.  99 

David  Sbaw,  media  critic, 

Los  Angeles  Times  (3/1 7/82) 


BEN  SARGENT 


Ad  scene 


By  Dan  Lionel 


Grey  helps  retailers  project  image 


Even  before  Filene’s  of  Boston  opens 
its  three  new  basement  stores  on  Long 
Island  in  late  summer  or  early  fall,  it  will 
have  a  fairly  clear  reading  on  how  Long 
Island's  consumers  will  react  to  its 
unique  operation  which  has  gained  fame 
providing  a  “treasure  hunt  atmosphere” 
and  a  unique  markdown  policy. 

The  consumer  input  will  result  from 
market  testing  that  is  currently  being  con¬ 
ducted  for  Filene’s  by  Grey  Advertising, 
Inc.  Grey  people  are  showing  randomly 
selected  mall  shoppers  on  L.I.  a  short 
video  film  depicting  the  Filene's  base¬ 
ment  concept  and  noting  the  reaction. 

In  a  chat  with  John  G.  Marder,  execu¬ 
tive  vicepresident  and  T.  Herbert  Lieber- 
man,  senior  vicepresident,  this  reporter, 
noting  the  increasing  use  of  agencies  by 
retailers  who  traditionally  handled  their 
sales  promotion  in  house,  asked  what  an 
agency  can  do  for  a  retailer  that  he  can't 
do  for  himself.’ 

Marder,  who  himself  came  up  through 
the  ranks  of  Macy’s  executive  training 
program,  pointed  out  the  store  people  are 
generally  well  versed  in  merchandising 
where  the  major  retail  emphasis  has  been 
but  they  have  not  been  exposed  to  some 
of  the  sophisticated  marketing  techniques 
employed  by,  for  example,  the  package 
goods  industry. 

"With  the  exception  of  the  separation 
of  buyers  from  the  sales  function  in  many 
stores,”  he  said,  “there  have  been  few 
basic  changes  in  retailing.  The 
understanding  of  human  behavior  and 
how  that  affects  buying  habits  constitutes 
the  stock  in  trade  of  those  on  the  cutting 
edge  of  marketing,  and  many  store  people 
are  light  years  away  from  coming  to  grips 
with  these  matters.  This  is  a  principal 
area  where  a  broad  based  advertising 
agency  can  bring  to  bear  the  fruits  of  its 


experience  in  marketing  a  wide  variety  of 
products,”  said  Marder. 

Asked  where  a  store  should  place  its 
advertising  emphasis — on  image,  long 
range  sales  or  tomorrow’s  sales — 
Lieberman  said,  “The  store  must 
establish  a  positive  image  and  faithfully 
keep  it  before  the  public  in  all  its  advertis¬ 
ing  and  public  relations.  It  must  even  be 
reflected,  in  store,  in  terms  of  its  atmos¬ 
phere  and  customer  relations. 

Grey’s  executives  see  their 
responsibility  as  helping  the  store  project 
its  image  via  both  tv  and  print. 

“The  stores  are  late  in  coming  to 
broadcast,”  said  Lieberman,  “although 
they  are  very  skillful  in  print.”  For  most 
of  its  retail  clients  Grey  handles  the 
broadcast  commercials  and  sets  the  style 
of  print  ads  including  format,  typefaces, 
etc.,  but  It  rarely  does  the  day-to-day 
placement  of  the  ads. 

Lieberman  emphasized  the  importance 
of  keeping  the  store’s  image  highly  visible 
because,  as  he  put  it,  “With  most 
retailers  selling  the  same  lines,  there 
tends  to  be  a  sameness  about  the  stores, 
and  this  results  in  price  cutting  as  the  only 
competitive  wedge.  But  when  a  branded 
product  is  bought  at  a  store  that  has 
established  a  character  for  quality  or 
sophistication,  that  in  itself  adds  value  to 
the  purchase.” 

Both  executives  agreed  that  the 
increased  use  of  broadcast  by  retailers 
should  not  be  at  the  expense  of  news¬ 
paper  advertising,  which  they  still  regard 
as  the  backbone  of  the  sales  promotion 
effort.  The  media  work  best  in  tandem, 
they  believe. 

Marder  said  newspapers,  “hopefully 
should  improve  their  reproduction,  parti¬ 
cularly  of  color  and  extend  their  zoning  to 
embrace  target  market  segments  of  par¬ 
ticular  interest  to  a  store.” 


Cleveland  Press  makes 
changes  In  sales  stall 

Robert  W.  Hatton,  Cleveland  Press 
vicepresident  of  sales  and  marketing, 
announced  five  major  sales  management 
changes  in  the  Press  organization,  effec¬ 
tive  March  25,  1982. 

J.  Michael  Price,  retail  advertising 
manager,  moves  up  to  the  position  of 
advertising  director  and  will  be  respons¬ 
ible  for  retail,  classified  and  national 
advertising  sales. 

Prior  to  joining  the  Press,  Price  held  the 
posts  of  retail  advertising  manager  and 
classified  advertising  manager  of  the 
605,000  circulation  Detroit  Free  Press. 

Hatton  also  announced  that  Lloyd  Per- 
lin,  former  Cleveland  Plain  Dealer  assis¬ 
tant  retail  advertising  manager  who  was 
hired  by  the  Press  last  month,  has  been 
named  retail  advertising  manager.  “Get¬ 
ting  Perlin  to  come  over  to  the  Press  man¬ 
agement  team  was  a  real  coup,”  Hatton 
said. 

Jim  Williams,  former  Oklahoma  Jour¬ 
nal  marketing  director  who  joined  the 
Press  last  November  to  head  up  sales 
teams  for  financial  and  major  accounts, 
moves  up  to  assistant  retail  advertising 
manager. 

Joseph  Polito,  Press  classified 
advertising  manager,  moves  up  to 
director  of  community  relations. 

Victor  Chinchar,  former  assistant  retail 
manager,  moves  up  to  the  post  of  classi¬ 
fied  sales  manager. 

Aulomaled  ad  system 
developed  In  Roanoke 

The  Roanoke  (Va.)  Times  &  World- 
News  has  recently  instituted  an  automa¬ 
tic  advertisement  retrieval  system  (ARS) 
in  an  effort  to  save  time  and  money  in  the 
operation  of  the  newspaper’s  dispatch 
department. 

Given  encouragement  by  Bruce  Brad¬ 
ley,  advertising  director,  Gary  Craddock, 
composing  assistant  foreman,  developed 
the  computerized  retrieval  system  which 
has  as  one  of  its  main  features  simplicity 
of  operation. 

As  each  ad  comes  to  dispatch,  it  is 
immediately  entered  into  the  system. 
Subsequently,  every  movement  of  the  ad 
in  and  out  of  dispatch  is  entered  into  the 
system.  The  location  of  the  ad  can  be 
determined  at  any  time  of  the  day  by  sim¬ 
ply  checking  its  status  on  the  computer 
terminal.  Not  only  has  the  ARS  saved 
labor  time,  but  it  has  also  saved  money  in 
that  the  seven  cards  needed  to  track  each 
ad  in  the  old  system  are  no  longer  re¬ 
quired. 

For  more  information  on  ARS,  contact 
Helen  Bird,  dispatch  department  super¬ 
visor,  Roanoke  Times  &  World-News, 
PO  Box  2491,  Roanoke,  VA  24010. 
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“Color  inks  for  ov 
a  million  copie 
without  handling  a 


—Don  Garykntes,  Vice  Present,  Produc^fon 
Army  Times  PublishiridCompanf 


¥ 


When  you  average  a  million  copies  a  day,  virtually 
all  with  process  color,  it  doesn’t  make  sense  to  have 
your  crew  messing  around  with  canisters.  That's  why 
our  closed  system  with  ink  being  pumped  directly  from 
the  ink  room  to  the  injectors  on  the  press  makes  such 
a  big  difference.  It  was  engineered  by  U.S.  Printing 
Ink  and  is  supported  by  their  Interchangeable  Color 
Module  (ICM)  bulk  delivery  system  which  is  the  only 
system  of  its  kind." 

We  are  happy  that  Don  Garyantes  is  pleased  with 
our  ICM  System.  Our  unique  ICM’s  are  specially 
designed  tanks  carried  by  a  specially  designed 
trailer.  Ink  is  pumped  from  the  trailer 
directly  to  the  ink  room  of  the  printing 
plant.  No  handlingUhe  trailer  can 


carry  eight  400-gallon  ICM’s  delivering  up  to  3200 
gallons  of  web  offset  color  ink  at  a  time.  Any  combina¬ 
tion  of  up  to  8  colors  can  be  delivered  at  a  time. 
There’s  no  contamination  so  colors  stay  true  from  one 
delivery  to  the  next.  Combined  with  our  tank  trailer 
fleet  for  delivery  of  web  offset  black  and  letterpress 
inks,  we  offer  the  most  complete  bulk  delivery  system 
in  the  world. 


Printing 


MEast  Rutherford,  NJ; 

Washington.  DC;  Cincinnati.  OH; 
San  Francisco,  CA;  Los  Angeles.  CA. 
Jacksonville.  FL;  Dallas.  TX 


Editor  raps  dailies 
published  by  Chamorros 


The  political  unrest  in  Nicaragua  might 
cool  down  if  the  three  Managua  dailies 
published  by  feuding  members  of  the 
Chamorro  family  would  settle  their 
differences  and  practice  responsible  jour¬ 
nalism,  says  an  associate  editor  of  Maryk- 
no// magazine,  Stephen T.  DeMott,  M.M. 

“Reading  the  three  newspapers,” 
DeMott  reports  in  the  April  17  issue  of 
America,  published  by  the  Jesuits,  “is 
akin  to  monitoring  an  ongoing  family  feud 
with  its  constant  attacks  and  counterat¬ 
tacks.” 

“Unfortunately  for  Nicaragua  all  three 
newspapers  have  a  passionately  crusad¬ 
ing  spirit,  are  usually  sensationalistic  and 
often  fail  to  separate  editorial  comment 
from  news  coverage,”  DeMott  said. 

DeMott  spent  a  month  in  Nicaragua. 
While  there,  he  read  all  three  papers  and 
interviewed  each  of  the  publishers — 
Pedro  Joaquin  Chamorro  Barrios  (La 
Prensa);  Carlos  Fernando  Chamorro 
(Barricada)',  and  Xavier  Chamorro 
Cardenal  (El  Nuevo  Diario). 

He  came  to  the  conclusion  that:  “If  the 
Chamorros  and  the  rest  of  the  Nicaraguan 
family  were  allowed  to  settle  their 
differences  without  interference  from 
bigger,  more  powerful  neighbors,  surely  a 
more  authentically  Nicaraguan — and  I 
believe  a  more  just  and  more  human — 
solution  might  be  reached.” 

DeMott  said  he  found  La  Prensa  to  be 
“hardly  an  example  of  responsible  and 
professional  journalism.”  Its  publisher, 
Pedro  Chamorro,  will  be  presented  the 
International  Federation  of  Newspaper 
Editors'  “Golden  Pen  of  Freedom 
Award”  in  May,  having  been  nominated 
by  the  American  Newspaper  Publishers 
Association. 

DeMott  said  La  Prensa  gives  extensive 
coverage  to  stories  that  “cause  much 
sensation  in  Nicaragua  and  put  the  two 
pro-government  papers  in  an  awkward 
position,  to  say  nothing  of  the  govern¬ 
ment  itself.” 

As  an  example,  he  said  La  Prensa  gave 
front-page  coverage  last  August  to  a  sta¬ 
tue  of  the  Virgin  Mary  which  “sweated.” 
He  said  the  so-called  “miracle”  was 
proven  to  be  a  trick. 

He  said  La  Prensa  has  given  spacious 
coverage  to  other  “Marian  Miracles” 
because  there  is  strong  devotion  to  the 
Blessed  Mother  in  Nicaragua.  If  the  gov¬ 
ernment  tries  to  “refute  the  ‘miracles’,” 
they  are  immediately  branded  as  being 
against  the  Mother  of  God,  another  proof 
of  their  Marxist-Leninist  orientation, 
DeMott  said. 

Both  El  Nuevo  Diario,  published  by 
Pedro’s  uncle,  and  Barricada,  run  by 
Xavier’s  brother,  promote  their  own  side 
of  the  religion  question,  according  to 
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DeMott,  by  interviewing  liberal  priests, 
getting  statements  from  members  of 
Christian  communities  who  are  upset 
with  the  Archbishop,  and  offering  Scrip¬ 
ture  reflections  on  the  Sunday  liturgical 
readings  from  a  liberation  theology  per¬ 
spective. 

DeMott  said  he  agrees  with  those  who 
say  that  LaPrensa  represents  people  of  all 
walks  of  life,  and  has  by  far  the  largest 
circulation,  70,000.  But  the  paper  also 
“knows  how  to  play  upon  the  sentiments 
of  simple,  unsophisticated  people,” 
DeMott  claims. 

He  noted  that  the  August  28  edition  ran 
48  photographs  of  the  Archbishop  of 
Managua,  who  has  been  critical  of  the 
Sandinists.  The  photos,  DeMott  said, 
were  sponsored  by  different  companies 
and  business  organizations,  among  them 
Datsun,  the  association  of  coffee  grow¬ 
ers,  cotton  growers,  the  businessmen’s 
council  and  the  opposition  leader  Alfonso 
Robelo. 

On  another  occasion,  DeMott  said  La 
Prensa  carried  a  photograph  of  a  circular 
from  the  National  Bank  of  Nicaragua 
informing  money  changers  that  holding 
Cuban  pesos  was  illegal  because  of  new 
regulations  emanating  from  the  Bank  of 
Cuba.  La  Prensa’s  six-line  commentary 
said  in  part,  according  to  DeMott:  “One 
would  think  Cuban  money  carried  some 
kind  of  contagious  virus  ...  it  seems  as 
if  Cubans  only  like  ‘green  backs’.” 

DeMott  said  Pedro  Chamorro  told  him 
that  the  government’s  decision  to  close 
the  newspaper  was  a  result  of  the  paper’s 
violation  of  Nicaraguan  law.  Cha¬ 
morro  said  he  did  not  approve  of  the  law, 
and  that  La  Prensa  has  always  supported 
the  revolutionary  process  in  Nicaragua, 
but  that  it  is  critical  of  what  he  called 
“divergent  tendencies.”  He  maintained 
that  it  is  “a  newspaper  that  believes  in 
democracy,”  and  that  it  is  critical  of  the 
lack  of  civil  liberties  in  Nicaragua  and  of 
the  direction  the  Sandinists  seem  to  be 
taking. 

DeMott  said  Pedro  categorically 
denied  La  Prensa  is  seeking  confronta¬ 
tion  with  the  Nicaraguan  government. 

Xavier  Chamorro,  whose  paper  was 
started  on  May  19,  1980  after  he  was 
voted  out  by  three  other  owners  of  La 
Prensa,  maintained  that  the  government 
closed  La  Prensa  because  it  printed  stor¬ 
ies  that  were  “lies.”  DeMott  interviewed 
Xavier  in  his  office  which  is  about  300 
yards  from  La  Prensa. 

Xavier  told  DeMott  that  the  La  Prensa 
his  brother  directed  was  not  only  against 
Somoza  but  also  “sought  profound 
changes  in  the  country.”  He  told  DeMott 
that  La  Prensa  is  now  a  newspaper  com¬ 
mitted  to  political  groups  that  opposed  his 


brother  Pedro  while  he  was  alive. 

Barricada  is  on  the  other  side  of  town  in 
Managua,  DeMott  said,  and  its  director 
Carlos  Fernando  Chamorro,  25-year  old 
brother  of  Xavier,  defines  it  as  the  “offi¬ 
cial  organ  of  the  Sandinist  National 
Liberation  Front.” 

DeMott  said  all  three  papers  depend  on 
major  wire  services  for  most  of  their 
international  news,  but  “the  different 
editorial  positions  are  patently  evident  in 
the  kind  of  stories  or  features  selected  for 
publication  and  in  the  way  they  are  hand¬ 
led,”  he  said. 

DeMott  noted  that  Barricada  and  El 
Nuevo  Diario  drew  their  news  mostly 
from  Tass  and  Prensa  Latina  (Cuba)  in 
covering  the  Polish  crisis  while  La  Prensa 
printed  news  from  AP  and  UPI. 

The  result  being,  DeMott  said,  “the 
most  confused  notion  about  events”  in 
Poland. 

Shoppers  held  liable 
to  Florida  saies  tax 

Free  papers  have  been  made  subject  to 
Florida’s  sales  tax,  which  increases  from 
4  to  5  percent  on  May  1 ,  by  a  ruling  of  the 
Department  of  Revenue  that  excludes 
shoppers  from  the  exemption  granted  to 
paid  circulation  newspapers. 

A  Circuit  Court  of  Appeals  held  that 
the  term  “newspaper”  was  ambiguous  in 
the  tax  law  and  left  it  to  the  Department  of 
Revenue  and  State  Comptroller  to  pass  a 
rule  clairfying  it.  The  rule  defines  news¬ 
papers  as  publications  issued  at  short 
intervals  and  of  general  public  circula¬ 
tion,  and  excludes  special  interest  pub¬ 
lications  such  as  those  specializing  in 
sports,  politics  or  business. 

The  effect  of  the  rule  is  to  require 
publishers  of  free  papers  who  don’t  do 
their  own  printing  to  pay  the  sales  tax  on 
their  printing  bills.  This  has  been  chal¬ 
lenged  by  the  Boca  Raton  Publishing 
Company  which  has  four  weekly  give¬ 
away  papers  which  contain  a  large 
amount  of  local  news  and  syndicated  fea¬ 
tures.  The  company  sought  a  refund  of 
$17,863  which  it  paid  in  sales  tax  over  a 
three-year  period. 


Mid-cities  homes 
get  own  section 

On  April  7,  the  Dallas  Times  Herald 
debuted  its  “Mid-Cities”  edition,  a  self- 
contained,  free-standing  news/ 
advertising  section  to  the  Times  Herald 
for  the  residents  of  Arlington,  Grand 
Prairie,  Hurst,  Euless,  Bedford, 
Grapevine  and  Colley ville. 

The  edition  appears  in  both  the  mid¬ 
cities  morning  and  afternoon  issues  daily, 
focusing  on  news  and  events  of  interest  to 
the  residents  of  the  mid-cities  area. 
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he  Fourth  Estate 


There  are  three  estates  in  Parliament  but  in 
the  Reporters’  Gallery  yonder  there  sits  a  Fourth 
Estate  more  important  far  than  they  all.  It  is  not  a 
figure  of  sp^ch  or  witty  saying;  it  is  a  literal  fact, 
very  momentous  to  us  in  these  times.” 

—  Attributed  to  Edmund  Burke. 

18th  Century  English  Statesman 
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Headlines  that  demand  a  closer  look. 

Our  revealing  interview  brings 
you  a  lot  closer  to  Mary  Cunningham. 
The  personal  Mary  Cunningham. 

The  Mary  inside  corporate  Mary. 

The  same  Mary  who’ll  deliver 
a  speech— “Media’s  Impact  on  Talent, 
Inside  and  Out”— to  the  ANPA, 
further  recognition  of  her  importance 
today. 

At  Parade,  we  make  it  our 
editorial  business  to  seize  exclusive, 
timely  stories. 


Contemporary  figures  and 
contemporary  issues.  Both  are 
essential  to  successful  journalism. 

The  kind  of  journalism  that 
Parade  has  been  providing  for  more 
than  40  years. 

Our  April  25  cover  story  is  a 
perfect  example. 

It’s  an  exclusive  interview  with 
Mary  Cunningham,  whose  meteoric 
rise  to  a  top  spot  at  Bendix— and 
subsequent  resignation— created  a 
major  corporate  controversy  that 
continues  to  make  headlines. 


^dnesday,  April  28. 

Guest  Speaker/ANPA  Convention 


ake  another  look  at  Parade. 

America’s  largest  weekly  magazine. 


Intriguing  stories  about 
personalities.  From  legendary  sports 
figures  to  newsmaking  world  leaders 

Provocative  stories.  From  the 
glitter  of  Hollywood  to  the  pains  of 
poverty. 

No  matter  the  issue,  Parade 
persists.  Probing.  Informing. 
Involving  our  readers. 

Sunday  after  Sunday. 


At  Parade,  we  have  a 
responsibility  to  the  41  million  men 
and  women  who  read  our  pages. 

A  responsibility  for 
contemporary  journalism  that  no  , 
other  Sunday  magazine  can 
match: 


Government  propaganda 
helped  defeat  Solidarity 


By  Andrew  Radolf 

In  the  four-and-a-half  months  preced¬ 
ing  last  December’s  military  crackdown, 
Poland’s  rulers  waged  “a  beautifully  built 
propaganda  campaign”  to  erode  popular 
support  for  the  independent  trade  union. 
Solidarity. 

The  successful  propaganda  effort  was  a 
major  reason  why  the  military  takeover 
met  with  relatively  little  resistance, 
according  to  Ruth  Gruber,  who  has  been 
United  Press  International’s  Warsaw 
bureau  chief  since  March,  1981,  and 
who  covered  the  crackdown. 

Gruber,  32,  has  been  a  UPl  foreign 
correspondent  for  8  years,  serving  in  the 
Rome,  Brussels,  London  and  Belgrade 
bureaus  before  going  to  Warsaw.  She 
spoke  with  Editor  &  Publisher  during  a 
recent  visit  to  New  York. 

One-sided  attack 

The  propaganda  campaign  began  on 
August  1,  she  said,  and  ‘‘just  mounted. 
They  published  one-sided  articles, 
accusations,  editorials — everything 
geared  to  provoking  Solidarity  into  more 
radical  positions  ...  to  provoking  con¬ 
frontation.” 

The  union,  she  added,  was  never 
allowed  to  present  its  point  of  view  in  the 
official  media. 

Government  controlled  newspapers 
“gave  the  impression  there  was  more 
unrest  than  there  actually  was.  They  cre¬ 
ated  an  impression  of  turmoil,”  Gruber 
continued.  Newspaper  stories  often 
asked,  “Aren’t  you  tired  of  all  this? 
Aren’t  you  tired  of  Solidarity?” 

The  Poles  were  tired,  Gruber  re¬ 
marked,  and  that  is  “one  reason  why 
there  hasn’t  been  much  resistance”  to 
military  rule. 

The  government  media  “foresha¬ 
dowed  martial  law”  with  continual  stor¬ 
ies  “warning”  the  public,  she  com¬ 
mented.  “The  (Communist)  Party  more 
than  hinted  at  what  was  coming.  They 
were  preparing  this,  but  Solidarity 
ignored  the  signs.  They  reacted  as  if  the 
government  were  bluffing.” 

Never  had  power 

Although  some  union  leaders  were 
“extremely  sophisticated,”  Solidarity 
“as  a  movement”  lacked  the  sophistica¬ 
tion  needed  to  counter  the  government’s 
propaganda,  Gruber  said.  “They  never 
had  power  before.  Who  did  they  have  to 
learn  from  except  the  Communists?” 

Before  the  imposition  of  martial  law, 
when  Solidarity  was  at  its  zenith,  “people 
who  weren’t  allowed  to  say  things  could 
shout  them,”  Gruber  stated.  “Thirty  six 
million  people  were  infected  by  freedom. 
It  won’t  go  back  to  the  old  system.  It 


Ruth  Gruber 


can’t.” 

She  said  the  underground  movement, 
known  as  “internal  immigration,”  is 
growing,  and  Poland’s  military  rulers 
have  not  succeeded  in  stamping  out  ail 
free  expression. 

Poles  meet  “in  little  cell  groups.  They 
have  seminars,  talk,  spread 
information,”  Gruber  related.  These 
cells  print  “hundreds  of  leaflets,  news¬ 
papers”  for  distribution  around  the 
country. 

Phone  in  quotes 

From  the  time  she  arrived  in  Poland  in 
March,  1981,  until  the  crackdown,  the 
amount  of  information  coming  to  her  for 
stories  “was  like  a  waterfall,”  Gruber 
said.  UPI’s  local  reporter,  Bogdan  Turek, 
would  phone  in  the  quotes  while  she 
wrote  the  story  in  the  office. 

“Bogdan  and  I  collaborated  very  close¬ 
ly  on  every  piece  of  copy,”  she  noted.  “I 
didn’t  get  out  as  often  as  I  would  have 
liked.” 

So  much  was  going  on  in  Poland  in 
those  days,  that  correspondents  “all 
helped  each  other”  cover  the  news. 

“We  had  to,”  Gruber  stated.  “There 
was  no  way  anyone  could  be  everywhere 
at  once.” 

The  crackdown  brought  “a  180  degree 
turn”  in  working  conditions  for  corres¬ 
pondents  which  went  beyond  making  gov¬ 
ernment  censorhsip  “the  only  legal  way  to 
file.” 

Gruber  explained  that  although  the 
military  severed  all  communication  links 
used  by  the  public,  including  those  of  the 
foreign  news  bureaus,  the  government 
continued  to  receive  “AP,  UPl,  Reuters, 
everything.” 


Expulsion  threats 

Government  officials  were  “going 
around  threatening”  to  expel  correspon¬ 
dents  if  their  bylines  appeared  on 
“unofficial  copy,”  she  said. 

Gruber  sent  most  of  her  stories  to  UPl 
as  part  of  the  pool  reports  transmitted  by 
the  U.S.  Embassy  in  Warsaw  to  the  State 
Department.  The  Polish  military  did  not 
interfere  with  the  embassy’s  private  radio 
communications  with  Washington. 

The  risk  of  expulsion  made  Gruber 
decide  to  “pigeon  very  little”  out  of 
Poland. 

“If  pigeoned  copy  ran,  it  would’ve 
come  back  to  the  authorities.  1  wanted  to 
stay  in  the  country  very  much.  In  retro¬ 
spect,  I  should’ve  pigeoned  more.” 

She  did  ask  a  friend  whose  visa  was  up 
to  smuggle  a  six  page,  handwritten  letter 
to  UPl.  The  friend  hid  the  letter  in  his 
shoe. 

Gruber  handwrote  the  letter  to  make 
her  story  look  as  much  like  “normal  cor¬ 
respondence”  as  possible  in  the  event  it 
was  discovered. 

“People  were  strip  searched,”  she 
stated. 

Used  “pigeons” 

The  “pigeons”  sneaking  stories  out  of 
the  country  were  not  Poles  but  mostly 
“correspondents  and  diplomats,”  Gru¬ 
ber  said.  “As  far  as  I  know,  there  wasn’t 
anybody  going  out  regularly  (with 
pigeoned  stories).  One  story  I  pigeoned 
took  three  weeks  to  get  to  London.” 

The  military  authorities  were  so  con¬ 
cerned  about  the  activities  of  foreign  jour¬ 
nalists,  that  they  “repeatedly  detained” 
nationals  who  worked  for  the  wire  ser¬ 
vices  “to  find  out  what  we  did,  what  we 
thought,”  Gruber  remarked.  The  em¬ 
ployees  were  warned  not  to  say  anything 
about  their  detention,  or  even  that  it 
occurred,  before  being  released. 

Gruber  thinks  the  Western  press 
“tended  to  make  Solidarity  into  some¬ 
thing  it  wasn’t,  to  make  Lech  Walesa 
something  he  wasn’t.  The  Western  press 
thirsted  for  black  and  white  in  a  situation 
that  was  all  grays.” 

Western  views 

Westerners  wanted  to  “equate 
Solidarity  with  the  student  movements  of 
the  Sixties,”  she  said,  and  “imposed 
their  own  liberal  ideas  of  protest”  on 
what  they  saw  happening  in  Poland. 

She  advised  editors  to  look  for  stories 
dealing  with  “behind  the  scenes 
developments  rather  than  headlines.  It’s 
not  being  fair  to  the  story  to  think  there’s 
a  headline  in  it  everyday.” 

Editors  should,  in  particular,  “be 
wary”  of  stories  from  Poland  which  say 
things  like  “terrorist  unit  formed,”  Gru¬ 
ber  said,  explaining  that  often  the 
activities  of  small  bands  are  “blown  up” 
out  of  proportion. 

Gruber  herself  intends  to  file  more 
“subtle  stories”  about  Poland,  including 
“trend  pieces  and  analyses.” 
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John  Damton 
and  Jack  Rosenthal 
of  TTie  New'Ybrk  Times 
win  Pulitzer  Prizes  for 


1918  The  New  York  Times,  ‘‘for  the 

most  disinterested  and  meritorious 
public  service  rendered  by  an  American 
newspaper*’— complete  and  accurate 
coverage  of  the  news  of  the  war. 

1923  Alva  Johnston,  for  distin¬ 
guished  reporting  of  scientific  news. 

1926  Edward  M.  Kingsbury,  for  the 

most  distinguished  editorial  of  the 
year,  on  the  Hundred  Neediest  Cases. 

1930  Russell  Owen,  for  paphic  news 
dispatches  from  the  Byrd  Antarctic 
Expedition. 

1932  Walter  Duranty,  for  dispas¬ 
sionate  interpretative  reporting  of  the 
news  h^m  Russia. 

1934  Frederick  T.  Birchall,  for 
unbiased  reporting  of  the  news  from 
Germany. 

1935  Arthur  Krock,  for  distin¬ 
guished  correspondence,  impartial  and 
analytical  Washington  coverage. 

1936  Lauren  D.  Lyman,  for  distin¬ 
guished  reDorting:  a  world  beat  on  the 
departure  of  the  Lindberghs  for 
England. 

1937  Anne  O’Hare  McCormick,  for 
distinguished  foreign  correspondence: 
dispatches  and  special  articles 

from  Europe. 

1937  William  L.  Laurence,  for 

distinguished  reporting  of  the  Tercen¬ 
tenary  Celebration  at  Harvard,  shared 
with  four  other  reporters. 

1938  Arthur  Krock,  for  distin¬ 
guished  Washington  correspondence. 

1940  Otto  D.  Tolischus,  for  articles 
from  Berlin  explaining  the  economic 
and  ideological  background  of  war- 
engaged  Germany. 

194 1  The  New  York  Times,  special 
citation  "for  the  public  education 
value  of  its  foreign  news  reports, 
exemplified  by  its  scope,  by  its  excel¬ 
lence  of  writing,  presentation  and 
supplementary  back^und  informa¬ 
tion,  illustration  and  interpretation.” 


1946  Arnaldo  Cortesi,  for  distin- 
^ished  correspondence  from 
Buenos  Aires. 

1946  William  L.  Laurence,  for  his 

eyewitness  account  of  the  atomic 
bombing  of  Nagasaki  and  articles  on 
the  atomic  bomb. 

1947  Brooks  Atkinson,  for  a  distin¬ 
guished  series  of  articles  on  Russia. 

1949  C.  P.  limsseU,  for  "consistent 
excellence  in  covering  the  national 
scene  from  Washington" 

1950  Meyer  Berger,  for  “a  distin¬ 
guished  example  of  local  reporting” — 
an  article  on  the  killing  of  13  people  by 
a  berserk  gunman. 

1951  Arthur  Krock,  a  special 
commendation  for  his  exclusive  inter¬ 
view  with  President  fVuman  as  "the 
outstanding  instance  of  national 
reporting  in  19S0!' 

1951  Cyrus  L.  Sulzberger,  special 
citation  for  exclusive  interview  with 
Archbishop  Stepinac  of  Yugoslavia. 

1952  Anthony  H.  Leviero,  for 

distinguished  reporting  on  national 
affairs. 

1953  The  New  York  Times,  special 
citation  for  its  Sunday  Review  of  the 
Week  Section,  which  "for  17  years  has 
brought  enlightenment  and  intelligent 
commentary  to  its  readers.” 

1955  Harrison  E.  Salisbmy,  for  a 
series  of  articles  based  on  his  six  years 
in  Russia. 

1955  Arthur  Krock,  a  special 

citation  for  distinguished  correspond¬ 
ence  from  Washington. 

1956  Arthur  Daley,  for  his  sports 
column,  "Sports  of  The  Times!' 

1957  James  B.  Reston,  for  distin¬ 
guished  reporting  from  Washington. 

1958  The  New  York  Times,  for  its 
distinguished  coverage  of  foreign 
news. 


1970  Ada  Louise  Huxtable,  archi¬ 
tecture  critic,  for  distinguished 
criticism. 

1971  Harold  C.  Schonb^,  musk 

critic,  for  distinguished  criticism. 

1972  The  New  York  Time^  “for  a 

distinguished  example  of  meritorious 
public  service  by  a  newspaper  through 
the  use  of  its  journalistic  resources” 

— publication  of  the  Pentagon  Papers. 

1973  Max  Frankel,  for  his  coverage 
of  President  Nixon’s  visit  to  China, 

a  distinguished  example  of  reporting  on 
international  affairs. 

1974  Hedrick  Smith,  for  his  coverage 
of  the  Soviet  Union  in  1973,  a 
distinguished  example  of  reporting 

of  foreign  affairs. 

1976  Sydney  H.  Schanberg,  for  his 
cover^  of  the  fall  of  Cambodia, 
a  distii^uished  example  of  reporting 
on  foreign  affairs. 

1976  Walter  W.  ("Red”)  Smith,  for 
his  Sports  of  The  Times  column,  an 
example  of  distinguished  criticism. 

1978  Henry  Kamm,  chief  Asian 
diplomatic  correspondent,  for  calling 
attention  to  the  plight  of  Indochinese 
refugees,  an  outstanding  example  of 
repotting  on  foreign  affairs. 

1978  Walter  Kerr,  Sunday  drama 
critic,  for  an  outstanding 
example  of  distinguished  critkiam. 

1978  William  Safire,  Op-Ed  Page 
columnist,  for  his  columns  on  the 
Bert  Lance  affair,  an  example 

of  distinguished  commentary. 

1979  Russell  Baker,  for  his 

"Observer”  column,  an  example  of 
distinguished  commentary. 

1981  Dave  Anderson,  for  his  Sports 
of  The  Times  column.  An  example  of 
distinguished  conunentary . 

1981  John  M.  Crewdaon,  for  his 

coverage  of  illegal  aliens  and 
immigration.  A  distinguished  example 
of  reporting  on  national  affairs. 


1982 


1942  Louis  Stark,  for  distinguished 
reporting  of  important  labor  stories. 

1943  Hanson  W.  Baldwin,  for  a 
series  of  articles  reporting  a  tour  of 
the  Pacific  battle  areas. 

1944  The  New  York  Times,  "for  the 
most  disinterested  and  meritorious 
service  rendered  by  an  American 
newspaper” — a  survey  of  the  teaching 
of  American  history. 

1945  James  B.  Reston,  for  news 
dispatches  and  interpretive  articles 
on  the  Dumbarton  Oaks  Security 
Conference. 


1960  a  .  M.  Rosenthal,  for  perceptive 
and  authoritative  reporting 
from  Poland. 

1963  Anthony  Lewis,  for  his  distin¬ 
guished  reporting  of  the  proceedings 
of  the  United  States  Supreme  Court. 

1964  David  Halberstam,  for  his 
distinguished  reporting  from 
South  Vietnam. 

1968  J.  Anthony  Lukas,  for  "a 
distinguished  example  of  local 
reporting”-^n  article  on  a 
murderM  18-year-old  girl  and 
the  two  different  lives  she  led. 


1982  John  Damton.  bureau  chief, 
Warsaw,  for  his  coveram  of 
the  crisis  in  Poland.  A  dtstinguished 
example  of  international  reporting. 

1982  Jack  Rosenthal,  deputy 
editorial  page  editor.  A  dis¬ 
tinguished  example  of  editorial 
page  writing. 


St)(  ^VUt  J]ork  Stmcs  and  members  of  its  staff  have  won 
50  Pulitzer  Awards.  More  than  any  other  newspaper. 


Texas-style  shootout 
at  the  Dallas  corral 


By  Bill  Ahrens 

Instead  of  two  daily  rivals  scrambling 
to  beat  each  other  on  stories,  drastically 
adding  to  their  staffs  and  beefing  up  their 
editorial  budgets,  many  major  American 
daily  newspapers  are  looking  at  the  bot¬ 
tom  line,  sighing  and  just  trying  to  survive 
through  the  sagging  economy. 

Some  haven’t.  But  in  Dallas,  Tex., 
that’s  not  the  case. 

In  what  could  be  the  last  great  news¬ 
paper  war  in  America,  the  Dallas  Morn¬ 
ing  News  and  Dallas  Times  Herald  are 
hiring,  opening  bureaus  around  the  world 
and  raiding  newsrooms  around  the  coun¬ 
try.  And  the  papers  are  raiding  or 
attempting  to  raid  from  each  other. 

Reader's  war 

The  Texas-style  shootout  has  been 
described  as  sometimes  subtle,  some¬ 
times  not  subtle.  But  executives  for  both 
papers  agree  that,  besides  the  papers,  the 
reader  is  the  one  to  gain  in  the  war. 

Jon  Katz,  Times  Herald  managing  edi¬ 
tor,  leans  back  on  a  sofa  in  his  office,  his 
hands  clasped  behind  his  head,  and  says, 
"The  Morning  News  didn’t  react  until  the 
last  two  years.  They  are  catching  up.  The 
readers  are  better  served  because  of  com¬ 
petition.” 

Only  a  short  distance  away  from  the 
Times  Herald  in  downtown  Dallas,  Morn¬ 
ing  News  vicepresident  and  executive 
editor  Burl  Osborne  says,  “We  have  not 
tried  to  engage  in  a  numbers  game  with 
the  Times  Herald.  I  don’t  care  how  many 
people  they  have  in  their  Washington 
bureau. 

“The  Times  Herald  tends  to  be  flashy. 
They  hit  and  run.  I  think  we  are  solid.  But 
we  are  not  there  yet.” 

Nicknames 

Before  the  Times  Herald  was  pur¬ 
chased  in  1970  by  the  Times  Mirror  Co., 
the  paper,  which  catered  to  the  blue  collar 
worker,  was  called  the  Times  Horrible 
and  Crimes  Herald.  And  the  conservative 
Morning  News  was  called  the  Morning 
Snooze,  even  though  it  was  No.  1  in  Dal¬ 
las  (pop.  910.000). 

The  Times  Herald  began  to  change  in 
1973  when  Tom  Johnson,  now  publisher 
of  the  Los  Angeles  Times,  was  hired  as 
executive  editor.  Johnson  quickly  was 
promoted  to  publisher  and  he  hired  Ken 
Johnson  in  197.*'  from  the  Washington 
Post,  where  he  was  vicepresident. 

As  executive  editor,  Johnson,  a  tough 
West  Virginian,  slowly  began  to  change 
the  Times  Herald  even  more  and  today 

(In  upcoming  issues  Bill  Ahrens  will  report 
on  competition  between  daily  papers  in 
Houston  and  San  Antonio.) 


fewer  than  50  of  the  current  editorial  staff 
of  more  than  200  remain  at  the  paper 
seven  years  later. 

“When  I  came  to  the  Times  Herald  in 
February  1975  it  was  very  much 
understaffed.”  said  Johnson.  “Both  pap¬ 
ers  were  very  provincial  and  that  had  to 
be  changed.  The  first  thing  I  did  was  re¬ 
cruit  around  the  country  for  editors  and 
then  staff.  We  had  to  rebuild  from  the  top 
down,  not  from  the  bottom  up. 

“We  had  to  make  another  major 
change  and  that  was  to  transfer  certain 
departments  from  advertising  to  edito¬ 
rial.  such  as  real  estate  and  travel.” 

Budget  tripled 

Johnson  started  a  new  morning  or 
Texas  edition,  added  new  sections  and 
redesigned  the  paper.  He  also  switched  a 
slim  Saturday  afternoon  edition  to  morn¬ 
ing  and  within  two  years  circulation  was 
up  80,000. 

“Our  budget  has  tripled  in  the  last  six 
years,”  said  Katz.  “Our  staff  has  dou¬ 
bled  since  1973.  We  have  hired  more  than 
100  people  in  the  last  two  years. 

“This  year  we  opened  bureaus  in  Tor¬ 
onto,  New  York  City,  Cairo,  Costa  Rica, 
Mexico  City  and  seven  bureaus  in  Texas. 
It  is  not  for  show.  We  opened  a  bureau  in 
Toronto  because  Canadian  money  is 
very  strong  in  Texas  and  Dallas.  There  is 
a  direct  link  to  Texas  with  each  bureau. 
What  happens  in  those  areas  has  an  effect 
on  Dallas.  It  adds  to  our  prestige.  And  it  is 
good  for  morale  on  the  staff. 

“This  is  a  very  competitive  city.  We 
have  plenty  of  people  who  know  Texas. 
Any  paper  that  goes  through  a  growth 
period  has  to  look  elsewhere  sometimes 
for  staff.  But  we  have  a  lot  of  Texans 
here.” 

After  the  bureaus  were  opened,  some 
reporters  jokingly  put  up  signs  over  their 
desks  that  read  Rome  Desk  and  Beirut 
Bureau. 

The  News  also  opened  bureaus, 
including  bureaus  in  Mexico  City,  New 
York  City  and  the  Middle  East.  The  paper 
also  beefcd  up  its  Washington  bureau. 

Key  to  greatness 

“Building  a  great  newspaper  is  not  just 
a  commitment,”  said  Times  Herald  pub¬ 
lisher  Tom  McCartin.  “You  need  fiscal 
stability  to  obtain  greatness.  The 
excitement  rounds  it  off.  Some  of  your 
theories  have  yet  to  be  proven.  But  the 
things  we  are  doing  can  be  transmitted  to 
other  parts  of  the  United  States.” 

McCartin  said  in  the  1940s,  1950s  and 
1960s  the  Times  Herald  was  in  tune  with 
its  market,  but  the  market  has  changed 
drastically. 

“One  advance  we  have  made  over  the 


Morning  News  is  circulation,”  he  said. 
“The  News  is  rural  based.  That  makes  it 
hard  to  get  in  tune  with  Dallas.” 

McCartin  said  if  a  paper  does  not  keep 
in  tune  with  a  changing  market,  it  faces 
trouble  and  even  possible  collapse. 

“Take  the  Washington  Star,”  he  said. 
“It  couldn’t  reflect  that  change.  The 
Washington  Post  did.” 

But  the  Morning  News  is  leading  in 
circulation.  The  paper’s  daily  circulation 
is  284,673  compared  to  the  Times 
Herald’s  245,325.  Figures  for  Sunday  are 
Morning  News  357,861  and  Times  Herald 
335,732.  But  daily  in  Dallas  County,  the 
Times  Herald  leads  daily  193,175  to 
189,559,  and  257,772  to  231,451  on  Sun¬ 
day. 

Circulation  lead 

Jeremy  Halbreich,  vicepresident  for 
marketing  for  the  Morning  News  said, 
based  on  circulation  growth,  the  paper 
has  taken  the  lead  in  total  retail  advertis¬ 
ing  over  the  Times  Herald  for  the  first 
time  in  53  years.  And  concurrently,  the 
Morning  News  has  increased  its  market 
share  in  classified  advertising  to  57%  and 
in  national  advertising  to  52%.  These  fi¬ 
gures  are  based  on  the  latest  data  avail¬ 
able  from  Media  Records,  according  to 
Halbreich. 

The  circulation  strength  of  the  Morning 
News,  said  Halbreich,  is  most  evident  on 
Sunday  where  the  Morning  News  holds 
its  largest  total  circulation  lead  in  15 
years. 

“It  is  interesting  to  note  that  over  the 
past  three  years  during  which  the  Times 
Herald  has  attempted  to  convert  out  of 
the  afternoon  field,  its  only  circulation 
gains  have  come  from  outlying  and  rural 
areas,”  he  said. 

“Sure,  I  think  the  Morning  News  has 
come  on  strong,”  said  McCartin.  “1  don’t 
underestimate  them.  1  don’t  think  they 
underestimate  us.  We  are  not  going  to  say 
anything  bad  about  the  News.  That’s  con¬ 
fidence.” 

Halbreich  said  the  Times  Herald  “is 
trying  to  bring  Philadelphia  to  Dallas.  1 
don’t  think  they  have  an  understanding  of 
what  the  readers  in  Dallas  and  Texas 
want  or  need.” 

“We  are  looking  at  what  readers  need 
to  know  and  want  to  know,”  said 
Osborne.  “There's  more  to  it  than  saying 
‘what  do  you  want  us  to  put  in  your  news¬ 
paper  this  Sunday?”’ 

Unusual  city 

“Dallas  is  one  of  the  few  cities  where 
mass  equals  class,”  continued  Osborne. 
“The  readers  knew  we  were  a  little  dis¬ 
organized.  We  made  things  easier  for 
people  to  find  in  the  paper.  While  working 
on  that,  for  example,  we  started  Business 
Tuesday.  We  picked  one  day  for  required 
reading  for  the  business  community.  That 
set  the  tone. 

“We  beefed  up  Washington  and 
opened  new  bureaus.  We  have  enterprise 
(Continued  on  page  44) 
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THESE  TIMES 
DEMAND 
THE 

NEWMDRKTIMES 
NEW^  SERVICE 


The  pressure  to  keep  editorial  content  fresh,  vital  and 
compelling;  the  pressure  to  keep  editorial  costs  under  control. 

How  are  these  forces  reconciled?  For  a  growing  number 
of  papers  across  the  country,  the  ans>A'er  is  The  NewYorkTimes 
News  Service.  It  is  unexcelled  for  adding  depth  and 
scope  to  your  news  report,  for  giving  viewpoints  and  perspec¬ 
tives  that  represent  the  best  in  American  journalism.  Yet 
our  service  is  affordable -with  options  such  as  FullVC'ire,  Pony 
Wire  and  Mail  Service  to  suit  your  budget  and  delivery 
requirements.  And,  at  every  level  of  service,  you  receh  e  edi¬ 
torial  columns  bv  top  Pulitzer  Prize  winners  andTheTimes’ 
newWASHINGTONTALK  page. 

iNeltr  j^ork  Stmea 

NEWS  SERVICE 

229  West  43rd  Street,  New  York.  NY  10036  MVITk 
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New  York:  Bill  O’Shea  (212)  972-1070  •  Los  Angeles:  Paul  Finch  (213)  852-1579  •  Fort  Worth:  Bill  Higginbotham  (817)  292-8165 


Dallas  war 

(Continued  from  page  42) 

reporting  on  a  full-time  basis.  We  cleaned 
up  the  Sunday  magazine.  We  developed 
Texas  and  Southwest  sections  on  Sun¬ 
days.  Now  our  friends  (at  the  Times 
Herald)  are  attempting  to  copy  that.  And 
unlike  the  Times  Herald,  we  have  less 
copy  on  crime  and  more  on  what  people 
are  talking  about." 

Enter  Osborne 

Osborne  joined  the  Morning  News  in 
October  1980  after  Robert  Decherd 
became  executive  vicepresident  of  the 
paper.  Osborne  began  working  on 
improvements  even  before  he  left  his  post 
as  managing  editor  of  the  Associated 
Press  in  New  York  City. 

“I  spent  20  years  in  AP,”  he  said.  “I 
was  comfortable  there,  but  there  were 
two  reasons  for  coming  to  Dallas.  There 
is  an  economic  climate  here  that  will  sup¬ 
port  a  high  quality  paper.  And  a  commit¬ 
ment  on  the  part  of  ownership  (A.H.  Belo 
Corp.)  and  management  to  reach  that. 
That’s  why  it  is  possible  to  speak  to  a 
region  and  sometimes  for  it.  I  thought  it 
was  a  good  paper  when  I  came  here.  But 
we  are  trying  to  move  to  the  next  level, 
taking  small  pieces  and  trying  to  upgrade 
them. 

"I'm  not  setting  a  time  limit.  I'm  look¬ 
ing  as  far  as  one  can  see.  We  are  trying  to 
build  a  newspaper  better  tailored  to  the 
needs  and  wants  of  people.” 

Osborne  has  packaged  national  and 
international  news  together  and  has  given 
the  paper  an  entirely  new,  clean  look.  He 
even  hired  an  architecture  writer.  But  the 
Times  Herald  also  has  one. 

As  one  editor  said,  “Good  people  came 
to  the  Herald  and  good  people  left  the 
Herald.  But  good  ones  keep  coming  and 
eventually  will  leave.  But  while  being 
tense  sometimes,  the  competition  is 
fun.” 

Katz  and  Pulitzer  award  winner 
Gaylord  Shaw  have  joined  the  Times 
Herald  within  the  past  year.  Shaw,  assis¬ 
tant  managing  editor,  came  from  the  Los 
Angeles  Times. 

“Katz  and  Gaylord  have  brought  the 
ability  to  laugh  at  oneself  at  the  Herald,” 
said  McCartin.  “I  think  it  is  a  more  re¬ 
laxed  situation  in  the  newsroom.  I  can't 
speak  for  the  Morning  News,  but  I  can 
say  when  you  hear  footsteps  you  are  in 
trouble.” 

Looking  ahead 

“Most  papers  face  fear,  especially  of 
falling  back.  Not  the  Times  Herald.  My 
goal  is  to  become  the  best  newspaper  in 
the  Southwest.  In  the  next  10  years  I  want 
the  paper  to  be  up  high  on  the  list  of  the 
top  1().  Of  the  three  publishers  (Tom 
Johnson,  Lee  Guittar  and  McCartin  since 
the  Times  Mirror  Co.  purchased  the 
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Times  Herald)  I  inherited  the  best.  Its  like 
a  relay  team.” 

Dallas  is  a  young,  changing  market. 
The  age  of  an  average  subscriber  ranges 
from  18-39.  There  is  money  and  power. 

But  some  of  those  who  are  veteran 
observers  of  both  papers  say  the  more 
things  change,  the  more  they  stay  the 
same. 

“The  Times  Herald’s  biggest  problem 
is  that  people  still  consider  it  the  Los 
Angeles  Times  Herald  even  though 
McCartin  has  taken  on  a  lot  of  civic  duties 
and  is  on  a  lot  of  boards  just  like  (former 
publisher)  James  Chambers  used  to  be,” 
said  one  former  Times  Herald  editor. 

Former  editors 

Several  former  editors  for  both  papers 
agreed  the  Times  Herald  has  a  better 
appearance,  but  the  Morning  News  cov¬ 
ers  the  spectrum  better. 

“The  Herald  will  do  some  stories  and 
series  really  well,  but  overall  their  report¬ 
ing  isn't  as  good  as  the  News,”  said 
another  former  editor.  “But  the  Herald’s 
makeup  and  presentation  makes  up  for 
it.” 

Veteran  newsman  and  author  Hugh 
Ay nes worth,  who  worked  for  the  Times 
Herald  and  Morning  News  as  a  reporter 
and  editor,  said,  “I  don’t  find  everything 
I  want  in  either  paper,  but  both  are  so 
much  better  than  they  were  five  or  seven 
years  ago.  It  is  an  amazing 
accomplishment. 

“They  are  so  much  better  across  the 
board.  That’s  why  I  think  the  competition 
is  not  that  bad  even  though  it  has  gotten  a 
little  unrealistic  lately.  Its  only  been  good 
for  the  community  and  reporters.” 

Management  will  not  comment  on  how 
much  money  the  papers  spend  to  get  var¬ 
ious  stories,  but  the  amount  can  be  sub¬ 
stantial  and  some  critics  charge  that  out- 
of-country  reporting  is  for  show.  But  both 
continue  to  pile  up  prizes  as  well  as  pro¬ 
fits. 

Both  papers  have  sent  reporters  to 
Central  America.  The  Times  Herald  sent 
a  reporter  to  the  Middle  East  to  file  on 
energy  and  the  Morning  News  dispatched 
a  staffer  to  Japan  to  report  on  trade  barri¬ 
ers. 

“We  are  doing  that  as  it  is  needed,” 
said  Osborne.  “We  had  some  people  in 
Central  America  for  the  elections.” 

The  spending  brought  the  Times 
Herald  a  Pulitzer  last  year  for  feature 
photography  and  the  past  year  the  New 
York  Times  News  Service  has  distributed 
Morning  News  stories. 

“There  is  no  free  lunch,”  Osborne 
said.  “But  on  the  other  hand  it  is  possible 
to  spend  a  lot  of  money  and  not  have  a 
quality  newspaper.  We  try  to  define  our 
objectives  and  determine  what  we  want 
to  do  and  what  we  want  to  be.  Sometimes 
it  involves  money  and  sometimes  it 
doesn’t.  Money  does  not  create  quality 
all  the  time.  Some  people  say  that  is  what 
happened  to  New  York  Daily  News 
Tonight." 


Fort  Worth 

Thirty  miles  over  the  horizon  to  the 
west  of  Dallas,  the  Fort  Worth  Star  Tele¬ 
gram  has  kept  a  quiet  profile  in  the  battle 
for  supremacy.  But  the  Star  Telegram, 
which  also  won  a  Pulitzer  for  photogra¬ 
phy  last  year,  has  geared  up  to  protect  its 
turf  from  the  Dallas  papers. 

“We  have  more  of  a  down  home 
approach  than  the  Dallas  papers,”  says 
Star  Telegram  publisher  Phil  Meek.  “We 
don’t  try  to  come  across  too  sophisti¬ 
cated.  We  watch  what  we  do,  not  what  we 
say.  We  don’t  have  an  interest  in  Dallas 
County.  But  we  have  an  extensive 
interest  in  serving  the  38  municipalities  in 
Tarrant  County.” 

Meek  keeps  an  eye  on  the  Dallas  news¬ 
paper  war  and  smiles  when  asked  if  the 
Morning  News  and  Times  Herald  are 
raiding  his  newsroom. 

“More  reporters  have  come  here  from 
Dallas  than  those  who  left  Fort  Worth  for 
Dallas,”  he  said.  “That  must  mean  some¬ 
thing.” 

The  Star  Telegram  (daily  circulation 
230,000)  has  increased  its  staff  50%  and 
its  budget  150%  in  the  past  five  years  and 
three  years  ago  began  zone  editions  in 
four  areas  surrounding  Fort  Worth  (pop. 
400,000). 

One  zoned  edition  appears  weekly  in 
Arlington,  located  midway  between  Dal¬ 
las  and  Fort  Worth.  The  city  is  expected 
to  explode  from  a  current  population  of 
175,000  to  500,000  by  1990,  according  to 
officials. 

The  Morning  News  and  Times  Herald 
have  established  Arlington  bureaus,  each 
with  more  than  12  staffers.  The  News  has 
a  circulation  of  9,000  and  the  Times 
Herald  6,000  in  Arlington.  The  Star  Tele¬ 
gram  leads  both  Dallas  papers  with  a 
circulation  of  25,000  and  has  a  staff  of  12 
reporters. 

“We  view  Arlington  as  an  important 
city  in  Tarrant  County,”  said  Meek.  “It  is 
not  a  Dallas  suburb.” 

Ken  Johnson  and  other  editors  at  the 
Times  Herald  believe  they  not  only  have 
the  best  product  in  Dallas,  but  one  of  the 
best  in  the  nation. 

He  said  the  Times  Herald  lags  far 
behind  sister  paper  Los  Angeles  Times. 

“The  Times  obviously  has  a  20-year 
start  on  the  Times  Herald  for  its  quest  for 
excellence,’’  said  Johnson. 
Undoubtedly,  the  Times  rates  among  the 
top  two  or  three  papers  in  America.  The 
Times  Herald,  in  my  opinion,  has  finally 
moved  into  the  bottom  rung  of  the  10  best 
papers  in  the  country.  I  would  say  it  is 
ninth  or  tenth.  But  we  are  in  the  top  10. 

“This  thing  in  Dallas  wasn’t  perceived 
as  a  war  until  the  Morning  News  started 
shooting  back  and  finally  reacted.  They 
really  ignored  us  for  four  or  five  years.” 

The  Morning  News  long  has  been 
described  as  “the  sleeping  giant.”  But 
Decherd  says,  “We  were  not  going  to  roll 
over  and  turn  the  market  over  to  the 
Times  Herald.” 
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L  Today,  we  celebrate.  The  1981 
Pulitzer  Prize  for  distinguished 
criticism  has  been  awarded  to 
Martin  Bemheimer,  The 
Times’  classical  music  critic. 

The  prize,  journalism’s 
highest  honor,  was 

t  awarded  for  a  selection 

of  10  articles  published 
during  1981.  Our 
readers,  however, 
have  felt  the  effects  of 
his  reviews  since  he 

^  joined  The  Times  in  1965.  And, 

whether  he’s  finding  fault  or 
favor — whether  the  subject  is  the  opera, 
the  ballet  or  the  symphony —  there’s  never 
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a  doubt  about  which  side  he’s  on. . .  the  side  of  better  music. 


The  Pulitzer  Prize,  conferred  annually  by  the  country’s  most 
distinguished  journalists,  is  a  great  honor.  But,  more  important,  it’s 
a  symbol  of  success  in  a  commitment  that  never  misses  a  day. . . 
to  cover  the  arts.  And  cover  them  well. 


Co6  Augelea  Slimes 

A  special  kind  of  journalism. 


Stars  and  Stripes 
times  it  right 


The  timing  was  right.  Stars  and 
Stripes,  the  daily  newspaper  that  serves 
the  military  in  Europe,  was  granted  an 
exclusive  interview  with  West  Ger¬ 
many's  Chancellor  Helmut  Schmidt  just  a 
few  days  after  filing  a  request. 

At  first,  staff  reporter,  Ed  Reavis,  who 
initiated  the  request,  assumed  it  was  nor¬ 
mal  procedure  to  be  given  the  interview 
opportunity  so  quickly.  Later  he  learned 
from  wire  service  colleagues  that  it  can 
take  years  to  get  an  interview  with  the 
Chancellor.  AP,  for  example,  said  they 
had  been  trying  to  get  such  an  interview 
for  two  years. 

Reavis  credits  the  success  to  timing. 
“We  came  along  at  a  time  when  Schmidt 
was  trying  to  offset  the  widespread 
impression  in  the  American  media  that 
his  government  in  particular  and  the  Ger- 
man  people  in  general  are  anti- 
American,"  he  said. 

Reavis  and  city  editor  Bill  Walker  had 
submitted  a  list  of  questions  in  advance. 
They  expected  that  the  interview  would 
be  very  short — the  Chancellor  would  sim¬ 
ply  answer  their  questions.  They  had  re¬ 
hearsed  follow-up  questions  in  hopes  of 
getting  more  time. 

Staff  photographer  Stephanie  James 
had  been  warned  by  colleagues  that  she 
would  be  given  a  maximum  of  two  or 
three  minutes  for  pictures.  Naturally,  she 
was  very  nervous. 

When  the  trio  arrived  at  the  Chancel¬ 
lor’s  office,  they  were  handed  the  written 
answers  to  their  questions.  They  pan¬ 
icked,  assuming  this  meant  that  Schmidt 
had  allowed  very  little  time  to  talk  to 
them. 

On  the  contrary.  The  interview  went  on 
for  more  than  an  hour.  Schmidt  discussed 
their  questions,  then  went  on  to  talk 


Schmidt  says  West  Germans 
are  'clearly  pro-American' 
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'Much  to  tall  diout' 


Mitterrand  meets  with  Reagan 


|U,S.  plot  rescued  off  Azores  | 


GOOD  TIMING — Stars  and  Stripes 
celebrated  its  40  birthday  with  an 
exclusive  interview  with  the  West  German 
Chancellor  Helmut  Schmidt.  114,000 
American  servicemen  and  women  buy  its 
European  edition  daily. 

about  the  U.S.  and  his  relatives  in  Minne¬ 
sota.  “He  was  relaxed  and  friendly,”  said 
Walker.  “He  revealed  a  genuine  fond¬ 
ness  for  America.” 

James  had  no  problem  with  the  photos. 
Schmidt  told  her  that  she  could  take  as 
many  pictures  as  she  wanted,  “as  long  as 
you  don’t  shoot  me.” 

The  session  ended  after  Schmidt 
turned  the  interview  around  and  asked 
the  journalists  questions  about  Amer¬ 
icans  in  Germany. 


Market  study  dispels  myths 


A  23-minute  multi-media  audio-visual 
presentation  was  seen  by  2,500  Phoenix 
community  and  business  leaders  in  Sym¬ 
phony  Hall  as  a  preview  to  Inside 
Phoenix,  a  marketing  handbook  pub¬ 
lished  annually  by  the  Arizona  Republic! 
Phoenix  Gazette. 

Presentations  are  also  planned  for  Los 
Angeles,  San  Francisco,  Chicago,  New 
York  and  Minneapolis. 

The  presentation  attempts  to  shatter 
the  most  often  heard  myths  about 
Phoenix. 

Phoenix  is  not  cactus  and  cowboy 
country.  It  is  the  fastest-growing  metro¬ 
politan  area  in  the  country  today  with  a 
population  of  1,500,000  people. 

Phoenix  is  not  a  retirement  communi¬ 
ty.  In  fact,  the  median  age  of  30. 1  years  is 
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lower  than  the  national  average,  and 
there  are  almost  four  times  as  many  peo¬ 
ple  under  24  as  there  are  over  65. 

And  Phoenix  is  not  industrially  vacant. 
It  is  the  7th  fastest  growing  employment 
center  of  the  ’80s,  with  the  second  highest 
concentration  of  high  tech  companies  in 
the  United  States. 

The  presentation  also  shatters  the  myth 
that  all  evening  newspapers  are  on  the 
decline.  Both  the  Arizona  Republic  and 
the  Phoenix  Gazette  have  shown  strong 
circulation  gains  over  the  past  year. 

Inside  Phoenix,  1982  is  available  by 
mail  through  the  Market  Research 
Department  of  Phoenix  Newspapers, 
Inc.,  P.O.  Box  1950,  Phoenix,  Arizona 
85001.  The  cost  is  $6.00. 


New  deadline  set 
for  design  contest 

The  deadline  for  entries  in  “Third  Edi¬ 
tion,”  the  third  annual  competition  of  the 
Society  of  Newspaper  Design,  has  been 
extended  from  May  7  to  May  14. 

The  change  of  deadline  was  made  to 
compensate  for  a  delay  in  handling  the 
call  for  entries  in  the  Baltimore  post 
office,  according  to  competition  chair¬ 
man  Richard  Curtis. 

The  competition,  which  last  year  drew 
more  than  3600  entries  in  twenty  categor¬ 
ies,  is  open  to  all  newspapers  for  material 
published  between  May  2,  1981  and  May 
1,  1982.  Information  and  entry  forms  are 
available  from  SND,  Third  Edition,  PO 
Box  17279,  Baltimore,  Maryland  21203. 


Harte-Hanks  buys 
ad  research  firm 

Harte-Hanks  Communications,  Inc. 
has  exercised  its  option  to  acquire  Tele- 
Research  Item  Movement,  Inc.  (TRIM) 
and  has  also  acquired  Tele-Research  , 
Incorporated,  an  affiliated  company, 
both  based  in  Los  Angeles. 

The  announcement  was  made  by 
Robert  G.  Marbut,  president  and  chief 
executive  officer  of  Harte-Hanks. 

Harte-Hanks  has  held  an  option  to  ac¬ 
quire  TRIM  since  1979.  TRIM  utilizes 
data  generated  by  scanners  at  supermar¬ 
ket  checkout  stands  for  consumer  and 
marketing  research  purposes.  Tele- 
Research,  a  company  formed  in  1964  by 
Dr.  Ward  Jenssen  (who  also  founded 
TRIM),  measures  the  effectiveness  of 
proposed  advertising,  proposed  new  pro¬ 
ducts  and  proposed  changes  in  existing 
products  in  terms  of  the  actual  purchasing 
behavior  of  supermarket  shoppers. 

TRIM  and  Tele-Research  will  be  part 
of  Harte-Hanks  Marketing  Services 
Group  in  the  Consumer  Distribution 
Marketing  area  of  business. 

Commenting  on  the  acquistion, 
Richard  Hochhauser,  president  of  the 
Marketing  Services  Group,  said,  “The 
acquisition  of  both  of  these  companies 
will  allow  us  to  integrate  the  scanning 
technique  of  TRIM  with  the  copy  testing 
capability  of  Tele-Research  into  enhanc¬ 
ing  the  Telescan  product,  which  we 
believe  will  be  a  valuable  technique  for 
product  manufacturers  in  their  efforts  to 
determine  the  effectiveness  of  advertis¬ 
ing  and  promotion  campaigns.” 

Thomas  L.  Mindrum,  president  of 
Tele-Research,  and  Michael  R.  O’Brien, 
president  of  TRIM,  will  remain  in  those 
capacities  with  their  respective  compan¬ 
ies. 

Terms  of  the  transaction  were  not  dis¬ 
closed. 
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You  don’t  just  pick  up  Sigma  Delta  Chi  Awards. 

They  have  to  be  earned — daily — through  hard  work 
and  excellent  news  coverage.  This  year,  The  Times 
is  proud  to  announce  that  it  won  not  one,  but  two, 
awards  conferred  by  the  Society  of  Professional 
Journalists. 

fhe  Sigma  Delta  Chi  Award  for  pablic  service, 

for  in-depth  reports  on  the  extent  and  underlying 
causes  of  crime,  written  by  Mike  Goodman, 

John  Hurst,  Richard  E.  Meyer,  Kay  Mills,  David 
Treadwell  and  Gaylord  Shaw. 

The  Sigma  Delta  Chi  Award  for  edHoricd 
cartooning,  to  Paul  Conrad.  This  is  the  second 
consecutive  year  Conrad  has  won  this  award  and 
the  fifth  time  during  his  career. 

It’s  an  honor  to  win  these  prestigious  awards.  They 
act  not  only  as  recognition  of  a  job  well  done,  but 
as  the  realization  of  a  journalistic  ideal. . .  to  produce 
a  daily  newspaper  of  quality  and  depth. 
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‘Jimmy’s  World’ 
lawsuit  denied 

A  lawsuit  seeking  $8.8  million  from  the 
Washington  Post  for  its  role  in  publishing 
a  Pulitzer-winning  hoax  about  an  8-year- 
old  heroin  addict  has  been  dismissed  for 
lack  of  legal  grounds. 

District  of  Columbia  Superior  Court 
Judge  John  F.  Doyle  said  the  plaintiffs 
had  failed  to  present  a  legal  basis  for  their 
claims  of  damage  from  the  publication  of 
“Jimmy’s  World,”  the  phony  story. 

The  suit  was  filed  last  August  by  D.C. 
Board  of  Education  member,  R.  Calvin 
Lockridge,  his  wife  Mildred,  and  James 
Archie  Jr.,  who  claimed  his  children 
attended  District  schools. 

The  suit  charged  Post  editors  and 
executives  approved  publication  of 
reporter  Janet  Cooke’s  September  1980 
story  about  an  8-year-old  heroin  user 
despite  knowing  “doubt  existed  that  said 
reports  were  untrue  and  a  hoax  upon  the 
plaintiffs.” 

Lockridge  asked  for  $1.1  million  in 
damages,  saying  he  was  abused  and 
harassed  as  a  school  board  member  con¬ 
ducting  a  futile  search  for  Jimmy  before 
the  story  was  exposed  as  a  hoax.  Mildred 
Lockridge  asked  for  $600,000  compensa¬ 
tion  for  the  “diminshed”  community 
standing  she  said  she  suffered  because  of 
the  story.  Archie  asked  for  $600,000 
because  he  said  the  story  made  him  afraid 
to  continue  to  send  his  children  to  D.C. 
public  schools. 

Collectively,  the  plaintiffs  had  sought 
another  $6.5  million  in  damages  to  reim¬ 
burse  the  D.C.  government  for  police  and 
other  agency  expenses  related  to  a  search 
for  Jimmy.  The  D.C.  government  itself 
was  not  involved  in  the  private  lawsuit. 

Named  as  defendants  in  the  suit  were 
the  Post,  staff  writer  Janet  Cooke,  pub¬ 
lisher  Donald  Graham,  executive  editor 
Benjamin  Bradlee,  and  several  other 
news  executives.  Cooke  resigned  from 
the  Post  in  April  1981  after  admitting 
fabricating  her  Pulitzer-winning  feature 
about  a  street-wise  kid  hooked  on  heroin 
with  the  compliance  of  his  mother. 

Reilly  to  sell 
for  newsprint  co. 

Gerald  D.  Reilly  has  joined  Newsprint 
Sales  Ltd.,  Greenwich,  Conn.,  as  presi¬ 
dent. 

A  new  position,  Reilly  will  report  to 
Peter  Brant,  chairman  of  Newsprint 
Sales.  Reilly  will  be  responsible  for  the 
sale  of  newsprint  produced  at  the  Riviere 
du  Loup  mill  in  Quebec,  and  the  Bear 
Island  Paper  Co.  in  Doswell,  Va.  The 
mills  produce  about  300,000  tons  com¬ 
bined. 

Reilly  was  vicepresident  and  manager 
of  U.S.  Newsprint  Sales  for  Domtar  Ltd. 
before  becoming  a  newspaper  broker/ 
consultant  in  1977. 
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TAKE-OFF— TRW  Redo  Pump 
Division's  1981  Employee  Annual  Report 
is  a  take-off  on  the  Wall  Street  Journal. 


Shareholders  OK 
Maclean-Hunter  bid 

Shareholders  of  the  Toronto  Sun 
Publishing  Corp.  gave  approval  to  the 
first  step  in  the  $54  million  takeover  of 
their  company  by  Maclean-Hunter  Ltd. 

Shareholders,  many  of  them  em¬ 
ployees,  voted  at  a  special  meeting  to 
approve  an  issuance  by  the  corporation  of 
2.04  million  common  shares,  represent¬ 
ing  25%  of  the  stock,  at  $13.33  each  to 
Maclean-Hunter  for  a  total  of  $27  million. 

Maclean-Hunter  still  needs  25%  of  the 
outstanding  common  shares  and  an  offer 
worth  $  1 3 . 33  a  share  was  being  mailed  out 
to  minority  shareholders  to  complete  the 
other  half  of  the  takeover  deal 
announced,  February  25.  John  Grant, 
chairman  of  the  Sun  board,  said 
shareholders  will  have  21  days  from  re¬ 
ceipt  to  tender  the  offer. 

Weekly  to  start 
In  Groton,  Conn. 

Groton  (Conn.)  Standard,  a  weekly 
newspaper  will  begin  regular  publication 
on  May  6.  The  first  issue  will  put  20,000 
copies  in  circulation  through  paid  sub¬ 
scriptions,  vendor  sales  and  com¬ 
plimentary  copies. 

Groton  has  a  population  of  about 
42,000  and  a  job  base  of  35,000  which 
makes  it  the  largest  town  between  New 
Haven  and  Providence  and  the 
employment  center  for  the  region. 

John  McGee  is  publisher,  managing 
editor  is  George  Bray  amd  advertising  is 
handled  by  Jeff  Going  and  Rich  Hazzard. 


Guild  exec  named 
dally  publisher 

William  Brown,  a  Newspaper  Guild 
International  Representative  for  the  past 
seven  years  and  former  administrative 
officer  of  the  Philadelphia  Guild,  resigned 
to  become  publisher  of  Royal  Oak 
(Mich.)  Tribune.  The  daily  is  located  in  a 
Detroit  suburb  and  is  part  of  the  Ingersoll 
group. 

As  an  International  Rep  for  the  Guild, 
Brown  bargained  many  Guild  contracts 
and  assisted  the  Wilkes-Barre,  Pennsyl¬ 
vania  Guild  in  its  strike  against  Capital 
Cities  Communications,  helping  to 
establish  the  Citizen’s  Voice,  a  strike 
paper  that  has  been  operating  since  1978. 
He  also  bargained  several  Guild  contracts 
at  Ingersoll  newspapers. 

While  Brown  was  administrative  offi¬ 
cer  of  the  Guild  local  in  Philadelphia, 
Ralph  Ingersoll  II  and  Thomas  Geyer, 
currently  officials  in  the  Ingersoll  group, 
each  served  as  chairperson  of  the  Phi¬ 
ladelphia  Guild’s  Pottstown  Mercury  unit 
while  working  in  Guild-covered  jobs  on 
that  Ingersoll  newspaper. 

Antitrust  case 
appeal  dropped 

The  plaintiffs  who  lost  an  antitrust 
challenge  to  the  joint  operating  agree¬ 
ment  between  the  two  San  Francisco  dai¬ 
ly  newspapers,  have  filed  notice  they  will 
not  appeal  last  year’s  verdict  by  a  Federal 
court  jury. 

The  antitrust  suit  against  the  Examiner 
and  Chronicle  was  filed  by  the  weekly 
Pacific  Sun  in  Marin  County,  publishers 
of  the  defunct  Berkeley  Barb,  and  four 
San  Francisco  employment  agencies. 

Under  an  agreement  accepted  by  U.S. 
District  ^udge  Robert  Aguilar,  who  heard 
the  case,  the  two  dailies  said  they  would 
waive  any  efforts  to  collect  court  costs 
from  the  losers  since  they  decided  not  to 
appeal. 

The  six-member  jury  found  the  agree¬ 
ment  was  proper  under  the  provisions  of 
the  Newspaper  Preservation  Act,  which 
allows  competing  newspapers  to  combine 
non-editorial  functions  if  one  is  in  danger 
of  failing. 

The  Chronicle  and  Examiner  combined 
their  circulation,  business,  production 
and  advertising  functions  under  a  1%5 
agreement. 


Retains  ad  rep 

Sawyer-Ferguson-Walker  was  re¬ 
tained  by  Courier-Journal  and  Louisville 
Times  for  national  ad  representation.  The 
papers  have  not  had  a  national  rep  for  at 
least  10  years. 
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The  farther  you  get  away  from  Washington, 
the  more  you  think  things  are  under 

The  words  of  Art  Buchwald 
need  no  elaboration. 

For  a  quarter  of  a  century 
he  has  made  us  laugh  at 
the  government  and  ourselves. 

Nobody  thinks  like  Art; 
nobody  writes  the 
way  he  does. 

He  is  simply  the 
is  at 
ioes. 

_ imor. . 

he  has  style. . . 
and  now, 
he  is  Art 
Buchwald, 

1981  Pulitzer 
Prize  Winner. 


N.Y.  SDX  club  cites 
18  for  excellence 

The  Deadline  Club  announced  six 
winners  of  the  club’s  “Deadline”  statuet¬ 
te  and  12  recipients  of  Special  Achieve¬ 
ment  Plaques  for  journalistic  excellence. 

All  winners  and  their  respective  orga¬ 
nizations  were  feted  as  part  of  the 
Deadline  Club's  annual  dinner  (April  1 )  in 
New  York. 

Winners  of  the  Deadline  Club’s 
“Deadline”  statuette,  which  is  a 
reproduction  of  an  original  sculpture  by 
the  late  Rube  Goldberg,  are  as  follows: 

JAMES  WRIGHT  BROWN  AWARD: 
excellence  in  public  service  reporting  by 
newspapers  &  wire  services  to  Dorothy 
Mobilia,  Stamford  (Conn.)  Advocate,  for 
“The  South  Norwalk  Electric  Works.” 

TELEVISION  PUBLIC  SERVICE 
AWARD:  excellence  in  tv  news  to  Ritta 
Satz  &  Betty  Furness,  WNBC,  for 
“Adoptions.” 

RADIO  PUBLIC  SERVICE  AWARD, 
excellence  in  radio  news  to  Mary  Jane 
Medvecky,  WRFM,  for  “Orphan 
Drugs.” 

FINANCIAL  NEWS  AWARD: 
excellence  in  business-financial  reporting 
to  David  W.  Finch,  Reuters  for 
“Underground  Economy  1981.” 

SCIENCE  AWARD:  excellence  in 
reporting  on  medical,  space,  biological  or 
physical  sciences  to  Kathryn  Kahler, 
Gannett  Westchester  Rockland  News¬ 
papers,  for  “Who  Diagnoses 
Incompetence?” 

PHOTOGRAPHY  AWARD: 
excellence  in  news  photography  to  Hom¬ 
er  Sykes,  Newsweek,  for  “A  Young  IRA 
Supporter.” 

Two  Special  Achievement  Plaques 
were  given  in  each  of  the  above  categor¬ 
ies.  The  plaque  recipients  include  the 
following: 

JAMES  WRIGHT  BROWN  AWARD: 
Joseph  Demma,  Mark  McIntyre,  Bob 
Porterfield  &  Joseph  McDonald,  News- 
day,  “The  Gasoline  Bootleggers:  How 
they  Siphon  Taxes”;  Alex  Michelini, 
New  York  Daily  News,  “U.S.  Postal 
Service.” 

TELEVISION  PUBLIC  SERVICE 
AWARD:  Ralph  Penza,  Ann  Kemp,  Carl 
Moore,  “The  True  Story  of  Flight  342”; 
Herb  Bloom,  Bernard  Morris  &  Kent 
Manahan,  New  Jersey  Network  & 
WNET,  New  Jersey  Nightly  News, 
“Help  Wanted:  Jobs  for  Minorities.” 

RADIO  PUBLIC  SERVICE  AWARD: 
Shelly  Strickler,  WOR,  “Goodby  Lucy”; 
Jane  Tillman  Irving,  WCBS,  “Teenage 
Suicide” 

FINANCIAL  NEWS  AWARD:  Brian 
Donovan,  APF  Reporter,  “Lessons  of 
the  Oil  Crisis’’;  Anise  Wallace, 
Institutional  Investor,  “The  Shoot-Out  at 
the  Morgan  Bank” 

SCIENCE  AWARD:  Mitchel  Resnick, 
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S.C.  Press  elect  president 


Pauline  Long  (Polly)  Lowman,  46,  pub¬ 
lisher  of  the  North  Myrtle  Beach  (S.C.) 
Times,  is  the  first  woman  president  in  the 
106-year  history  of  the  South  Carolina 
Press  Association.  She  was  elected  at  the 
association’s  annual  meeting  in  Greenvil¬ 
le,  S.C. 

Other  officers  elected  were:  Richard  G. 
Moisio,  Florence  Morning  News, 
vicepresident  (daily  newspapers);  Lawr¬ 
ence  L.  McConnell,  Georgetown  Times, 
vicepresident  (weekly  newspapers);  R. 
Sidney  Crim,  Columbia  Newspapers, 
treasurer.  Members  of  the  executive 
committee  are:  RheaT.  Eskew,  Greenvil¬ 
le  News-Piedmonf,  Thomas  N.  McLean, 
Columbia  Newspapers;  Mabel  Moss, 
Spartanburg  Journal’,  Joseph  F.  Smoak, 
Charleston  Post-Courier’,  James  H. 
Owen,  Cover  Herald’,  Estelle  S.  Smoak, 
Walterboro  Press  and  Standard’,  and 
Samuel  L.  Woodring,  North  Augusta 
Star. 

Ms.  Lowman  began  her  newspaper 
career  1 1  years  ago  with  the  first  issue  of 
the  North  Myrtle  Beach  Times,  a  weekly 
newspaper  with  a  circulation  of  more 
than  8,500  year-round  in  a  city  with  a 
population  of  5,000  permanent  residents. 
The  Times  has  won  42  state  press  associa¬ 
tion  awards  in  the  last  eight  years,  and  ten 
national  awards  for  advertising  and  com¬ 
munity  service. 

She  had  been  elected  to  the  SCPA 


Alan  Hall  &  Team,  Business  Week, 
“Biotechnology’s  New  Thrust  in  Anti¬ 
bodies”;  Frederic  Golden,  Time,  “Shap¬ 
ing  Life  in  the  Lab.” 

PHOTOGRAPHY  AWARD:  Don 
Rypka,  UPI,  “Reagan  —  Target”;  Oliver 
Rebbot  Newsweek,  “Gloria  A  Dios.” 

A  special  tribute  was  paid  to  Oliver 
Rebbot  by  Hodding  Carter,  the  former 
State  Department  spokesman  and  a  re¬ 
cently  elected  board  member  of  the 
Deadline  Club.  Rebbot,  he  said,  per¬ 
sonified  the  great  traditions  of  American 
journalism,  letting  not  even  danger  to  his 
own  life  interfere  with  the  coverage  of  a 
(news  event.  Rebbot  was  killed  by  gunfire 
while  on  assignment  in  El  Salvador. 

Ten  scholarships  were  awarded  to  jour¬ 
nalism  students  in  the  New  York  area. 
The  entry  fees  for  the  Deadline  Club 
awards,  it  should  be  noted,  are  used  for 
the  scholarship  funding.  All  entries  had  to 
have  been  published  or  aired  in  the  New 
York  metropolitan  area  by  news  orga¬ 
nizations  and  personnel  based  in  the  New 
York  area. 

Date  set  for  Today 

USA  Today,  a  national  newspaper,  will 
start  regular  publication  on  September 
15,  with  editions  for  a  five — state  area 
around  Washington,  D.C.  and  Baltimore. 


Polly  Loman 


board  of  directors  in  1977,  was  elected 
treasurer  in  1979,  second  vicepresident  in 
1980,  and  first  president  in  1981.  Last 
president  of  the  SCPA  Women’s  Division 
in  1980,  her  term  was  the  shortest  on  re¬ 
cord — 15  minutes — as  the  women’s 
division  was  abolished  that  year. 


Texas  weekly 
sold  to  three 

Belton  (lex.)  Journal,  one  of  the  oldest 
weekly  newspapers  in  Texas,  was  sold  to 
Chris  Harte  and  Tom  Ward  of  Austin  and 
Jeff  Case  of  Round  Rock. 

Larry  Ingram,  and  his  wife  Irene,  were 
the  sellers  on  behalf  of  Stillhouse  Hollow 
Publishers,  Inc. 

“The  Journal  is  a  great  initial  purchase 
for  our  company,”  Ward  said.  “Belton  is 
the  county  seat  in  one  of  the  fastest  grow¬ 
ing  regions  in  Texas,  and  we  look  forward 
to  building  on  the  excellent  newspaper 
tradition  established  there  by  the 
Ingrams.” 

Ward  and  Harte  both  have  extensive 
journalism  and  business  backgrounds, 
primarily  in  Texas. 

Case,  formerly  a  reporter  for  the 
Round  Rock  Leader,  is  the  new  publisher 
and  editor  of  the  Journal.  While  earning  a 
journalism  degree  in  1978  at  the  Univer¬ 
sity  of  Texas  at  Austin,  Case  was  val¬ 
edictorian  and  outstanding  student  of  his 
class  and  chosen  as  one  of  the  "Outstand¬ 
ing  Young  Men”  in  America  by  the  U.S. 
Jaycees. 

Also  included  in  the  purchase  was  TV 
Times,  a  cable  television  guide  serving 
Belton,  Temple,  Killeen,  Copperas  Cove 
and  Fort  Hood. 
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A  newspaper  is  only  as 
good  as  the  people 
who  work  for  it. 

Meet  one  of  our  best. 

Pulitzer  Prize 


When  the  system  failed,  journalism 
didn’t. 

Paul  Henderson’s  patient,  persistent, 
pick-and-shovel  reporting  paid  off  for  a 
young  man  wrongly  convicted  of  rape. 

Henderson’s  arduous  investigation 
uncovered  an  elaborate  web  of  evidence 
that  proved  a  man’s  innocence. 

A  Superior  Court  judge  cited 
Henderson’s  stories  when  he  threw  out 
the  conviction. 

A  “look-alike”  later  confessed  to  the 


Winner 

Paul  Henderson 


rape. 

Of  Henderson,  the  young  man 
cleared  of  the  rape  said:  . .  the  man 
saved  my  life.” 


It’s  hard  to  believe,  but  only  10  years  ago  Long  Island  did  not  have  its  own 
Sunday  newspaper. 

Until  1972,  three  Sunday  newspapers  circulated  in  Nassau-Suffolk— the  New 
York  Daily  News,  The  New  York  Times  and  the  Queens-based  Long  Island  Press 
(now  defunct).  In  April  of  1972,  Sunday  Newsday  was  launched,  dramatically 
changing  this  major  market  for  readers  and  advertisers. 

Today,  Sunday  Newsday  has  nearly  four  times  as  much  circulation  in  Nassau- 
Suffolk  as  the  Sunday  Times  and  2V2  times  as  much  as  the  Sunday  News. 

Newsday.  The  undisputed^circulation  and  advertising  leader  on  Long  Island 
every  day  of  the  week. 

% 

A  Remarkable  10-Year  Success  Story 


Source:  Circulation — ABC  Audit,  12-month  average  ending  Sept.  30,  1981. 
Linage  from  Newsday  Internal  Linage  Reports. 


K-R’s  future 

(Continued  front  page  20) 


will  continue  Knight-Ridder’s  “strong 
commitment"  to  editorial  quality  which 
he  sees  as  “essential  to  our  economic 
success.” 

“Twelve  to  fifteen  years  ago,  it  was 
much  likelier  good  newspapers  would  do 
well  and  bad  newspapers  would  do  well. 
Today,  the  good  newspapers  are  going  to 
do  well,  but  the  bad  ones  may  not,"  he 
said. 

Batten  feels  that  since  the  merger  of 
Knight  and  Bidder  in  1974,  the  company 
has  “made  extraordinary  headway"  in 
improving  the  journalistic  quality  of  all  of 
its  newspapers. 

He  cited  the  San  Jose  papers  as  “a 
classic  example"  of  what  Knight-Ridder 
has  achieved  in  building  journalistic 
excellence. 

More  foreign  bureaus 

When  the  San  Jose  papers  begin 
operation  of  a  Tokyo  bureau  this  year,  it 
will  bring  to  eight  the  number  of  corpor¬ 
ately  financed  foreign  bureaus  Knight- 
Ridder  has  opened  since  1979.  The 
bureaus  send  copy  to  all  of  the  company's 
papers  plus  subscribers  to  the  KNT  News 
Service  owned  jointly  with  Chicago  Tri¬ 
bune  and  New  York  News. 

In  addition  to  these  eight  bureaus, 
individual  newspapers  such  as  the  Phi¬ 
ladelphia  Inquirer,  Detroit  Free  Press, 
and  Miami  Herald  have  either  opened  or 
plan  to  open  foreign  bureaus  of  their  own. 
In  the  near  future,  Knight-Ridder  will 
have  news  offices  in  13  foreign  cities. 

With  the  recession,  Knight-Ridder  is 
“not  able  to  be  as  aggressive  as  we’d  like 
to  be”  in  the  development  of  its  news 
operations.  Batten  remarked,  adding, 
“Even  in  the  lean  years,  we’ve  been  able 
to  move  ahead." 

The  outlook  for  Viewtron 

In  mid- 1983,  Knight-Ridder  will  begin 
offering  Viewtron  on  a  commercial  basis 
to  families  in  southern  Florida.  The  com¬ 
pany  hopes  to  get  5,500  households 
hooked  up  for  its  introduction  of  service. 

“We  would  not  be  spending  millions  of 
dollars  and  rolling  ahead,  unless  the 
straws  in  the  wind  told  us  we  were  not 
crazy,"  Batten  remarked.  He  has  been  in 
charge  of  Viewtron’s  news  and 
information  content  since  Knight-Ridder,  in 
1978,  began  developing  the  system. 

Knight-Ridder  will  spend  about  $18 
million  on  Viewtron  through  1983. 

The  “significant”  aspect  of  Viewtron, 
Batten  said,  is  that  it  makes  information 
“available  when  the  reader  wants  it  as 
opposed  to  when  the  entrepreneur  wants 
to  give  it  to  you.” 

A  local  approach 

Batten  sees  Viewtron  developing  as 
separate  regional  systems  rather  than  as  a 
national  network. 


“The  bulk  of  material  that  makes 
Viewtron  useful  is  local,”  he  said. 

Users  will  be  charged  a  set  fee  by 
Knight-Ridder  for  access  to  the  local  data 
bank  which  the  company  says  will  be 
around  $15.  The  charge  will  not  include 
fees  to  the  local  telephone  exchange 
which  operates  the  transmission  lines. 

Viewtron  terminals,  to  be  sold  by 
AT&T  will  cost  in  the  $400  to  $600  range. 

The  phone  fees  require  approval  from 
state  regulatory  bodies.  Viewtron 
executives  believe  the  local  companies 
will  structure  their  videotex  rates  to  be 
competitive  with  two-way  cable-tv  which 
can  also  transmit  those  services. 

For  an  extra  fee,  Viewtron  will  have 
“gateways"  to  other  data  banks  around 
the  country,  but  Batten  thinks  these  gate¬ 
ways  will  be  a  “fringe”  service. 

A  new  kind  of  ad 

Batten  said  Viewtron  could  lead  to  “a 
funny  kind  of  blurring  between  news  and 
advertising.” 

He  explained  that  potential  advertisers 
for  Viewtron,  such  as  brokerage  houses, 
have  been  experimenting  with  providing 
consumers  with  information  in  a  variety 
of  interactive,  textual  formats  which 
Knight-Ridder  has  dubbed  “transaction¬ 
al  advertising." 

In  the  brokerage  house  example,  users 
progress  through  the  system  by  key¬ 
boarding  their  answers  to  questions  about 
their  financial  situation.  In  this  way,  they 
can  determine  which  investment  services 
suit  their  needs. 

Knight-Ridder  has  established  a 
national  advertising  sales  organization 
for  Viewtron  with  offices  in  Chicago  and 
New  York. 

As  for  cable  tv.  Batten  said  Knight- 
Ridder  intends  to  “become  a  major  play¬ 
er  in  owning  cable  systems"  but  does  not 
plan  to  enter  the  video  programming  busi¬ 
ness  in  the  foreseeable  future. 

Knight-Ridder  has  “never  seriously 
considered”  developing  a  national  news¬ 
paper,  he  said. 

Striving  for  dominance 

Where  it  operates  newspapers,  Knight- 
Ridder’s  strategy  is  to  “make  every  effort 
to  control  the  marketplace,”  said  Edward 
T.  Parmelee,  vicepresident  for  market¬ 
ing. 

In  1 1  newspaper  markets  the  company 
distributes  shoppers  or  pennysavers  to 
non-subscribers  to  give  total  coverage. 

Its  Sell  the  New  in  ’82  program  has  a 
target  of  $15  million  in  new  advertising 
business  this  year.  The  program  follows 
in  the  footsteps  of  Rev-Up  ’80  and  ’81 
which  together  produced  $33  million  in 
new  revenues  for  the  company. 

Computerized  everything 

A  key  element  in  this  strategy  for  domi¬ 
nance  is  Knight-Ridder’s  development  of 
Consumer  Information  Systems  which 
enabled  the  company  to  computerize  bill- 
(Continued  on  page  64) 


Byron  Harless 
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IHMIPIIBIISH 

The  publishers  of  the  85  daily 
newspapers  of  the  Gannett  Group  do 
more  than  manage  the  most  compre¬ 
hensive  local  sources  of  news  and 
information  in  their  communities. 

They  also  have  a  responsibility  to 
help  those  communities  cope  with 
needs  caused  by  growth,  change  and, 
in  some  cases,  contraction. 

As  they  faced  this  responsi¬ 
bility  in  the  past  year,  Gannett  daily 
newspaper  publishers  responded 
in  different  ways. 

In  Sioux  Falls,  S.D.,  Larry  Fuller 
directed  an  educational  campaign  to 
help  the  city  maintain  its  regional 
leadership. 

In  Niagara  Falls,  N.Y.,  Sue  Clark 
spearheaded  community  efforts  to 
attract  new  business  and  jobs. 

In  San  Bernardino,  Calif.,  William 
Honeysett  headed  an  organization 
promoting  the  performing  arts. 

In  Danville,  DL,  Christy  Bulkeley 
championed  job  training  for  women 
and  minorities. 

In  Binghamton,  N.Y.,  Fred  Eaton 
led  community  plans  to  bring  more 
cultural  events  to  the  area. 

And  in  Oakland,  Calif.,  Robert 
Maynard  launched  a  successful  effort 
to  provide  smoke  detectors  in  the 
cit/s  public  housing  units. 

Each  of  these  men  and  women— 
and  each  of  their  colleagues  at  Gannett 
—knows  activities  such  as  these  build 
better  communities  and  stronger  pub¬ 
lic  service  roles  for  their  newspapers. 

As  they  gather  in  San  Francisco 
this  week  for  the  annual  convention 
of  the  American  Newspaper  Publishers 
Association,  the  Gannett  executives 
whose  pictures  appear  on  this  and  the 
following  three  pages  will  be  sharing 
new  ways  to  improve  their  newspapers, 
as  essential  information  services  to 
their  readers,  as  thoughtful  leaders  in 
their  communities  and  as  good  neighbors. 
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Informal 
sessions 
with  press 

Harking  back  to  the  days  of  President 
Franklin  Delano  Roosevelt,  President 
Reagan  held  the  first  of  what  the  White 
House  press  staff  promised  would  be 
“regular  and  frequent”  informal  sessions 
with  the  press. 

Reagan  fielded  questions  for  12  or  13 
minutes  the  afternoon  of  April  5  and  12. 
He  used  the  session  with  reporters  in  the 
Oval  Office  to  announce  a  major  plan  to 
address  the  United  Nations  in  June  on 
nuclear  disarmament.  He  also  said,  for 
the  first  time,  that  he  might  be  willing  to 
work  with  Democratic  opponents  in 
negotiating  alternatives  to  his  announced 
budget  plans. 

Although  the  initial  “impromptu”  ses¬ 
sion  with  the  President  had  been 
announced  to  reporters  attending  the  reg¬ 
ular  morning  briefing  earlier,  future  ses¬ 
sions  will  be  “  sporadic ,  ’  ’  according  to  the 
White  House  press  staff,  open  to  memb¬ 
ers  of  the  regular  White  House  press  crew 
who  are  present. 

David  R.  Gergen,  communications 
director,  said  the  President  intends  to 
meet  with  White  House  reporters  as  often 
as  once  a  week,  either  in  the  Oval  Office 
or  in  less  formal  settings,  such  as  during  a 
departure  or  arrival  at  the  helipad  on  the 
White  House  grounds. 

At  the  same  time,  Gergen  announced 
new  restrictions  on  news  media  coverage 
of  so-called  “photo  opportunities.” 

The  Reagan  press  staff  has  clashed  fre¬ 
quently  with  television  and  print  report¬ 
ers  who  use  the  opportunity  presented  by 
the  “photo-ops”  to  direct  a  questicn  at 
Reagan — often  unrelated  to  the  person  or 
event  being  photographed. 

When  some  television  and  print  report¬ 
ers  refused  to  be  squelched  by  a  ban  on 
photo-op  questions,  the  White  House 
gradually  began  offering  fewer  photo¬ 
ops.  According  to  United  Press 
International  correspondent  Helen  Tho¬ 
mas,  even  such  events  as  Presidential 
meetings  with  poster  children  and  Boy 
Scout  groups  were  put  off  limits  to  report¬ 
ers. 

Under  the  new  guidelines  imposed  by 
the  White  House,  “photographic  ses¬ 
sions  of  meetings  between  the  President 
and  official  visitors  will  continue  to  be 
held  on  a  regular  basis,  however,  the 
President  will  not  answer  questions 
unless  announced  in  advance.” 

When  ABC  News  correspondent  Sam 
Donaldson  insisted  during  the  Oval 
Office  session  April  5  that  reporters  have 
the  right  to  ask  a  question  whenever  they 
choose,  Reagan  responded,  “OK,  you 
can,  but  I  can  sit  there  with  a  bar  of  soap, 
a  pan  of  water  on  my  hand  ready  to  wash 
anyone’s  mouth  with  soap.” 
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The  new  White  House  guidelines  res¬ 
trict  photo-op  coverage  by  reporters  to  a 
pool,  consisting  of  representatives  from 
the  Associated  Press,  UPI,  Reuters,  one 
“print  media”  representative  and  one 
“broadcasting  media”  representative. 
Any  number  of  television  cameramen 
would  be  allowed  to  attend  the  sessions, 
with  two  pool  lighting  technicians,  as 
would  magazine  and  wire  service  photo¬ 
graphers.  The  new  guidelines  also  bar  the 
use  of  motor  drives  on  still  camera  and 
extension  booms  for  microphones  during 
the  Oval  Office  sessions. 

The  White  House  announcement  of  the 
new  sessions  with  press  corps  regulars 
said  they  “will  be  in  addition  to  the  tele¬ 
vised  press  conferences  and  other  news 
interviews  the  President  will  hold  on  a 
regular  basis.” 

Thomas  said  White  House  officials 
were  being  “deliberately  vague”  on  how 
often  the  President  would  meet  with 
reporters  informally.  But  reporters  were 
assured  the  new  sessions  would  not  take 
the  place  of  the  formal  televised  news 
conferences,  which  recently  have 
occurred  roughly  monthly. 

Thomas,  the  senior  member  of  the 
White  House  press  corps,  was  ambiva¬ 
lent  toward  the  new  move  by  Reagan's 
press  advisers.  “Certainly,  it  will  be  fruit¬ 
ful  for  us  to  have  more  chances  to  ques¬ 


tion  the  President,”  she  said.  “On  the 
other  hand,  (the  attempt  to  ban  questions 
during  photo-ops)  is  Just  one  more  step 
toward  total  management  of  the  news.” 

Thomas  and  other  White  House  reg¬ 
ulars  saw  the  question  sessions  with 
Reagan  as  the  latest  setup  in  a  series  of 
moves  by  Reagan’s  media  advisers  to  try 
and  insulate  him  from  reporters’  ques¬ 
tions — except  in  a  setting  planned  and 
orchestrated  by  the  White  House. 

Thomas  said  the  White  House  press 
staff  had  offered  the  new  access  to 
Reagan  at  least  partially  “to  take  the  sting 
out  of  the  gag  order”  they  were  imposing 
on  photo  opportunities.  She  said  she  is 
“very  happy  we’ll  have  the  opportunity 
to  question  the  President”  but  insisted 
she  could  “never  accede  to  the  fact  that 
we  can’t  ask  a  question.” 

The  change  in  the  access  to  the  Presi¬ 
dent  is  the  most  recent  in  a  series  of 
moves  by  the  White  House  press  team  to 
improve  Reagan's  communication  with 
the  public. 

The  previous  weekend  Reagan  held  the 
first  of  a  planned  series  of  radio  addresses 
to  the  nation.  Earlier  that  week,  he  held 
his  first  news  conference  in  the  evening 
“prime”  television  viewing  period — a 
move  press  aides  said  was  designed  to 
bypass  the  editing  process  and  take 
Reagan’s  message  directly  to  viewers. 


David  L  Thompson 
Advertising  Director 
Colorado  Springs  Sun: 


‘Most  succ^ful  game 
we’ve  ever  used.' 


“The  Birthday  Game  isn’t  the  first  reader  participation  game 
we’ve  tried,  but  it  sure  produced  the  best  results.  Combined  with 
our  other  promotional  efforts,  the  Birthday  Game  helped  us 
attract  new  readers.  And  many  of  those  new  readers  are  now 
regular  readers!  ” 

“I’m  thrilled  with  the  results,"  reports  Frank  Gothie,  Marketing 
Director,  Delaware  County  Daily  Times.  “Our  Birthday  Game 
entries  were  much  more  than  expected.  That’s  why  we  ll  run  the 
game  again." 

The  Birthday  Game  gets  results.  It’s  the  easiest-to-play, 
easiest-to-run  circulation  promotion  there  is.  Put  it  to  work 
for  you. 

Call  today  for  full  details.  (203)  562-1133.  Or  write: 
Birthday  Game,  Jackson  Newspapers, 

P.O.  Box  8715,  New  Haven,  CT  06531 
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staff  writer  Ralph  Dibble  and  photographer  Roy  Russell  created  this  walking  tour  of  Buffalo.  It 
came  complete  with  a  pull-out  centerfold  map,  and  appeared  in  the  heat-set  offset  Magazine  of 
The  Buffalo  News,  on  July  12, 1981.  i—— _ _ 
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Looking  for 
something  dKferent 
to  do  on  a  sumy 
summer  day? 

Get  a  new 

perspective  on  some 
old  sights  with 
The  Magazine's 
Downtown  Buffalo 
Walking  Tour. 
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THE  MAGAZINE:  SUNDAY 
MAG/NET’s  local  connection  in  Buffalo. 

This  is  the  kind  of  personalized  report- 
ingThe  Buffalo  News  is  doing  with  its 
locally  edited  The  Magazine.  It’s  got  the 
kind  of  power,  excitement  and  appeal 
only  local  editing  can  offer.  You.  too,  can 
have  your  o^  magazine  if  your  paper 
has  a  circulation  of  150.000  or  rTxxe. 

Call  Jim  Davy.  President. 

Metropolitan  Sunday  Newspapers, 
for  details  on  how  you  can  become 
a  member  of  SUNDAY  MAG/NET 
(212)  689  8200. 
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Politics  led  to  dumping 
of  New  Jersey  NIE  program 


By  John  Consoli 

Newspaper  in  Education  programs 
thrive  in  many  communities  around  the 
country  where  the  board  of  education  and 
the  local  government  administration  are 
autonomous  from  one  another. 

Such  was  not  the  case  in  Union  City, 
New  Jersey,  however,  where  earlier  this 
year,  the  board  of  education  voted  7-2  to 
eliminate  a  Newspaper  in  Education  pro¬ 
gram  after  it  had  been  in  effect  for  only  a 
few  months. 

Not  only  was  the  NIE  program  scrapp¬ 
ed  by  the  board  majority,  but  the  super¬ 
intendent  who  had  pushed  to  institute  it 
was  demoted  to  principal  of  one  of  the 
local  elementary  schools  and  more  re¬ 
cently  suspended  from  that  position  for 
talking  to  reporters  about  why  the  NIE 
program  was  dropped. 

The  board  majority,  it  has  been  re¬ 
ported,  is  controlled  by  Union  City  May¬ 
or  William  Musto,  who  is  also  a  New 
Jersey  State  Senator.  The  president  of  the 
Union  City  school  board  is  Jean  Ghig- 
none,  who  is  a  paid  aide  to  Musto  in  his 
capacity  as  state  senator. 

Last  month  Musto,  former  school 
board  president,  John  Powers,  and  cur¬ 
rent  school  board  member,  Frank  Scar- 
afile,  along  with  five  others,  were  con¬ 
victed  of  receiving  bribes  and  kickbacks 
totalling  more  than  $500,000  in  return  for 
tax  abatements,  zoning  changes  and  con¬ 
struction  contracts  for  publicly  financed 
school  and  housing  projects  in  Union  City 
and  another  neighboring  town. 

During  the  four  month  long  trial,  build¬ 
er  Rudolph  Orlandini  testified  that  he 
had  lied  and  forged  documents  to  loot  the 
Union  City  school  board  of  money  he 
needed  to  make  the  payoffs. 

It  was  during  the  trial  that  the  school 
board  voted  to  stop  two  local  newspa¬ 
pers,  the  Union  City  Dispatch  and  the 
Jersey  Journal,  from  being  used  by  stu¬ 
dents  in  the  classroom.  At  that  time, 
board  president  Ghignone  said  the  pro¬ 
gram  was  being  dropped  because  the 
newspapers  offered  no  educational  value. 

According  to  Thomas  Highton,  then 
superintendent  who  is  now  unemployed 
and  fighting  in  the  courts  to  get  his  job 
back,  the  board  dropped  the  NIE  pro¬ 
gram  because  it  did  not  want  the  students 
to  read  about  the  adverse  publicity  one  of 
its  members,  a  former  member  and  the 
city  itself  was  receiving  during  the  trial. 

According  to  Highton,  Musto  controls 
every  aspect  of  the  city,  including  the 
board  of  education.  It  was  right  about  the 
time  damaging  testimony  against  Musto 
was  being  heard  that  the  newspapers 
were  ordered  out  of  the  school  system. 
According  to  the  prosecutor  in  the 
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case,  Orlandini  in  1974  was  referred  to 
Powers,  then  president  of  the  school 
board,  and  a  discussion  took  place  on 
whether  he  would  have  to  pay  a  bribe  in 
order  to  receive  a  tax  abatement  to  build  a 
senior  citizens  housing  project  in  Union 
City. 

ftosecutor  James  Plaisted  said  Powers 
sent  Orlandini  to  Frank  Scarafile,  a  fellow 
school  board  member  and  an  aide  to 
Musto. 

According  to  Plaisted,  Scarafile  agreed 
to  a  $50,000  payoff,  then  took  the  money, 
“because  he  could  exert  influence  over 
Musto”  on  the  tax  abatement  for  the  pro¬ 
ject.  Musto,  then  backed  the  project 
despite  public  opposition,  Plaisted  said. 

Orlandini  then  received  contracts  from 
the  school  board  for  federally  funded 
renovations  of  two  Union  City  high 
schools  by  underbidding  the  projects  by 
$200,000  and  submitting  fraudulent  bid 
bonds,”  Plaisted  said. 

The  prosecutor  said  the  builder  also 
submitted  phony  performance  bonds  and 
later  filed  applications  for  payment  with 
the  help  of  Powers  and  the  school  board’s 
architect  Anthony  Genovese,  who  was 
also  convicted  along  with  Musto,  Powers 
and  Scarafile. 

According  to  Plaisted,  the  fraudulent 
documents  enabled  Orlandini  to  receive 
nearly  $800,000  for  work  he  never  per¬ 
formed. 

Highton  said  he  first  became  interested 
in  bringing  a  NIE  program  into  the  Union 
City  school  system  a  year-and-a-half  ago 
after  attending  a  NIE  orientation  program 
held  for  superintendents  by  the  Jersey 
Journal. 

“I  was  impressed  and  went  to  the 
school  board  in  about  March  of  1981  and 
asked  them  to  bring  in  the  Dispatch  and 
Jersey  Journal,”  Highton  said.  “There 
was  immediate  strong  opposition  to  it. 
One  board  member  said  the  newspapers 
were  rags  and  kids  should  not  be  reading 
the  garbage  in  those  papers.” 

Highton  said  the  school  board  began  to 
feel  pressure  after  a  Dispatch  executive 
attended  a  board  caucus  and  attempted  to 
get  the  program  started  in  the  school  sys¬ 
tem.  He  said  the  Jersey  Journal  had  also 
contacted  the  board  seeking  to  know  why 
it  would  not  approve  such  a  program. 

The  school  board  voted  to  allow  news¬ 
papers  in  the  classroom  on  a  trial  basis 
and  the  papers  began  arriving  in  Septem¬ 
ber  of  1981. 

According  to  Highton,  the  newspapers 
were  used  in  the  city’s  two  high  schools 
and  7  elementary  schools  on  a  limited 
basis.  Each  teacher  was  free  to  decide 
whether  or  not  to  use  them. 

Highton  was  removed  from  his  position 


as  superintendent  in  December  of  1981 
and  a  short  time  later  the  NIE  program 
was  scrapped. 

Highton  said  he  was  given  several 
reasons  for  his  demotion,  but  the  real 
reason,  he  insists,  was  because  of  his  out¬ 
spoken  opposition  of  board  policy.  He 
said  he  had  fought  to  get  Powers,  who 
was  under  indictment,  to  resign  from  the 
board.  Powers  did  resign,  in  October  of 
1981. 

The  school  board  majority  said  it  had 
polled  teachers  who  had  told  them  the 
newspapers  served  no  educational  pur¬ 
pose,  but  Highton  said  he  could  not  find  a 
teacher  or  principal  who  felt  that  way. 

Richard  Hanna,  who  replaced  Highton 
as  Superintendent  of  Schools,  said  the 
NIE  program  was  scrapped  following  an 
evaluation  of  the  teachers  using  the  pro¬ 
gram.  He  said  when  the  board  agreed  to 
bring  in  the  program,  it  was  on  a  “pilot” 
basis  with  the  understanding  that  it  would 
be  evaluated  after  two  months. 

Hanna  said  the  outcome  of  evaluation 
of  the  program  by  the  teachers  was  that 
using  the  Journal  and  the  Dispatch  was 
not  serving  the  needs  of  all  the  students. 

Hanna  said  that  although  the  NIE  pro¬ 
gram  was  dropped,  each  school’s  library 
has  continued  to  get  the  Dispatch,  Jersey 
Journal  and  other  newspapers. 

“Newspapers  have  not  been  elimin¬ 
ated  from  the  school  system,”  Hanna 
said.  “Only  the  (NIE)  program.” 

“You  have  to  understand  the  climate  in 
Union  City — nobody  questions  what 
goes  on — they  are  all  afraid  of  losing  their 
jobs,”  Highton  said. 

Highton  said  following  his  demotion  to 
principal  of  one  of  the  city’s  elementary 
schools,  a  reporter,  Reggie  Harris  of 
NBC-tv  in  New  York,  requested  to 
interview  him  on  the  NIE  situation.  High¬ 
ton  said  he  asked  permission  of  Hanna,  to 
grant  the  interview,  and  said  he  was  told 
he  could  do  so  but  not  on  school  property. 

Highton  said  the  interview  was  con¬ 
ducted  on  the  sidewalk  outside  the 
school.  He  said  after  he  was  interviewed 
by  another  reporter  for  Channel  5,  the 
board  voted  to  suspend  him  as  principal 
for  violating  the  superintendent’s  order. 

Highton  has  filed  suit  in  Federal  Court 
against  the  board  and  the  seven  members 
individually  who  voted  to  have  him  re¬ 
moved  as  superintendent.  In  addition  to 
seeking  his  job  back,  he  is  charging  the 
board  majority  with  attempting  to  stifle 
his  right  to  free  speech. 

Highton  was  not  the  only  school  offi¬ 
cial  who  lost  their  job  in  the  NIE  con¬ 
troversy.  Board  member  Julia  Valdivia, 
one  of  two  trustees  (Bruce  Walter  was  the 
other)  who  voted  to  retain  the  NIE  pro¬ 
gram  was  shortly  thereafter  let  go  from 
her  position  as  Director  of  Hispanic 
Affairs  for  the  city.  It  was  a  position  she 
had  held  since  1973. 

“At  one  time,  we  all  were  part  of  the 
Democratic  organization  controlled  by 
(Continued  on  page  64) 
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New  freedoms. 

New  ideas. 

New  benefits  for  everyone. 


N 


New  horizons 

for  America’s  freight 

railroads. 


America's  freight  railroads  are  being  freed 
from  overregulation  and  the  real  winner  is 
the  public— the  consumers  of  rail-delivered 
goods. 

With  less  government  interference  since 
the  passage  of  the  1980  Staggers  Rail  Act, 
railroads  are  better  able  to  compete  in  the 
marketplace.  Using  options  long  available 
to  other  businesses,  railroads  are  develop¬ 
ing  innovative  marketing  programs  that  are 
making  rail  shipment  much  more  efficient 
and  cost-effective. 

For  example,  now  that  they  can  sign  long¬ 
term  contracts,  railroads  are  offering  price 
and  service  incentives  in  return  for  guaran¬ 
teed  volume.  And,  with  the  deregulation  of 
piggyback  (the  movement  of  truck  trailers 
and  containers  on  rail  flatcars),  railroads 
now  are  free  to  change  rates  when  neces¬ 
sary  to  meet  competition,  putting  more  traffic 
on  the  rails— and  less  on  the  highways. 

Reduced  regulation  has  given  railroaders 
the  opportunities  and  the  freedom  to  man¬ 
age  more  efficiently.  Railroads  and  those 
who  ship  freight  by  railroad  benefit.  And  so 
do  the  final  customers  for  goods  shipped 
by  rail— the  public. 

For  more  information,  write:  “It's  Work¬ 
ing,"  Dept.63  ,  Association  of  American 
Railroads,  1920  L  St.,  N.W,  Washington 
D.C.  20036. 


Freight  Trains. 
America’s  most  vital 
moving  force. 


ANPA  program 

(Continued  from  page  12) 


give  a  progress  report  on  the  wire  ser¬ 
vice’s  operations. 

ANPA  clinics  on  areas  of  special 
interest  will  take  up  Tuesday  afternoon. 
The  topics  include  electronic  publishing, 
the  competitive  situation  in  Dallas,  sell¬ 
ing  circulation,  shoppers  and  shared  mail, 
and  low  power  tv. 

Tuesday  will  climax  with  the  ANPA 
dinner  and  dance  in  the  Grand  Ballroom 
with  music  by  Henry  Mancini  and  his 
Orchestra.  The  festivities  start  at  7  p.m. 

Alvah  Chapman,  chairman  of  Knight- 
Ridder  Newspapers,  will  introduce  Cha¬ 
plain  Gerald  L.  Coffee,  USN,  at  the 
ANPA  breakfast.  Coffee,  an  ex-prisoner 
of  war  in  North  Vietnam,  will  speak  on, 
“Faith,  the  key  to  survival.” 

Telecommunications  will  be  the  sub¬ 
ject  for  Wednesday  morning’s  general 
session. 

Robert  G.  Marbut,  president  of  Harte- 
Hanks  Communications,  will  introduce 
the  speakers  who  include  Charles  L. 
Brown,  chairman  of  American  Telephone 
&  Telegraph  Co.,  and  Mark  Fowler, 
chairman  of  the  Federal  Communications 
Commission. 

The  Sixth  United  States  Army  Band 
will  give  a  concert  at  Wednesday’s  lunch¬ 
eon  when  the  main  speaker  will  be  Gener¬ 
al  David  C.  Jones,  USAF,  who  is  chair¬ 
man  of  the  Joint  Chiefs  of  Staffs. 

The  final  general  session  on  Wednes¬ 
day  afternoon  will  take  a  look  at  the 
“human  side  of  publishing.” 

Madelyn  P.  Jennings,  senior  vicepresi¬ 
dent  for  personnel  and  administration  of 
Gannett  Co.,  will  lead  the  session  which 
will  examine  new  concepts  and  trends  in 
management  techniques. 

With  her  on  the  panel  are  Mary  E.  Cun¬ 
ningham,  Jos.  E.  Seagram  &  Sons  Inc. 
who  was  forced  out  of  Bendix  Corp.  after 
newspaper  reports  of  her  alleged 
involvement  with  William  Agee,  presi¬ 
dent  of  the  company;  Dr.  Roy  Amarra, 
Institute  for  the  Future;  and  Richard  Tan¬ 
ner  Pascale,  Stanford  University. 

Purchases  option 
to  buy  magazine 

Morristown  (N.J.)  Daily  Record  pub¬ 
lisher,  Norman  B.  Tomlinson,  has  pur¬ 
chased  an  option  for  51%  of  the  stock  of 
Aylesworth  Corp.,  publisher  of  Sew 
Jersey  Monthly  magazine. 

Tomlinson  has  30  days  to  exercise  the 
option  to  buy  the  6-year-old  magazine, 
which  has  been  unprofitable  for  the  cur¬ 
rent  owners,  more  than  a  dozen  investors 
led  by  William  M.  Boyd,  publisher.  New 
Brunswick  (N.J.)  Home  News  and  chair¬ 
man  of  Aylesworth,  and  the  Burlington 
County  Times. 


K-R*s  future 

(Continued  from  page  54) 


ing  and  routing  in  21  of  its  newspaper 
markets. 

The  CIS  has  produced  for  Knight- 
Ridder  detailed  lists  of  its  subscribers  and 
non-subscribers  which  it  can  match  with 
census  tracks  and  break  down  according 
to  zip  codes. 

Fending  off  marriage  mail 

“We  can  put  preprints  in  our  newspap¬ 
ers  and  then  sell  a  distribution  of  non¬ 
subscribers  which  is  delivered  by  mail  or 
employee  carriers,”  explained  Richard 
Capen. 

CIS  has  enabled  Knight-Ridder  to 
“compete  effectively  against  marriage 
mail  in  several  of  our  markets,”  Capen 
said.  “It’s  taken  business  away”  from 
other  shared  mail  firms  and  “solidified 
our  position.” 

CIS  has  also  made  newspaper  delivery 
more  efficient,  Capen  continued,  by  giv¬ 
ing  the  company  a  “much  better  handle 
on  who  our  subscribers  are”  and  by 
relieving  carriers  of  having  to  collect 
money  so  they  can  concentrate  on 
improving  service. 

“Complaints  per  thousand  drop  signifi¬ 
cantly”  with  CIS,  Capen  said. 

Systems  approach 

To  help  its  employees  identify  and  adv¬ 
ance  along  a  career  path  within  the  com¬ 
pany,  Knight-Ridder  uses  a  “systems 
approach”  developed  by  Byron  Harless. 

A  psychologist  by  training,  Harless 
explained  the  system  is  designed  to  “help 
indidividuals  determine  how  far  they  can 
progress  in  Knight-Ridder  and  on  what 
paths.” 

The  system  includes  a  “battery  of 
tests”  given  to  individuals  when  they  join 
the  company  to  ascertain  their  strengths 
and  weaknesses  and  annual  performance 


NfE 

(Continued  from  page  62) 


Musto,”  said  Highton.  “Within  the  last 
two-and-a-half  years,  some  major 
differences  have  arisen  among  certain 
members  of  the  organization.” 

“I  was  removed  as  superintendent  on 
orders  of  Bill  Musto,”  Highton  said.  “I 
was  told  that  by  certain  board  members.” 

Four  of  the  school  board  members  who 
voted  to  drop  the  NIE  program  are  runn¬ 
ing  for  reelection.  Highton  is  supporting 
an  opposition  ticket  and  if  all  four  win, 
they,  along  with  Valdivia  and  Walter,  will 
gain  control  of  the  board.  Highton  said 
the  NIE  program  will  then  be  reinsti¬ 
tuted. 

One  of  the  four  candidates  opposing 
the  Musto  slate  is  Highton’s  wife  Karin. 
“I  didn’t  want  my  wife  to  run,  but  it’s 


appraisals  “at  all  levels.” 

In  addition,  Knight-Ridder  takes  a 
“manpower  audit”  every  two  years  to 
seek  information  for  succession  planning 
in  management. 

Employees  with  management  potential 
are  sent  to  regional  development  centers 
where  the  company  determines  “how 
they  handle  problems,”  Harless  said. 

From  the  development  centers, 
Knight-Ridder  is  able  to  decide  which 
seminars  given  by  its  Institute  of  Training 
in  Miami  the  various  managment  candi¬ 
dates  should  attend.  The  seminars  are 
used  to  sharpen  skills  where  the  candi¬ 
date  is  already  strong  and  to  improve 
skills  in  areas  showing  a  need  for 
development. 

Knight-Ridder  has  an  “advanced  man¬ 
agement  program”  for  those  “identified 
as  potential  stars  of  the  future,”  Harless 
said.  The  advanced  program  involves 
assigning  candidates  to  different 
departments,  such  as  production  or 
circulation,  for  several  months  “to  give 
them  the  kind  of  experience  they  need” 
to  become  publishers  or  division  heads. 

Success  factors 

Harless  said  Knight-Ridder  has  identi¬ 
fied  “six  factors”  for  appraising  some¬ 
one’s  management  ability:  utilization  of 
resources,  reaction  to  unforseen  events, 
planning,  problem  solving,  decision  mak¬ 
ing,  and  attitude  concerning  sub¬ 
ordinates,  peers,  superiors,  and  his  news¬ 
paper. 

“The  proof  is  in  the  pudding  (that)  the 
system  works,”  Harless  commented. 
“We  have  tough  problems.  We  put  good 
people  on  those  problems,  and  they  get 
solved.” 

Other  newspapers  recognize  the  value 
of  Knight-Ridder’s  approach  to  manage¬ 
ment  development,  Harless  observed. 

“We  are  a  heavily  recruited  organiza¬ 
tion,”  he  said.  “People  who  are  average 
performers  with  us  turn  out  to  be  super- 
stars  elsewhere.” 


hard  to  get  people  to  openly  work  against 
Musto.  They  are  afraid,”  he  said. 

Meanwhile,  a  city  government  election 
is  scheduled  for  May  II  and  Highton, 
Valdivia,  and  Walter  are  seeking  election 
to  three  of  five  city  commissioner  seats. 
Also  running  on  their  slate  is  Robert 
Menendez,  school  board  secretary. 
Menendez  delivered  some  damaging  testi¬ 
mony  against  Musto  during  the  trial. 

“There  is  a  pervasive  feeling  that  the 
whole  town  is  corrupt,”  Highton  said.  “I 
didn’t  want  to  run  for  commissioner 
because  I  am  fighting  to  get  my  job  back 
as  superintendent,  but  its  hard  to  get  peo¬ 
ple  to  run.” 

Highton  said  since  40%  of  the  city’s 
taxes  go  to  the  school  system,  it  is 
important  that  the  commissioners  and  the 
school  board  be  able  to  work  together.  At 
the  same  time,  he  said,  both  must  be  able 
to  operate  independently.  He  said  this  is 
not  the  case  now. 
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Weusedtosay 
no  comment. 


Now  we’re  asking  for 
your  questions. 


For  years  at  Adolph  Coors  Company  we  were  quiet  about  our  business. 

Not  that  we  had  anything  to  hide.  Just  the  opposite.  Since  that  first  barrel 
of  Coors  beer  was  brewed  in  1873,  w  e’ve  taken  great  pride  in  the  quality  of 
our  product,  in  our  concern  for  the  community,  the  environment,  the  world 
around  us.  We’ve  always  had  a  good  story  to  tell.  We  just  thought  our  work 
would  speak  for  itself 

But  that’s  all  changed.  Now  we’re  asking  for  your  questions.  We  realize 
that  as  competition  in  the  brewing  industry  gets  stiffer,  a  company  that  is  bent 
on  surviving  must  talk  to  the  media.  Openly  and  frankly.  About  anything: 
Coors’  responsibility'  for  the  environment,  brewing  processes,  contributions, 
relations  with  minority  groups. 

So  call  us  toll  free.  Give  us  a  chance  to  answ  er  your  questions.  We  ll  give 
you  the  facts. 


Kenneth  R.  Hobson  was  promoted 
to  vicepresident  and  director  of  circula¬ 
tion  at  the  San  Francisco  Newspaper 
Agency.  Hobson  previously  was  circula¬ 
tion  director  for  the  agency  and  circula¬ 
tion  manager  for  the  San  Francisco 
Chronicle  prior  to  the  agency’s  forma¬ 
tion.  The  organization  conducts  all  non¬ 
editorial  functions  for  the  Chronicle  and 
San  Francisco  Examiner. 


Richard  F.  Pittman,  publisher  of  the 
Tampa  Tribune  and  Tampa  Times,  was 
named  1982  Outstanding  Citizen  of  the 
Year  by  the  Tampa  Civitan  Club  with 
Florida  Governor  Bob  Graham  making 
the  presentation.  The  award  recognized 
Pittman’s  contributions  to  non-profit 
community  service,  health  and  social 
organizations  and  educational 
institutions  in  the  area. 


NEWSPEOPLE 


Donaghey  Brown,  who  joined  the 
News-Journal  Company,  Wilmington,  as 
a  staff  photographer  in  1%7  and  later  held 
assistant  chief  and  chief  photographer 
posts,  has  been  promoted  to  director  of 
photography  and  graphics. 

*  *  * 

Robert  Gray  was  promoted  to  editor 
of  Nation’s  Business,  Washington.  His 
post  as  editor  of  Washington  Report, 
weekly  business  newspaper,  was  taken 
over  by  Sharon  Nelton,  managing  edi¬ 
tor  since  last  May. 

Grover  Heiman,  editor  of  the  month¬ 
ly  Nation’s  Business  since  September  of 
1980  and  a  writer  and  editor  with  the 
publication  since  1970,  becomes  editor 
emeritus.  The  U.S.  Chamber  of  Com¬ 
merce  publishes  both  the  magazine  and 
newspaper. 


Martin  Greller  has  been  appointed 
director  of  human  resources  planning  and 
development  for  The  New  York  Times 
Company.  Greller  joined  the  Times  from 
Rohrer,  Hibler  &  Replogle,  a  multi¬ 
national  consulting  firm  specializing  in 
manpower  planning  and  organizational 
development. 


The  information 
specialists  at 
Phillips 
Petroleum 
will  help  you. 
Call  us. 


Bill  Adams 
Dan  Harrison 
Jere  Smith 
Susan  Stoffle 
Dave  Dryden 
Bill  Flesher 
Research  & 
Jerry  Regan 


(918)  661-5224 
(918)  661-5204 
(918)  661-4982 
(918)  661-4974 
(918)  661-4987 
(918)  661-6760 
Development 
(918)  661-8727 


Executive  promotions  at  the  Times 
Herald  Printing  Company,  Dallas, 
include: 

John  W.  Wolf,  formerly  vicepresi¬ 
dent,  marketing,  was  named  senior 
vicepresident.  Harold  Ruddle, 
formerly  director  of  production,  was 
named  vicepresident  and  director  of 
operations.  John  Thomas,  formerly 
director  of  human  resources,  was 
appointed  vicepresident  and  director  of 
human  resources. 

Wolf  began  his  advertising  career  with 
the  Branham  Company  and  joined  the 
Times  Herald  in  1965.  He  became 
vicepresident,  sales,  in  1971.  Ruddle 
joined  the  Times  Herald  in  1978,  moving 
from  the  New  York  Daily  News.  Thomas, 
with  the  newspaper  since  1979,  pre¬ 
viously  was  with  the  Miami  Herald. 

♦  ♦  * 

Richard  C.  Lyons  Jr.,  vicepresident- 
public  affairs  of  the  Buffalo  (N.Y.) 
Courier-Express,  has  been  named  a  trus¬ 
tee  of  the  New  York  State  Newspaper 
Foundation,  Syracuse. 


Stephen  Cook,  assistant  city  editor  of 
the  San  Francisco  Examiner  the  last 
three  years,  was  named  city  editor.  A 
reporter  and  editor  with  the  newspaper 
since  1%9,  Cook  succeeds  Jim  Willse, 
who  recently  was  named  assistant  man¬ 
aging  editor  for  news. 

♦  ♦  ♦ 

Michael  Fastert  has  been  appointed 
Daytona  Beach  News-Journal  city  edi¬ 
tor.  Fastert,  formerly  city  editor  for  the 
evening  paper,  was  moved  to  the  Morn¬ 
ing  Journal  staff  as  city  editor.  The  morn¬ 
ing  paper  remains  his  primary  area  of 
responsibility. 

Bob  Hugins,  on  the  News-Journal 
staff  since  1978,  was  named  city  editor  of 
the  Evening  News. 

Richard  Kearley,  circulation 
director,  was  named  personnel  manager 
of  the  News-Journal. 

Jim  Bustraan,  formerly  circulation 
director  of  the  Atlanta  Constitution  and 
Journal,  moved  to  director  of  circulation 
for  the  Daytona  Beach  newspapers. 


(ayaiim) 


planning 

architecture 

engineering 

construction 

FOR  THE  NEWSPAPER  PUBLISHING  INDUSTRY 


CONCEPTS  AND  PLANNING 
FOR  PLANT  OPERATIONS 

DESIGN  OF  SYSTEMS  AND  FACILITIES 
CAPITAL  EXPENDITURE  PROGRAMS 
PROJECT  AND  CONSTRUCTION  MANAGEMENT 

SINGLE  SOURCE  FOR  TOTAL  SERVICES 
ADAPTABLE  FOR  SELECTED  SERVICES 

THK  C.T.  AAAIPSI  CORPORATIOINJ 

CHAS.  T.  MAIN.  INC..  ENGINEERS  MAIN  CONSTRUCTORS.  INC. 
Prudential  Center.  Boston.  Massachusetts  02199  (617)262-3200 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


PUBLISHER-OWNER  Jackie 
Luther  of  Potpourri,  o  Fresno  "peo¬ 
ple"  paper,  and  former  publisher- 
owner  of  the  weekly  Santo  Clarita 
Clarion,  has  won  California  Press 
Women's  two  top  honors.  Woman 
of  Achievement  and  the  Golden 
Flame.  She  will  be  in  the  race  for 
the  National  Woman  of  Achieve¬ 
ment  title  at  the  National  Federa¬ 
tion  of  Press  Women's  annual  con¬ 
vention  in  Anaheim  this  June. 

Luther  is  shown  getting  a  con¬ 
gratulatory  kiss  from  Dr.  Donald 
Negri  of  Fresno  as  the  California 
awards  were  announced. 


The  San  Jose  (Calif.)  Mercury  News 
has  named  SiGNE  Wilkinson  editorial 
page  cartoonist.  She  joined  the  news¬ 
paper  from  Philadelphia,  where  she 
worked  as  a  free-lance  artist. 


Walter  A.  Fallon,  chairman  and 
chief  executive  of  Eastman  Kodak  Com¬ 
pany,  will  be  nominated  to  become  a 
director  of  Gannett  Co. ,  Inc. ,  at  its  annual 
shareholders  meeting  May  25.  Both  Gan¬ 
nett  and  Kodak  have  corporate 
headquarters  in  Rochester,  N.Y. 


James  S.  Martin  was  named  circula¬ 
tion  promotion  manager  for  the  Detroit 
News.  Before  joining  the  News,  Martin 
was  with  the  Akron  Beacon  Journal  in  the 
same  post. 


Stephen  J.  Lawrence  was  named  Michael  D.  Mezzanotte  was 
executive  business  editor  of  the  Dallas  appointed  retail  advertising  sales  mana- 
Times  Herald.  A  former  weekend  city  ger  of  the  New  Britain  (Conn.)  Herald. 
editor  of  the  New  York  Daily  News,  Formerly  a  sales  representative  for  the 
Lawrence  also  held  positions  as  assistant  paper,  Mezzanotte  succeeds  Michael 
financial  editor,  consumer  affairs  editor  F.  Killian,  who  moved  to  advertising 
and  chief  energy  reporter.  While  at  the  director  for  the  Meriden  (Conn.)  Record- 
Daily  News,  Lawrence  also  taught  at  the  Journal. 

Columbia  University  Graduate  School  of  ♦  *  * 

Journalism.  Jane  Waldeck,  previously  branch  su- 

*  *  *  pervisor  at  the  north  office  of  the  Hous- 

Dolph  Simons  Jr.,  editor  and  pub- 
lisher  of  the  Lawrence  ( Kan.)  Daily  Jour- 

nal-World,  was  elected  national  president  (Continued  on  page  69) 


In  recent  changes  within  the  Hearst 
Corporation,  George  B.  Irish,  pub¬ 
lisher  of  the  Midland  (Mich.)  Daily 
News,  was  promoted  to  publisher  of  the 
Midland  (Texas)  Reporter-Telegram. 
Charles  A.  Spence,  publisher  of  the 
Huron  Daily  Tribune,  Bad  Axe,  Mich, 
succeeds  Irish  at  Midland;  H.  Allen 
Wamsley,  business  manager  of  the  Mid 
land  paper,  succeeds  Spence  in  Bad  Axe. 


Corporate  promotions  by  Somerset 
Press,  Inc.,  commercial  printers  and 
newspaper  publishers  of  Somerville, 
N.J.,  are:  William  Anderson,  assistant 
general  manager  of  Somerset  Press  to 
executive  vicepresident;  Bruce  Bate¬ 
man,  plant  manager  of  Somerset  Press,  to 
the  new  position  of  vicepresident  of  print¬ 
ing  operations;  John  O’Brien,  advertis¬ 
ing  director  of  Somerset  Press  Newspap¬ 
ers,  named  vicepresident  of  newspaper 
operations. 


It  Takes 
One  To 
Know  One 


Terry  A.  Williamson  has  joined  the 
editorial  board  of  the  Harrisburg  (Pa.) 
Patriot  and  Evening  News.  Williamson, 
whose  specialty  as  an  editorial  writer  is 
international  affairs,  has  worked  as  a 
reporter  for  both  newspapers  since  1972. 


“You  got  a 
WINNER!  I  mean 
.  a  real  winner. 

KUDZU  is 
'  something  else. 
Love  that  Dub 
and  that  crazy 
parakeet.  I  predict 
a  long,  happy  life 
for  KUDZU.” 

-WALKER  PERCY 
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Notes  on  people 


Army  remembers  Ernie  Pyle 

The  U.S.  Army  will  name  the  nation's 
largest  new  Reserve  Center  in  honor  of 
Ernie  Pyle,  the  World  War  II  newspaper 
columnist  killed  in  action  April  18,  1945. 

The  $12  million  complex  under  con¬ 
struction  at  historic  Fort  Totten  in  Flush¬ 
ing,  N.Y.,  will  be  dedicated  formally  in 
April  of  next  year. 

Maj.  Gen.  William  F.  Ward,  com¬ 
mander  of  the  77th  U.S.  Army  Reserve 
Command,  will  establish  headquarters  in 
the  new  center  located  20  miles  from 
Manhattan. 

General  Ward  said  it  was  unusual  to 
name  an  Army  center  for  a  civilian. 

“But  Ernie  Pyle  spoke  for  all  the  fight¬ 
ing  men  of  World  War  II.  American  solid- 
ers  on  every  front  loved  the  Little  Guy. 
He  was  one  of  them,  and  he  died  like  one 
of  them  while  serving  with  the  77th 
‘Liberty  Patch’  division. 

“We’re  delighted  that  Ernie  Pyle’s 
memory  will  be  preserved  for  so  many 
people.  We  who  wear  the  Liberty  Patch 
will  never  forget  him.” 

Poet  Laureate 

Sam  Ragan,  66,  former  managing  edi¬ 
tor  and  executive  news  editor  of  the 
Raleigh  (N.C.)  News  and  Obsen’er,  has 
been  named  North  Carolina  Poet  Laure¬ 
ate  by  Governor  Jim  Hunt.  Ragan  is  cur¬ 
rently  editor  and  owner  of  the  Pilot,  a 
weekly  nespaper  in  Southern  Pines.  The 
title  carries  no  salary  or  duties. 

He  succeeds  James  Larkin  Pearson  of 
Wilkes  County  who  was  the  state’s  poet 


laureate  from  1953  until  he  died  last 
August  at  the  age  of  101. 

Ragan,  the  son  of  a  tobacco  and  cotton 
farmer,  has  written  several  books, 
including  three  volumes  of  poetry.  His 
“Southern  Accent”  column  in  the  Pilot 
has  been  described  as  the  “best  column  in 
the  state.” 

“His  column  does  for  books  and  poet¬ 
ry,  history  and  literature  what  Ann  Land¬ 
ers  does  for  the  lovelorn,”  said  Walter 
Spearman,  retired  University  of  North 
Carolina  journalism  professor.  A  five- 
member  committee  of  literary  experts  re¬ 
commended  Ragan’s  selection. 


Banned  journalist  honored 

Joseph  Thloloe,  40,  a  black  South  Afri¬ 
can  who  has  been  banned  from  working 
as  a  journalist  by  the  South  African  gov- 
ernment,  has  received  the  Nieman 
Foundation’s  Louis  M.  Lyons  Award  for 
conscience  and  integrity  in  journalism. 

Thloloe,  the  first  foreign  national  to 
receive  the  Lyons  award,  was  chosen  by 
the  eleven  American  and  five  foreign 
journalists  studying  at  Harvard  Univer¬ 
sity  as  Nieman  Fellows  this  academic 
year. 

Accepting  the  award  for  Thloloe  March 
18  was  Ameen  Akhalwaya,  political 
reporter  for  the  Rand  Daily  Mail  and  a 
Nieman  Fellow  in  the  current  class.  Thlo¬ 
loe  was  a  founder  and  first  president  of 
the  Union  of  Black  Journalists,  an  organ¬ 
ization  banned  in  1977.  Both  Akhalwaya 
and  Thloloe  are  executive  members  of  the 
Media  Workers  Association. 


Unable  to  practice  journalism,  Thloloe 
is  now  studying  for  his  B.A.  Under  terms 
of  banning,  he  is  barred  from  attending 
university  classes  so  studies  though  the 
mail. 


Ex-staffers  hold 
reunion  party 

Reporters  and  editors  from  more  than 
20  states  will  gather  in  Greenville, 
Miss.,  May  1-2  for  a  reunion  of  former 
members  of  the  Delta  Democrat-Times 
staff. 

Among  them  will  be  Hodding  Carter 
III,  Philip  Carter,  and  their  mother, 
Betty  Carter,  widow  of  Hodding  Carter, 
Jr.,  who  won  a  Pulitzer  Prize  in  1946  for 
his  editorials  urging  a  moderate  racial 
policy. 

The  Carter  family  sold  the  daily  to 
Freedom  Newspapers. 

The  reunion  opens  with  a  cocktail 
reception  at  the  DD-T’s  old  building  in 
downtown  Greenville.  Alumni  can 
obtain  details  from  reporters  Susie 
James  or  Sallie  Gresham,  telephone 
601-355-1155. 


Snow  fellowship 

Lee  Enterprises  has  established  a 
$3,500  Edgar  Snow  fellowship  at  the  Uni¬ 
versity  of  Missouri  School  of  Journalism 
at  Columbia,  Mo.  to  support  the  costs  of  a 
professional  journalist  from  the  People’s 
Republic  of  China  during  a  two-year 
graduate  program  at  the  school  of  journal¬ 
ism.  The  journalist  will  be  one  of  9  Edgar 
Snow  fellows  chosen  for  the  program 
from  the  staffs  of  newspapers,  wire  ser¬ 
vices  or  broadcasting  stations  in  China. 
Edgar  Snow  was  an  alumnus  of  the  Uni¬ 
versity  who  went  to  China  as  a  journalist 
and  gained  the  respect  of  the  Chinese  for 
his  writings  during  the  communist  revolu¬ 
tion.  He  died  in  1972. 


MAURICE  HENRY 
ASSOCIATES 

•  Appraisers 

•  Brokers 

e  ConsuUfints 

Newspapering  Since  1947 
4300  N.  Ocean  Blvd. 

Ft.  Lauderdale,  Fla.  33308 

We  are  as  near  you  as  your  phone. 

Fla.  (305)  566-1461  N.C.  (704)  963-5961 


THE  UNIVERSITY  OF  TEXAS 
AT  AUSTIN 

MANAGEMENT  DEVELOPMENT 
PROGRAM 
for 

NEWSPAPER  EXECUTIVES 

June  6-11 

Providing  newspaper  executives  with  intensive  exposure  to  a 
broad  range  of  business  management  topics  as  they  apply  to  the 
newspaper's  decision  making  environment. 

Cost:  $1000  (Includes  lodging  and  meals) 

For  reservations  or  to  Ms.  Chantal  Vessely 
obtain  a  brochure,  call  Program  Coordinator 

or  write:  Management  Development  Programs 

University  of  Texas  at  Austin 
P.  O.  Box  7337,  Austin,  TX  78712 
(512)  471-5893 
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Newspeople 

(Continued  from  page  67) 

Kenneth  J.  Wildes,  Jr.  was  named 
director  of  university  relations  for  North¬ 
western  University,  Evanston,  Ill.  He 
has  worked  in  college  and  newspaper 
public  relations,  including  posts  with  the 
Springfield  (Mass.)  College  and  Parade 
Publications,  Inc.,  N.Y. 

*  «  * 

Anthony  Goncalves  was  promoted 
to  circulation  supervisor  of  the  Water¬ 
bary  (Conn.)  Republican  and  American. 

*  4t  * 

Pic  Firmin,  editor  of  the  Biloxi  (Miss.) 
Sun  almost  six  years,  was  appointed 
executive  editor  of  the  Sun  and  Daily 
Herald.  He  replaces  Robert  McHugh, 
who  was  appointed  to  the  new  position  of 
editor  of  the  editorial  page  for  both  pap¬ 
ers. 

Lloyd  Gray,  capitol  correspondent 
for  the  papers,  was  appointed  editor  of 
the  Sun.  Gray  has  been  replaced  by 
Ellen  Ann  Quinn  Fentress,  a  Sun 
reporter. 

Firmin  joined  the  Sun  in  1976  after  nine 
years  as  managing  editor  of  the  Greenville 
(Miss.)  Delta  Democrat-Times.  McHugh 
has  served  as  editor  of  each  paper.  Gray 
joined  Gulf  Publishing  Co.  in  1977  as  a 
staff  writer  and  became  capitol  corre¬ 
spondent  the  next  year. 


Owens  Hull 


PROMOTIONS — Lewis  Owens, 
formerly  vicepresident-sales  and  market¬ 
ing  of  the  Lexington  (Ky.)  Herald-Leader 
Co.,  has  been  promoted  to  vicepresident 
and  general  manager;  and  Fred  Hull, 
advertising  manager,  to  advertising 
director  of  the  company. 

Owens  replaces  Roy  Frazier,  who  res¬ 
igned  to  become  vicepresident  and  gener¬ 
al  manager  of  Users  Systems  Services, 
Inc.,  a  San  Antonio-based  camputer 
hardware  and  software  company  that 
serves  the  newspaper  industry. 

John  P.C.  Silva,  formerly  a  reporter 
for  the  Providence  Journal-Bulletin  and 
the  Miami  News  and  most  recently  night 
city  editor  of  the  News,  was  named  city/ 
state  editor  of  the  Lexington  (Ky.) 
Herald.  He  succeeds  Mark  Nadler, 
who  has  been  promoted  to  assistant  man¬ 
aging  editor. 


Bob  Jodon,  executive  news  editor  of 
the  Akron  (Ohio)Beacon  Journal,  was 
promoted  to  assistant  managing  editor/ 
features.  Jodon  replaces  James  Nolan, 
who  moves  to  the  Long  Beach  (Calif.) 
Press  Telegram  as  executive  city  editor. 

Replacing  Jodon  as  executive  news 
editor,  is  Michael  Needs,  moving  up 
from  assistant. 

Marilynn  Marchione,  an 
investigative  reporter  at  the  Beacon  Jour¬ 
nal,  was  named  an  assistant  metropolitan 
editor. 

Recent  staff  additions  include:  Ron 
Kirksey,  to  chief  editorial  writer  from 
the  Kingsport  (Tenn.)  Times-News.  VIR¬ 
GINIA  WiEGAND,  formerly  with  the  Phi¬ 
ladelphia  Bulletin,  to  reporter.  Joanne 
McLaughlin  and  Debra  Van  Tassell, 
former  Bulletin  copy  editors,  to  the  Bea¬ 
con  Journal  news  desk/national  desk 
complex.  Dan  Cook,  formerly  associate 
editor  of  Industry  Week  magazine,  to 
metropolitan  desk  reporter.  Laura 
Haferd,  formerly  with  the  Galion  (Ohio) 
Inquirer,  to  the  copy  desk. 

♦  *  « 

Harriet  H.  Simpson  is  the  new  editor 
of  the  Belleville  (111.)  News-Democrat, 
replacing  Joseph  A.  Weiler,  who  res¬ 
igned  as  editor  but  continues  for  a  time  as 
consultant.  Simpson  joined  the  paper  as 
lifestyle  editor  in  1978.  Earlier  she  was 
with  the  Raleigh  (N.C.)  News  &  Obser¬ 
ver,  Greenville  (S.C.)  News,  and 
Clearwater  (Fla.)  Sun. 
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Circulation 
gains  follow 
new  design 

A  new  graphic  format  and  an 
unprecedented  circulation  growth  for  an 
afternoon  community  newspaper  has 
brought  a  new  vibrance  to  the  Daily  News 
Tribune  of  Fullerton,  Calif. 

The  News  Tribune  was  contemplating 
a  cycle  change  to  a  morning  format,  but 
the  Scripps-Howard  newspaper  reversed 
its  course  in  early  March  as  circulation 
rose  to  new  highs  and  the  paper  decided 
to  retain  its  90-year  tradition  as  an  after¬ 
noon  newspaper. 

The  circulation  gains  and  reader 
acceptance  of  the  newspaper's  graphic 
“new  look”  were  so  compelling  that 
general  manager  Bob  Hively  and  editor 
A1  Hewitt  decided  to  put  aside  current 
consideration  for  a  conversion  to  a  morn¬ 
ing  cycle. 

Circulation  figures  were  up  more  than 
5,000  since  January  1  and  Hively,  former 
circulation  director  for  Scripps- 
Howard's  Memphis  papers,  predicted  the 
News  Tribune  by  year’s  end  would  show 
a  25%  increase  over  1981.  The  paper 
passed  the  25,000  mark  in  late  March,  two 
weeks  after  it  adopted  a  bold  new  graphic 
design. 

The  redesign  of  the  News  Tribune 
included  more  than  just  a  graphics  change 
and  came  following  a  market  study  by 
Urban  &  Associates  of  Dedham,  Mass., 
and  months  of  study  by  the  newspaper’s 
Readership  Council,  headed  by  Bob 
Ziebell,  managing  editor.  Reporter  focus 
study  groups  also  presented  ideas  that 
were  integrated  into  the  new  format. 

“It  was  a  complete  team  effort  with 
input  from  all  departments  in  the  plant,” 
Hewitt  said. 

The  new  format  includes:  an  all-local- 
news  front  page,  with  spot-color  teasers 
over  a  redesigned  logo;  world,  national, 
state  and  county  news,  much  of  it  in 
digest  form,  anchored  to  particular  pages; 
a  daily  theme  page,  called  Focus,  featur¬ 
ing  high  reader  interest  features; 
increased  sports  news  space,  with  a  daily 
Scoreboard,  and  a  consistent  style  on  all 
page  logos  and  standing  heads. 

Eurostyle  bold  and  Eurostyle  light 
extended  were  adopted  as  the  logo  stand¬ 
ing  head  style,  blending  with  the  new 
makeup  design’s  news  layouts. 

Randy  Cochran,  Scripps-Howard 
graphics  director,  assisted  News  Tribune 
personnel  in  the  redesign. 

Reader  acceptance  of  the  new  format 
and  graphics  was  phenomenal,  Hewitt 
said,  with  only  scattered  complaints  from 
some  of  the  paper’s  older  readers.  The 
paper  promoted  the  theme  that  the  “new 
look”  was  more  than  just  a  pretty  face. 
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LOOKING  OVER  the  first  edition  of  the  newly  redesigned  Doily  News 
Tribune  just  off  the  press  ore  editor  Al  Hewitt  (left)  and  general  manager  Bob 
Hively. 


ABP  protests  sale 

The  American  Business  Press,  Inc.,  an 
association  of  600  specialized  business 
periodicals,  is  protesting  the  proposed 
acquisition  of  Production  magazine  by 
the  National  Machine  Tool  Builders 
Association  saying  “the  precedent 
inherent  in  the  use  of  tax  free  funds  by  tax 
exempt  organizations  of  manufacturers 
to  buy  existing  periodicals  is  very 
serious.” 

ABP  has  discussed  the  matter  with  the 
Antitrust  Division  of  the  Department  of 
Justice  as  well  as  with  the  staffs  of  the 
House  and  Senate  Judiciary  Committees. 

In  a  letter  to  members  of  the  NMTBA, 
the  business  press  group  said  the  acquisi¬ 
tion  is  being  planned  “without  broad 
membership  support  or  membership  vote 
which  could  have  profound  implications 
for  all  trade  journals  both  in  and  out  of  the 
machine  tool  industry. 


of  trade  magazine 

“NMTBA’s  membership  constitutes 
90%  of  U.S.  machine  tool  volume  and 
advertising.  NMTBA  plans  to  use  appro¬ 
ximately  $96  million,  including  sub¬ 
stantial  tax-free  earnings  from  its  trade 
shows,  to  buy  Production  magazine.  This 
means  that  tax-free  funds  will  be  used  to 
finance  the  acquisition  of  a  periodical 
which  will  thereafter  compete  with 
independent,  taxpaying  publications.” 

ABP  asked  the  machine  tool  builders 
“that  you  recognize  the  inherent 
unfairness  in  creating  a  situation  where 
these  independent  periodicals  will  now  be 
forced  to  compete  with  their  customers. 
We  feel  certain  that  you  would  consider  it 
unfair  if  a  powerful  trade  association  out¬ 
side  the  machine  tool  industry  were  to  use 
tax-exempt  capital  to  purchase  a  machine 
tool  company  and  enter  into  competition 
with  you.” 
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EIGHT*  REASONS  WHY  ^eritage^^Ratuws 
IS  AMERICA'S  FASTEST-GROWING  Syndicate : 


1  •  Warren  Brookes'  "The  Economy  in  Mind" — Econom¬ 
ics  made  understandable  by  the  Boston  Herald-Amer- 
ican's  award-winning  analyst. 

2«  Consumers'  Research  Magazine's  "Of  Consuming  In¬ 
terest" — Factual,  unbiased  consumer  tips  on  buying, 
proper  use,  product  appraisal,  and  much  more  by  the 
Editors  of  the  country's  oldest  consumer  magazine. 


Milton  Copulos'  "Energy  Perspectives" — 
Readers  like  the  inside  facts  on  all  aspects 
of  our  energy  future  by  this  National  Pe¬ 
troleum  Council  member. 


4*  Tom  Curtis'  Editorial  Cartoons — The  clas¬ 
sic  style  of  the  Milwaukee  Sentinel's  edi¬ 
torial  cartoonist  is  as  blunt  as  it  is  timely. 


5«  Tom  Gibb's  Editorial  Cartoons — Using 
the  more-comic  style  of  the  cartoon¬ 
ing  trade,  the  Altoona  (Pa.)  Mirror's 
political  artist  makes  you  chuckle  even 
as  he  makes  you  think  about  the  day's 


Anthony  Lejeune's  "From  Abroad" — 
A  look  at  ourselves  as  others  see  us. 
From  London,  Lejeune  gives  readers 
an  interesting  view  of  America. 


7 •  William  Murchison's  "Main  Street  U.S.A." — The  Dallas  Morn¬ 
ing  News  Associate  Editor  has  a  way  of  striking  deep  into  the 
heart  of  the  matter  with  a  homespun  style — sometimes  hu¬ 
morous,  sometimes  serious,  always  interesting. 

8*  Walter  E.  Williams'  "A  Minority  View" — George  Mason  Uni¬ 
versity  Professor-turned-successful  columnist  Williams  is  an 
independent-minded  social  critic  who  comes  right  to  the  point. 

There  are  no  sacred  cows  in  Williams'  political  pasture. 

*And  More — with  any  order  you  receive  our  free  "Other  Voices"  col¬ 
umns.  A  wide-ranging  assortment  of  occasional  columns  by  various 
writers  covering  the  entire  spectrum  of  today's  issues  and  everyday  life. 

Exclusive  to  Heritage  Features  subscribers. 

For  more  information  on  how  you  can  subscribe  to  Heritage  Features  Syndicate's  columns  and  cartoons, 
just  write  (or  phone): 

Andy  Seamans,  Managing  Editor 


heritage  ^Ihatuws^yndicate 

513  C  Street,  N.E.  •  Washington,  D.C.  20002  •  (202)  543-0440 


EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

Louisville  n&/\fspapers  start  24-hour 
cable-tv  news/classified  service 


News  and  classified  advertising  from 
the  Louisville  (Ky.)  Courier-Journal  and 
the  Louisville  Times  came  to  cable  televi¬ 
sion,  Monday,  April  5. 

The  Louisville  newspapers’  24-hour-a- 
day  text  service  is  called  The  CJ&T 
Channel.  Channel  28  is  the  CJ&T  channel 
on  the  cable  system  operated  by  CPI  of 
Louisville. 

On  Storer  Cable  Communications  of 
Jefferson  County  Channel  15  is  the  CJ&T 
channel. 

The  service  is  available  at  no  extra 
charge  to  subscribers  of  CPI’s  “Cable 
Plus’’  and  Storer’s  23-channel  basic  serv¬ 
ice. 

A  separate  cable  news  staff  edits  news, 
sports,  weather,  calendars  of  events  and 
entertainment  guides  from  the  newspap¬ 
ers  to  fit  the  condensed  format  of  the 
television  screen. 

Advertising  also  has  a  big  role  in  the 
CJ&T  channel. 

Cable  advertisements — called  Cable- 
to-You  Classified — are  divided  into  six 
classifications.  Autos,  Real  Estate  for 
Sale,  Real  Estate  for  Rent,  Employment, 
Merchandise,  and  Announcements. 

Type  on  the  CJ&T  channel  generally  is 
large,  for  easier  reading,  since  the  televi¬ 
sion  screen  doesn’t  have  the  sharpness  of 
newspaper  or  magazine  printing.  Letters 
are  white,  also  for  easier  reading. 

Color  backgrounds  are  used 
extensively  to  distinguish  categories  of 


information.  Some  examples:  general 
news  items  appear  on  a  green  back¬ 
ground,  classified  ads  on  dark  blue, 
sports  on  red,  weather  on  light  blue. 

Courier-Journal  &  Times  cable  news 
items  are  selected  from  material  that  has 
been  set  in  type  for  publication. 

Stories  on  the  CJ&T  channel  are  brief 
and  to  the  point.  They  usually  are  one 
screenful  or  page — 256  characters,  about 
40  words. 

CJ&T  channel  news  items  are  aimed  at 
today’s  busy  people,  giving  a  quick 
update  of  the  hour’s  top  news.  They  are  a 
supplement  to  the  printed  newspaper,  not 
a  replacement  for  it.  Viewers  are  referred 
to  the  Courier-Journal  and  the  Louisville 
Times  for  more  information  and  greater 
detail. 

Each  news  segment  leads  off  with  a 
page  of  headline  wrapups  of  the  five  top 
news  stories  at  that  time. 

A  three  minute  Louisville-area  and 
regional  news  segment  tops  every  news 
period.  A  three  minute  national  and  world 
news  segment  follows. 

People  today  want  to  spend  their  time 
wisely.  The  CJ&T  channel  helps  them  do 
that  by  starting  its  news  periods  three 
minutes  before  each  hour  and  30  minutes 
after. 

The  news  at  three  minutes  before  lets 
viewers  make  use  of  the  time  between  the 
end  of  one  television  show  and  the  start  of 
another  to  catch  up  with  more  than  a  doz¬ 


en  late-breaking  stories  from  their  com¬ 
munity. 

And  in  just  a  couple  of  minutes  more, 
viewers  can  keep  up  with  top  national  and 
world  happenings,  too. 

Every  top-of-the-hour  news  segment 
includes  sports  news  and  results.  The 
CJ&T  channel  has  racing  entries  or  re¬ 
sults  in  most  mid-hour  segments,  provid¬ 
ing  more  than  40  sports  or  racing  reports 
everyday. 

With  18  minutes  of  news,  weather  and 
other  information  at  the  top  of  every  hour 
and  12  minutes  more  at  half-past,  the 
CJ&T  channel  is  always  within  minutes 
of  the  latest  news  and  sports  information. 

But  along  with  that,  it  has  special  mate¬ 
rial  that  only  the  Courier-Journal  and  the 
Louisville  Times  can  supply. 

There  are  daily  calendars  of  events  tai¬ 
lored  to  specific  areas  of  Louisville  and 
Jefferson  County.  By  combining  those 
with  entertainment  guides  and  movie 
schedules,  the  CJ&T  channel  helps  its 
viewers  plan  their  away-from-home  lei¬ 
sure  activities. 

Several  times  each  day  the  CJ&T 
channel  fills  other  special  information 
needs.  It  has  late  financial  and  stock  mar¬ 
ket  news,  school-activity  calendars,  area 
deaths  and  crime  reports. 

On  weekend  mornings,  church-related 
activities  are  featured  in  calendar  form. 

The  schedules  for  Cable-to-You  Classi¬ 
fied  are  also  set  up  with  the  busy  viewer  in 
mind. 

Auto  ads  are  shown  every  two  hours  at 
15  minutes  after  2, 4, 6,  8,  10  and  12  a.m. 
and  p.m. — the  even-numbered  hours. 

Employment  advertising  appears 
every  three  hours — at  42  minutes  after  3, 
6,  9,  and  12. 

Announcements  can  be  seen  every  six 
hours — at  15  minutes  after  3  and  9. 

Real  Estate  for  Rent  is  scheduled  15 
minutes  after  1,  5,  7,  and  11.  Real  Estate 
for  Sale  comes  up  42  minutes  after  those 
same  hours. 

Merchandise  rounds  out  the  Cable-to- 
You  Classified  schedule,  appearing  42 
minutes  after  2,  4,  8,  and  10. 

The  Courier- Journal  Times  classified 
sales  staff  sells  Cable-to-You  ads  in  the 
same  way  it  sells  newspaper  ads,  entering 
them  on  computer  terminals. 

After  cable  ads  are  sold,  the  newspap¬ 
ers’  classified  advertising  computer  sys¬ 
tem  puts  them  in  their  own  special  place 
in  the  computer.  There  they  are  tailored 
for  television. 

Cable-to-You  Classified  ads  then  have 
to  be  transferred  to  paper  printouts  so 
they  can  be  typed  into  the  “video  news¬ 
paper.”  That  same  process  is  done  with 
CJ&T  channel  news  items,  too. 

Eventually,  there  will  be  a  direct 
electronic  link  from  the  newspapers’ 
Atex  news  and  classified  advertising 
computers  to  the  cable  news  system 
speeding  the  latest  information  to  cable 
television  viewers. 

(Continued  on  page  86) 
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CJ&T  Channel  (Channel  28)  carries  24-hour-a-day  text  service  from  the 
Louisville  (Ky.)  Courier-Journal  and  Louisville  Times. 
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•74  DODGE  DART,  RAOIRLS,  A/C, 
BRAND  NEN  PAINT  JOB,  CAEl.  SHiRUEV 
AT  456-2322 

LOOKING  TO  BUY;  ANY  YEAR  OE  NASH 
flETROPOLITAN.  CALL  ABE  AT 
222-6782 


tel  cos' 
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lestaurant  Guide 
Brunswick  Restaurant 

JUST  ONE  BLOCK  SOUTH  OF  THE  STOP 
LIGHT 

TENf^R  AND  JUICY  PRIME  RIB, 

-  STEAK  FRIES,  LOVELY  SALAD  BAR, 
HOfHENADE  »«HOLE  WHEAT  ROLLS,  CLAN 

-  CHOI^R - - *10.95 
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Mycro-V/isbn  7000 
is  logical  link  for 
papers  entering 
cable  tv  industry 


.  The  MV  7000  cable  tv  character  generator  system 
is  designed  to  be  compatible  with  the  MC  1100 
froht-ehd  newspaper  system,  it  is  manufactured 
by  Mycro-Tek,  an  industry  leader  with  a  reputation 
for  staying  on  top  of  technology  and  the  needs  of 
the  newspaper  industry. 

Mycro-Tek  has  more  than  300  front-end  systems 
installed  worldwide  and  a  reputation  for  high  qual¬ 
ity  products  and  services. 

If  you  are  on  the  verge  of  extending  your  news¬ 
paper  into  cable  television,  call  us.  we  will  docu¬ 
ment  Mycro-Tek’s  excellent  — 

service  and  reliability  record. 

And  we  will  arrange  a  demon-  B^r 
stration  of  the  Mycro-Visioh 
7000.  It's  ready  to  generate  ■■■■■■ 
new  profits  for  you!  _  .  _  , 


Mycro-VIslon  im 


:g^IIII8]D]0I8B5S2105:5: 


Mycro-Tek 

An  AiLIED  Company 


Get  details  now.  No  obligation. 

□  Send  me  more  information. 

□  Please  call  me  to  arrange  a  demonstration. 

□  Please  have  a  sales  person  call. 

Name: _ 

Newspaper: - - 

Address: _ 

City.  State.  Zip;  - - 

Telephone: _ 

Mail  to: 

Mycro-Tek 

820  West  Second  /  Wichita,  Kansas  67203 
Toll-Free:  1-800-835-2055 


NY  Times  reveals  videotex/teletext 
learning  curve  developments 


By  Earl  Wilken 

Incisive  and  straightforward  comments 
on  videotex/teletext  learning  curve  find¬ 
ings  were  advanced  last  week  by  the  New 
York  Times  at  the  Viewtext  ’82  Con¬ 
ference. 

Information  Gatekeepers,  Inc.  (IGI)  of 
Brookline,  Mass.,  sponsored  the  three- 
day  general  and  technical  program  in 
New  York  City.  This  was  the  second 
annual  IGI  Viewtext  Conference  with 


sessions  this  year  on  business  markets  for 
videotex,  private  videotex  networks, 
office  of  the  future,  videotex  in  cable 
television  and  telephones,  regulatory 
impacts  and  information  providers. 

It  was  during  the  Wednesday  (April  14) 
session  on  information  providers  that 
William  T.  Kerr,  vicepresident  of  The 
New  York  Times  Company,  shared  the 
much  sought  after  information  on  present 
videotex/teletext  developments.  Kerr 


emphasized  that  videotex/teletext  busi¬ 
ness  was  at  a  low-level  of  growth  and  was 
poised  at  the  take-off  stage.  He  said  the 
design  and  implementation  of  market 
research  on  videotex/teletext  was  terr¬ 
ible.  He  also  said  the  videotex/teletext 
package  for  the  “home  market”  was  not 
determined  as  yet  and  no  organization 
had  a  fix  on  the  “product”  for  this  mar¬ 
ket.  Technology,  he  declared,  is  not  the 
product. 

The  findings  by  the  Times,  Kerr  said, 
included  the  critical  element  of  “trans¬ 
actional  capability”  in  a  videotex/teletext 
system  design.  The  protocol  for  the  user, 
he  stated,  must  be  easy  to  use.  People, 
Kerr  went  on  to  report,  will  read  more 
than  one  frame  of  information  on  a 
videotex/teletext  system;  however,  the 
Times  discovered  that  reader 
deterioration  does  take  place  in  a  certain 
context  of  presentation. 

Information  from  the  Times  learning 
curve  also  indicated  “messaging”  as 
extremely  important  to  the  user.  Kerr 
said  that  “messaging”  may  become  the 
CB  (Citizen  Band  Radio)  of  videotex/ 
teletext  systems. 

On  the  subject  of  graphics,  Kerr  said 
they  were  not  critical  but  could  be  used  in 
a  videotex/teletext  system  against  the 
penny  shopper  approach.  For  small 
advertisers,  he  stated,  videotex/teletext 
was  a  good  advertising  medium.  He  also 
said  no  one  had  a  good  fix  on  banking 
packages  for  the  home. 

Kerr  went  on  to  say  there  was  a  need  to 
increase  the  “currency”  of  the  products 
for  the  home.  These  products,  he  added, 
will  not  be  delivered  on  separate  chan¬ 
nels.  He  also  indicated  a  concern  about 
classified  advertising  with  respect  to 
videotex/teletext  delivery  systems. 

Findings  also  show,  Kerr  told  the 
attendees,  that  the  daily  Times  holds  up 
very  well  outside  the  New  York  market 
place  and  the  objective  is  still  to  provide 
the  best  news  and  information  to  custom¬ 
ers. 

Kerr  who  has  responsibility  for  the 
activities  of  the  New  York  Times  Produc¬ 
tion  Company  said  no  decisions  had  been 
made  as  yet  on  cable  programs.  Planning 
is  going  on  at  the  present  time,  he  said, 
but  the  company  was  moving  very 
cautiously. 

Kerr  reported  that  at  the  end  of  1981, 
the  Information  Bank,  a  wholly  owned 
subsidiary  of  The  New  York  Times  Com¬ 
pany,  had  2,000  users  and  recent  research 
indicated  that  free  (full)  text  searching  of 
databases  maintained  by  the  Information 
Bank  did  not  result  in  a  drop  of  abstract 
usage  (searching).  Full  text  searching  is 
additive  rather  than  a  substitution  for  ab¬ 
stract  searching. 

The  New  York  Times  will  go  off  The 
Source  in  the  very  near  future,  Kerr  said. 
The  Source  is  going  to  the  business  mar¬ 
ket  and  we  like  to  control  our  own  prod¬ 
uct,  he  stated. 
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Thirty  newspapers 
use  Collier-Jackson 
software.  Ask  them 
what  they  think. 


Knight* RidiJer  •  Harte  Hanks  •  Fresno  Bee 
Des  Moines  Register  &  Tribune  •  Santa  Monica 
Evening  Outlook*  Riverside  Press-Enterprise 
Concord  Monitor*  Holyoke  Transcript  Telegram 
Greenfield  Recorder*  Meriden  Morning  Record 

At  Collier-Jackson  we’re  sure  our  customers  are  happy 
because  we  talk  to  them  on  a  regular  basis.  We  learned  a 
long  time  ago  that  the  best  way  to  solve  problems  is  to 
understand  them,  so  we  employ  newspaper  people  along 
with  our  software  experts  to  create  the  most  complete 
circulation  and  business  systems  available.  Then  we  back 
up  the  entire  effort  with  a  support  team  that  brings  the 
whole  operation  to  life  —  and  keeps  it  that  way. 

Call  Collier-Jackson  for  an  explanation  of  the  most 
complete  circulation  and  business  software  and  support 
you  can  find. 


COLLIER 


JACKSON,  INC. 

We  bring  software  to  life. 


2104  A  W.  25th  St. 
Lawrence,  KS  66044 
(913)  749-0923 


44  Washington  Street,  Suite  9 
Toms  River,  N)  08753 
(201)  240-2506 


5406  Hoover  Blvd. 
Tampa,  FL  33614 
(813)885-6621 
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INTRODUCING  THE  LOGESCAN  3600 
LASER  PLATEMAKING  AND  FACSIMILE 
TRANSMISSION  SYSTEM 


77"  (196cm) 


99" {252cm) 


£4* 


Now  there’s  an  econcmcal,  new, 
large  format  laser  platemaking  sys¬ 
tem  called  LogEs^  3600. 

For  in-dant  operations, 
LogEscan  3600  offers  newspapers 
a  direct  to  plate  capability  that 
sets  new  standards  in  reproduction 

auality  and  ease  of  operaticMi.  Plus 
le  security  of  dry,  non-silver 
Lasermask  fcr  m^eover  productiai 
and  duplicate  platemaking. 

Equipp^  with  a  hi^  pre¬ 
cision  stop/ start  feature  and  when 
used  with  a  unique  data  oanpession 
package,  LcgEscan  3600  interfaces 
with  Ncffth  Anericanand  Eurc^iean 
standard  communication  channels. 
Provision  of  separate  Readers  and 
Writers  allows  transmission  over 
land  lines,  induding  the  widely  used 
46kHz  link,  as  weU  as  via  micro- 
wave  and  satellite. 

LogEscan  3600  images 
plates  up  to  24  X  36  inches  and 
SCTeened  materials  up  to  133  lines 
per  irdi.  Precise  r^i^iatiai  permits 
transmission  of  color  separations. 
Microprocessors  monitor  and  con¬ 
trol  key  functions,  while  system 
status  is  displayed  on  a  convenient 
control  panel. 

Now  you  can  install  a  plate- 
maker  capaole  of  being  driven  by 
digital  data  from  a  pagination  sys¬ 
tem.  Stay  at  the  forefront  of  evolv¬ 
ing  technology  with  LogEscan. 

For  more  information  about 
this  state-of-the-art  system,  call 
Patricia  Reedy  at  (703)  4^-3800. 
Or  write  to  L^Escan  Systems  Inc, 
7W2  Cluny  Court,  Springfield, 
Virginia,  22153/Telex  ^AN 
64423,  for  our  free  color  brochure. 

LOGESGUI 


See  LogEscan  3600  on  (he  CrosfiekI  Electronics  Limited 
stand.  No  5F04.  atORURA  in  Duesseldoff.  West  Germany. 
June  4-17, 1982. 

See  LogEscan  3600  on  stand  No.  319  at  the  ANRA/RI 
Production  Management  Conference  in  Dallas.  Texas. 

June  19-23. 1982 


Newsprint  share  up  for  U.S.  mills; 
eastern  Canadian  mills  face  strike 


United  States  newsprint  producers  in 
the  last  decade  (1970-1980)  increased 
their  share  of  the  U.S.  market  from  36.7% 
to  41%.  Tonnage  from  U.S.  mills  went  up 
24.7%  in  the  last  decade  while  Canada’s 
share  of  the  newspaper  market  declined 
from  60.7%  to  57.8%  during  the  last  dec¬ 
ade. 

Dr.  Jon  G.  Udell,  Irwin  Maier  Pro¬ 
fessor  of  Business,  University  of  Wiscon¬ 
sin,  and  economic  consultant  to  the 
American  Newspaper  Publishers 


Association,  reported  the  above  findings 
in  his  1982,  U.S.  Newspapers  and  News¬ 
print  Consumption  study. 

Udell’s  latest  study  shows  that  news¬ 
print  consumption  by  U.S.  daily  news¬ 
papers  rose  about  12%  during  the  last 
decade.  Also,  newsprint  originating  in 
Canada  rose  6.4% 

The  report  states  that  despite  the  1970- 
1980  decline  in  Canada’s  share  of  the  mar¬ 
ket,  mills  in  East  Canada  increased  their 
shipments  to  U.S.  newspapers  by  6% 


during  the  ten-year  period,  while  mills  in 
West  Canada  saw  their  tonnage  rise 
8.6%.  Overseas  suppliers  accounted  for 
2.5%  of  the  U.S.  market  in  1970  and  only 
1.3%  in  1980. 

As  of  1980  the  major  sources  of  supply 
to  U.S.  newspapers,  the  study  reveals, 
were  East  Canada  (48.4%),  the  South 
(22.9%),  West  U.S.  (12%),  and  West 
Canada  (9.3%). 

Southern  U.S.  mills  expanded  their 
shipments  456,000  tons,  or  almost  35% 
during  the  decade.  The  Udell  report  goes 
on  to  state  that  enjoying  an  even  larger 
percentage  increase  (43%)  were  mills  lo¬ 
cated  in  the  West  Region  of  the  U.S. 
Newsprint  originating  in  the  West  rose 
271,000  tons  during  the  decade.  Mills  in 
the  North  Central  Region  increased  their 
shipments  from  90,000  tons  in  1970  to 
%,000  tons  in  1980.  Northeast  U.S.  mills 
experienced  a  decline  of  114.000  tons, 
about  24%  less  than  in  1970. 

Although  Canada’s  share  of  the  U.S. 
market  declined  during  the  last  decade,  a 
strike  by  eastern  Canadian  paperworkers 
is  possible  at  the  end  of  the  April  30, 1982, 
contract. 

On  April  8,  the  president  of  the  38,000 
member  Canadian  Paperworkers  Union, 
James  Buchanan,  said  talks  with  Abitibi- 
Price  were  called  off  because  “the  com¬ 
pany  was  moving  a  little  slow.’’ 

An  observer  in  the  U.S.  who  requested 
anonymity  said  present  economic  con¬ 
ditions  in  this  country  and  the  drive  on  the 
part  of  the  eastern  paperworkers  for  wage 
parity  with  western  Canadian  paperwork¬ 
ers  will  probably  result  in  a  strike.  The 
observer  also  said  announcements  earlier 
by  eastern  mills  on  schedule  closings  due 
to  rising  inventories  and  weak  markets 
will  play  a  role  in  the  decision  to  strike. 

Western  Canadian  paperworkers 
signed  a  two-year  contract  in  the  summer 
of  last  year  after  a  five-week  strike,  and 
won  annual  wage  increases  of  15%  and 
13%  respectively.  Present  base-hourly 
wages  for  laborers  is  $10. 16  and  for  other 
mill  workers,  $12.%. 

Another  factor  in  the  overall  newsprint 
situation  was  the  decision  by  some  news¬ 
print  producers  in  eastern  Canada  to  go 
ahead  with  announced  price  increases. 
Consolidated-Bathurst  had  set  a  March  1 , 
increase  of  5%  and  Abitibi-Price  had  also 
set  March  I ,  as  a  date  for  an  increase  to 
$525  a  metric  ton.  Most  announced  price 
increases  became  effective  April  1, 
1982. The  companies  indicated  higher 
prices  were  necessary  to  cover  increasing 
costs  of  labor,  energy,  wood  and 
deliveries. 

The  American  Newspaper  Publishers 
Association  reported  that  at  the  end  of 
January,  1982,  publishers  had  a  57-day 
supply  of  newsprint  on  hand,  compared 
to  a  44-day  supply  a  year  earlier. 

Preliminary  figures  for  February,  1982, 
show  a  59-day  supply  on  hand  by  publish¬ 
ers  compared  with  45  days  in  1981. 
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GETTWO 

CAMERAS 

Chemco’s  Spartan  III  is 
the  process 

camera  doubles 
as  a  “star  camera.  In 
seconds  you  can  go 
m  from  producing  high-speed  eco- 

nomical  to 

repro-quality  line  or  halftone  prints. 
Just  add  the  optional  Chemco  Alan 
Image  Reverser  Lens  and  use  a 
direct  positive  material  such  as  Powerlith®  Duplicating  Paper.  Making  one-step 
prints  with  the  Spartan  III  saves  up  to  60%  over  other  stat  systems.  So  why 
choose  between  a  process  camera  and  a  stat  camera?  Get  them  both  in  a 
Spartan  III.  Call  your  Chemcoman  or  write  us  for  more  information. 


emco 

photoproducts  co. 

Division  of  Powers  Chemco,  Inc. 
Charles  Street,  Glen  Cove,  N  Y.  1 1542 
Telephone  (516)676-4COO 
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The 


FACT 


System  Integrators  has  the  largest  news¬ 
paper  text  editing  video  display  terminal 
installation  in  the  U.S. 


FACT 

System  Integrators  has  installed  electronic 
publishing  systems  at  more  than  80  news¬ 
papers  with  daily  circulations  ranging  from 
9,000  to  more  than  1,000,000. 


FACT 

In  1981,  System  Integrators  installed  more 
newspaper  systems  in  the  U.S.  than  our  two 
major  competitors  . .  .  combined. 


FACT 

The  largest  editorial  system  in  the  U.S.  will 
soon  be  installed  by  System  Integrators. 


FACT 

When  newspapers  need  increased  produc¬ 
tivity,  speed,  and  reliability  .  .  .  they  count  on 
System  Integrators. 


System  Integrators.  The  facts  about  us  speak 
for  themselves. 

System  Integrators,  Inc. 


Headquarters:  Sacramento,  CA,  Phone  916/929-9481 
Eastern  Division:  Manchester,  NH.  Phone  603/669-4110 


\bu  get  the  best 
of  both  worlds  with  an 
XVC-2  ^stem.  \bu  get  more  in 
^stem  capabilities.  Nfet  they  cost  you  less. 

These  statecf-the^rt  ^sterns— made  by  the  leading  de 
veloperand  manufacturer  of  low-cost  display  ad  terminals— 
offer  you  today  s  most  affordable  package  of  time-saving, 
cost-saving  features.  Among  them; 

Totally  adaptable  -  “On-line”  to  front  end  ^stem  or  photo¬ 
typesetter  via  direct  interface,  or  “off-line”  via  floppy  disk  or 
paper  tape.  Dramatically  increases  composition  ^ciency. 
Pull  broadsheet  capability  -  Screen  display  and  output  of  up 
to  100  picas.  Full  scrolling  as  well  as  1/2  and  2  times  sizing. 
Storage  for  made-up  ads  -  Roppy  disk  storage  for  later  ad 
retrieval,  updating.  Up  to  100  ads  per  disk  surf^e.  Full  file- 
maintenance  facilities. 


Automatically  generated  composition  commands-  Outputs 
all  commands  specified  by  the  layout  display,  together  with 
text  elements,  to  phototypesetter  or  front-end  system. 
“Link  File"  capability  for  multi  ad  output  saves  time  as  well  as 
S/RC  paper  usage. 

Plus  plenty  of  optional  enhancements  to  tailor  your  ^stem 
just  the  way  you  want. 

XVC-2^stems.'lhjly  powerful  display  ad  terminals. .  .truly 
modest  cost.  Write  or  call  for  full  information. 


Xenotron,  Inc.,  14  Tbwer  Office  Park.  Woburn,  Mass.  01801 
Tfelephone:  (617)  933-7860 


XENOTRON 

display  ad  terminals 

more  poujerful , . . 
mure  oersatile , .  < 

yet  THEY 
COST  YOU  LESS 


They 

doa 

lot  more... 
fora 
lot  less 


“Computer  to  plate’.’ 

No  caunera.  No  pasteup.  No  film. 

No  conventional  composing/platemaking. 
And  sharper  images,  too. 


Because  this  plate  was  generated 
by  EOCOM’s  new  and  revolution¬ 
ary  R.I.R*  System  that  drives  the 
LASERITE™  Imaging  System  for 
computer  to  plate  output.  .See  our 


live  demonstration,  Booth  #2467, 
AN  PA  Show,  June  19-23,  Dallas^Call 
directly  at  (714)  730-5051,  or  write 
us  at  15771  Red  Hill  Avenue,  Tustin, 
California  92680. 

‘Raster  Image  Processor  ™ 


EOCOM 


EOCOM  Electronic  Systems 

TECHNICAL  INFORMATION  SYSTEMS  DIVISION 
AMERICAN  HOECHST  CORPORATION 


Hoechst 


Challenge  from  direct  mail  houses 
can  be  won  with  use  of  computers 


Computers  can  give  newspapers  con¬ 
trol  of  their  market  and  help  them  to  beat 
the  direct  mail  threat,  according  to 
Robert  Whalen,  president  of  Whalen 
Computer  Services,  Inc. 

“Circulation  is  the  crisis  point  in  the 
newspaper  industry  today,”  Whalen 
said.  “No  newspaper — large  or  small — is 
immune  to  the  threat  of  marriage  mail. 
The  challenge  from  the  direct  mail  houses 
to  offer  efficient  delivery  and  total  market 
coverage  in  any  region  of  the  country  is 
formidable. 

“Circulation  managers  all  over  the 
country  tell  us  they  are  afraid  they  will 
lose  inserts  to  direct  mail  houses  unless 
they  can  economically  meet  the  accuracy 
and  targeting  that  large  advertisers  want. 
And  many  of  them  don’t  even  know  who 
all  their  subscribers  are,  let  alone  have 
records  on  non-subscribers. 

“Computers  can  be  an  invaluable  tool 
in  meeting  the  circulation  challenge. 
Flexibility  is  the  key  to  computerized 
control  of  the  market,”  Whalen  said. 

Whalen’s  Millbrook,  New  York,  based 
company  has  spent  two  years  developing 
a  system  that  is  flexible  and  simple  to 
operate.  One  directive,  for  example,  can 
add  a  subscriber  and  simultaneously 


delete  that  name  from  the  non-subscriber 
list. 

Each  module  in  Whalen’s  Total 
Circulation  Control  system  was 
developed  as  a  result  of  on-the-spot 
interviews  with  circulation  managers  at 
large  and  small  newspapers  across  the 
country. 

“When  we  started  developing  this  pro¬ 
gram,  we  were  looking  to  the  future,  but 
we  didn’t  anticipate  how  quickly  circula¬ 
tion  control  would  become  the  hot  spot  in 
the  newspaper  industry,”  Whalen  said. 

“Circulation  managers  don’t  necessar¬ 
ily  like  the  idea  of  going  into  the  direct 
mail  business,  but  many  recognize  that 
they  can’t  afford  to  be  like  the  railroads  in 
thinking  they  were  only  in  the  railroad 
business  when  they  were  really  in  trans¬ 
portation. 

“Newspapers  still  have  the  advantage 
over  the  direct  mail.  People  buy  news¬ 
papers  and  they  are  more  likely  to  read 
what  they  spend  money  on.  Newspapers 
only  have  to  get  to  the  point  where  they 
can  provide  both  subscriber  and  non¬ 
subscriber  advertising  coverage  with  rel¬ 
ative  ease  and  economy  to  face  the  direct 
mail  threat  squarely,”  Whalen  said. 

Developing  a  flexible  and  simple  sys¬ 


tem  to  meet  all  the  circulation  needs  was 
complicated.  Whalen  had  five  programm¬ 
ers  working  on  the  six-module  package 
for  two  years. 

Many  circulation  managers  said  that 
one  of  their  biggest  problems  was  that 
they  did  not  have  complete  records  of 
subscribers  because  carriers  kept  their 
own  lists. 

In  Whalen’s  system,  if  a  carrier  is  out 
for  a  day  or  quits,  the  newspaper  has  all 
the  information  it  needs  to  deliver  the 
paper.  It  can  even  have  a  precise  walking 
route  built  in. 

Whalen’s  system  can  record  the  names 
and  addresses  of  all  subscribers,  carrier 
or  mail  and  keep  track  of  when  they  start, 
stop  and  pay.  A  feature  which  auto¬ 
matically  can  change  one  type  of  sub¬ 
scription  to  any  other  type  on  renewal 
allows  complex  systems  of  multiple 
introductory  offers  used  so  successfully 
by  magazines. 

If  a  subscriber  complains  the  computer 
can  keep  track  of  that  and  print  out  a 
message  to  the  carrier  for  follow  through. 
If  a  subscriber  requests  a  change  of 
address  even  for  a  short  period  of  time,  it 
can  be  handled  with  one  simple  directive. 

Draw  reports  can  be  maintained  by  car¬ 
rier  and  route.  Renewal  notices  are 
routine.  Motor  routes  can  be  included, 
and  ABC  data  is  kept  up  to  date. 

“Flexibility  was  a  major  consideration 
(Continued  on  page  83) 


N/S  Corporation  P.o.  Box  933,  Dept.  EP  8631  Aviation  Blvd.,  Dept.  EP 

Two  factories  and  a  worldwide  Sharon,  PA  16146  Inglewood,  CA  90301 

service  network  (412)347-5551  (213)670-2290 

Vehicle  wash  suppliers  to  major  fleets  since  1 967 


. . .  because  our  clean,  white  cars  and  trucks  sparkle 
wherever  they  go,” 

says  STAN  NIEMYNSKI, 

Fleet  Manager,  Bergen  Evening  Record. 

AN  N/S  SYSTEM  CAN  MAKE  YOUR  FLEET  LOOK  GOOO  TOO! 


Washing  260  white  vehicles,  ranging  from  VW 
Rabbits  to  24,000  lb  GVW  trucks,  for  the  Bergen 
Evening  Record  is  a  challenge  that  an  N/S 
system  meets  with  ease  and  even  leaves  time  for 
washing  other  vehicles  as  well.  Operators  simply 
drive  through  the  dependable  N/S  wash  system 
and  the  vehicles  come  out  looking  their  best  at  a 
cost  that  is  practically  negligible. 

Summing  up,  Niemynski  says,  “With  an  N/S 
system,  even  small  fleets  can  look  their  best  all 
the  time,  while  big  ones  cannot  afford  to  operate 
without  one.” 
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SOLNA  KING  CORPORATION 

PO  Box  21 

Joplin.  Missouri  64801 

Please  send  me  more  information  aboul  the  Daily  King  II 


Company 


Pm  impressed 
with  the  trouble- 
free  performance 
and  profits  from 
our  Daily  Kii^  n. 
Pd  recommend  it 
to  anybody.’’ 

Phil  Bladine 

New  Register  Publishing  Co. 
McMinnville,  Oregon 


Press  breakdowns  can  be  expensive.  Nothing  cuts 
into  profits  quicker  than  downtime. 

That's  why  experienced  publishers  like  Phil  Bladine 
depend  on  the  Daily  King  II,  the  press  that's  engineered  and 
built  to  assure  trouble-free  performance  year  after  year. 

It  doesn't  cost  a  king’s  ransom  to  own  or  operate  a 
Daily  King  II.  You  save  time,  upgrade  quality  and  efficiency 
with  pneumatic  controls  throughout  the  system... running 
lateral  and  circumferential  register  controls... portable 
jog  control  at  any  point  around  the  press.  Start 
conservatively  with  the  printing  capacity  you 
need  today— add  perfecting  units  and 
rolls  as  you  grow.  Stacked.  In-line, 
any  combination.  There's  a  M  aST 

Daily  King  II  configuration  ^SlJjJnjp 
you  can  squeeze  into  any  space,  1  * 

depending  on  your  needs.  Get  the  facts  - 

about  the  Daily  King  II.  Return  coupon  ' 

or  call  today.  Phone:  417/781-3700.  ^ 


What  the 
printing  industry 
is  coming  to. 


NEW  red  brick  plant  of  the  Calgary  (Alberta)  Herald  overlooks  downtown 
Calgary  with  a  hrad-on  view  of  the  first  range  of  the  Canadian  Rockies. 


Calgary  Herald  launches  $70  million 
plant  for  “newspaper  of  the  future” 


With  the  push  of  a  button  that  set  the 
new  offset  presses  humming  this  week, 
the  Calgary  (Alberta)  Herald  officially 
launched  its  $70  million  plant  into  the  new 
age  of  newspapering.  Alberta  Premier 
Peter  Lougheed  touched  the  gleaming 
control  board  to  set  the  $23  million 
presses  roaring,  and  took  part  in  what 
publisher  Frank  G.  Swanson  called  “the 
newspaper  of  the  future.” 

The  red  brick  plant  overlooks  down¬ 


town  Caljary  with  a  head-on  view  of  the 
first  range  of  the  Canadian  Rockies  and  it 
is  on  this  13-acre  site  that  some  of  the 
most  sophisticated  newspaper  equipment 
can  be  found. 

While  the  complex  includes  a  200,(X)0- 
square-foot  plant  and  160,000-square- 
foot  office  area,  the  publisher  prefers  to 
think  of  it  in  terms  of  a  sort  of  super 
factory;  something  with  the  capacity  to 
chum  out  the  daily  circulation  of  more 


than  157,000  copies  with  lightning  speed 
on  the  three  9-unit  presses,  much  as 
another  modern  plant  might  produce 
overall.  The  three  presses  are  capable  of 
producing  70,000  copies  an  hour. 

“This  is  not  an  office  building,”  says 
the  Herald  publisher.  “This  is  a  very 
sophisticated  factory.”  The  last  of  the 
800  Herald  employees  were  in  the  “fac¬ 
tory”  by  November  9  of  last  year,  along 
with  the  electronic  equipment  that  had 
revolutionized  the  old  downtown  plant 
and  the  new  equipment  added  after  the 
move. 

The  Herald,  which  had  a  somewhat 
less  ostentatious  beginning  in  a  tent  99 
years  ago,  was  forced  by  growth  and 
downtown  traffic  conditions  to  make  the 
move  out  of  the  downtown  area.  The  site 
was  chosen  because  it  afforded  easy  ac¬ 
cess  for  circulation  trucks  to  major  road¬ 
ways  running  both  east  and  west  and 
north  and  south  and  because  of  rail  access 
for  newsprint  shipments. 

The  move  meant  that  the  Herald  no 
longer  had  to  store  its  newsprint  rolls  in 
scattered  downtown  warehouses.  The 
new  building  has  a  storage  room  that  can 
accommodate  a  nine  week  supply  of 
6,(X)0  tons  of  newsprint. 

Of  the  $70  million  total  cost,  some  $28 
million  was  taken  up  by  the  building 
itself,  $1.2  million  in  land  purchase  and 
the  rest  in  equipment,  in  addition  to  the 
$23  million  for  the  presses.  Because  the 
plant  was  built  on  a  hillslope,  the 
architects  were  able  to  design  the  three 
levels  so  that  there  was  a  ground  access 
on  each  of  the  three  floors.  The  vast 
amount  of  space  purchased  for  the  plant 
also  provided  enough  open  space  to  allow 
all  employees  to  park  their  cars  within 
easy  walking  distance  of  the  plant. 

The  search  for  the  new  site  was  started 
in  1975  and  the  final  decision  was  made  in 
July  of  1978.  J.  H.  Cook  Architects  and 
Engineers  of  Calgary  were  given  the  task 
of  designing  a  complex  that  would  cap¬ 
ture  the  imagination  and  at  the  same  time 
meet  the  future  demands  of  the  news¬ 
paper  which  had  already  moved  ahead  of 
all  other  Canadian  dailies  in  terms  of 
space  devoted  to  news  and  advertising 
linage. 

The  architects  sought  to  wed  the  past 
with  the  future  in  planning  the  complex. 
“We  wanted  to,  in  a  kind  of  romantic 
way,  recall  the  handsome  aspects  of  19th 
century  industrial  buildings  seen  in  Eng¬ 
land,”  explained  J.  H.  Cook  architect, 
Fred  Valentine.  He  adds  that  the  choice 
of  the  site  was  perfect.  “I  think  in  the  year 
20(X),  when  we  next  draw  a  target  map  of 
the  city,  the  Herald  will  be  right  in  the 
center  of  it.” 

“The  building  enjoys  probably  the 
most  prominent  site  in  all  of  Calgary,” 
says  Valentine.  “Not  only  is  that  site 
good  in  terms  of  geographical  location, 
but  for  its  wonderful  vistas  to  the  south 
and  west.” 

(Continued  on  page  84) 
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PRINTING 
INK  SALES 

SOUTHERN  CALIFORNIA 

For  nearly  a  century,  we've  been  major  suppliers  of 
black  and  color  inks  for  publications  and  packaging. 
Our  steady,  solid  growth  is  continuing  and  this  position 
is  loaded  with  career  potential. 

Previous  publication  sales  experience  is  ideal, 
preferably  involving  news  inks.  You  will  be  calling  on 
major  metropolitan  newspapers  with  exclusivity  of  our 
proven  product  line. 

Salary  and  incentives  are  competitive  and  based 
entirely  on  experience.  Our  benefit  and  retirement 
package  is  second  to  no  other. 

Local  Interviews  Will  Be  Arranged 

To  learn  more  about  your  career  growth,  send  your 
resume  with  earnings  history  to: 


J.M.  HUBER  CORPORATION 

4871  Woodthrush  Road 
Pleasanton,  California  94566 

An  Equal  Opportunity  Employer 
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Whalen 

(Continued  from  page  80) 


in  developing  the  elements  of  this  sys¬ 
tem,”  Whalen  said.  “Every  newspaper 
has  a  different  need.  We  tried  to  take 
those  differences  into  account  by  making 
the  system  heavily  parameter  driven. 
This  means  that  differences  are  handled 
by  selecting  options  as  the  system  is  set 
up  instead  of  requiring  special  programm¬ 
ing  to  accommodate  changes,”  he  stated. 

“Others  told  us  they  only  wanted  car¬ 
rier  circulation  or  a  total  market  coverage 
system.  That  is  why  we  designed  a  mod¬ 
ular  system  to  allow  the  newspaper  to 
select  just  what  they  need,”  Whalen  went 
on  to  say. 

The  basic  module  stores  subscriber 
records  and  provides  Audit  Bureau  data, 
renewal  notices,  bills,  unearned  liability 
reports,  expiration  updating,  press  runs, 
comparative  run  figures,  start  and  stop 
dates,  draw  reports  by  carrier  and  route 
and  bundle  wrappers. 

With  the  basic  module  in  place,  the 
client  can  add  one  or  more  of  the  five 
other  modules  in  the  Total  Circulation 
Control  system  according  to  need:  Car¬ 
rier-Dealer  Circulation,  Mailed  Circula¬ 
tion,  Truck  Delivery,  Customer  Service 
or  Total  Market  Coverage.  Total  Market 
Coverage  is  the  pivotal  program  which 
can  track  subscribers  and  non¬ 
subscribers  with  ease  and  switch  them 
back  and  forth. 

Whalen’s  circulation  system  is  one  of 
several  services  for  which  it  has  recently 
contracted  with  Gannett.  Whalen  Com¬ 
puter  Services,  Inc.  will  also  provide 
computers,  other  software  and  computer 
communications  consulting  to  the  Gan¬ 
nett  organization  in  connection  with 
publication  of  USA  Today  as  well  as 
many  of  Gannett’s  other  newspapers. 

“Ten  years  ago,  when  we  started  pro¬ 
viding  computer  services  to  the  weekly 
newspaper  up  the  street,  computers  were  1 
still  relatively  new  to  the  business  side  of 
newspapers,”  Whalen  said.  “In  the  past 
decade,”  he  stated,  “newspapers  of  all 
types  and  sizes  have  found  that  the  com¬ 
puter  could  be  an  invaluable  tool  in  rec¬ 
ord  keeping,  advertising  and  sub¬ 
scriptions.” 

“Now,  we  think  that  newspapers  are 
going  to  find  that  computers  are  the  most 
valuable  tool  in  meeting  the  circulation 
challenge,”  Whalen  declared. 

AM  International  files 
Chapter  11  petition 

AM  International  Inc.  of  Chicago,  Illi¬ 
nois,  filed  April  14,  for  protection  under 
Chapter  11  of  the  Federal  Bankruptcy 
Act.  The  company  has  asked  for  the  pro¬ 
tection  while  it  attempts  to  reorganize. 

AM  International  is  the  parent  com¬ 
pany  of  AM  ECRM  of  Bedford,  Mass. 
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At  the 
Pasadena 
Star  News 
Quality 
Process 
Offset  Color 
A  Musr... 


BILL  APPLEBEE.  Publisher 
Pasadena  Star  News 


Our  Publishers  Equipment  Corporation  offset  units  have  met 
our  color  requirements  and  are  regularly  producing  quality  offset 
four  color  process  printing. 

I  take  this  opportunity  to  express  my  appreciation  to  our 
production  staff  and  the  Publishers  Equipment  Corporation  field 
engineers  for  their  efforts  in  the  successful  conclusion  of  this 
most  important  project. 


CALL  COLLECT  (214)  931-2312 


PUBLISHERS  EQUIPMENT  CORPORATION 

3230  Commander  Drive  Phone  (214)  931-2312  P.O.  Box  402326 

Carrollton,  Texas  75006  Telex:  732561  (TELESERV  DAL)  Dallas,  Texas  75240 


IN  LONDON  CALL  T.R.H.  GRAPHICS  LTD.  PHONE  571-2116  TELEX:  8954566  TRHLTO  G 
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Calgary 
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The  architect  says  the  idea  for  the 
Herald  building  was  to  keep  the  layout  as 
simple  as  possible.  The  geometric  effect 
was  carried  through  with  circular  stair¬ 
cases  and  straight  corridors.  The  three- 
story  atrium  in  the  core  of  the  plant  pro¬ 
vides  a  reference  point  for  all  levels,  as 
well  as  providing  a  lot  of  natural  light. 

Excavation  for  the  new  building  began 
in  August,  1979.  The  precast  concrete 
structure  was  put  in  place  during  the  win¬ 
ter  of  1979-80.  In  1980,  Carolyn  Tavender 
and  Associates,  Design  Consultants  Ltd. 
of  Calgary  became  responsible  for  the 
interior  look. 

The  27  new  Goss  Metroliner  offset 
presses  were  tested  in  England  in  the 
spring  of  1980  and  at  the  new  Herald  plant 
in  July,  1981.  On  September  28,  they  be¬ 
gan  production  in  their  new  home. 

The  move  of  800  employees  and  equip¬ 
ment  was  completed  on  one  weekend  in 
November  of  198 1  after  much  painstaking 
planning.  The  newsroom  in  the  old  down¬ 
town  plant  was  closed  down  at  3  a.m.  on 
Saturday,  November  7,  and  the  computer 
equipment  was  up  and  running  in  the  new 
plant  in  time  for  that  Sunday's  afternoon 
shift  to  handle  news  copy. 

In  addition  to  the  sleek  new  presses. 


REDUCE 
RACK  THEFT! 


Cut  losses  dramatically  with  our 
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what  the  employees  found  when  they  ar¬ 
rived  at  the  new  plant  on  Monday  morn¬ 
ing,  was,  among  other  things,  an 
expanded  photography  department  with 
ten  compartments  equipped  chiefly  for 
color  production  and  a  massive  two-level 
mailing  room  that  would  eventually  see 
Ferag  automation  and  delivery  systems, 
stuffing  newspapers  with  up  to  four 
inserts  and  moving  them  to  the  loading 
docks.  The  composing  rooms  of  old, 
where  the  printing,  camera  work  and 
platemaking  were  all  separate 
departments,  was  also  a  thing  of  the  past. 
Now  an  assembly  line  system  had  been 
designed  so  that  pages  flowed  easily  from 
the  makeup  tables  to  the  camera  area  and 
into  the  platemaking  area,  with  all  of  the 
stages  no  more  than  a  few  feet  away  from 
the  previous  step.  The  composing  room  is- 
on  the  second  level,  along  with  the  con¬ 
trol  level  for  the  presses,  making  plate 
movement  a  very  simple  operation. 

The  newsroom  on  the  third  level  saw 
the  traditional  desks  give  way  to  “work 
stations”  in  area  which  measures  4/5ths 
of  an  acre  that  comes  complete  with  a 
sweeping  view  of  the  mountains.  The 
newsroom  staff  of  approximately  190 
people  work  two  to  a  station  in  the  city- 
room.  Columnists  share  another  large 
office  area  and  editors  occupy  offices  on 
either  side  of  the  newsroom.  The 
accounting  department  also  occupies  the 
third  floor. 

A  large  part  of  the  second  level  is  occu¬ 
pied  by  the  advertising  department,  with 
the  data  center  and  circulation  and  public 


Arthur  Ochs  Sulzberger,  publisher  of 
the  New  York  Times,  announced  April  20, 
the  Times  would  print  its  national  edition 
for  distribution  to  major  cities  in  13  west¬ 
ern  states  on  the  presses  of  the  Torrance 
(Calif.)  Daily  Breeze.  The  operation  will 
begin  in  August  and  bring  to  three  the 
number  of  printing  sites  for  the  national 
edition. 

Sulzberger  said  at  the  annual  meeting 
of  Times  stockholders  in  Madison, 
Maine,  that  the  California  operation 
would  raise  the  edition’s  combined  press 
run  to  more  than  100,000  copies  on  week¬ 
days  and  200,000  on  Sundays.  He  told  the 
stockholders  that  copies  will  be  taken 
from  the  newspaper  owned  by  the  Copley 
Press,  to  nearby  Los  Angeles  via  truck 
and  by  chartered  flights  to  San  Francisco. 
Commercial  flights  will  be  used  to  deliver 
copies  to  other  cities  on  the  West  Coast 
and  in  the  Southwest. 

Page  images  will  be  transmitted  to  the 
Torrance  plant  from  New  York  by  sat¬ 
ellite  simultaneously  with  their  transmis¬ 
sion  to  Chicago  and  Lakeland,  Fla.  The 
Times’  press  run  at  Torrance  will  be  a 
minimum  of  20,000  copies  daily  and 


relations  departments  taking  up  the  re¬ 
mainder  of  the  space.  The  first  level  fea¬ 
tures  the  staff  cafeteria  and  the  personnel 
department  as  well  as  a  staff  fitness  area, 
a  reception  area  and  a  170  seat 
auditorium. 

The  newspaper’s  decision  to  look  bold¬ 
ly  to  the  future  meant  consideration  of 
solar  heat.  Water  tanks  capable  of  hold¬ 
ing  500,000  gallons  went  under  the  park¬ 
ing  lot  outside  the  plant.  The  tanks  are  to 
be  used  for  solar  heating  if  such  a  system 
becomes  feasible. 

For  publisher  Swanson,  who  retires 
this  fall,  there  is  a  certain  amount  of 
mixed  feelings  about  the  newspaper  of 
the  future.  He  admits  being  “a  little  wor¬ 
ried  that  this  vast  edifice  in  which  we  find 
ourselves  might  be  so  hygienic,  that  the 
old  newspaper  we  knew  is  gone.” 

Swanson  says  there  were  a  few  bugs  to 
be  worked  out  when  the  staff  moved  into 
the  new  plant  in  November,  but  these 
were  relatively  minor.  He  says  it  was  a 
big  gamble  to  anticipate  that  all  of  the  new 
equipment  would  work. 

“Some  of  the  things  hadn’t  been 
invented  until  we  ordered  them,”  he  re¬ 
calls.  As  an  example,  he  mentions  the 
automated  system  that  can  move  bundles 
of  newspapers  from  the  mailing  room  to 
the  delivery  trucks. 

The  new  equipment  and  improved 
technology  is  having  its  effect  on  the 
staff.  Some  reporters  now  refer  to  the 
new  plant  as  “The  Starship  Free  Enter¬ 
prise’’  or  “The  Big  House  on  the 
Prairie.” 


40,000  on  Sundays,  as  against  9,200  daily 
copies  and  30,800  Sunday  copies  distrib¬ 
uted  in  the  13  Pacific  and  Mountain  states 
in  1980.  The  13  states  are  Alaska,  Arizo¬ 
na,  California,  Colorado,  Hawaii,  Idaho, 
Montana,  Nevada,  New  Mexico,  Ore¬ 
gon,  Utah,  Washington  and  Wyoming. 

The  national  edition  is  a  two-section 
version  of  the  New  York  newspaper. 
Weekday  issues  include  all  the  foreign, 
national,  financial,  editorial  and  Op-Ed 
articles  from  the  New  York  edition,  as 
well  as  most  of  the  cultural  news,  some  of 
the  metropolitan  and  sports  news  and 
selections  from  the  SportsMonday,  Sci¬ 
ence  Times,  Living,  Home  and  Weekend 
sections. 

The  suggested  retail  price  of  the  nation¬ 
al  edition  is  50  cents  daily  and  $2  Sun¬ 
days. 

Walter  E.  Mattson,  president  and  chief 
operating  officer  of  the  Times  Company, 
would  not  provide  specific  cost  figures 
for  the  California  operation,  but  stated 
the  costs  would  be  largely  offset  by  a 
reduction  in  transportation  costs  since 
papers  in  the  past  were  flown  from  Chica¬ 
go  to  western  cities. 
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Sun  to  sell  RycoLine 
products  overseas 

Sun  Chemical  Export  Corporation 
announced  recently  an  agreement  with 
RycoLine  Products,  Inc.,  Chicago,  Illi¬ 
nois,  to  distribute  the  latter’s  pressroom 
and  pre-press  chemicals  for  the  offset 
process  in  selected  foreign  markets. 

Sun  Chemical  Export  will  have 
exclusive  distribution  rights  throughout 
Central  and  South  America,  and  in 
Australia  and  New  Zealand.  It  will  have 
non-exclusive  rights  in  Europe,  Africa, 
the  Middle  East  and  Far  East. 

The  RycoLine  pressroom  chemicals 
include  Alkaline  Blue  SAF  and  Alkaline 
Blue  Super  Concentrate  fountain  solu¬ 
tions  for  newspaper  web  offset  and  Acid 
Blue  Chip  combination  fountain  solutions 
for  sheetfed  offset.  Both  types  are  said  to 
give  denser,  more  uniform  blacks,  with 
improved  water  dispersion  and  reduced 
ink  emulsification.  Both  also  provide 
cleaner  and  faster  start-up,  resulting  in 
less  paper  wastage. 

The  Alkaline  Blue  solutions  have  wett¬ 
ing  power,  so  that  presses  can  be  run 
drier.  Their  formulas  also  include  corro¬ 
sion  inhibitors.  The  Acid  Blue  Chip  com¬ 
bination  solutions  provide  deeper  and 
truer  colors,  with  overall  improved  print¬ 
ing  qualities.  Both  lines  are  available  for 
use  with  conventional  dampening  sys¬ 


tems,  as  well  as  with  spray  and  DiLitho 
systems. 

Sun  Chemical  Export  will  also  distrib¬ 
ute  the  full  line  of  RycoLine’s  pre-press 
and  on-press  chemicals,  including:  a  con¬ 
centrated  brush  dampener/cleaner  that 
also  cleans  pans  and  recirculating  tanks; 
and  anti-strip  solution  for  rollers;  a  dead 
unit  compound  to  prevent  roller  burn-out 
on  idle  multi-unit  presses;  and  a  wipe -on 
developer  for  either  hand  or  machine 
plate  processing,  both  metal  and  po¬ 
lymer. 

Mycro-Tek  gets  nod 
from  Commodore 

Mycro-Tek  has  been  authorized  as  a 
sales  and  service  dealer  for  Commodore 
microcomputers.  The  Mycro-Tek 
dealership  includes  the  complete  line  of 
Commodore  personal  and  business  com¬ 
puters. 

Mycro-Tek  investigated  more  than  20 
brands  of  personal  computers  before 
choosing  Commodore.  Some  business 
programs  available  on  the  Commodore 
will  be  written  specifically  for  newspa¬ 
pers. 

“At  Mycro-Tek,  we  can  test,  evaluate 
and  report  on  those  programs  that  would 
be  of  special  use  to  the  newspaper,  com¬ 
mercial  and  cable  tv  markets,’’  Stan 
Brannan,  president  of  Mycro-Tek  said. 

Commodore’s  flexibility  allows  the 


user  to  set  up  multiple  work  stations  and 
perform  several  jobs  at  once  without  dis¬ 
turbing  each  other.  For  example,  one  ter¬ 
minal  can  be  used  for  general  ledger 
accounting  while  another  is  tracking 
inventory  and  a  third  is  printing  a  custom¬ 
er  list. 

Hundreds  of  programs  are  available, 
including  accounting,  word  processing, 
financial  planning,  scheduling  and 
payroll. 

Among  the  Commodore  products  dis¬ 
tributed  by  Mycro-Tek  are:  VIC  20,  a 
$299  home  computer  that  can  play  video 
games  or  can  be  used  for  household 
budgeting,  checkbook  balancing,  menu 
planning  and  educational  programs; 
Commodore  8000  series  of  terminals, 
disk  drives  and  line  printers  is  a  low-cost 
business  system  best  suited  to  the  office 
environment. 

Some  popular  Commodore  8000  soft¬ 
ware  packages  include:  general  ledger  for 
payables,  receivables,  deposits,  balance 
sheet  preparation,  purchasing,  invoices 
and  statements;  tax  preparation  for  IRS 
1040  long  and  short  forms,  plus  schedules 
A,  B,  C,  D,  G,  TC,  and  SE,  automatic 
exemption  computation  and  direct  print¬ 
ing  on  IRS  forms;  Visicalc  electronic 
worksheets  allow  users  to  work  any 
financial  calculations  that  lend  them¬ 
selves  to  row  and  column  analysis;  and, 
word  processing  for  text  editing  and 
document  storage  for  business  corres¬ 
pondence. 


Need  a  remedy  for  TV  Ustings? 


We’ll  show  you  how  TV  listings  don’t 
have  to  be  a  pain  in  the  page. 

TV  Data  provides  typeset,  proofed 
and  updated  listings,  delivered 
right  to  your  comp  room. 


TV  Data  has  a  variety  of 
type  sizes,  styles  and 
formats,  making  it  easy  to 
choose  just  the  right  treatment 


If  your  diagnosis  calls 
for  fast,  error  free 
wire  delivery,  our 
Atlas  system 
transmits  listings 
over  voice-grade 
telephone  lines, 
directly  to  your 
computer. 


TV  Data’s  listings  service  is  fortified  with 
all  the  essential  extras.  Like  feature 
articles,  photographs  and  puzzles. 
We  keep  your  paper  looking  fit 
and  your  readers  in  tune. 


Of  course,  this  is  just  a 
dose  of  what  TV  Data 
offers.  Give  us  a  call. 
Toll  Free  (800)  833-9581. 


It’s  just  what  the 
doctor  ordered. 


1Vl]/W\ 


Quaker  Village 
Glens  Falls,  NY 
12801 


TOLL-FREE  LINE 

(800)  833-9581 


LOCAL  LINE 

(518)  792-9914 


NEW  YORK  TIE  LINE 

(212)  581-3169 


TORONTO  TIE  LINE 

(416)  366-9319 


Louisville 

(Continued  from  paf>e  72) 


But  for  now,  special  keyboards  in  the 
news  and  advertising  departments  are 
tied  into  a  video  newspaper  system  built 
by  Video  Data  Systems  at  Hauppauge, 
New  York. 

The  video  newspaper  system,  a 
microcomputer  with  a  magnetic  disk  stor¬ 
age  device  that  holds  8,000  video  news 
pages,  is  located  in  the  Courier-Journal 
and  Times  production  computer  room. 

It  is  connected  by  leased  data  tele¬ 
phone  lines  in  Storer  Cable  Com¬ 
munications  on  Preston  Highway  near 
Outer  Loop  and  to  CPI  of  Louisville  on 
Story  Avenue  at  1-64. 

Equipment  the  newspapers  have 
installed  at  the  two  headends  converts  the 
signals  coming  over  the  phone  lines  into 
the  text  and  colored  backgrounds  that  go 
over  the  cable  to  viewers’  homes. 

Other  equipment  called  a  demodulator 
picks  the  CJ&T  channel’s  musical  back¬ 
ground  out  of  the  satellite  signal  that 
brings  Chicago  “superstation”  WON  to 
CPI  and  Storer. 

The  easy-listening  “Lifestyle”  music 
from  Seeburg,  a  syndicated  service,  is 
blended  with  the  text  to  round  out  the 
CJ&T  channel’s  mixture  of  news,  ads, 
information  and  melody. 

Directing  the  CJ&T  channel’s  news 
operation  is  Robert  L.  Anderson.  In  his 
19  years  with  the  newspapers,  Anderson 
has  held  a  number  of  editing  positions, 
including  stints  as  news  editor  of  the 
Courier-Journal  and  as  an  assistant  to  the 
newspapers’  executive  editor.  He  was 
named  editor  of  the  new  cable  news  serv¬ 


ice  last  July,  reporting  to  Paul  Janensch, 
executive  editor  of  the  Courier-Journal 
and  Louisville  Times. 

Roger  Fultz,  director  of  classified 
advertising  for  the  Courier-Journal  and 
Louisville  Times,  is  spearheading  the 
advertising  department’s  half  of  the 
CJ&T  channel’s  development.  Fultz  is  a 
veteran  of  more  than  20  years  in  the  news¬ 
papers’  advertising  department.  He  has 
been  involved  in  the  cable  text  project 
from  its  earliest  planning  stages  more 
than  two  years  ago,  reporting  to  Maury 
Buchart,  general  manager  of  the  Courier- 
Journal  and  Louisville  Times. 

Overseeing  management  and  ad¬ 
ministration  of  the  CJ&T  channel  for 
the  Courier-Journal  and  Louisville  Times 
Co.,  has  been  the  responsibility  of  Bemie 
Block,  senior  vicepresident. 

Asked  why  the  Louisville  newspapers 
are  getting  into  cable  news,  Paul 
Janensch,  their  executive  editor, 
explained: 

“Because  we  are  intrigued  with  the 
notion  of  transmitting  printed 
information  to  our  readers  instantly. 

“An  electronic  newspaper  would  con¬ 
tain  the  latest  news.  It  could  be  produced 
and  delivered  far  more  efficiently  and  far 
less  expensively.  No  more  paper,  no 
more  presses,  no  more  fuel  for  delivery 
trucks. 

“But  we  shouldn’t  get  carried  away,  at 
least  not  yet.  Viewers  might  become 
impatient  if  they  have  to  read  a  long, 
indepth  story,  especially  if  they  have  no 
interest  in  the  subject. 

“That’s  why  we  think  the  CJ&T  chan¬ 
nel  will  have  value  as  a  bulletin  service — 
giving  cable  subscribers  a  convenient 
way  to  keep  up  with  the  news  and  scan 
the  classified  ads. 


Handles  all 
formats  from 
4-page  tabs  to  fat 
Sunday  issues  up 
to  2  inches  thick. 


For  information 
call  Mr.  Scott  at 

913  782-2580  or  write 
Stepper  Associates,  Inc. 
Box  103 /Olathe,  KS  66061 


APPLIES  COMPUTER-GENERATED 
LABELS  ON  DEMAND 


Stepper 

New  Heavy-Duty  1200 


With  the 
Automatic 
Feeder  Option 

+  Lribel  (jUcirit'r-fokJed 

pcipers  up  It)  8400/hr 
■F  Label 

papers  up  t(j  6(X)0/hi 


“We  think  the  CJ&T  channel  will  sup¬ 
plement  the  newspapers,  not  compete 
with  them.” 

For  all  its  promise,  the  CJ&T  chan¬ 
nel — like  radio  and  television — has  one 
serious  drawback:  Its  customers  have  no 
control  over  what  they  receive. 

That’s  why  Dissly  Research  Corp.,  a 
subsidiary  of  the  Courier-Journal  and 
Louisville  Times  Co.,  and  Antiope,  a 
French  company,  are  cooperating  in  a 
project  to  see  if  they  can  develop  a  tele¬ 
text  system  for  newspapers. 

Teletext  gives  the  customer  a  choice. 
Pages  of  information  are  carried  piggy¬ 
back-style  on  a  broadcast  signal  in  a 
repeating  cycle.  The  customer  has  a 
decoder  that  enables  him  to  grab  the 
pages  he  wants  and  display  them  on  his  tv 
set. 

The  Dissly/ Antiope  venture  is  sched¬ 
uled  to  be  tested  in  150  Louisville  homes 
later  this  year,  using  50  decoder-equipped 
tv  sets  that  will  be  moved  every  several 
weeks. 

News  and  ads  from  the  Courier-Journal 
and  Times  will  be  loaded  into  a  100-page 
Antiope  “magazine”  by  members  of  an 
augmented  cable  news  staff. 

Mergenthaler  reveals 
reorganization  plan 

Mergenthaler  Linotype  Group  of  Mel¬ 
ville,  New  York,  an  operating  unit  of 
Allied  Corporation,  announced  April  16, 
the  reorganization  of  its  U.S.  domestic 
operations.  The  Group’s  two  domestic 
units,  Mergenthaler  Linotype  and  Myc- 
ro-Tek  Company  of  Wichita,  Kansas, 
have  been  consolidated  into  one 
operating  company  with  headquarters  in 
Wichita. 

Stan  Brannan,  president  of  Mycro- 
Tek,  will  serve  as  president  of  the  new 
unit. 

The  Mergenthaler  Linotype  Group’s 
worldwide  headquarters  will  remain  in 
Melville,  as  will  Mergenthaler’s  U.S. 
engineering  department.  The  font  design, 
manufacturing  and  sales  staffs,  as  well  as 
the  parts  and  service  center  in  North 
Bayshore,  L.I.,  are  unaffected  by  the 
changes. 
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Technology  sails  smoothly  from  Boston  to  San  Diego 


'On  December  15, 1981,  the  San  Diego 
(Calif.)  Union  and  the  Evening  Tribune 
signed  an  order  with  CAMEX,  Inc.  of 
Boston ,  Mass. ,  for  six  Camex  model  1351 
Display  Ad  Composition  and  Makeup  ter¬ 
minals.  These  systems  were  to  be 
interfaced  to  an  installed  DEC  TMS-11 
system  and  to  drive  installed  Autologic 
APS-5’s. 

At  San  Diego,  construction  began  on  a 
new  room  for  the  terminals  with  the  sys¬ 
tem  shipment  date  tied  to  the  expected 
completion  date  of  construction.  This 
was  scheduled  for  the  end  of  February. 

Meanwhile,  Camex  placed  orders  on 
its  various  suppliers  for  the  parts  required 
to  assemble  the  order.  Toward  the  end  of 
January,  the  terminals  were  assembled 
and  the  30-day  bum-in  period  prior  to 
shipment  was  begun. 

On  the  software  side,  San  Diego 
ordered  from  Digital  Equipment 
Corporation  (DEC)  the  software  package 
required  to  support  Camex  terminals. 
San  Diego  also  completed  the  Camex  Pre- 
Installation  Specification  Package 
detailing  type  fonts ,  pi  characters ,  etc . ,  to 
be  loaded  into  the  terminals.  A  magnetic 
tape  containing  font  information  was 
ordered  from  Autologic  and  forwarded  to 
Camex  for  processing  into  a  dress  file  for 
the  terminals. 

In  mid-January,  a  Camex  physical 
planning  engineer  visited  San  Diego  to 
help  finalize  equipment  layout  and  cabl¬ 
ing  requirements,  and  arrangements  were 
made  with  Global  Van  Lines  for  transpor¬ 
tation. 

On  Febmary  25th,  the  equipment  was 
broken  down,  packed  for  shipment  and 
loaded  into  the  van  that  was  to  take  it 
across  the  country  from  Boston  to  San 
Diego. 

(Continued  on  page  88) 


February  24,  1982,  4  p.m.  Final  Test 
at  CAAAEX  before  shipment. 


February  25,  1982,  4  p.m.  Last  piece 
of  equipment  is  loaded,  ready  to  go. 


AAorch  4,  1982  —  Unloading  equip¬ 
ment  at  Son  Diego. 


AAarch  4,  1982  —  Controller  for  the 
terminals. 
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AAarch  5,  1 982  —  Installation  in  pro¬ 
gress. 
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AAarch  24,  1 982  —  Copy  of  first  pro¬ 
duction. 


Technology 

(Continued  from  page  87) 


The  Global  truck  arrived  at  the  Union 
Tribune  plant  on  March  4th  and  the 
equipment  was  unloaded  and  brought  to 
the  newly  completed  room. 

On  March  8th,  Rusty  Weatherhead, 
one  of  the  Camex  field  engineers,  arrived 
to  assemble  and  check  out  the  six  ter¬ 
minals  and  the  communications  con¬ 
troller  that  would  connect  them  to  the 
DEC  TMS-1 1  system.  The  same  day,  all 
equipment  was  up  and  running,  and  soft¬ 
ware  testing  began. 

The  system  produced  its  first  output  on 
March  1 1th.  Text  was  input  on  a  VDT  on 
the  DEC  TMS- 1 1  system  and  stored  on  its 
disk.  The  text  file  was  then  called  out  to  a 
Camex  1351,  where  it  was  used  in  the 
composition  and  makeup  of  the  job. 
When  completed,  the  job  was  sent  back 
to  TSM-1 1  for  storage  on  disk  and  possi¬ 
ble  later  recall.  An  APS-5  driver  file  was 
created  in  the  Camex  terminal  and  routed 
through  TMS- 1 1  to  the  APS-5  which  pro¬ 
duced  the  typeset  output. 

The  first  job  for  the  model  1351  was  an 
installation  certificate.  This  was  pre¬ 
sented  to  the  San  Diego  Union  Tribune's 
assistant  general  manager,  Gary  Goss. 
He,  in  turn,  presented  a  check  for  pay¬ 
ment  due  on  successful  installation  to  Joe 
Francis,  Camex  western  regional  mana¬ 
ger. 

On  Monday,  March  15,  Dan  Nigloschy 
of  Camex  airived  to  begin  training  the 


first  group  of  San  Diego  operators  in  the 
use  of  the  system. 

One  week  later,  on  Monday,  March 
22nd,  initial  live  display  ad  production 
began,  while  a  second  group  of  operators 
received  their  training.  The  first  live  ads 
produced  on  the  system  appeared  in  the 
morning/evening  edition  of  March  24th. 

According  to  Tom  Cooper,  San 
Diego’s  production  director,  “All  sys¬ 
tems  were  go  right  on  schedule  through 
planning  and  cooperation  involving  many 
people  in  many  organizations  from  coast 
to  coast.  We’re  hoping  to  have  all  display 
ad  production  running  through  the  new 
system  well  before  the  ANPA  show. 
We’ll  let  you  know  when  it  happens.” 


AAorch  10,  1982  —  Installation  Certifi¬ 
cate,  Gary  Goss  (right),  assistant  general 
manager,  San  Diego  Union,  accepting. 


March  22,  1982  —  Operators  at  the 
terminals,  live  display  ad  production 
begins. 
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Hungry  for  sales? 
New  England 
delivers  a  bigger 

bite  in  1982! 


New  England  1982  retail  sales  are  estimated  at  $61,203,678,000*,  with 
per-household  sales  above  those  of  most  other  U.S.  regions.  But  it’s  in 
food  sales  that  our  markets  truly  shine.  In  1982,  we’ll  spend 
$14,553,663,000*  for  food — $3,257  for  each  of  our  nearly  4.5  million 
families,  topping  household  spending  in  all  but  the  Gulf  State  region. 


RETAIL  SALES* 

FOOD  SALES* 

PERSONAL  INCOME* 

Connecticut 

$15,844,494,000 

$3,758,491,000 

$33,095,904,000 

Maine 

5,503,136,000 

1,369,589,000 

8,468,571,000 

Massachusetts 

28,001 ,223,000 

6,541,593,000 

52,681,783,000 

New  Hampshire 

5,701,491,000 

1,430,976,000 

8,024,153,000 

Rhode  Island 

3,857,729,000 

901,986,000 

8,138,339,000 

Vermont 

2,295,605,000 

$61,203,678,000 

550,998,000 

$14,553,633,000 

3.776,382,000 

$114,185,132,000 

With  newspapers 

Newspaper  home  coverage  in  New  England  is  close  to  saturation  in  many 
•1982  E&p  Market  Guide  markots.  To  roach  more  people  with  more  money  to  spend,  promote  your 

products  in  that  best-selling  medium,  the  New  England  daily  newspaper. 


Smart  marketing  starts  with  New  England  daily  newspapers 


Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD&S) 

Boston  Herald  American  (M&S) 

Cape  Cod  Times  (Hyannis)  (E&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  T ranscript  (Dedham")  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

The  Gazette  (Haverhill)  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 

Pittsfield  Berkshire  Eagle  (M) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 


COLOR  US 
PROUD 


The  evidence  is  everywhere.  From 
the  installation  of  two  formidable 
high-speed  offset  presses  measuring 
more  than  40  feet  high,  to  the  buzz 
of  anticipation  and  excitement  among 
employees,  readers,  and  advertisers  alike. 

This  summer.  The  Record  goes  offset  and 
splashes  into  full  color. 

The  difference  is  we're  doing  it  bigger  and  better  than  It's  ever  been  done  before.  We're 
combining  unsurpassed  color  capability  with  increased  section  capacity,  and  a 
computerized  inserting  and  storage  system  that's  state-of-the-art.  It  means  sharper, 
more  eye-catching  display  for  our  advertisers.  And  a  crisper,  cleaner-looking  newspaper 
for  our  readers.  Color  us  prouder  and  more  “needable"  In  1982  — 


Malcolm  A  Borg,  Chairman  of  the  Board 


New  Jersey's  Largest  Evening  Newspaper 


Who’s  where  at  the  ANPA 


San  Francisco  Chronicle 
Mr.  &  Mrs.  Richard  T.  Thieriot 
San  Francisco  Examiner 
Jim  Sevrens 


Newspapers 

Alaska 

Anchorage  Daily  News 
Mr.  &  Mrs.  Gerald  E.  Grilly — US 
Katherine  Fanning — US 
Anchorage  Times 
Mr.  &  Mrs.  Robert  B.  Atwood — SF 

Alabama 

Anniston  Star 

Mr.  &  Mrs.  Phillip  Sanguinetti — FA 
Birmingham  News 
Mr.  &  Mrs.  William  C.  Green  Jr — FA 
Mr.  &  Mrs.  Victor  Hanson  II — PA 
Mr.  &  Mrs.  Clarence  Hanson  Jr — HT 
Mr.  &  Mrs.  William  Green  Jr — FA 
Mr.  &  Mrs.  William  Green — FA 
Huntsville  Times 
Mr.  &  Mrs.  Leroy  A.  Simms — MH 
Mobile  Press  Register 
Mr.  &  Mrs.  William  J.  Hearin — FA 
Mr.  &  Mrs.  Luis  M.  Williams — FA 
Tuscaloosa  News 
Mr.  &  Mrs.  Charles  H.  Land — FA 

Arkansas 

Little  Rock  Democrat 
Mr.  Walter  Hussman  Jr. — FA 
Little  Rock  Gazette 
Mr.  John  T.  Meriwether — HT 
Pine  Bluff  Commercial 
Mr.  &  Mrs.  Edmond  Freeman  III — SC 
Mr.  &  Mrs.  A.  C.  Freeman 

Arizona 

Kingman  Daily  Miner 
Mr.  &  Mrs.  Herb  Gollis 
Mesa  Tribune 

Mr.  Charles  A.  Wahiheim — MH 
Mr.  Paul  Wolfe— MH 
Arizona  Republic/Phoenix  Gazette 
Mr.  &  Mrs.  William  R.  Hogan— Cl 
Mr.  &  Mrs.  Conrad  A.  Kloh 
Mr.  &  Mrs.  Darrow  Tully — SC 
Sierra  Vista  Herald  Dispatch/Bisbee  Review 
Mr.  &  Mrs.  Stephen  Woody — SC 
Tucson  Citizen 

Mr.  &  Mrs.  Gerald  Garcia — MH 
Yuma  Daily  Sun 

Mr.  &  Mrs.  Donald  Soldwedel— FA 

California 

Bakersfield  Californian 
Mr.  &  Mrs.  Clark  W.  Davey — CL 
Mr  Donald  H.  Fritts— FA 
J.K.  Stanner — SC 
Chico  Enterprise  Record 
Mr  Garey  B.  Weibel — FA 
Corona  Del  Mar  Newport  Ensign 
Mr.  &  Mrs.  Richard  Bronner — CL 
Costa  Mesa  Orange  Coast  Daily  Pilot 
Mr.  &  Mrs.  Thomas  P.  Haley— SC 
Covina  San  Gabriel  Valley  Tribune 
Mr.  &  Mrs.  F.  Al  Totter— FA 


Escondido  Times-Advocate 
Mr.  &  Mrs.  John  Armstrong— HT 
Fairfield  Republic 
Mr.  &  Mrs.  Don  R.  Hancock — FA 
Mr.  &  Mrs.  Roy  McNaughton — FA 
Fresno  Bee 

Mr.  &  Mrs.  Roger  C.  Coryell 
Fullerton  Daily  News  Tribune 
Mr.  &  Mrs.  Bob  J.  Hively— FA 
Grid  ley  Herald 
W.D.  Burleson — MH 
Hacienda  Hts  Highlander 
Terry  Tibbs — MH 
Long  Beach  Press-Telegram 
Mr.  &  Mrs.  Vance  Caesar— HR 
Mr.  &  Mrs.  Daniel  H.  Ridder— SC 
Loomis  News 
Ben  Martin — SC 
Carmela  Martin — SC 
Los  Angeles  Daily  Journal 
Mr.  &  Mrs.  Charles  T.  Munger — SF 
Los  Angeles  Herald  Examiner 
Mr.  &  Mrs.  Francis  J.  Dale— MH 
Los  Angeles  Times 
Mr.  &  Mrs.  Tom  Johnson — FA 
Mr.  &  Mrs.  Vance  Stickell — FA 
Marysville  Appeal  Democrat 
Douglas  Hardie 
Robert  C.  Hardie 
Modesto  Bee 
John  A.  Williams 
Oakland  Tribune/Eastbay  Today 
Robert  C.  Maynard— MH 
Fred  0.  Wetton 
Palm  Springs  Desert  Sun 
Karen  Oppenheim 
Palo  Alto  Peninsula  Times  Tribune 
Mr.  &  Mrs.  William  J.  Rowe— HT 
Pasadena  Star-News 
William  R.  Applebee— MH 
Riverside  Press- Enterprise 
Mr.  &  Mrs.  Arthur  A.  Culver— MH 
Mr.  &  Mrs.  Howard  H.  Hays— HT 
Roseville  Press  Tribune 
Thomas  P.  Small — US 
Sacramento  Union 
Mr.  &  Mrs.  William  J.  Hofer 
Salinas  Californian 
Mr.  &  Mrs.  Robert  L  Huttenhoff— FA 
San  Diego  Union  &  Tribune 
Mr.  &  Mrs.  Alex  DeBakscsy— SC 


San  Jose  Mercury  &  News 
Mr.  &  Mrs.  Dean  Bartee— SC 
Mr.  &  Mrs.  John  Hammett 
Mr.  &  Mrs.  Torry  Ridder — SF 
San  Mateo  Times 
John  Clinton  Jr 
Mr.  &  Mrs.  J.  Hart  Clinton 
G.C.  Cranor 
Robert  M.  Wampck 
San  Rafael  Indeperrdent  Journal 
Robert  J.  Weil— FA 
Mr.  &  Mrs.  Norwin  S.  Yoffie— SC 
Santa  Ana  Register 
Mr.  &  Mrs.  Harry  H.  Hoiles— CL 
Mr.  &  Mrs.  David  Threshie — FA 
Santa  Barbara  News-Press 
Mr.  &  Mrs.  William  F.  Sykes — HT 
Mr.  &  Mrs.  Stuart  S.  Taylor — FA 
Santa  Cruz  Sentinel 
Mr.  &  Mrs.  Fred  McPherson  Jr. — SF 
Stockton  Record 

Mr.  &  Mrs.  Robert  P.  Uecker— FA 
Torrance  Daily  Breeze 
Mr.  &  Mrs.  W.  Walton  Crouch— SF 
Tracy  Press 

Mr.  &  Mrs.  Thomas  F.  Matthews — SC 
Van  Nuys  Daily  News 
Mr.  &  Mrs.  J.  Scott  Schmidt — HT 
Visalia  Times-Delta 
M.  Jean  Boyer— FA 

Colorado 

Boulder  Daily  Camera 
Mr.  &  Mrs.  Jack  E.  Doyle— FA 
Colorado  Springs  Sun 
Mr.  &  Mrs.  Edmund  0.  Martin — FA 
Denver  Post 

Mr.  &  Mrs.  Lee  Guittar — HT 
Fort  Collins  Coloradoan 
Mr.  &  Mrs.  Robert  S.  Lee — SC 
Grand  Junction  Daily  Sentinel 
Jim  Kennedy— HR 
Longmont  Times  Call 
Mr.  &  Mrs.  Edward  Lehnum — CL 
Pueblo  Star-Journal 
Bob  Rawlings — FA 

Connecticut 

Bridgeport  Telegram  &  Post 
Mr.  &  Mrs.  John  E.  Pfriem — MH 


John  A.  Park  Jr. 

&  SON, 

S.  Leigh  Park 

Expertise  in  Handling 
Media  Ownership  Changes 
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Danbury  News-Times 
Mr.  &  Mrs.  Forrest  C.  Palmer — CL 
Hartford  Courant 

Mr.  &  Mrs.  Keith  L.  McGlade— SC 
Meriden  Record- Journal 
Eliot  C.  White— SH 
Mr.  &  Mrs.  Carter  H.  White— SH 
New  Haven  Journal-Courier  &  Register 
Mr.  &  Mrs.  Lionel  S.  Jackson  Jr— FA 
Mr.  &  Mrs.  Edward  Murphy— FA 
New  London  Day 
Mr.  &  Mrs.  Deane  C.  Avery— FA 
Norwich  Bulletin 
Terry  G.  Hopkins — MH 
Stamford  Advocate 
Mr.  &  Mrs.  Jay  A.  Shaw — SC 
Waterbury  Republican  &  American 
Eugene  L.  Martin — SF 
Mr.  &  Mrs.  William  J.  Pape  II — SC 

Delaware 

Wilmington  News  &  Journal 
Mr.  &  Mrs.  Brian  Donnelly — SC 

District  of  Columbia 

Army  Times 

Mr.  &  Mrs.  William  F.  Donnelly — SC 
Journal  Newspapers 
Mr.  &  Mrs.  Groffrey  Edwards — SC 
Washington  Post 

Mr.  &  Mrs.  William  B.  Dickinson — FA 
Mr.  &  Mrs.  Donald  Graham — SC 
Douglas  A.  Gripp — FA 
Mr.  &  Mrs.  Joseph  J.  Haraburda — FA 
Mr.  &  Mrs.  Theodore  C.  Lutz — SC 
Mr.  &  Mrs.  Robert  M.  McCormick — FA 
Jack  F.  Patterson — FA 
Mr.  &  Mrs.  Donald  S.  Rice — FA 
Alice  Rogoff — FA 
H.  Calvin  Thornton — FA 
Mr.  &  Mrs.  Larry  Wallace 
Washington  Times 
Mr.  &  Mrs.  James  Whelan — US 

Florida 

Bradenton  Herald 

Mr.  &  Mrs.  Frank  M.  McComas— MH 
Cocoa  Today 

Mr.  &  Mrs.  Daniel  M.  O’Connell — SF 
Mr.  &  Mrs.  Vince  Spezzano— FA 
Fort  Lauderdale  News  &  Sun-Sentinel 
Byron  C.  Campbell — HT 
Fort  Myers  News-Press 
Mr.  &  Mrs.  Paul  B.  Flynn — MH 
Gainesville  Sun 
W.G.  Ebersole— MH 
Hollywood  Sun-Tattler 
Mr.  &  Mrs.  Arthur  Segall  Sr — FA 
Homestead  South  Dade  News  Leader 
John  B.  Lux — FA 
Lakeland  Ledger 
Mr.  &  Mrs.  Elven  Grubbs— SC 
Leesburg  Commercial 
Mr.  &  Mrs.  James  M.  Brown — FA 


Miami  Diario  las  Americas 
Mr.  &  Mrs.  Horacio  Aguirre— SF 
Miami  Herald 
George  Beebe— SF 
Mr.  &  Mrs.  Beverly  Carter— SF 
Miami  News 

Mr.  &  Mrs.  David  Kraslow— FA 
Naples  News 

Mr.  &  Mrs.  Timothy  A.  O’Connor— SF 
Ocala  Star-Banner 
Mr.  &  Mrs.  Paul  Brooks — FA 
Mr.  &  Mrs.  Lynn  Matthews— MH 
Orlando  Sentinel  Star 
Mr.  &  Mrs.  Harold  R.  Lifvendahl — HT 
Palatka  Daily  News 
Mr.  &  Mrs.  John  M.  Delzell — MH 
Pensacola  News-Journal 
Mr.  &  Mrs.  Clifford  W.  Barnhart — FA 
Sarasota  Herald  Tribune  &  Journal 
David  B.  Lindsay — SF 
Mr.  &  Mrs.  Robert  Lindsay— SF 
St  Petersburg  Times 
Mr.  &  Mrs.  John  B.  Lake — FA 
Mr.  &  Mrs.  Eugene  C.  Patterson — FA 
Stuart  News 

Mr.  &  Mrs.  Gardner  Page — MH 
Tallahassee  Democrat 
Mr.  &  Mrs.  Carrol  Dadisman — FA 
Tampa  Tribune  &  Times 
Mr.  &  Mrs.  Richard  F.  Pittman — SC 
Mr.  &  Mrs.  James  F.  Urbanski — FA 
Jerry  Wright — US 
West  Palm  Beach  Post-Times 
Mr.  &  Mrs.  Cecil  B.  Kelley  Jr.— MH 
Mr.  &  Mrs.  Daniel  Mahoney  Jr — SC 
Mr.  &  Mrs.  J.L.  Sartory 

Georgia 

Atlanta  Journal  &  Constitution 
Mr.  &  Mrs.  Jerry  West — SC 
Mr.  &  Mrs.  Jerry  Wood — FA 
Augusta  Chronicle  &  Herald 
Mr.  &  Mrs.  W.S.  Morris  III — FA 
Macon  Telegraph  &  News 
Mr.  &  Mrs.  Edmund  E.  Olson — FA 
Mr.  &  Mrs.  Bert  Struby — MH 

Hawaii 

Honolulu  Advertiser 

Mr.  &  Mrs.  Thurston  Twigg-Smith — MH 
Mr.  &  Mrs.  Chinn  Ho— CL 
Wailuku  Maui  News 
Mr.  &  Mrs.  Colin  Cameron — MH 
Mary  Sandford — MH 

idaho 

Boise  Idaho  Statesman 
Mr.  &  Mrs.  Gary  Sherlock — FA 
Evansville  Courier 
Rossanna  M.  Enlow — FA 
Mrs.  Neil  Ernspiger 
Mr.  &  Mrs.  Walter  J.  Goeltz — MH 
Lewiston  Morning  Tribune 
Mr.  &  Mrs.  A.L.  Alford  Jr 


George  J.  Cooper 

NEWSPAPER  CONSL’LTANT 
SAI.ES  NEGOTIATOR  BROKER  .\PPR.\ISER 

6000  N.W.  SECOND  AV'ENl’E 
BOCA  R.XTON.  FLORIDA  334.11 
Area  Codf:  30.1  -  994-0800 

Over  thirty  years  of  experience  in  hundreds  of 
sales  and  appraisals  of  daily  newspaper  publishing 
properties.  Confidentiality  observed. 


Twin  Falls  Times-News 
Mr.  &  Mrs.  W.E.  Howard— SC 

Illinois 

Aurora  Beacon-News 
Mr.  &  Mrs.  Denny  C.  Hough — FA 
Bloomington  Daily  Pantagraph 
Mr.  &  Mrs.  Davis  U.  Merwin — SC 
Mr.  &  Mrs.  Peter  Thieriot — 

Carbondale  Southern  Illinoisan 
Mr.  &  Mrs.  John  C.  Gardner— MH 
Champagne  News-Gazette 
Marajen  S.  Chinigo— SC 
Mr.  &  Mrs.  John  Hirschfeld 
Chicago  Sun-Times 
Krishna  Cumar  Gaur 
Mr.  &  Mrs.  James  Hoge — MH 
Mr.  &  Mrs.  Thomas  M.  Tallarico — FA 
Chicago  Tribune 

Mr.  &  Mrs.  Stanton  R.  Cook — HT 
Mr.  &  Mrs.  J.  Howard  Wood 
Crystal  Lake  Herald 
K.S.  Johnson 

Mr.  &  Mrs.  Bill  G.  Starks— US 
Danville  Commercial-News 
Christy  C.  Bulkeley— FA 
Edwardsville  Intelliencer 
Mr.  &  Mrs.  Otto  Wick  Jr— FA 
Jacksonville  Journal  Courier 
Mr.  &  Mrs.  William  L.  Fay^MH 
Joliet  Herald-News 
George  H.  Fisk — US 
LaSalle  Daily  News-Tribune 
Lou  Lesniak— US 
Frederick  C.  Miller — FA 
Peoria  Journal  Star 
Mr.  &  Mrs.  John  T.  McConnell — SC 
Quincy  Herald-Whig 
Mr.  &  Mrs.  Walter  A.  Barker — FA 
Rockford  Register  Star 
Mr.  &  Mrs.  Gary  L.  Watson — SC 
Springfield  State  Journal-Register 
Mr.  &  Mrs.  John  A.  Clarke — SC 
Waukegan  News-Sun 
Mr.  &  Mrs.  John  R.  Goldrick — MH 
Elizabeth  S.  Just — SC 
Mr.  &  Mrs.  Richard  F.  Kennedy— SC 

Indiana 

Angola  Herald  Republican 
Mr.  &  Mrs.  Donald  R.  Bucknam — MH 
Bloomington  Herald-Times 
Mr.  &  Mrs.  Michael  J.  Hefron — SC 
Mr.  &  Mrs.  Scott  Schurz — FA 
Corydon  Democrat 
Mr.  &  Mrs.  Dennis  Huber 
Elkhart  Truth 
Anthony  H.  Biggs 
Mr.  &  Mrs.  John  F.  Dille  III— US 
Evansville  Courier 
Mr.  &  Mrs.  Banks  Leonard — MH 
Fort  Wayne  Newspapers 
Mr.  &  Mrs.  Phil  DeMontmoilin — SC 
Mr.  &  Mrs.  John  W.  Ward— SC 
Fort  Wayne  Journal  Gazette 
Mr.  &  Mrs.  Richard  Inskeep — FA 
Indianapolis  Central  Newspapers  Inc. 

Mr.  &  Mrs.  Frank  E.  Russell — FA 
Indianapolis  Star  &  News 
Mr.  &  Mrs.  Thomas  Crowe — FA 
Mr.  &  Mrs.  David  B.  Wright— FA 
Kendallville  News-Sun 
George  0.  Witwer 
Lafayette  Journal  &  Courier 
Mr.  &  Mrs.  Malcolm  Applegate — MH 
Mr.  4  Mrs.  Louis  A.  Weil  Jr— FA 
Logansport  Pharos-Tribune 
Mr.  4  Mrs.  J.M.  Druck— SC 
Marion  Chronicle-Trbune 
Mr.  4  Mrs.  Richard  B.  Thomas — SC 
Muncie  Star  4  Press 
Mr.  4  Mrs.  Robert  G.  Ellis — FA 
Richamond  Palladium-Item 
Mr.  4  Mrs.  Neil  P.  Collins— MH 
South  Bend  Tribune 
John  J.  McGann — MH 
Valparaiso  Vidette  Messenger 
Mr.  4  Mrs.  Vince  V.  Andersorr — FA 
Nancy  Huffman — FA 
Mr.  4  Mrs.  William  Spencer — FA 
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Vincennes  Sun-Commercial 
William  E.  Brooks  Jr. 

Iowa 

Ames  Daily  Tribune 
Verle  Burgason — FA 
Mr.  &  Mrs.  Hollis  J.  Nordyke — FA 
Burlington  Hawk  Eye 
Stuart  Awbrey — MH 
Cedar  Rapids  Gazette 
Mr.  &  Mrs.  Joe  Hladky — SC 
Davenport  Quad  City  Times 
Mr.  &  Mrs.  Ron  L.  Rickman — MH 
Des  Moines  Register  &  Tribune 
Michael  Gartner— SC 
Mr.  &  Mrs.  Stephen  S.  Ingham — SC 
Dubuque  Telegraph  Herald 
Mr.  &  Mrs.  Norman  McMullin — MH 
Iowa  City  Press-Citizen 
Mr.  &  Mrs.  J.C.  Hickman — MH 


Kansas 

Coffeyville  Journal 
Pamela  F.  Meals— MH 
Junction  City  Daily  Union 
John  D.  Montgomery — FA 
John  G.  Montgomery— SC 
Lawrence  Journal-World 
Mr.  &  Mrs.  Dolph  C.  Simons  Jr — FA 
Liberal  Southwest  Daily  Times 
Mr.  &  Mrs.  James  S.  Head— MH 
Topeka  Capital-Journal 
John  H.  Stauffer— US 
Wichita  Eagle-Beacon 
Mr.  &  Mrs.  Norman  Christiansen — SC 
Mr.  &  Mrs.  Peter  B.  Bidder — SF 

Kentucky 

Bowling  Green  Daily  News 
Mr.  &  Mrs.  John  B.  Gaines — Cl 
Danville  Advocate-Messenger 
Mary  Schurz — SF 
Lexin^on  Herald  &  Leader 
Creed  C.  Black— MH 
Louisville  Courier-Journal  &  Times 
Mr.  &  Mrs.  George  N.  Gill — MH 
Mr.  &  Mrs.  John  L.  Richards — MH 

Louisiana 

Alexandria  Daily  Town  Talk 
Mr.  &  Mrs.  Tom  J.  Hardin — HT 
Mr.  &  Mrs.  Joe  D.  Smith  Jr — FA 
Mr.  &  Mrs.  Larry  D.  Smith — MH 
Baton  Rouge  State-Times  &  Advocate 
Mr.  &  Mrs.  Charles  C.  Garvey— HT 
Mr.  &  Mrs.  Douglas  Manship  Jr — MH 
Mr.  &  Mrs.  Douglas  L.  Manship— FA 
Mr.  &  Mrs.  David  Manship— HR 
Houma  Daily  Courier 
Mr.  &  Mrs.  Bob  Glafcke 
Lake  Charles  American  Press 
Mr.  &  Mrs.  Hugh  Shearman — SC 
Monroe  News-Star-World 
Mr.  &  Mrs.  Kenneth  Andrews— FA 
New  Orleans  Times-Picayune 
Norman  N.  Newhouse — SC 
Ashton  Phelps  Jr — SC 
Mr.  &  Mrs.  Joseph  I  Ross— SC 
Shreveport  Journal 
Mr.  &  Mrs.  Charles  Beaird — MH 
Shreveport  Times 
Mr.  &  Mrs.  Howard  Bronson — SC 
Thibodaux  Daily  Comet 
John  A.  Lynch 

Maine 

Lewiston  Daily  Sun 
Mr.  &  Mrs.  James  Costello — SC 
Portland  Press  Herald  &  Express 
Mr.  &  Mrs.  John  R.  DiMatteo — HT 
Jean  Gannett  Hawley — HT 
Mr.  &  Mrs.  George  Marshall  Jr — HT 

Maryland 

Baltimore  News-American 
Mr.  &  Mrs.  B.  Maurice  Sparby— FA 
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Baltimore  Sun 

Mr.  &  Mrs.  William  S.  Abell — HT 
Mr.  &  Mrs.  John  J.  Banach 
Mr.  &  Mrs.  Gary  Black  Jr— HT 
Mr.  &  Mrs.  Gary  Black — HT 
Mr.  &  Mrs.  Perry  J.  Bolton — HT 
Mr.  &  Mrs.  Reg  Murphy — MH 
Mr.  &  Mrs.  Donald  Patterson — MH 
Cumberland  Times  &  News 
John  McMullen — SC 
Hagerstown  Herald  &  Mail 
James  M.  Scurz — HT 

Massachusetts 

Boston,  Christian  Science  Monitor 
J.  Robert  Eovin — SF 
J.  Anthony  Periton — SF 
Boston  Globe 

Mr.  &  Mrs.  John  P.  Giuggio — SC 
Mr.  &  Mrs.  Lawrence  B.  Healy— MH 
Mr.  &  Mrs.  Arthur  F.  Kingsbury — SC 
Mr.  &  Mrs.  David  Stanger — SC 
Mr.  &  Mrs.  William  0.  Taylor — SC 
Boston  Herald  American 
Mr.  &  Mrs.  James  T.  Dorris — SC 
Brockton  Enerprise 
Mr.  &  Mrs.  Myron  Fuller — MH 
Falmouth  Enterprise 
Mr.  &  Mrs.  John  T.  Hough — FA 
Mr.  &  Mrs.  Michael  Phelps — FA 
Gardner  News 

Mr.  &  Mrs.  C.  Gordon  Bell — SC 
Mr.  &  Mrs.  Francis  LeBlanc — SC 
Holyoke  Transcript-Telegram 
Tom  Schumaker— SF 
Lowell  Sun 

Mr.  &  Mrs  James  I  O’Heam — FA 
Lynn  Daily  Evening  Item 
Mr.  &  Mrs.  P.  Hastings  Gamage— FA 
Peter  Gamage — FA 
Malden  Evening  News 
Mr.  &  Mrs.  David  Brickman — SC 
Medford  Daily  Mercury 
Mr.  &  Mrs.  Walter  A.  Brickman — SC 
New  Bedford  Standard-Times 
Mr.  &  Mrs.  Donald  J.  Clifford — SF 
Northampton  Hampshire  Gazette 
Peter  L  DeRose — MH 
Pittsfield  Berkshire  Eagle 
Michael  Miller— MH 
Quincy  Patriot  Ledger 
Richard  D.  Allen — FA 
Mr.  &  Mrs.  K.  Prescott  Low — SC 
Salem  Evening  News 
Mr.  &  Mrs.  Cyrus  J.  Newbegin — FA 
Worcester  Telegram  &  Gazette 
Robert  C.  Achom — FA 
Mr.  &  Mrs.  David  A.  Sjosten — MH 
Mr.  &  Mrs.  Richard  Steele — FA 


Battle  Creek  Enquirer  &  News 
Robert  B.  Miller  Jr— SC 
Bay  City  Times 

Mr.  &  Mrs.  Rex  H.  Thatcher — FA 
Detroit  Free  Press 
Mr.  &  Mrs.  Don  C.  Becker — FA 
David  Lawrence— SC 
Detroit  News 

Mr.  &  Mrs.  Gene  R.  Arehart — SF 
Peter  B.  Clark— US 
Mr.  &  Mrs.  Robert  C.  Nelson — SF 
Flint  Journal 

Mr.  &  Mrs.  Robert  D.  Swartz — FA 
Grand  Rapids  Press 
Mr.  &  Mrs.  Richard  A.  Morton — FA 
Holland  Sentinel 
Mr.  &  Mrs.  Don  Sl^lund — MH 
Jackson  Citizen  Patriot 
Mr.  &  Mrs.  F.T.  Weaver — SF 
Kalamazoo  Gazette 
Ralph  H.  Bastien  Jr— FA 
Lansing  State  Journal 
Mr.  &  Mrs.  Gregory  Deliyanne— FA 
Midland  Daily  News 
Mr.  &  Mrs.  George  Irish — FA 
Mount  Pleasant  Morning  Sun 
Mr.  &  Mrs.  Clifton  Forrest — MH 
Mr.  &  Mrs.  John  P.  Morgan — MH 
Muskegon  Chronicle 
Mr.  &  Mrs.  George  E.  Arwady— FA 
Mr.  &  Mrs.  Robert  A.  Morse — MH 
Port  Huron  Times  Herald 
Mr.  &  Mrs.  Phillip  Abrell— SC 
Saginaw  News 

Mr.  &  Mrs.  David  D.  Wierman — FA 
Sturgis  Journal 
Jo-Ann  Huff  Albers— FA 

Minnesota 

Duluth  Herald  &  News-Tribune 
Mr.  &  Mrs.  John  McMillion — FA 
Fergus  Falls  Daily  Journal 
Mr.  &  Mrs.  Charles  J.  Underwood — FA 
Little  Falls  Daily  Transcript 
Mr.  &  Mrs.  Gary  Stout — FA 
Minneapolis  Star  &  Tribune 
Mr.  &  Mrs.  Norton  L  Armour — MH 
Mr.  &  Mrs.  Christopher  Bums — MH 
Don  R.  Dwight — SC 
Mr.  &  Mrs.  Gale  Freeman — MH 
Mr.  &  Mrs.  William  T.  Jardine — US 
North  St.  Paul  Ramsey  County  Review 
Mr.  &  Mrs.  Ray  Enright— US 
Rochester  Post-Bulletin 
Charles  Withers — FA 
St.  Cloud  Daily  Times 
Mr.  &  Mrs.  Steven  Studt— SC 
Willmar  West  Central  Tribune 
Mr.  &  Mrs.  Paul  London — FA 


Michigan 

Ann  Arbor  News 
Mr.  &  Mrs.  Timothy  White — FA 
Bad  Axe  Huron  Daily  Tribune 
Mr.  &  Mrs.  Charles  Spence— MH 
Mr.  &  Mrs.  H.  Allen  Wamsiey— MH 


Mississippi 

Biloxi  Herald  &  Sun 
Mr.  &  Mrs.  Roland  Weeks  Jr — FA 
Clarksdale  Press  Register 
Mr.  &  Mrs.  Joseph  F.  Ellis— FA 


QUOTE  .  .  .  UNQUOTE 

ELIZABETH  S.  ELLIS/Publisher 
JOURNAL-INQUIRER  (Manchester,  Conn.)* 
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Greenwood  Commonwealth 
Mr.  &  Mrs.  John  Emmerich — SF 
Hattiesburg  American 
Mr.  &  Mrs.  Duane  McCallister — FA 
Meridian  Star 

Mr.  &  Mrs.  James  B.  Skewes— SC 

Missouri 

Kansas  City  Star  &  Times 
James  H.  Hale 
Mexico  Ledger 
Robert  M.  White  II — FA 
St.  Joseph  News-Press  &  Gazette 
Mr.  &  Mrs.  David  R  Bradley  Jr— FA 
Mr.  &  Mrs.  David  R.  Bradley— SC 
Mr.  &  Mrs.  Henry  H.  Bradley — FA 
Mr.  &  Mrs.  Victor  A.  Modeer 
St.  Louis  Globe  Democrat 
Mr.  &  Mrs.  G.  Duncan  Bauman — FA 
St.  Louis  Post-Dispatch 
Mr.  &  Mrs.  Michael  E.  Pulitzer 

Montana 

Great  Falls  Tribune 
Mr.  &  Mrs.  William  Cordingley— SC 

Nebraska 

Fremont  Tribune 
Gary  K.  Chappell — FA 
Grand  Island  Daily  Independent 
Mr.  &  Mrs.  David  A.  Beliles — MH 
Lincoln  Journal-Star 
Joe  R.  Seacrest — SF 
Omaha  World-Herald 
Mr.  &  Mrs.  Harold  W.  Andersen— FA 
Mr.  &  Mrs.  John  Gottschalk— SC 
Mr.  &  Mrs.  G.  Woodson  Howe — SC 
Hans  H.  Ridden/old — MH 

New  Hampshire 

Concord  Monitor 

Mr.  &  Mrs.  George  W.  Wilson — HT 
Nashua  Telegraph 
Mr.  &  Mrs.  J.  Herman  Pouliot— SC 
West  Lebanon  Valley  News 
Willmot  Lewis  Jr— US 

New  Jersey 

Asbury  Park  Press 
Mr.  &  Mrs.  Jules  Plangere  Jr — SC 
Bridgeton  Evening  News 
John  T.  Scofield — SF 
Bridgewater  Courier-News 
Mr.  &  Mrs.  David  Mazzarella — MH 
Cherry  Hill  Courier-News 
Mr.  &  Mrs.  Robert  T.  Collins— FA 
Elizabeth  Daily  Journal 
Mr.  &  Mrs.  Paul  T.  Miller  II— CL 
Flemington  Hunterdon  County  Democrat 
Mr.  &  Mrs.  H.  Seely  Thomas— SF 
Hackensack  Bergen  Record 
Mr.  &  Mrs.  Malcolm  Borg — SC 
Mr.  &  Mrs.  Michael  H.  Heatb-SC 
Frank  J.  Savino— SC 


Montclair  Times 
Mr.  &  Mrs.  Donald  Mulford — FA 
Morristown  Record 
Joseph  P.  Gioioso — SC 
Mr.  &  Mrs.  Norman  Tomlinson  Jr— SC 
New  Brunswick  Home  News 
Mr.  &  Mrs.  William  M.  Boyd — HR 
Mr.  &  Mrs  Richard  Sheble — HT 
Newark  Star-Ledger 
Mark  Newhouse 
Passaic  Herald-News 
Mr.  &  Mrs.  Austin  Drukker — SC 
Trenton  Trentonian 
Edward  L.  Hoffman — MH 

New  Mexico 

Gallup  Independent 
John  Zollinger — SF 

New  York 

Batavia  Daily  News 
Mr.  &  Mrs.  Kenneth  Holloway— US 
Binghamton  Press 
Mr.  &  Mrs.  Fred  G.  Eaton — SC 
Buffalo  Courier-Express 
Mr.  &  Mrs.  Roger  Parkinson — MH 
Buffalo  Evening  News 
Mr.  &  Mrs.  Stanford  Lipsey — HR 
Mr.  &  Mrs.  Henry  2.  Urban — HR 
Dunkirk  Evening  Obsenrer 
Mr.  &  Mrs.  H.  Kirk  Williams— SC 
Elmira  Star-Gazette 
Al  Dolata— MH 
Geneva  Finger  Lakes  Times 
John  F.  Bertram — MH 
Gloversville  Leader-Herald — FA 
Mr.  &  Mrs.  David  C.  Ormiston 
Hopewell  Junction  Lookout 
William  L  Matthes — MH 
Hudson  Register  Star 
Raymond  Kennedy — FA 
Mr.  &  Mrs.  Stan  Meighen — FA 
Mr.  &  Mrs.  Paul  Zindell— FA 
Ithaca  Journal 

Pam  McCallister  Johnson — US 
Long  Island  Newsday 
Mr.  &  Mrs.  Stephen  Isenberg — HT 
Mr.  &  Mrs.  David  Laventhol — CL 
Mr.  &  Mrs.  David  Targe — MH 
Middletown  Times  Herald-Record 
R.  John  Van  Kleeck— SF 
New  York  El  Diario  La  Prensa 
Manuel  A.  Bustelo — MH 
Al  Dolata — MH 
New  York  News 
Mr.  &  Mrs.  Robert  Hunt — HT 
Mr.  &  Mrs.  Michael  J.  O'Neill 
New  York  News  World 
Nicholas  Buscovich 
New  York  Times 
Donald  A.  Nizen — FA 
Bill  O’Shea— SC 
Arthur  Ochs  Sulzberger— SC 
New  York  Wall  Street  Journal 
Mr.  &  Mrs.  Lawrence  Armour — SC 
Linda  J.  Lehrer — SC 
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Niagara  Falls  Gazette 
Susan  J.  Clark 
Peekskill  Star 

Mr.  &  Mrs.  Kenneth  Carter— FA 
Poughkeepsie  Journal 
Mr.  &  Mrs.  Richard  K.  Wager— FA 
Rome  Sentinel 

Mr.  &  Mrs.  Russel  Fielding — SC 
Saratoga  Springs  Saratogian 
Mr.  &  Mrs.  Mike  Coleman — FA 
Staten  Island  Advance 
Mr.  &  Mrs.  Richard  E.  Diamond 
Syracuse  Herald-Journal/Post-Standard 
Mr.  &  Mrs.  Stephen  Rogers  Jr— SC 
Mr.  &  Mrs.  Stephen  Rogers — SC 
Troy  Times  Record 
Mr.  &  Mrs.  William  J.  Rush — FA 
Utica  Observer-Dispatch  &  Press 
Mr.  &  Mrs.  Sal  DeVivo— FA 
Watertown  Daily  Times 
Mr.  &  Mrs.  James  W.  Higgins — SC 

North  Carolina 

Asheville  Citizen  &  Times 
Mr.  &  Mrs.  Richard  B.  Wynne — MH 
Charlotte  News  &  Observer 
Mr.  &  Mrs.  Rolfe  Neill— SC 
Elizabeth  Daily  Advance 
Mr.  &  Mrs.  Bruce  Bulman — MH 
Fayetteville  Obsen/er  &  Times 
Ramon  L.  Yarborough — SC 
Gastonia  Gazette 
Jonathan  Segal 
Hendersonville  Times-News 
Mr.  &  Mrs.  David  0.  Roberts 
High  Point  Enterprise 
Mr.  &  Mrs.  David  A.  Rawley  Jr — FA 
Lexington  Dispatch 
Mr.  &  Mrs.  Joe  S.  Sink — FA 
Raleigh  News  &  Observer/Times 
Mr.  &  Mrs.  Frank  Daniels  Jr— SC 
Mr.  &  Mrs.  Dave  Jones — FA 
Wilmington  Star 

Mr.  &  Mrs.  John  0.  Fullerton — SC 
Winston-Salem  Journal  &  Sentinel 
Mr.  &  Mrs.  Thomas  E.  Waldrop — SC 


North  Dakota 

Fargo  Forum 

Mr.  &  Mrs.  Charles  Bohnet— FA 
Mr.  &  Mrs.  Joe  Dill— FA 
Mary  Lewis — SC 
Mr.  &  Mrs.  William  Marcil — FA 
Mr.  &  Mrs.  William  Phillips — FA 
Mr.  &  Mrs.  Jerry  Ruff — FA 
Maggie  Schneider— FA 
Minot  Daily  News 
Mr.  &  Mrs.  Raymond  Dobson — FA 


Ohio 

Akron  Beacon  Journal 
Mr.  &  Mrs.  James  V.  Gels— FA 
Alliance  Review 
Mr.  &  Mrs.  D.A.  Peterson — FA 
Ashtabula  Star-Beacon 
Mr.  &  Mrs.  Richard  D.  Rowley— FA 
Mr.  &  Mrs.  Robert  H.  Rowley— FA 
Chillicothe  Gazette 
Mickie  K.  Timmons — SC 
Cincinnati  Enquirer 
Mr.  &  Mrs.  William  Keating— SC 
Cleveland  Plain  Dealer 
Mr.  &  Mrs.  Roy  0.  Kop(>— HT 
Mr.  &  Mrs.  Thomas  Vail — HT 
Cleveland  Press 
Jery  A.  Merlino— MH 
Columbus  Citizen-Journal 
Mr.  &  Mrs.  Gregory  A.  Dembski — SC 
Columbus  Dispatch 
Mr.  &  Mrs.  Bob  Johnson — HT 
Mr.  &  Mrs.  Ken  Pierce — HT 
Mr.  &  Mrs.  Tom  Sherrill — HT 
Mr.  &  Mrs.  John  Wolfe— HT 
Dayton  Journal  Herald/Daily  News 
Mr.  &  Mrs.  Robert  Musselmaiv— FA 
Mr.  &  Mrs.  Jay  R.  Smith— FA 
Mr.  &  Mrs.  Robert  C.  Snyder — SF 
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Findlay  Courier 

Mr.  &  Mrs.  Edwin  Heminger — SC 
Mr.  &  Mrs.  Harold  Heminger — SF 
Lima  News 

Mr.  &  Mrs.  F.  William  Power — FA 
Lorain  Journal 

Mr.  &  Mrs.  Kenyon  Gornall— MH 
Mansfield  News  Journal 
Mr.  &  Mrs.  Robert  J.  Blake 
Marietta  Times 

Mr.  &  Mrs.  William  McKinney— FA 
New  Philadelphia  Times-Reporter 
Jack  D.  Shores— MH 
Sidney  Daily  News 
Mr.  &  Mrs.  J.  Daniel  Francis — FA 
Toledo  Blade 
Paul  Block  Jr— FA 
Mr.  &  Mrs.  Ben  Magdovitz — FA 
Troy  Daily  News 

Mr.  &  Mrs.  R.  George  Kuser  Jr — HT 
Mr.  &  Mrs.  Joel  H.  Walker— FA 
Warren  Tribune  Chronicle 
Christian  Draz — MH 
Zell  Draz— MH 

Mr.  &  Mrs.  Peter  J.  Murphy— MH 
Mr.  &  Mrs.  William  Zammer  Jr — MH 
Willoughby  Lake  County  News-Herald 
Mr.  &  Mrs.  Dudley  B.  Thomas— HT 
Youngstown  Vindicator 
Mark  A.  Brown — FA 
Betty  J.H.  Brown — FA 

Oklahoma 

Ardmore  Ardmorette 
Mr.  &  Mrs.  Douglas  Dillard — FA 
Mr.  &  Mrs.  Gary  Dillard — FA 
Mr.  &  Mrs.  Albert  Riesen  Jr — FA 
Tom  Riesen — FA 
Enid  Eagle  &  News 
Mr.  &  Mrs.  John  W.  Taylor— MH 
Lawton  Constitution  &  Press 
Mr.  &  Mrs.  Bill  F.  Bentley— SF 
Muskogee  Phoenix  &  Times-Democrat 
Marjorie  B.  Paxson — FA 
Oklahoma  City  Oklahoman  &  Times 
Mr.  &  Mrs.  Edward  Gaylord — MH 
Mr.  &  Mrs.  Howard  Nicks — FA 
Tulsa  Tribune 
Jenk  Jones  Jr 
Tulsa  World 

Mr.  &  Mrs.  Robert  W.  Davis— SC 
Mr.  &  Mrs.  Robert  E.  Lorton — SC 
Tulsa  World  &  Tribune 
Mr.  &  Mrs.  Kenneth  Fleming — FA 

Oregon 

Eugene  Register-Guard 
Mr.  &  Mrs.  Edwin  Baker 
Medford  Mail  Tribune 
Mr.  &  Mrs.  Gilbert  Bogley — CL 
Mr.  &  Mrs.  Stephen  Ryder 
Portland  Oregonian 
Mr.  &  Mrs.  Fred  Stickel — FA 
Roseburg  News-Review 
Mr.  &  Mrs.  Philip  D.  Neiswanger— MH 
Salem  Statesman-Journal 
Mr.  &  Mrs.  John  H.  McMillan— MH 


Pennsylvania 

Allentown  Call-Chronicle 
Mr.  &  Mrs.  Roy  C.  Follett— SC 
Donald  P.  Miller — SF 
Mr.  &  Mrs.  Bernard  Stinner— FA 
Bethlehem  Globe-Times 
Mr.  &  Mrs.  Donald  Taylor— FA 
Bloomsburg  Press-Enterprise — MH 
Paul  R.  Eyerly  Jr— HR 
Pete  Eyerly— HR 
Bradford  Era 

Mr.  4  Mrs.  John  H.  SatteoMhite — SF 
Mr.  4  Mrs.  Henry  Satterwhite— SF 
Brownsville  Telegraph 
Mr.  4  Mrs.  Charles  McKinley — FA 
Butler  Eagle 
Vernon  L.  Wise  Jr — MH 
John  L  Wise  Jr — MH 
Chambersburg  Public  Opinion 
Margo  Drobney— MH 
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Clearfield  Progress 
Mr.  4  Mrs.  William  K.  Ulerich — MH 
Easton  Express 
Mr.  4  Mrs.  George  Coffin  Jr 
Mr.  4  Mrs.  Hal  B.  Neitzel — FA 
Ellwood  City  Ledger 
Mr.  4  Mrs.  W.C.  Kegel— FA 
Ft.  Washington  Today's  Post 
Mr.  4  Mrs.  William  Strasburg — MH 
Greensburg  Tribune-Review 
Michael  Jones— SC 
James  Lyon — SC 

Mr.  4  Mrs.  Richard  M  Scaife — SC 
Harrisburg  Patriot  4  News 
Mr.  4  Mrs.  Raymond  L  Gover — FA 
Hazleton  Standard-Speaker 
Jane  N.  Walser— MH 
Mr.  4  Mrs.  Frank  Walser — MH 
Paul  N.  Walser— MH 
Indiana  Gazette 

Mr.  4  Mrs.  Joseph  Donnelly — US 
Johnstown  Tribune-Democrat 
Mr.  4  Mrs.  John  Gunter — FA 
Mr.  4  Mrs.  Richard  Mayer— FA 
Lancaster  Intelligencer  Journal 
John  M.  Buckwalter — FA 
Lansdale  Reporter 
Mr.  4  Mrs.  H.  Charles  Berky— SC 
Lebanon  Daily  News 
Mr.  4  Mrs.  Barry  Hopwood — SC 
Levittown,  Bucks  County  Courier  Times 
Grover  Friend — MH 
McKeesport  Daily  News 
Mr.  4  Mrs.  Thomas  Mansfield 
Philadelphia  Bulletin 
Craig  Ammermarr — SF 
Mr.  4  Mrs.  N.S.  Hayden— HR 
Philadelphia  Inquirer  4  News 
Mr.  4  Mrs.  Sam  McKeel — FA 
Pittsburgh  Press 

Mr.  4  Mrs.  William  A.  Holcombe — SF 
Pottsville  Republican 
Mr.  4  Mrs.  Uzal  H.  Martz  Jr— FA 
Quakertown  Free  Press 
Mr.  4  Mrs.  Charles  Meredith  III — FA 
Reading  Eagle  4  Times 
Mr.  4  Mrs.  James  C.  Flippin 
Scranton  Times 
Edward  J.  Lynett  Jr 
George  V.  Lynett 
William  R.  Lynett 
Harry  L.  Mullen 
Sharon  Herald 

Mr.  4  Mrs.  George  D.  Lanier— MH 
Somerset  American 
Henry  B.  Reiley  Jr— FA 
Tarentum  Valley  News  Dispatch 
Mr.  4  Mrs.  Harry  M.  Whipple— US 
Towanda  Daily  Review 
Frank  J.  Blewitt 
Washington  Observer-REporter 
Mr.  4  Mrs.  John  L.S.  Northrop— FA 
Williamsport  Grit 
Edwin  W.  Goodpaster — US 
Joe  McAdams— US 


Rhode  Island 

Providence  Journal  4  Bulletin 
Mr.  4  Mrs.  Michael  Metcalf — SC 
Mr.  4  Mrs.  Charles  Mock — FA 
Charles  P.  O'Donnell — FA 
Mr.  4  Mrs.  John  C.A.  Watkins— FA 
Westerly  Sun 

Mr.  4  Mrs.  George  Utter — MH 
Mr.  4  Mrs.  Charles  Utter— MH 

South  Carolina 

Columbia  State  4  Record 
Mr.  4  Mrs.  Ben  R.  Morris — HT 
Greenville  News  4  Piedmont 
Mr.  4  Mrs.  Bern  Mebane 
Rock  Hill  Evening  Herald 
Mr.  4  Mrs.  Wayne  T.  Patrick — FA 

South  Dakota 

Aberdeen  American  News 
Mr.  4  Mrs.  Peter  Schmitt — MH 
Rapid  City  Journal 
Mr.  4  Mrs.  James  Swan 
Sioux  Falls  Argus  Leader 
Mr.  4  Mrs.  Larry  Fuller — Raph 

Tennessee 

Chattanooga  News-Free  Press 
Mr.  4  Mrs.  Frank  McDonald — HR 
Greenville  Sun 
Edith  Jones 

Mr.  4  Mrs.  John  M.  Jones — FA 
Knoxville  Journal 

Mr.  4  Mrs.  Ronald  D.  McMahan — MH 
Knoxville  News-Sentinel 
Mr.  4  Mrs.  Roger  A.  Daley— FA 
Memphis  Commercial  Appeal 
Mr.  4  Mrs.  Joseph  Williams— MH 
Nashville  Tennessean 
Mr.  4  Mrs.  John  Seigenthaler — SC 
Nashville  Tennessean/Banner 
Mr.  4  Mrs.  James  Jesse — FA 

Texas 

Abilene  Reporter-News 
Mr.  4  Mrs.  Frank  Puckett  Jr — US 
Beaumont  Enterprise  4  Journal 
Mr.  4  Mrs.  Harold  Martin — FA 
Corsicana  Daily  Sun 
Mr.  4  Mrs.  Arthur  J.  Keeney— MH 
Dallas  News 

Mr.  4  Mrs.  Joe  M.  Dealey— SC 
Mr.  4  Mrs.  Robert  Decherd — CL 
Mr.  4  Mrs.  James  Moroney  JR — MH 
Mr.  4  Mrs.  Burl  Osborne — FA 
Mr.  4  Mrs.  John  Rector  Jr— FA 
Dallas  Times  Herald 
Mr.  4  Mrs.  Thomas  McCartin — HT 
El  Paso  Times  4  Herald-Post 
Frank  Feuille — FA 
Fort  Worth  Star-Telegram 
Mr.  4  Mrs.  Phillip  J.  Meek— SC 
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Galveston  Daily  News 
Lee  Daughtry — FA 
Houston  Chronicle 

Mr.  &  Mrs.  Richard  J.V.  Johnson — FA 
Mr.  &  Mrs.  J.A.  Johnstor) — FA 
Mr.  &  Mrs.  Gene  McDavid — FA 
Mr.  &  Mrs.  H.  Michael  Tyson — FA 
Long  View  Journal  &  News 
Mr.  &  Mrs.  Tom  R.  Meredith— FA 
Longview  News 
Mr.  &  Mrs.  Joe  Murray— FA 
McAllen  Monitor 
Mr.  &  Mrs.  Lyle  DeBolt— MH 
Midland  Reporter-Telegram — FA 
Odessa  American 
Mr.  &  Mrs.  David  F.  Lyons— MH 
Plainview  Daily  Herald 
Mr.  &  Mrs.  James  Thomas — FA 
Port  Arthur  News 
Mr.  &  Mrs.  Bill  Meroney — SF 
San  Angelo  Standard  Times 
Tucker  Sutherland— HR 
San  Antonio  Express  &  News 
Charles  0.  Kilpatrick— Raph 
Mr.  &  Mrs.  Robert  E.  Page — SC 
San  Antonio  Light 
Mr.  &  Mrs.  William  B.  Bellamy — FA 
Mr.  &  Mrs.  William  Thomas — FA 
Temple  Daily  Telegram 
Mr.  &  Mrs.  Frank  W.  Mayborn — FA 
Texarkana  Gazette 
George  R.  Wanstrath — MH 
Victoria  Advocate 

Mr.  &  Mrs.  James  P.  McHaney — FA 
Mr.  &  Mrs.  John  M.  Roberts — FA 
Waco  Tribune-Herald 
Mr.  &  Mrs.  Raymond  R.  Preddy— FA 
Mr.  &  Mrs.  Charles  Rinehart — FA 
Wichita  Falls  Times  &  Record  News 
Mr.  &  Mrs.  James  D.  Lonergan — FA 

Utah 

Ogden  Standard-Examiner 
Wilda  Gene  Hatch— MH 
Salt  Lake  City  Deseret  News 
Mr.  &  Mrs.  Wendell  J.  Ashton — US 
Salt  Lake  Tribune 
Mr.  &  Mrs.  J.W.  Galivan— MH 


Vermont 

Barre  Times-Argus 
Mr.  &  Mrs.  R.  John  Mitchell — MH 
Burlington  Free  Press 
Mr.  &  Mrs.  Richard  M.  Bottorf— MH 
Rutland  Daily  Herald 
Mr.  &  Mrs.  Robert  Mitchell — HT 
St.  Johnsbury  Caledonian-Record 
Mr.  &  Mrs.  John  Byrne — SF 
Mr.  &  Mrs.  Gordon  Smith — SF 


Virginia 

Danville  Register  &  Bee 
Nelson  V.  Benyunes — MH 
Mrs.  Stuart  James  Grant — MH 
Fredericksburg  Free  Lance-Star 
Mr.  &  Mrs.  Charles  S.  Rowe— MH 
Newport  News  Daily  Press  &  Times  Herald 
Raymond  B.  Bottom  Jr— MH 
Mr.  &  Mrs.  Norman  L.  Freeman — FA 
Mr.  &  Mrs.  W.R.  Van  Buren  Jr — Raph 
Richmond  Times-Dispatch/News  Leader 
Mr.  &  Mrs.  J.  Stuart  Bryan  III 
Roanoke  Times  &  World-News 
Mr.  &  Mrs.  Barton  W.  Morris — MH 

Washington 

Bellingham  Herald 
Mr.  &  Mrs.  Charles  T.  Waninger — FA 
Centralia  Chronicle 
Mrs.  J.R.  Lafromboise — MH 
Mr.  &  Mrs.  Jack  E.  Underwood — FA 
Everett  Herald 

Mr.  &  Mrs.  Christopher  Litte — FA 
Mount  Vernon  Skagit  Valley  Herald 
Leighton  P.  Wood — FA 
Olympia  Olympian 
Mr.  &  Mrs.  James  E.  Lewis— SC 


Seattle  Times 

Mr.  &  Mrs.  Alden  Blethen— SF 
Mr.  &  Mrs.  W.J.  Pennington — SF 
Spokane  Spokesman-Review  &  Chronicle 
Mr.  &  Mrs.  William  Cowles  3rd — SC 
Tacoma  News  Tribune 
Mr.  &  Mrs.  William  G.  Robinson — FA 

Wisconsin 

Appleton  Post-Crescent 
V.l.  Minahan— SF 
Green  Bay  Press-Gazette 
Mr.  &  Mrs.  Michael  Gage— MH 
Madison  Capital  Times 
Mr.  &  Mrs.  Robert  Meloon — FA 
Mr.  &  Mrs.  Frederick  Miller — FA 
Madison,  Wisconsin  State  Journal 
Mr.  &  Mrs.  Martin  Wolman — MH 
Milwaukee  Journal  &  Sentinel 
Mr.  &  Mrs.  Donald  Abert— SC 
Mr.  &  Mrs.  Joseph  Flanagan — FA 
Mr.  &  Mrs.  Warren  Heyse — SC 
Mr.  &  Mrs.  Thomas  McCollow — SC 
Oshkosh  Northwestern 
Mr.  &  Mrs.  A.  Thomas  Schwalm — MH 
Sheboygan  Press 

Mr.  &  Mrs.  Timothy  B.  Werner — FA 
Mr.  &  Mrs.  Anthony  Werner — MH 
Wausau  Daily  Herald 
Mr.  &  Mrs.  Frank  Plano — MH 
Wisconsin  Rapids  Tribune 
Mr.  &  Mrs.  William  Huffman — MH 

West  Virginia 

Charleston  Newspapers 
Mr.  &  Mrs.  Charles  Avampato — FA 
Mr.  &  Mrs.  Craig  Selby— FA 
Charleston  Daily  Mail 
Mr.  &  Mrs.  Lyell  Clay— SC 
Mr.  &  Mrs.  Buckner  Clay — SC 
Charleston  Gazette 
Mr.  &  Mrs.  W.E.  Chilton  III 
Mr.  &  Mrs.  Robert  L.  Smith  Jr — SC 
Clarksburg  Exponent  &  Telegram 
Mr.  &  Mrs.  Cecil  Highland  Jr-HT 
Huntington  Herald-Dispatch 
Harold  E.  Burdick— MH 
Martinsburg  Journal 
Mr.  &  Mrs.  Edward  Kruger— MH 
Morgantown  Dominion  Post 
Mr.  &  Mrs.  James  Hoffman 
Parkersburg  News  &  Sentinel 
Mr.  &  Mrs.  Francis  Hollendonner— MH 

Wyoming 

Casper  Star-Tribune 
Thomas  W.  Howard — MH 
Laramie  Boomerang 
Mr.  &  Mrs.  R.R.  Allbaugh — FA 


Puerto  Rico 

San  Juan  El  Mundo 
Mr.  &  Mrs.  Peter  F.  AIbi — FA 
San  Juan  El  Nuevo  Dia 
Mr.  &  Mrs.  Antonio  Luis  Ferre — FA 
San  Juan  Star 
John  A.  Zerbe  Jr— SC 

Canada 

Brandon  (Manitoba)  Sun 
Lewis  D.  Whitehead — SC 
Edmonton  (Alberta)  Journal 
Mr.  &  Mrs.  M.P.  O’Callaghan— FA 
Hamilton  (Ont.)  Spectator 
Thomas  J.  McCarthy— FA 
Kitchener  (Ont.)  Kitchener-Waterloo  Record 
Mr.  &  Mrs.  K.A.  Baird — MH 
London  (Ont.)  Free  Press 
Mr.  &  Mrs.  C.  Robert  Turnbull — CL 
Toronto  (Ont.)  Star 
Mr.  &  Mrs.  Beland  Honderich — FA 
Mr.  &  Mrs.  David  R.  Jolley— FA 
Burnett  M.  Thall— FA 
Toronto  (Ont.)  Sun 
Mr.  &  Mrs.  Donald  F.  Hunt — SC 
Toronto  (Ont.)  The  Financial  Post 
Mr.  &  Mrs.  James  K.  Warrillow— FA 


Quebec  (Que.)  Le  Soleil 
Mr.  &  Mrs.  Paul  Audet — MH 
Vancouver  (B.C.)  Sun 
Mr.  &  Mrs.  Clark  W.  Davey — CL 
Woodstock  (N.B.)  Bugle 
Mr.  &  Mrs.  David  S.  Henley — MH 

Foreign 

Agana  (Guam)  Pacific  Daily  News 
Robert  E.  Udick— MH 
Kingston  (Jamaica)  Gleaner 
Christopher  Roberts — US 


Newspaper  Groups 

A.H.  Belo  Corp.,  Dallas  TX 
Mr.  &  Mrs.  Richard  Blum — SC 
Mr.  &  Mrs.  Joe  M.  Dealey,  Jr.— SC 
Allied  Daily  Newspapers,  Tacoma,  WA 
Paul  R.  Conrad — SF 

Argus  Printing  &  Publishing,  Johannesburg,  South 
Africa 

Peter  W.  McLean 

Booth  Newspapers,  Inc.,  Grand  Rapids,  Ml 
Mr.  &  Mrs.  Roger  Schoemaker — FA 
Mr.  &  Mrs.  Werner  Veit— SC 
Buckner  News  Alliance,  Seattle,  WA 
Mr.  &  Mrs.  Philip  F.  Buckner — MH 
Calkins  Newspapers,  Levittown,  PA 
Mr.  &  Mrs.  Marvin  Ellis — US 
Sandra  C.  Hardy — SC 

Capital  Cities  Communications,  New  York,  NY 
Mr.  &  Mrs.  Dan  Burke — FA 
John  B.  Sias— MH 
Capital  Newspapers,  Albany,  NY 
Mr.  &  Mrs.  Joseph  T.  Lyons — SC 
Central  Michigan  Newspapers,  Evansville,  ID 
Mr.  &.  Mrs.  Alan  R.  Brill— MH 
Chicago  Tribune  Company,  Chicago,  IL 
Mr.  &  Mrs.  Charles  T.  Brumback— HT 
Mr.  &  Mrs.  John  W.  Madigan — HT 
Mr.  &  Mrs.  Maxwell  McCrohon — HT 
Mr.  &  Mrs.  Thomas  P.  O'Donnell — HT 
Clay  Communications,  Inc.,  Charleston,  WV 
Mr.  &  Mrs.  John  F.  McGee— SC 
Cleveland  Newspapers,  Inc.,  Austin,  TX 
Mr.  &  Mrs.  C.  Lee  Walls— MH 
CXrpley  Newspapers,  San  Diego,  CA 
Mr.  &  Mrs.  Herbert  G.  Klein— SF 
Copley  Press,  Inc.,  La  Jolla,  CA 
David  C.  Copley— FA 
Helen  K.  Copley— FA 
Hubert  L.  Kaltenbach — FA 
Mr.  &  Mrs.  Harold  0.  Walker — SF 
Cox  Enterprises,  Inc.,  Atlanta,  GA 
Mr.  &  Mrs.  Garner  Anthony — CL 
Mr.  &  Mrs.  David  Easterly — FA 
Charles  Glover— SC 
Mr.  &  Mrs.  Carl  B.  Gross — SC 
Mr.  &  Mrs.  Jack  Tarver — FA 
Donrey  Media  Group,  Las  Vegas,  NV 
Donald  W.  Reynolds — FA 
Fred  W.  Smith — FA 
Dow  Jones  &  Co.,  Inc.,  New  York,  NY 
Mr.  &  Mrs.  Robert  Bartley— SC 
Mr.  &  Mrs.  Edward  Cony — SC 
Paula  A.  Jameson— SC 
Mr.  &  Mrs.  Warren  Phillips — FA 
Mr.  &  Mrs.  Ray  Shaw 
Dow  Jones  &  Co.,  Inc.,  Princeton,  NJ 
Mr.  &  Mrs.  Kim  Breese — FA 
Mr.  &  Mrs.  Kenneth  Burenga — FA 
William  C.Dunn — SC 
W.  Gilbert  Faulk,  Jr.— SC 
Mr.  &  Mrs.  Frederick  G.  Harris— SC 
Florida  Publishing  Company,  Jacksonville,  FL 
Mr.  &  Mrs.  Wade  H.  Casort — HR 
Mr.  &  Mrs.  J.J.  Daniel— FA 
Mr.  &  Mrs.  John  A.  Tucker — HT 
Freedom  Newspapers,  Inc.,  Santa  Ana,  CA 
Mr.  &  Mrs.  D.R.  Segal 
Gannett  Co.,  Inc.,  Washington,  DC 
Mr.  &  Mrs.  Jerry  Bean — MH 
Mr.  &  Mrs.  John  Curley— MH 
Mr.  &  Mrs.  James  Geehan— MH 
Philip  Gialanella — FA 
Mr.  &  Mrs.  Maurice  Hickey — MH 
Mr.  &  Mrs.  Walter  Wurfel— SC 
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Gannett  Co.,  Reno,  NV 
Mr.  &  Mrs.  Maurice  Hickey — MH 
Mr.  &  Mrs.  Rollan  D.  Melton — MH 
Mr.  &  Mrs.  Robert  Whittington — SC 
Gannett  Co.,  Inc.,  New  York,  NY 
Mr.  &  Mrs.  Mark  Arnold— MH 
Fred  Foster— MH 
Rosalie  Hooke— MH 
Mr.  &  Mrs.  William  Shannon — MH 
Mr.  &  Mrs.  Louis  A.  Weil — CL 
Gannett  Co,  Inc.,  Rochester,  NY 
Mr.  &  Mrs.  Charles  Blevins— MH 
Thomas  Chappie— MH 
Joyce  Cherry— SC 
Mr.  &  Mrs.  Richard  L.  Clapp— MH 
Mr.  &  Mrs.  Wilmot  Craig — FA 
Donna  L.  Dake— FA 
Mr.  &  Mrs.  George  Dastyck— SC 
Mr.  &  Mrs.  Eugene  Dorsey — CL 
Kristin  H.  Earls— SC 
Mr.  &  Mrs.  Paul  Flynn — MH 
Mr.  &  Mrs.  Wes  Gallagher — CL 
Mr.  &  Mrs.  Julian  Goodman — SC 
Mr.  &  Mrs.  John  E.  Heselden— SC 
Mr.  &  Mrs.  Peter  Hickey— FA 
Mr.  &  Mrs.  Bill  Honeysett — FA 
Mr.  &  Mrs.  Bill  Keating— SC 
Mr.  &  Mrs.  Vince  Spezzano — FA 
John  Jaske— SC 
Madelyn  P.  Jennings — SC 
James  Robert  Jones,  III— MH 
Mr.  &  Mrs.  William  Malone — MH 
Mr.  &  Mrs.  Douglas  McCorkindale — SC 
Mr.  &  Mrs.  William  Metzfield— MH 
Mr.  &  Mrs.  Larry  F.  Miller— SF 
Mr.  &  Mrs.  Paul  Miller-  FA 
Allen  Neuharth— FA 
John  N.  Palm — CL 
Mr.  &  Mrs.  Peter  Prichard — SC 
Mr.  &  Mrs.  John  C.  Quinn — SC 
Gerald  M.  Sass 
Carol  Ann  Skalski — FA 
Mr.  &  Mrs.  Jimmy  L.  Thomas — SC 
Mr.  &  Mrs.  Wendell  Van  Lare — MH 
Arlene  Waggett— FA 
Virginia  L.  Wenner— FA 
Mr.  &  Mrs.  Robert  Whittington — SC 
Gannett  Co.,  White  Plains,  NY 
Thomas  P.  Dolan — MH 
Harris  Enterprises,  Inc.,  Hutchinson,  KS 
Lloyd  Ballhagen— FA 

Harte-Hanks  Communications,  San  Antonio,  TX 
Mr.  &  Mrs.  Charles  Everill — FA 
Mr.  &  Mrs.  Larry  D.  Franklin— SC 
Houston  H.  Harte— SC 
Mr.  &  Mrs.  Robert  G.  Marbut— FA 
Giles  E.  Padel— US 
Mr.  &  Mrs.  R.T.  Schlosberg,  III — MH 
Hearst  Nevirspapers,  South  Gate,  CA 
Mr.  &  Mrs.  W.J.  Brehm— MH 
The  Hearst  Corporation.  Albany,  NY 
Mr.  &  Mrs.  J.  Roger  Grier— MH 
The  Hearst  Corporation,  New  York,  NY 
Mr.  &  Mrs.  Frank  Bennack,  Jr.— CL 
Mr.  &  Mrs.  Robert  J.  Danzig— MH 
Harrison  Mitnick — CL 
Mr.  &  Mrs.  John  J.  O’Connell — SC 
Mr.  &  Mrs.  John  Saccia— MH 
Horvitz  Newspapers,  Valley  View.  OH 
Mr.  &  Mrs.  Harry  R.  Horvitz — FA 

Independent  Publications.  Inc.,  Bryn  Mawr,  PA 
Mr.  &  Mrs.  John  H.  Buhsmer— MH 
Mr.  &  Mrs.  Charles  Catherwood— MH 
Mr.  &  Mrs.  William  McLean,  III — MH 
Mr.  &  Mrs.  Robert  Taylor— MH 
Ingersoll  Publications,  Sharon,  CT 
Mr.  &  Mrs.  Roy  Cockburn— FA 
Carrie  Haan — FA 

Mr.  &  Mrs.  Ralph  Ingersoll,  II— FA 
Mr.  &  Mrs.  Seymour  Schneidman — FA 
Mr.  &  Mrs.  Murray  Schwartz — FA 
Ingersoll  Publications,  Kingston,  NY 
Mr.  &  Mrs.  David  B.  Carr— US 
Thomas  P.  Geyer— FA 
Ingersoll  Publications,  Richmond,  CA 
Mr.  &  Mrs.  James  Plugh — FA 

Knight-Ridder  Newspapers,  Inc.,  St.  Paul,  MN 
Mr.  &  Mrs.  Bernard  H.  Bidder,  Jr. — SF 
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Knight-Ridder  Newspapers,  Inc.,  Miami,  FL 
Mr.  &  Mrs.  James  Batten — SC 
Mr.  &  Mrs.  Richard  G.  Capen,  Jr. — SC 
Mr.  &  Mrs.  Don  E.  Carter— SC 
Mr.  &  Mrs.  Alvah  H.  Chapman,  Jr— FA 
Mr.  &  Mrs.  J.  Montgomery  Curtis— SF 
Mr.  &  Mrs.  Albert  J.  Gillen 
Mr.  &  Mrs.  W.H.  Harwell.  Jr.— FA 
Mr.  &  Mrs.  Frank  N.  Hawkins,  Jr.— FA 
Mr.  &  Mrs.  William  H.  Ott — FA 
Mr.  &  Mrs.  Ralph  S.  Roth — MH 
Mr.  &  Mrs.  Robert  F.  Singleton— FA 

Landmark  Communications,  Inc.,  Norfolk,  VA 
Mr.  &  Mrs.  M.W.  Armistead,  III — SC 
Mr.  &  Mrs.  Richard  Barry,  III — SC 
Mr.  &  Mrs.  Frank  Batten — SC 
John  H.  Colburn — SC 
Mr.  &  Mrs.  Carl  W.  Mangum — MH 
Lee  Enterprises,  Inc.,  San  Marcos,  CA 
August  A.  Fischer — MH 
Lee  Enterprises,  Inc.,  Davenport,  lA 
Mr.  &  Mrs.  James  E.  Burgess— MH 
Mr.  &  Mrs.  Lloyd  G.  Schermer — FA 
John  S.  Stemlar— MH 
Mr.  &  Mrs.  George  Veon — MH 
Lee  Enterprises.  Inc.,  Racine,  Wl 
Robert  D.  Ross— MH 
Lesher  Newspapers,  Walnut  Creek,  CA 
Mr,  &  Mrs.  Dean  S.  Lesher— FA 

McClatchy  Newspapers,  Sacramento,  CA 
Keith  R.  Fuller 
C.K.  McClatchy 
Erwin  Potts 

Media  General,  Pacific  Palisades,  CA 
Mr.  &  Mrs.  Richard  C.  Crane — SC 
Metropolitan  Sunday  Newspapers,  New  York,  NY 
Mr.  &  Mrs.  James  L.  Davy— HT 
Mid-America  Publishing  Corp.,  Des  Moines,  lA 
David  E.  Archie — SF 

Mirror  Group  Newspapers,  Ltd.,  Toronto,  Ontario, 
Canada 

J.A.D.  Campbell— MH 

Mirror  Group  Newspapers,  Ltd.,  London,  England 
Mr.  &  Mrs.  Douglas  Long— FA 
Morris  Communications  Corp.,  Augusta,  GA 
Mr.  &  Mrs.  Paul  S.  Simorr— SC 
Morris  Newspaper  Corp.,  Savannah,  GA 
Mrs.  Alden  Maier— FA 
Mr.  &  Mrs.  Charles  H.  Morris— FA 
Multimedia,  Inc.,  Cincinnati.  OH 
Mr.  &  Mrs.  Walter  Bartlett — SF 
Multimedia,  Inc.,  Greenville,  SC 
Mr.  &  Mrs.  Donald  Barhyte— SC 
Rhea  T.  Eskew— SC 
Mr.  &  Mrs.  Wilson  C.  Wearn— SC 

National  Newspapers,  Capetown,  South  Africa 
Jan  Prins — MH 

Newhouse  Newspapers,  New  York,  NY 
Tobias  Bermant 
Jonathan  Newhouse — MH 
Theodore  Newhouse 
Mr.  &  Mrs.  Edwin  F.  Russell 
Jacqueline  Russell — MH 
Charles  Sabin — HT 

News  America  Publishing  Co.,  New  York,  NY 
Raymond  R.  Dittrich — SC 
Mr.  &  Mrs.  Donald  Kummerfeld— MH 
New  York  Times  Company,  New  York,  NY 
Mr.  &  Mrs.  Walter  E.  Mattson — FA 
New  York  Times  Newspaper  Group,  Lakeland,  FL 
Mr.  &  Mrs.  John  R.  Harrisorr — SC 
Mr.  &  Mrs.  John  Polich — SC 
Nixon  Newspapers,  Inc.,  Peru,  IN 
Mr.  &  Mrs.  John  Nixon — MH 

Ogden  Newspapers,  Inc.,  Fort  Dodge,  lA 
Mr.  &  Mrs.  Larry  D.  Bushman — MH 
Ogden  Newspapers,  Inc.,  Wheeling,  WV 
Mr.  &  Mrs.  Robert  S.  Koon — MH 
Mr.  &  Mrs.  Ogden  Nutting— MH 
Ottaway  Newspapers,  Inc.,  Campbell  Hall,  NY 
Mr.  &  Mrs.  F.  Philip  Blake— MH 
Mr.  &  Mrs.  John  S.  Goodreds— SC 
Mr.  &  Mrs.  Richard  A.  Myers— SF 
Mr.  &  Mrs.  James  H.  Ottaway,  Jr. — SC 
Mr.  &  Mrs.  James  H.  Ottaway,  Sr. — SC 
Mr.  &  Mrs.  Gerald  T.  Tache — FA 


Paddock  Publications,  Arlington  Heights,  IL 
Mr.  &  Mrs.  Stuart  R.  Paddock,  Jr.— SF 
Park  Newsi>apers,  Ithaca,  NY 
Mr.  &  Mrs.  J.  Allan  Meath— SC 
Mr.  &  Mrs.  Roy  H.  Park — SC 

Schurz  Communications,  Inc.,  South  Bend,  IN 
Mr.  &  Mrs.  Franklin  Schurz,  Jr. — MH 
Scripps-Howard  Newspapers,  Washington,  DC 
Mr.  &  Mrs.  Raymond  F.  Mack— FA 
Scripps-Howard  Newspapers,  New  York,  NY 
Mr.  &  Mrs.  Jack  R.  Howard — FA 


Scripps-Howard  Newspapers,  Cincinnati,  OH 
Mr.  &  Mrs.  Jacques  A.  Caldwell — SC 
Mr.  &  Mrs.  Gilles  Champagne— MH 
Mr.  &  Mrs.  Ralph  E.  Eary— MH 
Mr.  &  Mrs.  Edward  W.  Estlow — FA 
Mr.  &  Mrs.  Robert  H.  Hartmann — MH 
Mr.  &  Mrs.  William  G.  Hilsdorf— MH 
William  J.  Lee — MH 
Mr.  &  Mrs.  Lawrence  A.  Leser — SC 
Mr.  &  Mrs.  Jimmy  E.  Mani — FA 
Mr.  &  Mrs.  Robert  O'Connell— MH 
Mr.  &  Mrs.  Charles  Scripps— FA 
Mr.  &  Mrs.  Edward  Scripps,  II — FA 
Mr.  &  Mrs.  Homer  Taylor — MH 

Scripps-Howard  Newspapers,  Cleveland,  OH 
John  Burlingame 
Mr.  &  Mrs.  Sherman  Dye 
Mr.  &  Mrs.  Vic  Strimbu 

Springfield  Newspapers,  Springfield,  MA 
Mr.  &  Mrs.  David  Stan — SC 
Springfield  Newspapers,  Inc.,  Springfield,  MO 
Mr.  &  Mrs.  James  H.  Graham — HT 
Springfield  Newspapers.  Inc.,  Springfield,  OH 
Mr.  &  Mrs.  Richard  Hibbett— MH 
Mr.  &  Mrs.  Dennis  Shere— MH 
Star  &  Tribune  Company,  Minneapolis,  MN 
Mr.  &  Mrs.  John  Cowles,  Jr. 

Mr.  &  Mrs.  David  C.  Cox— FA 
Mr.  &  Mrs.  Otto  A.  Silha — FA 
Stauffer  Communications,  Inc.,  Topeka,  KS 
Mr.  &  Mrs.  Kenneth  C.  Bronson — MH 
Mr.  &  Mrs.  Peter  B.  Stauffer — SC 

Taylor  Communications,  Inc.,  Carrollton,  TX 
Mr.  &  Mrs.  O.L.  Taylor— MH 
Mr.  &  Mrs.  Ted  H.  Taylor— MH 
Thomson  Newspapers,  Toronto,  Ontario,  Canada 
Brian  Slaight— MH 
Thomson  Newspapers,  Tampa,  FL 
Mr.  &  Mrs.  J.  Knox  Dye — FA 
Margaret  Hamilton  McCabe — FA 
Thomson  Newspapers,  Des  Plaines,  IL 
Hugh  P.  Hollister— MH 
Frank  C.  Miles— MH 
William  M.  Seymour— MH 
Thomson  Newspapers,  Wellesley  Hills,  MA 
Mr.  &  Mrs.  Merle  L.  Becker — FA 
Thomson  Newspapers,  Canton,  OH 
Mr.  &  Mrs.  Don  P.  Hicks— MH 
Times-Mirror  Company,  Los  Angeles.  CA 
Mr.  &  Mrs.  Otis  Chandler— FA 
Mr.  &  Mrs.  Robert  F.  Erburu — FA 
Mr.  &  Mrs.  Phillip  L.  Williams— HT 
Times-Mirror  Company,  Washington,  DC 
Don  Kellermann — CL 
Times-Mirror  Company,  Lake  Oswego,  OR 
Mr.  &  Mrs.  Jack  E.  Meadows— SC 

UniMedia,  Inc.,  Montreal,  Quebec,  Canada 
Mr.  &  Mrs.  Jacques  G.  Francoeur— FA 

Washington  Post  Company,  Washington,  DC 
Mr.  &  Mrs.  Milton  Benjamin— FA 
Katharine  Graham — FA 
Mr.  &  Mrs.  William  Graham— SC 
Liz  Hylton — FA 

Mr.  &  Mrs.  Richard  Simmons— FA 
Mr.  &  Mrs.  Alan  Spoon— FA 
Worrell  Newspapers.  Inc.,  Charlottesville,  VA 
Mr.  &  Mrs.  John  Badoud— SF 
John  Fitzwater — SF 
Mr.  &  Mrs.  Dennis  Rooker— SF 
Mr.  &  Mrs.  J.D.  Swartz— SF 
Tom  Worrell — SF 
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Companies  & 
Organizations 
Serving  the  Industry 

Abitibi-Price  Corp.,  New  York,  N.Y. 

Mr.  &  Mrs.  George  Arellano — HT 
Mr.  &  Mrs.  Bart  DeLashmet — HT 
Joseph  A.  Logan — HT 
Donald  Martin — HT 
John  H.  Parish — HT 
Abitibi-Price  Corp.,  Atlanta,  Ga. 

E.W.E.  Hughes 

Abitibi-Price  Corp.,  Des  Plaines,  III. 

Robert  W.  Ritter— HT 
Abitibi-Price  Inc.,  Toronto,  Ont. 

Mr,  &  Mrs.  Bernard  K.  Koken — HT 
Advertising  Age,  New  York,  N.Y. 

Louis  F.  DeMarco— FA 
David  Persson— FA 

Agence  France  Presse,  Washington,  D.C. 

Claude  M.P.  Moisy — FA 
American  Newspaper  Markets,  Malibu,  Calif. 

Peter  S.  Binding— FA 
Armadale  Co.  Ltd.,  Markham,  Ont. 

P.W.  Balmer— MH 
Associated  Press,  San  Carlos,  Calif. 

William  C.  Barnard — FA 
Associated  FYess,  New  York.  N.Y. 

Mr.  &  Mrs.  Lou  Boccardi — FA 
Mr.  &  Mrs.  Keith  Fuller— FA 
Mr.  &  Mrs.  James  Mangan — FA 
Audit  Bureau  of  Circulations,  Schaumburg,  III. 
Mr.  &  Mrs.  David  Keil — FA 
Mr.  &  Mrs.  Howard  W.  Kutz — FA 

Behrens  Pulp  &  Paper  Co.,  Santa  Ana,  Calif. 

Stan  Behrens — FA 
Belden  Associates.  Dallas,  Tex. 

Mr.  &  Mrs.  Ralph  Bubis — FA 
Boise  Cascade  Paper  Group,  Minneapolis,  Minn. 

James  A.  Vaughan  Jr — HT 
Bowater  Sales  Co.,  Greenville,  S.C. 

John  C.  Davis— SC 
W.L.  Magels— SC 

B. R.  Pryde— SC 
Branham,  New  York,  N.Y. 

Mr.  &  Mrs.  C.D.J.  Lafferty— FA 
Mr.  &  Mrs.  Francis  J.  Stapleton — HT 
Mr.  &  Mrs.  Donald  Waddington — FA 

Carpenter.  Richard  W.,  San  Francisco,  Calif. 

Newspaper  consultant— FA 
Chase  Manhattan  Bank,  New  York,  N.Y. 

Sheila  Ann  Cosgrove — HR 
CompuServe  Inc,  Columbus,  Ohio 
Gwge  M.  Minot— US 
Consolidated  Bathurst  Inc,  New  York,  N.Y. 

T.O.  Stangeland— HT 
Consolidated  Newsprint,  New  York,  N.Y. 

K. R.  Hughes— HT 
Mackenzie  de  B.  Strathy— HT 

Consolidated  Newsprint,  Oak  Brook.  III. 

R.  Badenoch — FA 

E. G.  Burrows— FA 

Mr.  &  Mrs.  P.B.  Collins— HT 

F. W.  Marlatt— FA 

Mr.  &  Mrs.  A.R.  Rogers — HT 
D.A.  Schirmer— FA 

L. E.  Simpson — FA 

Crown  Zellerbach  Corp,  San  Francisco,  Calif. 

C. G.  Hornor 
CWO&O,  Chicago,  III. 

Thomas  V.  Clifford— MH 
CWO&O,  San  Francisco,  Calif. 

Mr.  &  Mrs.  Robert  LaFontaine — MH 
CWO&O.  New  York,  N.Y. 

Mr.  &  Mrs.  Charles  S.  McNally— MH 

States  D.  Tompkins— HT 

Mr.  &  Mrs.  Robert  Weber— MH 

DeLancy  Printing  Co.,  Alexandria,  Va. 

Mr.  &  Mrs.  Lee  Nocera — FA 
Lee  Dirks  &  Associates,  Detroit.  Mich 
Lee  Dirks— SC 

Editor  &  Publisher,  New  York,  N.Y. 

Mr.  &  Mrs.  Robert  U.  Brown — HT 


Donald  L.  Parvin— FA 
Andrew  Radolf — US 
Ferdinand  C.  Teubner — FA 
Jerome  H.  Walker — FA 

Family  Weekly,  New  York,  N.Y. 

Mr.  &  Mrs.  James  G.  Baher — MH 
Mr.  &  Mrs.  Robert  D.  Carney — MH 
Mr.  &  Mrs.  Robert  J.  Christian — FA 
Mr.  &  Mrs.  Art  Cooper — SF 
Mr.  &  Mrs.  Lee  Ellis— FA 
Mr.  &  Mrs.  Morton  Frank — SC 
Lydia  Janow— FA 

Mr.  &  Mrs.  Robert  J.  Krefting— SC 

Patrick  M.  Linskey — FA 

Mr.  &  Mrs.  Robert  A.  Marriott— MH 

Mr.  &  Mrs.  Richard  Millen — FA 

Allan  Rabinowitz — MH 

Mr.  &  Mrs.  Stanley  Rosenfeld — SF 

Barbara  Shapiro — FA 

Mr.  &  Mrs.  Jonathan  Thompson— FA 

Mr.  &  Mrs.  Joseph  C.  Wise — FA 

Judi  Hammersla 

Fudiciary  Trust  Co.  of  N.Y.,  New  York,  N.Y. 

Barbara  M.  Sloan — HT 
Field  Newspaper  Syndicate,  Irvine,  Calif. 

Steven  Jehorek^L 
John  E.  Trezevant — Cl 
FSC  Paper  Corp.,  Los  Angeles,  Calif. 

David  L.  Stein — MH 

Gamma-Liaison  Agency,  New  York,  N.Y. 

Scott  G.  Latham— MH 
Garden  State  Paper  Co.,  Saddlebrook,  N.J. 

John  E.  Palmieri — FA 
James  L.  Burke — HR 

George  R.  Hall,  Inc.,  Westlake,  Ohio 
Mr.  &  Mrs.  Graham  Hall— MH 
Harris  Corp.,  Melbourne,  Fla. 

H.R.  Evans — US 

Hickey-Mitchell  Co.,  West  Yarmouth,  Mass. 

Cyrus  H.  Favor— Raph 
Hickey-Mitchell  Co.,  St.  Louis,  Mo. 

Mr.  &  Mrs.  Ray  A.  Johnson— Raph 
Inland  Newspaper  Machinery  Inc.,  Lenexa,  Kans. 

Mr.  &  Mrs.  W.S.  Coulson— MH 
Mr.  &  Mrs.  Clark  Murray — MH 
International  Paper,  Newsprint  Div.,  Dallas,  Tex. 

Alexander  L.  West— Huntington 
LeRoy  Keller  Associates.  New  York,  N.Y. 

LeRoy  Keller — SC 

Kidder,  Peabody  &  Co.,  Inc.,  Portland,  Ore. 

David  B.  Stern — US 
Kimberly-Clark  Corp.,  Coosa  Pines.  Ala. 

Mr.  &  Mrs.  C.R.  Ellington — Raph 
Mr.  &  Mrs.  Larry  Howell — Raph 
Mr.  &  Mrs.  S.B.  Pinkerton — Raph 
R.A.  Sharp — Raph 
Mr.  &  Mrs.  B.W.  Tessin— Raph 
King  Features  Syndicate,  New  York,  N.Y. 

Mr.  &  Mrs.  Joseph  D’Angelo— MH 
Mr.  &  Mrs.  Allan  Priaulx— MH 
Kluwer’s  Courantenbedrijf  BV,  Deventer,  The  Nether¬ 
lands 

D.W.H.  van  der  Moer — MH 
A.  van  Beek — MH 

Krehbiel-Bolitho  Newspaper  Service,  Shawnee  Mis¬ 
sion,  Kans. 

Mr.  &  Mrs.  Robert  M.  Bolitho — FA 
Mr.  &  Mrs.  Marion  Krehbiel— FA 
Kruger  Pulp  &  Paper  Sales  Inc.,  New  York,  N.Y. 

Mr.  &  Mrs.  Charles  E.  Martin— FA 
Kyodo  News  Service  of  Japan.  New  York,  N.Y. 

K.  Sasaki — Cl 

Landon  Associates,  New  York,  N.Y. 

James  Cox — FA 
Mr.  &  Mrs.  Owen  Landon — FA 
Rod  Keeney— FA 
Jack  F.  Kent— FA 
Michael  Koehler — FA 
Mr.  &  Mrs.  Robert  Leyburn— FA 
Mr.  &  Mrs.  Herbert  Partridge — FA 
Mr.  &  Mrs.  George  Shannon— MH 
Levin,  Morris  J..  Washington,  D.C. 

Legal  services— SF 

Liberia  News  Agency,  Philadelphia,  Pa. 

Jeff  Mutada 

Lynch.  Jones  &  Ryan,  Washington.  D.C. 

Bruce  E.  Thorp)— FA 


M  A.N. -Roland  USA  Inc.,  Middlesex,  N.J. 

John  A.  Pascarella — SC 
William  E.  Seaman — FA 
MacMillan  Bloedel,  Stamford,  Conn. 

Mr.  &  Mrs.  Glen  Atkins — SC 
MacMillan  Bloedel,  Vancouver,  B.C. 

Mr.  &  Mrs.  C.  Calvert  Knudsen 
Mr.  &  Mrs.  Eric  Lauritzen— SC 
Raymond  V.  Smith — US 
Madden  Corp,  New  York,  N.Y. 

Raymond  G.  Auwarter— FA 
Erik  W.  Ohis— FA 

Management  Planning  Inc.,  Princeton,  N.J. 

James  W.  Brockardt— FA 
Robert  M  Meyers — FA 

Metropolitan  Sunday  Newspapers,  New  York,  N.Y. 

Mr.  &  Mrs.  James  L.  Davy— HT 
Mutual  LifelnsuranceCo.  of  N.Y.,  New  York, 

N.Y. 

C.  Stevens  Marshall 

Mutual  Insurance  Co.,  Ltd.,  Hamilton.  Bermuda 
Arthur  B.  Hanson — MH 
The  Name  Game  Co.,  Inc.,  New  York.  N.Y. 

Ken  Hecht — SC 

New  Jersey  Bell,  Secaucus,  N.J. 

Robert  M.  Benarick — HR 
Newsprint  Sales  Ltd.  Greenwich,  Conn. 

Mr.  &  Mrs.  Thomas  Armstrong — SC 
Mr.  &  Mrs.  Richard  P.  Swift — FA 
Leighton  Jordan— FA 
Mr.  &  Mrs.  George  Munck — SC 
Ontario  Paper  Co..  St.  Catharines.  Ont. 

Mr.  &  Mrs.  John  E.  Houghton — SC 
Mr.  &  Mrs.  Ronald  Knutson — SC 
Mr.  &  Mrs.  William  Williams— SC 
Ontario  Paper  Sales,  Simsbury,  Conn. 

John  A.  Meyer — SC 
Parade  Publications,  New  York,  N.Y. 

Mr.  &  Mrs.  Walter  Anderson — SC 
Mr.  &  Mrs.  Robert  Andrews — FA 
Mr.  &  Mrs.  James  D.  Bradley — SC 
Mr.  &  Mrs.  Ray  G.  DiPiazza — FA 
Mr.  &  Mrs.  Edward  Green — SC 
Warren  J.  Reynolds— SC 
Mr.  &  Mrs.  Carlo  Vittorini— SC 
John  A.  Park  Jr  &  Co.,  Raleigh,  N.C. 

Mr.  &  Mrs.  John  A.  Park  Jr — MH 
Mr.  &  Mrs.  S.  Leigh  Park — MH 
Powell  River-Alberni  Sales,  Seattle,  Wash. 

Anson  Brooks — CL 
Mr.  &  Mrs.  Dan  E.  Stryker — CL 
Publishers  Equipment  Corp.,  Dallas,  Tex. 

Scott  Rogers— CL 
Gerald  D.  Reilly,  Greenwich,  Conn. 

Broker/Consu  Itant — M  H 
Research  Institute  for  Newspaper 
Development,  Madras,  India 
C.G.  Reddy 

Reuters,  New  York,  N.Y. 

Mr.  &  Mrs.  Desmond  Maberley— MH 
Rockwell  International,  Chicago,  III. 

William  Boston— FA 
C.W.  Burger— FA 
T.  ChodoroWski — FA 
William  Corbett — FA 
Lori  Gruenwald — FA 
Richard  Hirst— FA 
P.M.  Kienzie— FA 
Lester  Kraft— FA 
Hal  Lowry — FA 
Richard  Segal— FA 
Al  Taber — FA 
Robert  Wickham— FA 
George  Romano,  San  Francisco,  Calif. 

Newspaper  Broker 

San  Francisco  Newspaper  Agency,  San  Fran¬ 
cisco,  Calif. 

Mr.  &  Mrs.  Joseph  F.  Barletta 
Lee  Clark 

Mr.  &  Mrs.  Carl  B.  Shaver— SC 
Mr.  &  Mrs.  W.  Lawrence  Walker 
Sawyer-Ferguson-Walker  Co..  San  Francis¬ 
co,  Calif. 

Mr.  &  Mrs.  George  Belton— FA 
Sawyer-Ferguson-Walker  Co..  New  York, 

N.Y. 

Mr.  &  Mrs.  Roy  Blackfield— FA 
Mr.  &  Mrs.  C.  Richard  Splittorf — FA 
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Seyfarth,  Shaw,  Fairweather  &  Geraldson, 

Los  Angeles,  Calif. 

Joseph  E.  Herman— FA 
Robert  L.  Ford— FA 
SSF&G,  Chicago,  III 
Richard  D.  Ostrow— FA 
Andrew  R.  Laidlaw — FA 
Michael  J.  Rybicki — FA 
Jeremy  P.  Sherman — FA 
SSF&G,  Washington,  D.C. 

Andrew  M.  Kramer— FA 
SSF&G,  New  York,  N.Y. 

J.  Swardenski — FA 

Siegel,  Sommers  &  Schwartz,  New  York, 

N.Y. 

Leonard  Schwartz— FA 
Soigne  Cosmos,  Calcutta,  India 
Dr.  J^ti  R.N.  Mazumdar— SF 
St.  Regis  Paper  Co.,  Dallas,  Tex. 

John  W.  Bair— MH 
J.  William  Price — MH 
Robert  D.  Reynolds — FA 
St.  Regis  Paper  Co.,  Atlanta,  Ga. 

William  J.  Fey— FA 
Story  &  Kelly-Smith,  New  York,  N.Y. 

Mr.  &  Mrs.  Robert  Lambert— FA 
Sun  Chemical  Corp.,  Carlstadt,  N.J. 

Anthony  L.  Brown  Jr. — CL 
Sun  Chemical  Corp.,  Lafayette,  Calif 
Leo  W.  Shea — US 
Wm.  Sword  &  Co.,  Princeton,  N.J. 

Mr.  &  Mrs.  Donald  Diehl — MH 
Taft  Equipment  Sales  Co.,  Chicago,  III. 

Mr.  &  Mrs.  James  R.  Price — SC 
Texas  Daily  Press  League,  Dallas,  TX 
S.W.  Papert  III— MH 
3M  Company,  St.  Paul,  Minn. 

Chuck  Beers— HR 

Toronto  Star  Syndicate,  Toronto,  Ont. 

Peter  Eric  Morris— SF 
Tribune  Company  Syndicate,  NewYork,  N.Y. 

Mr.  &  Mrs.  Robert  S.  Reed — HT 
United  Feature  Syndicate,  NewYork,  N.Y. 

Mr.  &  Mrs.  John  J.  Carroll — MH 
United  Media  Enterprises,  New  York,  N.Y. 

Joseph  A.  Brunner— FA 
Brad  Bushel  I — FA 
David  Hendin — FA 
Mr.  &  Mrs.  Robert  Roy  Metz — SC 
United  Press  International,  New  York,  N.Y. 

William  Adler — FA 

Mr.  &  Mrs.  Rod  Beaton — FA 

Mr.  &  Mrs.  Donald  J.  Brydon — FA 

Mr.  &  Mrs.  James  Darr — MH 

Annette  Holst — FA 

Ted  Marks — FA 

H. L.  Stevenson — FA 
UPl,  Atlanta,  Ga. 

Thomas  Beatty — FA 
UPl,  Albany,  N.Y. 

Ian  Westergren— FA 
UPl,  Boston,  Mass. 

Kenneth  J.  Braddick— MH 
UPl,  Chicago,  III. 

Robert  Crennen — FA 
UPl,  Dallas,  Tex. 

Travis  Hughs— FA 
UPl,  Denver,  Colo. 

Lee  Hamann — MH 
UPl,  Pittsburgh,  Pa. 

John  Payne — MH 
UPl,  San  Francisco,  Calif. 

John  Mantle — FA 
UPl,  Washington,  D.C. 

I. J.  Vidacovich — MH 

United  States  Printing  Ink,  East  Rutherford, 

N.J. 

Mr.  &  Mrs.  Hans  Rosberg— US 

Wall,  Paterson,  McGrew  &  Hamilton, 
Atlanta,  Ga. 

Mr.  &  Mrs.  W.  D.  McGrew— SC 

J.N.  Wells  &  Co.,  Inc.,  Oak  Brook,  III. 

Charles  C.  Wells-FA 
Joe  N.  Wells— FA 
Weyerhaeuser  Co.,  Tacoma,  Wash. 

Peter  G.  Belluschi— FA 
Youngs,  Walker  &  Company,  Rolling 
Meadows,  III. 

John  Gorby 
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Associations  &  Government 

Accuracy  in  Media,  Washington,  DC 
Murray  Baron — HT 
American  Press  Insitute,  Reston,  VA 
Mr.  &  Mrs.  Malcolm  Mallette — MH 
Frank  Quine- 

California  Newspaper  Publishers  Association,  Chino, 
CA 

Allen  P.  McCombs — FA 

California  Newspaper  Publishers  Association,  Sac¬ 
ramento,  CA 

Mr.  &  Mrs.  Michael  Dorais— US 
Canadian  Daily  Newspaper  Publishers  Assoc.,  Toronto, 
Ontario,Canada 
Mr.  &  Mrs.  John  E.  Foy— MH 
Canadian  Press,  Toronto,  Ontario,  Canada 
Mr.  &  Mrs.  Keith  Kincaid — MH 
Central  Intelligence  Agency,  Washington,  DC 
Mr.  &  Mrs.  J.  William  Doswell — FA 
Department  of  State,  Washington,  DC 
James  D.  Phillips— SF 
Idaho  Newspaper  Association,  Boise,  ID 
Mr.  &  Mrs.  Bob  Hall 

Inland  Daily  Press  Association,  Chicago,  IL 
William  G.  Boykin — FA 
INAME,  Danville,  IL 
Mr.  &  Mrs.  Sid  Bordelon — Hilton 
INCFO,  Moorestown,  NJ 
Mr.  &  Mrs.  William  MacMillan— SF 
Japan  Newspaper  Publishers  &  Editors  Assoc., 
Washington, DC 
Masakuni  Hashimoto — MH 
Michigan  Press  Association,  Lansing,  Ml 
Mr.  &  Mrs.  Warren  M.  Hoyt— MH 
New  York  State  Publishers  Association,  Syracuse,  NY 
Mr.  &  Mrs.  John  D.  Kutzer — FA 
National  Cable  Television  Association,  Washington, 
DC 

Thomas  E.  Wheeler — CL 

National  Newspaper  Association,  Washington,  DC 
W.  Melvin  Street— MH 

National  Newspaper  Association,  Williamsville,  NY 
Mr.  &  Mrs.  George  J.  Measer— FA 
New  England  Newspaper  Association,  Salem,  MA 
Mr.  &  Mrs.  Morley  L.  Piper — FA 
Newspaper  Advertising  Bureau,  New  York,  NY 
Eric  Anderson — MH 
Mr.  &  Mrs.  Leo  Bogart — FA 
Jim  Dunaway— MH 
Al  Eisenpreis — MH 
Jim  Hollis— FA 
Christo  Jackson — MH 
Mr.  &  Mrs.  Jack  Kauffman — FA 
Charles  M.  Kinsolving,  Jr.— MH 
Hal  Licker— FA 
Richard  Neale — MH 
Ken  Poch — FA 
Hank  Simons— FA 
Bill  Solch— MH 
Mr.  &  Mrs.  Craig  Standen— FA 
Pennsylvania  Newspaper  Publishers  Assoc.,  Harris¬ 
burg,  PA 

Mr.  &  Mrs.  Raymond  Jones — SF 
Press  Secretary  to  Vice  President  George  Bush,  Wash¬ 
ington,  DC 
Peter  E.  Teeley 

Publishers  Bureau  of  New  Jersey,  Maplewood,  NJ 
Mr.  &  Mrs.  David  Winkworth 
Reporters  Committee  for  Freedom  of  the  Press,  Wash¬ 
ington,  DC 
Jack  C.  Landau — SF 

Southern  Newspaper  Publishers  Association,  Atlanta, 
GA 

Mr.  &  Mrs.  Reed  Sarratt — FA 
U.S.  Printing  Ink,  East  Rutherford,  N.J. 

Mr.  &  Mrs.  Hans  E.  Rosberg— US 
World  Press  Freedom  Committee,  Washington,  DC 
Mr.  &  Mrs.  Dana  R.  Bullen — MH 
Leonard  H.  Marks — MH 


Coiieges  &  Universities 

Arizona  State  University 
W.  Parkman  Rankin — MH 
California  State  University 
Mr.  &  Mrs.  Kenward  Atkin 
Florida  A&M  University 
Robert  M.  Ruggles— FA 


Iowa  State  University 
Jake  Hvistendahl — FA 
North  Texas  State  University 
Mr.  &  Mrs.  Reg  Westmoreland — Pres. 

Northern  Illinois  University 
Mr.  &  Mrs.  Irvan  Kummerfeldt 
Northwestern  University 
Mr.  &  Mrs.  I.W.  Cole 
Ohio  State  University 
Walter  Bunge — Pres. 

Ohio  University 
Cortland  Anderson — SF 
Oklahoma  State  University 
Marian  Nelson — SF 
Oregon  State  University 
Mr.  &  Mrs.  Fred  Zwahlen,  Jr. — Pres. 

Rochester  Institute  of  Technology 
Mr.  &  Mrs.  Robert  G.  Hacker — CL 
South  Dakota  State  University 
Mr.  &  Mrs.  Richard  Lee — Pres. 

Syracuse  University 
Edward  C.  Stephens 
Texas  Tech  University 
Billy  I.  Ross 

University  of  North  Carolina 
Richard  R.  Cole— Pres. 

University  of  California-Berkeley 
Mr.  &  Mrs.  Edwin  R.  Bayley 
University  of  South  Carolina 
Leonard  W.  Lanfranco — Pres. 

Mr.  &  Mrs.  Al  Scroggins 
University  of  Southern  Florida 
Emery  L.  Sasser 
University  of  Iowa 
Kenneth  Starck — Pres. 

University  of  Kansas 
Mr.  &  Mrs.  Del  Brinkman — MH 
University  of  Maryland 
Mr.  &  Mrs.  Reese  Cleghom — Pres. 

University  of  Minnesota 
Mr.  &  Mrs.  F.  Gerald  Kline— Pres. 

University  of  Missouri 
Jean  G^dy  Wilson — MH 
University  of  Nevada 
Robert  B.  Kaiser— Raph. 

University  of  Tennessee 
Mr.  &  Mrs.  Donald  Hileman 
University  of  Utah 
Mr.  &.  Mrs.  Bob  Tiemens— Pres. 

Virginia  Commonwealth  Uniwersity 
Mr.  &  Mrs.  George  Crutchfield 
University  of  Wisconsin 
James  L.  Hoyt — FYes. 

Worrell  names 
new  publisher 

,  Robert  L.  Childress  has  been  named 
president  and  publisher  of  the  Christians- 
burg  (Va.)  News-Messenger,  a  daily. 

The  announcement  was  made  by  Tho¬ 
mas  E.  Worrell,  Jr.,  president  of  Worrell 
Newspapers,  Inc. 

The  native  of  Durham,  North  Carolina 
was  circulation  director  of  daily  news¬ 
papers  in  Lynchburg,  Virginia  before 
assuming  his  new  post.  For  eight  years 
Childress  was  circulation  manager  of  the 
Charlottesville  Daily  Progress. 

Childress  is  a  past  president  of  the  Mid- 
Atlantic  Circulation  Managers  Associa¬ 
tion,  past  president  of  the  Charlottesville 
Exchange  Club  and  former  vicepresident 
of  the  Charlottesville  YMCA.  He  is  a 
member  of  the  International  Circulation 
Managers  Association. 

A  veteran  of  the  U.S.  Air  Force,  Chil¬ 
dress  attended  Southwestern  State  Col¬ 
lege.  He  is  married  and  the  father  of  two 
daughters. 
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OOPS — Before  it  reached  the  plant  of  The  Record  in  Hackensack,  N.J., 
the  top  half  of  one  of  the  newspaper's  new  four-color  satellite  units  fell  onto  a 
highway.  "We  got  it  all  the  way  from  Tokyo,"  remarked  Record  production 
vicepresident  Dick  Lewis,  "just  a  few  miles  shy  of  the  Record  plant  when  the 
accident  happened."  What  occurred  was  the  trailer  upon  which  the  unit  was 
riding  collapsed.  It  turned  out  that  one  of  the  main  supports  on  the  underside 
of  the  trailer  had  rusted  through  causing  the  trailer  to  slowly  collapse.  A  team 
of  inspectors  and  repair  personnel  from  TKS,  the  manufacturer,  determined 
that  it  could  be  repaired  rather  then  shipping  it  back  to  Tokyo  for  a 
replacement.  300  pounds  of  new  bearings  were  shipped  in  and  five  floor 
machinists  from  TKS  made  the  necessary  repairs. 

Open  court  law 
wins  major  test 


Sunday  edition 
started  In 
Seattle  suburb 

Bellevue  (Wash.)  Journal- American 
published  its  first  Sunday  edition  on  April 
18,  completing  the  transition  from  a  semi¬ 
weekly  to  a  seven-day-a-week  publica¬ 
tion  in  less  than  six  years.  The  newspaper 
covers  a  suburban  area  just  east  of  Seat¬ 
tle. 

The  first  edition,  with  paid  circulation 
of  more  than  30,000,  contained  the  tradi¬ 
tional  features  of  a  Sunday  paper. 

The  Journal- American  added  10  em¬ 
ployees  in  the  newsroom,  bringing  the 
full-time  staff  to  more  than  50.  “We  know 
this  is  a  larger  total  than  most  papers  of 
30,000  circulation,  but  our  competitive 
position  calls  for  a  commitment  to  the 
highest  quality,”  said  Frank  Wetzel,  the 
editor.  “This  will  also  boost  our  daily 
coverage  potential.”  Employees  also 
were  added  in  circulation  and  composing 
departments. 

The  first  issue  had  96  pages,  not 
including  advertising  inserts.  “We  were 
heartened  by  immediate  acceptance  of 
our  Sunday  edition  in  the  metropolitan 
marketplace.” 

The  decision  came  after  hearings  were 
held  in  Seattle  on  a  joint  operating  agree¬ 
ment  between  the  Seattle  Times  and 
Seattle  Post-Intelligencer.  The  U.S. 
Attorney  General  is  expected  to  rule 
soon. 

“The  pending  joint  operating  agree¬ 
ment  was  a  fact  in  our  decision-making, 
but  not  the  principal  reason  for  starting 
the  Sunday  edition,”  Hartley  said. 

“We  are  determined  to  publish  an 
exciting,  entertaining  newspaper,”  Hart¬ 
ley  added.  “We  think  most  metropolitan 
newspapers  are  ponderous  and 
unresponsive.  The  Journal- American  will 
have  vigor  and  zest.  It  will  have  a  healthy 
heft,  but  its  size  won’t  intimidate.” 

Hayden  joins 
LA.  Herald-Ex 

Neil  S.  (Buddy)  Hayden,  former  presi¬ 
dent  of  publisher  of  the  Philadelphia 
Bulletin,  was  named  president  and  chief 
operating  officer  of  the  Los  Angeles 
Herald  Examiner,  publisher  Francis  L. 
Dale  announced. 

Dale  will  remain  as  chief  executive  offi¬ 
cer  of  the  division  and  publisher.  He  said 
Hayden  will  supervise  day-to-day 
operations  and  also  push  for  the  growth  of 
Hearst’s  33  newspapers  in  the  Los 
Angeles  market. 

Hayden,  44,  who  also  has  been  pub¬ 
lisher  of  the  Camden  (N.J.)  Courier-Post, 
the  Salem  (Ore.)  Statesman-Journal  and 
the  Huntington  (W.Va.)  Herald- 
Dispatch  began  his  newspaper  career  at 
the  Miami  Herald. 


California’s  new  law  opening  pre¬ 
liminary  hearings  has  survived  a  major 
test  but  the  decision  by  an  Orange  County 
judge  will  be  appealed. 

In  a  one-page  ruling  April  16,  Judge 
Philip  E.  Schwab  upheld  a  ruling  by  a 
Municipal  Court  judge  who  had  refused 
to  close  the  preliminary  hearing  of  two 
murder  defendants  solely  on  a  defense 
attorney’s  request. 

Initially,  Municipal  Judge  Samuel  B. 
Taylor  closed  the  hearing,  apparently 
unaware  of  the  new  law  passed  March  1 . 
The  new  law  replaced  legislation  that  had 
been  on  the  books  for  109  years.  The  old 
law  allowed  criminal  preliminary  hear¬ 
ings  to  be  closed  simply  at  the  request  of 
the  defendants. 

The  new  bill,  AB277,  requires 
defendants  to  “show  good  cause”  why 
their  cases  would  be  harmed  by  an  open 
proceeding.  It  also  gives  judges  greater 
discretion  in  opening  hearings,  despite 
defense  objections. 

Judge  Taylor  switched  his  ruling  after 
the  Saddleback  Valley  News,  a  weekly  in 
Mission  Viejo,  wrote  a  letter  informing 
him  of  AB277.  The  defendants,  David 
William  Leitch  and  Thomas  Michael 
Thompson,  are  charged  in  the  1981  mur¬ 
der  of  a  Newport  Beach  woman.  Only 


Thompson’s  attorney,  Ronald  Brower, 
asked  for  the  closed  hearing.  He  said  he 
will  appieal  Schwab’s  ruling  to  the  Fourth 
District  Court  of  Appeals. 

Schwab  continued  the  hearing  to  May 

21. 

Brower  had  argued  that  the  new  bill 
should  not  apply  to  Thompson  because 
the  charge  had  been  brought  against  him 
before  the  change  in  the  law.  He  also 
asserted  the  new  law  violates  the  equal 
protection  clauses  of  the  U.S.  and  Cali¬ 
fornia  constitutions. 

The  old  law  closing  the  preliminary 
hearings  had  been  opposed  for  years  by 
California  media  organizations. 

Staffs  combined 

In  step  with  a  growing  trend,  the  Fort 
Lauderdale  (Fla.)  News  and  its  morning 
competition  the  Sun-Sentinel  have  com¬ 
bined  their  editorial  staffs.  Chief  execu¬ 
tive  officer  Byron  C.  Campbell  of  the  Chi¬ 
cago  Trihune-affiWated  dailies  said  no 
reduction  of  personnel  was  contemplated 
nor  does  the  move  portend  changes  in  the 
newspapers’  design.  Better  news  cover¬ 
age  is  the  aim.  The  papers  have  published 
combined  editions  on  Saturday,  Sunday 
and  holidays  for  several  years. 
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AP  changes  assessments 
for  competing  dailies 


In  a  rule  change  already  generating 
controversy,  the  Associated  Press’  Iraard 
of  directors  has  adjusted  the  way  it 
assesses  newspapers  in  cities  with  two  or 
more  members  in  order  to  bring  about 
parity  in  their  payments. 

The  board  also  ruled  to  eliminate 
publication  restrictions  on  the  use  of  AP 
copy  for  newspapers  in  those  cities. 

Jack  Tarver,  chairman,  sent  AP  memb¬ 
ers  a  letter  informing  them  of  the  changes 
which  take  effect  on  January  1,  1983. 

Tarver  stated  AP’s  decision  reflects 
changes  in  the  publishing  schedules  of 
newspapers  and  will  “produce  equity  of 
assessment  regardless”  of  when  papers 
publish. 

“In  several  cities  the  AP  assessments 
have  become  totally  lopsided  as  a  result 
of  these  publishing  adjustments,”  Tarver 
stated.  “One  member  has  ended  up  pay¬ 
ing  75%  of  the  total  assessment  in  some 
cities,  while  the  other  member,  often  the 
stronger  of  the  two,  pays  only  25%. ” 

He  continued,  “In  some  instances, 
marketplace  considerations  have 
emptied  the  PM  field  entirely  and  pro¬ 
duced  two  AM  members  which  receive 
the  AP  report  at  greatly  discounted  rates 
since  they  share  one  field.” 

Tarver  explained  AP’s  assessments 
will  “be  equally  divided  in  all  cities  where 
there  are  two  or  more  members,  and  that 
the  full  news  report  would  continue  to  be 
made  available  around  the  clock.” 

AP  will  begin  adjusting  its  assessments 
at  the  beginning  of  1983  and  phase  them  in 
over  a  three-year  period  to  “accomplish 
parity  of  assessment”  by  the  end  of  1985. 

The  assessment  changes  affect  papers 
in  about  30  cities. 

Detroit  Free  Press  “submitted  a 
cancellation  to  AP”  to  protest  the  assess¬ 
ment  changes,  said  Don  Becker,  the 
morning  paper’s  president. 

“It  would  significantly  increase  the 
rates  we  have  been  paying  and  at  the 
same  time  reduce  the  rates  the  all-day 
(Detroit)  News  has  to  pay,”  he  stated. 

Under  the  present  assessments,  the  all¬ 
day  News  pays  all  of  the  AP’s  PM  assess¬ 
ment  and  half  of  the  AM  assessment, 
Becker  explained,  while  the  Free  Press 
pays  for  the  other  half  of  the  AM  field. 

“Now,  we’ll  split  everything  fifty- 
fifty,”  he  said.  “It’s  quite  a  thing  to  lay  on 
us  in  these  difficult  economic  times.” 

Becker  said  the  cancellation  notice  was 
a  “protective”  move  as  the  Free  Press 
“explores  our  options”  with  AP. 

Edmund  O.  Martin,  publisher  of  the 
Colorado  Springs  Sun  called  the  AP 
changes  “unfair  to  someone  who’s  trying 
to  compete.  It’s  anticompetitive  in  my 
opinion  and  hurts  the  smaller  paper.” 
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The  morning  Sun,  with  30,000  daily 
circulation,  competes  against  the  all-day 
Colorado  Springs  Gazette  Telegraph 
which  sells  26,()00  copies  daily  in  the 
morning  and  51,000  copies  daily  in  the 
evening. 

Dallas  Morning  News  will  “abide”  by 
the  new  assessments  if  they  are  “applied 
uniformly,’’  said  Burl  Osborne, 
vicepresident  and  executive  editor. 

Guild,  ITU  to  renew 
merger  negotiations 

Negotiations  between  the  Newspaper 
Guild  and  the  International  Typographic¬ 
al  Union  on  an  attempt  to  reach  a  merger 
agreement  will  resume  in  May. 

Leaders  from  both  unions  announced 
earlier  this  month  that  the  negotiations 
will  resume  “under  a  binding  timetable 
designed  to  bring  total  agreement  or  final 
termination  of  such  talks.” 

The  committees  forboth  unions  will 
meet  on  May  1 1  at  ITU  headquarters  in 
Colorado  Springs  to  “exchange  full  and 
complete  proposals  on  all  outstanding 
issues  between  them,”  and  again  on  June 
9  at  the  Guild  headquarters  in  Washing¬ 
ton,  D.C.,  “to  resolve  differences  in 
those  proposals.” 

“Our  hope  is  to  get  something  in  hand” 
for  consideration  by  the  Guild’s  1982  con¬ 
vention,  set  for  June  21-25  in  Los 
Angeles,  and  for  the  preconvention  meet¬ 
ing  of  the  Guild’s  International  Executive 
Board,  said  Guild  president  Charles  Per- 
lik  and  ITU  president  Joe  Bingel. 

If  that  is  not  possible,  Perlik  said  he  will 
recommend  that  the  convention  in  June 
schedule  a  special  convention  in  the  fall 
“for  the  purpose  of  considering  a  final 
merger  document.” 

The  two  unions  had  been  negotiating  a 
merger  agreement  for  41  months  before 
talks  were  broken  off  in  April  of  1981 .  At 
that  time,  the  unions  said  they  had 
decided  to  cease  discussions  abot  merger 
“until  new  and  fresh  looks  and 
approaches  can  be  brught  to  bear  on  our 
unresolved  problems.” 

Color  comics 
on  Saturday 

Mesa  (Ariz.)  Tribune  has  joined  a 
handful  of  other  newspapers  around  the 
country  in  publishing  color  comics  on 
Saturdays. 

The  color  work  is  done  by  a  staff  artist, 
and  the  page  is  supported  by  a  special 
advertising  contract  with  a  major  furni¬ 
ture  advertiser  who  paid  a  premium  rate 
for  his  strip  ad  to  appear  on  the  page. 


“Don’t  be 
du^,’’  AP 
chief  warns 


The  American  press  must  look  beyond 
the  day-to-day  events  of  a  region  in  crisis 
and  be  on  guard  against  being  duped  if  it  is 
to  portray  accurately  the  strug^es  in  El 
Salvador  and  other  Central  American 
countries,  according  to  the  head  of  the 
Associated  Press. 

“Somehow  we  have  to  walk  a  tightrope 
between  being  tools  of  government  and 
unwitting  allies  of  subversive  activities,” 
Keith  Fuller,  president  and  general  mana¬ 
ger  of  the  Associated  Press,  wrote  in  a 
speech  read  at  the  Florida  Times-Union 
and  Jacksonville  Journal  Editorial 
Excellence  Awards  program  at  the  com¬ 
pany’s  3rd  Annual  Journalism  Week. 

“We  are,  I  think,  equal  to  this  task  if  we 
take  the  time  to  dig  beyond  the  super¬ 
ficial,’’  Fuller  said  in  his  prepared 
remarks. 

Because  of  foul  ups  in  travel  plans.  Ful¬ 
ler  was  unable  to  deliver  his  speech  in 
person  but  did  send  a  copy  of  his  speech 
so  it  could  be  read  at  the  program. 

The  same  critical  scrutiny  applied  in 
Central  America  should  be  applied  to 
those  in  the  United  States  who  oppose 
U.S.  involvement  in  Central  America, 
said  Fuller.  He  characterized  opponents 
as  “a  mix  of  people  with  good  conscience 
stitched  among  some  radicals  whose  mo¬ 
tives  could  and  should  be  questioned.” 

“The  press  must,  I  believe,  start  dis¬ 
cerning  in  its  coverage  of  who  is  doing 
what  and  for  what  reason,”  Fuller’s 
speech  said. 

“I  don’t  think  our  reporting  can  be  that 
general  and  be  accurate,”  Fuller  wrote. 
“We  are  aware  that  Marxists  have 
learned  to  clothe  their  motives  in 
acceptable  trappings  of  good  people  who 
are  against  war,  nuclear  proliferation  and 
other  causes.” 

Questions  about  the  credibility  of 
reporting  in  El  Salvador  even  “the  press 
criticizing  the  press”  are  not  surprising  in 
light  of  the  legacy  of  the  Vietnam  War 
where.  Fuller  said,  the  press  lost  some 
credibility. 

The  task  of  a  reporter  in  situations  like 
El  Salvador  is  difficult.  Fuller  wrote. 
Local  governments  are  likely  to  be  hostile 
and  defensive  and  to  reporters  from 
developed  nations,  the  country  may  look 
shoddy  and  facistic.  Insurgents  are  well 
schooled  in  handling  reporters  to  get  good 
press. 

Even  with  its  shortcomings,  the 
diversity  of  the  American  press  “neither 
organized  nor  monolithic”  but  one  of 
many  viewpoints  serves  to  assure  that  the 
truth  is  portrayed. 
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Me//  Lazarus  wins  top 

The  National  Cartoonists  Society 
awarded  its  top  honor  for  work  over  the 
past  year  to  Mell  Lazarus,  creator  of  two 
popular  comic  strips  “Miss  Peach”  and 
“Momma.”  He  received  the  Reuben  sta¬ 
tue,  which  memorializes  the  late  Rube 
Goldberg. 

Twelve  other  cartoonists  were  cate¬ 
gory  winners  during  the  annual  awards 
dinner  at  the  Plaza  Hotel  in  New  York 
City  April  19. 

The  evening  was  celebrated  as  a  salute 
to  Milton  Caniff  on  his  75th  birthday. 
Caniff,  a  Reuben  Award  in  1946  and  in 
1971  for  “Steve  Canyon”,  is  a  past  presi¬ 
dent  of  the  society  and  currently  hon¬ 
orary  chairman. 

Caniff  also  received  the  Treasury 
Award  of  the  U.S.  Savings  Bond 
Division,  from  Frederick  J.  Edwards, 
national  advertising  representive,  for  his 
cartoon  art  contributed  to  bond  drives. 

Jim  Davis  of  “Garfield”  fame  and  Gar¬ 
ry  Trudeau,  a  Pulitzer  Prize  winner  for 
“Doonesbury”,  were  the  other  finalists 
nominated  for  the  Reuben,  with  Lazarus 
emerging  as  winner. 

In  the  syndicated  panels  voting  by  the 
membership,  Henry  Boltinoff  of  “Stoker 
the  Broker”  won.  The  other  nominees 
were  Bil  Keane  of  “Family  Circus”  and 
Jim  Unger  of  “Herman.” 

For  story  strips,  the  Reuben  category 
went  to  Dick  Moores  for  “Gasoline 
Alley.”  Also  nominated  were  Dale  Mes- 
sick,  “Brenda  Starr”  and  Leonard  Starr, 
“Annie.” 

In  sports  cartooning,  the  winner  was 
Eddie  Germano,  an  editorial-sports  car¬ 
toonist  with  the  Brockton  (Mass.)  Enter¬ 
prise.  Other  nominees  were  Joe  Kreutz- 
feldt  and  Pierre  Bellocq. 

The  special  features  category  was  won 
by  Don  Martin  of  Mad  Magazine.  Also 
nominated  were  Linda  Gialanella  of 
WNEW,  New  York,  and  A1  Kilgore, 
“TV  Starscreen”. 

In  humor  strips,  Jim  Davis  won  for 
“Garfield.”  The  other  nominees  being 
Garry  Trudeau,  “Doonesbury”,  and  Bill 
Rechin,  “Crock.” 

Etta  Hulme  of  the  Fort  Worth  Star- 
Tribune  received  the  top  editorial 
cartooning  award.  Sam  C.  Rawls  and 
Paul  Szep  were  also  nominated. 

For  the  magazine  gags  category.  Bo 
Brown  was  the  winner;  in  advertising, 
Irwin  Caplan;  annimation,  Selby  Kelly; 
and  illustration,  Arnold  Roth,  who  is  first 
vicepresident  of  NCS. 

In  comic  books,  the  humor  award  was 
won  by  George  Wildman,  and  the  comic 
books-story  prize  went  to  Frank  Sprin¬ 
ger. 
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By  Lenora  Williamson 

Reuben  honors 

Mell  Lazarus  created  “Miss  Peach”  in 
1957,  and  added  “Momma”  to  his  sche¬ 
dule  in  1970.  He  won  NCS  story  strip 
honors  for  best  humor  strip  in  1973. 

Theme  for  The  Cartoonist.”  annual 
Reuben’s  program  magazine,  edited  by 
Buck  Peters,  was  Milton  Caniff  s  career. 
The  magazine’s  front  and  back  cover  fea¬ 
tured  a  collection  of  strips  and  portraits 
over  the  years,  including  a  photo  of  the 
cartoonist  at  age  8.  Master  of  ceremonies 
for  the  event  was  Bil  Keane,  president  of 
the  society. 

«  «  * 

Establishment  of  the  John  Fischetti 
Editorial  Cartoon  Competition  at  Colum¬ 
bia  College,  Chicago,  was  announced  to 
the  National  Cartoonists  Society  annual 
Reuben  Awards  banquet. 

The  first  prize  is  $2,500;  second,  $500, 
and  honorable  mention  awards.  Any 
salaried,  staff,  syndicated  or  regularly 
published  cartoonist  is  eligibile. 

Eligible  in  the  first  competition  are  car¬ 
toons  on  current  social  and  political  sub¬ 
jects  that  have  been  published  January 
1981-June  30,  1982  in  a  daily  or  weekly 
newspaper  or  regularly  published  per¬ 
iodical  in  the  United  States  or  Canada. 

The  winners  will  be  announced  at  the 
first  annual  occasion  of  Fischetti  Scholar¬ 
ship  Endowment  by  end  of  the  year.  Entr¬ 
ies  have  to  be  postmarked  before  August 
1. 

The  competition  honors  the  late  car¬ 
toonist,  who  died  in  1980.  He  had  been  an 
editorial  cartoonist  for  the  Chicago  Daily 
News,  Chicago  Sun-Times,  and  New 
York  Herald  Tribune.  His  cartoons  were 
seen  nationally  via  I^ield  Newspaper  Syn¬ 
dicate. 

Rules  and  further  information  may  be 
secured  from:  Fischetti  Editorial  Cartoon 
Competition,  Columbia  College,  600  S. 
Michigan  Avenue,  Chicago,  Illinois 
60605. 

♦  ♦  ♦ 

John  H.  Carney  is  the  new  vicepresi¬ 
dent,  licensing  and  special  projects,  for 
King  Features  Syndicate. 

Carney  succeeds  John  Wright,  who 
headed  the  department  16  years.  Wright 
resigned  to  pursue  his  own  business 
interests  but  will  continue  with  King  as  a 
consultant  in  the  merchandising  area. 

Carney  joins  King  from  National  Foot¬ 
ball  League  Properties,  where  he  held 
positions  of  retail  sales  manager,  director 
of  licensing,  and  then  vicepresident  of 
domestic  and  international  licensing  and 
special  projects. 

He  will  be  responsible  for  the  contin- 


John  H.  Carney 


ued  exploitation  of  King’s  stable  of  comic 
characters,  and  plans  call  for  broadening 
worldwide  licensing  activities  of  the 
characters  and  also  of  characters  and 
properties  outside  the  comic  art  field. 

For  N.F.L.P.,  Carney  was  active  in 
both  domestic  and  international  licensing 
and  merchandising,  recruiting  new  licen¬ 
sees  and  developing  product  categories. 
He  was  chairman  of  the  Super  Bowl  Com¬ 
mittee  for  the  league.  Earlier  Carney 
worked  for  Pacific  Indoor/Outdoor 
Advertising  and  held  a  sales  and  market¬ 
ing  position  with  Colgate/Palmolive 
Corporation. 


I  rf' 


Jane  Morse 

Travel  columnist  Jane  Morse  was  sent 
to  San  Francisco  for  two  weeks  in  March 
by  King  Features  to  research  and  write  an 
insider’s  guide  for  all  the  newspaper  folk 
and  guests  visiting  the  city  by  the  bay 
during  ANPA  week. 

King,  which  syndicates  Morse’s  col¬ 
umn  “The  Pennywise  Traveler”,  wanted 
the  latest  restaurant,  shopping,  sight¬ 
seeing,  etc.,  information,  so  Morse  did 
not  go  until  the  last  minute.  She  sent  her 
guide  via  telephone  back  to  New  York, 
where  the  format  with  art  was  ready.  So 
the  convention  will  have  copies  in  pack¬ 
ets  and  at  the  ANPA  hospitality  suite. 

Jane  Morse  divides  her  guide  in 
categories  of  morning,  midday,  after- 
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noon,  early  evening  and  late  night — with 
the  closing  paragraph  advising  that  visi¬ 
tors  are  eventually  supposed  to  tire  and 
go  to  bed.  But  just  in  case  she  adds  a 
couple  of  places — one  eatery  open  until  3 
a.m.  and  one  that  never  closes.  Morse 
concludes,  “Well,  who  comes  to  San 
Francisco  to  sleep?” 

The  early  copy  received  by  this  col¬ 
umn,  has  a  paragraph  underlined  in  ink, 
so  note:  “Alas,  San  Francisco  too  has 
succumbed  to  the  urban  rot  known  as 
‘mugging'  so  indiscriminately  strolling 
here,  there  and  everwhere  is  not  the 
smart  thing  to  do  anymore  .  .  .” 

Morse,  based  with  Newsday,  works 
out  of  Washington. 


London  papers,  the  Daily  Mirror  and 
Daily  Express,  before  graduating  to  Fleet 
Street.  He  later  was  features  editor  of  the 
Mirror  group’s  national  weekly.  Reveille. 

Having  family  connections  in  San 
E)iego,  California,  Betts  gave  up  his  Lon¬ 
don  job  and  moved  there  with  his  wife  and 
young  daughter  in  I%1,  joining  Copley 
News  Service.  His  job  took  him  to  nearly 
every  state  in  the  union  and  abroad. 

It  was  in  1968  that  Betts  became  an 
American  citizen  and  wrote  an  article 
explaining  why  he  had  done  so.  The  arti¬ 
cle  won  a  George  Washington  Honor 
Medal  Award  from  the  Freedoms 
Foundation. 

With  integration  of  the  CNS  and 


Robert  L.  Betts 

Union-Tribune  computer  systems,  Betts 
became  systems  editor. 


Terresa  J.  Pepping 

Terresa  J.  Pepping  has  joined  Field 
Newspaper  Syndicate  as  manager  of  the 
recently  enlarged  promotion  department, 
based  at  headquarters  in  Irvine,  Cali¬ 
fornia. 

A  native  of  Southern  California,  she 
joined  Field  after  nearly  four  years  with 
Hughes  Aircraft  Co.,  Fullerton.  There 
she  worked  in  the  administrative  services 
department  specializing  in  in-house  pub¬ 
lications,  editing,  special  projects,  dis¬ 
plays,  and  organizing  management  pre¬ 
sentations. 

A  graduate  of  Azusa  Pacific  Univer¬ 
sity,  she  holds  a  bachelor's  in  com¬ 
munications  with  emphasis  in  business 
administration. 


Robert  L.  Betts  is  retiring  on  April  30 
after  more  than  20  years  with  Copley  News 
Service,  a  news  and  feature  syndicate  serv¬ 
ing  newspapers  and  radio  stations  in  this 
country  and  abroad. 

Betts  joined  Copley  in  1%1,  directly 
from  12  years  in  Fleet  Street  with  the 
London  Daily  Mirror  group.  He  entered 
journalism  after  demobilization  from  the 
Royal  Air  Force  at  the  end  of  World  War 
11.  A  bomber  pilot,  he  was  shot  down 
over  Dusseldorf  during  night  operations 
and  taken  prisoner  but  managed  to  escape 
shortly  before  the  war  ended. 

Back  home,  Betts  took  up  reporting  for 
weekly  and  daily  provincials,  getting 
accredited  as  local  correspondent  for  two 
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WHO 

“Women's  Wear  Daily”,  the  best-informed  source;  “W”,  for  the  best  of 
everything;  and  the  other  Fairchild  publications. 

WHAT 

Fashion,  of  course.  But  fine  living,  arts  and  pleasures,  and  travel, 
too.  Well-written  stories  by  our  staff  of  450  journalists,  and  a  photo 
library  of  more  than  1  million  shots  of  fascinating  people  and  places, 
from  Anthony  Andrews  in  London  to  Nancy  Reagan  and  Jerry  Zipkin 
in  Washington.  In  crisp  black-and-white,  or  superb  color,  updated 
daily. 

WHEN 

As  it  happens,  often  before  anyone  else  realizes  it’s  worth  cover¬ 
ing.  We  publish  3  dailies  and  7  weeklies,  and  we  ship  our  color 
film  from  Europe  to  New  York  via  Concorde  as  soon  as  it’s  been 
shot. 

WHERE 

Paris,  New  York,  London,  Los  Angeles,  Tokyo,  Chicago,  Milan, 
Dallas,  Hong  Kong,  Washington,  even  Shanghai — wherever  it’s 
happening,  Fairchild  reporters  and  photographers  are  there. 

WHY 

To  keep  Fairchild  readers  best-informed  in  their  highly-competitive 
professions,  by  supplying  them  with  the  world’s  fullest  and  fastest 
specialized  news  coverage. 

Now,  that  same  coverage  can  help  keep  your  style,  living  or  fashion 
pages  one  step  ahead  of  your  competition. 

How?  Exclusive  rights  to  stories  and  photos  from  WWD,  W  and  the 
other  Fairchilfl  publications  are  available.  Our  fresh,  expert  photos, 
features  and  profiles  can  add  an  extra,  international  dimension  to 
your  local  coverage.  Some  of  the  biggest  and  best  newspapers  and 
magazines  in  America  use  Fairchild  material.  It  might  be  useful  to 
you. 

FAIRCHILD 

for  details,  contact  Thomas  Moran  or  Anita  Bethel  at  (212)  741-4315 

Fairchild  Publications, 

7  East  12th  Street,  New  York,  N.Y.  10003 


(Continued  from  page  13) 

efforts  of  the  newspaper  industry,  and  that  was  to  stress  the 
close  cooperation  and  interdependence  of  the  various  nation¬ 
al,  regional  and  state  associations.  Have  concrete  steps  wit¬ 
hin  ANPA  been  taken?  One  thing  that  occurs  to  me  is  that  in 
asking  the  board  to  approve  full  voting  rights  for  weekly 
members,  that  might  knock  down  some  barriers. 

A — I  think  that  is  one  way.  I  see  it  as  cooperation  not  only 
with  state  and  regional  associations,  but  also  with  other 
(national)  associations:  the  Institute  of  Newspaper  Controll¬ 
ers  and  Finance  Officers,  the  American  Society  of  News¬ 
paper  Editors,  the  Newspaper  Advertising  Bureau,  the 
National  Newspaper  Association,  the  International  Circula¬ 
tion  Managers  Association,  the  International  Newspaper 
Advertising  and  Marketing  Executives,  The  Society  of  I^o- 
fessional  Journalists,  Sigma  Delta  Chi,  and  all  the  other  orga¬ 
nizations. 

I  would  stress  particularly  cooperation  with  the  Newspaper 
Advertising  Bureau  because  these  are  the  two  associations 
where  the  most  dues  from  the  industry  is  involved  and  where, 
in  fact,  there  might  be  some  overlap  of  interest.  As  technology 
and  marketing  become  the  focus  of  both  ANPA  and  NAB, 
obviously  there  are  areas — we’ve  already  mentioned  postal 
rates — where  we  would  just  be  duplicating  efforts  if  we  didn’t 
cooperate.  I  see  that  as  a  very  important  development. 

<>-ls  there  a  move  afoot  within  the  association,  or  the 
board,  to  put  that  close  cooperation  on  formal  terms  .  .  . 
Say,  ‘let’s  don’t  budget  this  item  if  it’s  a  common  goal  we 
share?’ 

A — I  think  it’s  more  subtle  than  that.  They  too  have 
adopted  strategic  planning,  and  I  can  see  when  we’re  both 
doing  it  that  this  could  be  coordinated.  One  idea  that’s 
occurred  to  me  is  that  the  head  of  ANPA  is  ‘ex  officio’  on  the 
Bureau  board,  and  I  really  think  that  the  head  of  the  Bureau 
board  ought  to  be  ‘ex-officio’  a  member  of  the  ANPA  board. 
In  fact,  it’s  just  a  theoretical  question  this  year  because  Lloyd 
Schermer  (president  of  Lee  Enterprises  Inc.)  is  on  both 
boards.  There  has  been  visiting  of  the  staffs  back  and  forth, 
and  at  the  Production  Conference  in  Dallas,  we’re  going  to 
have  a  joint  meeting  of  the  top  executive  staffs  and  just  get  off 
and  talk  about  cooperation.  I  see  this  as  feeling  your  way 
toward  greater  cooperation,  but  I  know  it’s  coming  and  I  think 
it’s  a  good  thing. 

You  asked  about  state  associations.  That  has  become  a 
very  great  reality  especially,  for  instance,  in  telecommunica¬ 
tions  where  the  Texas  state  association  played  a  very  major 
role  (opposing  a  proposed  AT&T  electronic  publishing  serv¬ 
ice)  where  I  think  there  was  a  very  close  cooperation  between 
ANPA  and  the  Texas  association,  and  there  were  many  oth¬ 
ers.  One  other  thing,  some  groups,  like  ASNE  and  others,  are 
moving  into  Reston  (Va.,  where  ANPA  has  headquarters).  I 
think  that'll  just  make  for  closer  cooperation. 

Q — I’m  going  to  pursue  something  that  was  part  of  the  last 
question.  Recently,  you  urged,  and  the  board  will  be  voting  on 
during  the  meeting  (in  San  Francisco),  giving  full  voting  rights 
to  non-daily  members.  How  many  non-daily  (published  less 
than  five  days  a  week)  members  does  the  association  have 
now?) 

A— 204. 

<3 — How  many  do  you  think  you  might  get  if  the  board  were 
to  approve  full  voting  rights? 

A — I  have  no  idea  whether  that  would  increase  the  num¬ 
bers,  but  I  think  it’s  a  natural  thing  when  they’re  paying  dues 
and  are  members  that  they  should  vote.  And  I’m  very  glad 
we’ve  done  that,  I  have  no  idea  whether  it’ll  increase 
membership  or  not.  We  certainly  aren’t  out  recruiting. 

Q — Can  you  comment  on  the  progress  of  the  move  of  the 
Research  Institute  from  Easton,  Pa.,  to  the  Newspaper  Cen¬ 
ter  at  Reston?  The  work  on  the  expansion  is  under  way.  Is 
early  1983  still  the  completion  date? 

A — I  think  so.  Yes,  it’s  on  track. 


Q — ^There  are  about  50  employees  currently  in  Easton.  Do 
you  have  any  idea  how  many  are  going  to  choose  to  relocate 
down  here? 

A — Yes,  I  don’t  think  we  can  state  absolute  numbers,  but 
the  great  majority,  I  think  that  some  of  the  people  with 
spouses  working  in  Easton  may  not.  There  are  some  reasons 
why  some  of  them  may  not,  but  I  think  the  great  majority  plan 
to  move,  and  I  think  that’s  very  desirable.  I’m  very  happy. 
We’ve  made  a  great  effort,  and  Bill  Marcil  (ANPA’s  pre¬ 
sident-elect  and  publisher  of  the  Fargo  (N.D.)  Forum)  has 
been  involved  in  this —  going  up  there  and  explaining  what 
we’re  doing  and  why  we’re  doing  it,  how  we  intend  to  help 
them  move.  I  think  we’ve  gotten  wonderful  cooperation  from 
Easton.  Of  course,  we  realized  it  isn’t  easy  for  people  to  look 
at  moving  to  a  very  different  kind  of  area.  But  they’ve  been 
wonderful  about  it,  and  we  really  appreciate  it. 

Q — The  other  side  of  the  coin  is  how  many  of  the  publishers 
are  supporting  the  move  by  complying  with  the  one-year  dues 
assessment? 

A — That,  too,  has  been  very  encouraging.  We  have  over 
90%  of  the  revenues,  either  in  payment  or  pledged.  So,  we  feel 
that  is  really  great  support  in  the  industry. 

Q — What  happens,  what’s  the  process,  under  the  dues 
assessment  plan,  for  the  people  who  are  not  going  along  with 
the  one-year  due  assessment?  Are  they  retained  as  members? 

A — What  in  fact  we  are  hoping  to  do  is  persuade  most  of 
them  to  come  aboard,  and  I  think  we  will.  And  I  would  rather 
not  address  that  question,  because  I  hope  we  won’t  have  to. 

<3 — During  your  tenure  as  chairman,  there  have  been  some 
extremely  important  developments  on  international  issues — 
all  for  the  most  part  revolving  around  an  effort  within  the 
United  Nations  by  some  Third  World  countries  to  formalize  a 
code  of  journalistic  conduct —  the  New  World  Information 
Order.  The  Talloires  Declaration  last  May  by  representatives 
from  Western  nations  seemed  to  signal  a  shift  in  momentum 
away  from  the  idea  of  imposing  international  rules  for  jour¬ 
nalists  to  follow.  Have  we  got  away  from  this  push  that 
seemed  imminent? 

A — ^Talloires  was  a  very  effective  way  of  stating  the  West’s 
point  of  view,  which  we  had  not  up  ’til  then  stated.  We’d  just 
been  fighting  the  efforts  in  UNESITO  to  pass  a  measure  which 
we  saw  as  a  big  threat  to  freedom  of  the  press.  So,  Talloires 
was  a  statement  of  our  own  policies  and  a  meeting  of  the  West 
on  these  issues,  and  I  thought  that  was  very  constructive. 

The  New  World  Information  Order  is  not  an  imminent 
threat,  but  it  is  always  going  to  be  there.  I  think  that  it  is  really 
terribly  important  from  the  point  of  view  of  the  Western  press 
to  keep  fighting  restrictions  on  access,  on  freedom  of  move¬ 
ment  for  reporters  within  the  Third  World  and  within  the 
Eastern  Bloc.  I  see  this  as  a  very  grave  threat  to  our  ability  to 
report  events  as  we  feel  we  should.  Having  said  that,  I  think 
we  also  are  all  more  aware  and  are  working  on  issues  that 
concern  the  Third  World  press.  I  think  there  are  genuine 
issues,  and  I  think  it’s  important  for  us  to  see  the  problems  of 
the  Third  World  as  it  tries  to  start,  say,  its  own  news  service 
and  as  it  tries  to  have  a  press  of  its  own —  which  so  far,  many 
of  them  don’t  have.  It’s  obviously  going  to  be  different  from 
ours  because  their  facilities  and  societies  are  evolving. 

I  would  say  last  that  people  in  other  countries  have  a  great 
sensitivity  to  reading  about  themselves  through  the  eyes  of 
our  press  associations,  which  they  feel  don’t  understand  their 
problems  and  their  societies.  You  can  imagine  how  we  would 
feel  if  we  were  reading  about  ourselves  through  some  other 
country’s  press  association.  Nevertheless,  that  having  been 
said,  freedom  of  press  is  not  even  understood  in  some  of  those 
countries,  and  it’s  getting  harder  and  harder  for  some  of  us  to 
make  sure  that  our  correspondents  have  access,  so  they  can 
get  in  and  get  out  and  can  do  their  jobs  and  can  be  safe.  So,  I 
think  we  have  to  fight  very  hard  for  their  ability,  while  also 
being  aware  of  the  other  problems. 
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Classified  Advertising  NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES  | 

THE  NEW  YORK  TIMES  grosses  over 
$1 ,0(X).000a  week  in  Help  Wanted  Classified. 

They  have  no  competition.  Would  you  be 
interested  in  starting  a  Help  Wanted  Weekly  in  - 
New  York  City.  Imagin  just  10%  of  the  Time’s 
market  is  SIOO.OOO  a  week.  Details — Jim 
Whalen.  (212)  670-5872. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX.  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 

Box  88.  Norton  KS  67654  or  Robert  N  Bolitho, 

Box  7133,  Shawnee  Mission  KS  66207. 

VALUATIONS  PERFORMED  for  estate,  tax. 
merger,  sale  and  other  purposes.  Hempstead  &  i 
Co.  21  E  Euclid  Av.  Haddonfield  NJ  08033;  | 
(609)  795-6026. 

NEWSPAPER  BROKERS  !  . 

Appraisals,  Mergers,  Sales.  ( 

No  Charge  for  Consultation.  i 

WHITE  NEWSPAPER  SERVICE 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  pro-  | 
fessional,  confidential  negotiations forsaleand  i' 
purchase  of  highest  quality  daily  and  weekly  ' 
newspapers  in  the  country.  Before  you  consider  | 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  dajdime;  (813)  446-0871 
nij^ts:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 

Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 
-  W  B  GRIMES  &  CO.  INC 

1511  K  St.  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

ED  0  MEYER.  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  lOl-E,  300  W 
Franklin  St.  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 

FEATURES  AVAILABLE 


GENERAL 


CHILDREN  learn  about  nature  through  ‘‘Unclel 
jWalt's  Animal  Farm"  column  (illustrated).  Free 
samples.  Cinderella  Adventures,  F>0  Box  2216, 
ICIearbrook  BC  Canada  V2T  3X8. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
lanswers  by  publisher-professor  use  fact,  I 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


OVER  100  FEATURES:  Cartoons,  puzzles, 
humor,  info,  kids:  some  daily.  Big  catalog  $3 
refundable  with  order.  DBI,  17/00  Western 
69e.  Gardena  CA  90248. 


WEEKLY 


PROVEN  SUCCESS!  THE  A.Q.  TEST 
Allows  readers  to  test  their  Awareness  Quotient. 
Weekly.  175words.  Fun.  Very  reasonable  rates. 
Samples  upon  request.  Prosper  Press,  123 
Alto,  S^n  Rafael  CA  94902.  Or  call  collect 
(415)  453-2162. 


WORDS 


MONEY 


WORD  WATCH  by  Howard  Dana  Shaw.  New 
from  Feature  Associates.  WORD  WATCH 
appeals  to  that  considerable  curiosity  your 
readers  have  with  terms  and  words  that  appear 
in  your  newspaper,  the  readers  who  worry  about 
usage,  sWIe,  and  the  correct  meanings  of 
words.  425  words  on  a  weekly  basis.  Write 
3334  Kerner  Blvd,  San  Rafael  CA  94901. 


MORE  FOR  YOUR  M0NEV--A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


WOMEN 


ENCOURAGEMENT  FOR  TODAY’S  WOMAN 
Weekly  700  word  column  that  elevates  self 
worth  and  gives  confidence  for  success.  Lura 
Zerick,  PO  Box  428,  Geneva  AL  36340 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate,  7  Charles  Ckiurt,  Middletown 
NY  10940;  (914)  692-4572. 


MOVIE  REVIEWS,  interviews  with  photos  of 
celebraties  and  national  political  figures. 
International  Photo  News,  Box  2405,  West 
Palm  Beach  FL  33402;  (305)  793-3424. 


REAL  ESTATE 


HOUSE  CALLS— Miami  Herald,  Dallas  Nevrs, 
Buffalo,  Rochester,  San  Antonio,  Yakima,  Pon¬ 
tiac  etc.  7th  year.  National  award  says,  “con¬ 
cise,  entertaining,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  240  Hemingway, 
Rochester  NY  14620;  (716)  271-6230. 


PLACE 

YOUR 

BET... 

ON  E&P 
CLASSIFIEDS 

(212)  752-7050 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues 
and  benefit  from 
our  low  contract  rates. 

WeTl  give  you  something  to  write 
about! 


Call  for  information: 

E&P  CLASSIFIEDS 
(212)  752-  7050 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


SYD  S  GOULD  ASSOCIATES.  INC. 
Brings  together  aruious  sellers 
and  eager  buyers! 

SALES,  SERVICE.  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 
Box  212,  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-(Xir  only  business 

NEWSPAPER  CONSULTANTS 


I  newspaper  management. 
ROBERT  J  RO^ 


Contact: 

Management  Consultant  for  Newspapers 
227B,  RRl,  Brookneal  VA;  (804)  376-3021 


NEWSPAPERS  FOR  SALE 


KREHBIEL-BOLITHO,  INC 
Over  5(X)  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office." 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


LIVELY,  lOO-YEAR-OLD  communiW  weekly. 
Ideal  south  New  England  locatkxi  offers  coun¬ 
try  living  near  metro  areas.  Circulation  (4(XX)) 
up  60%  in  2  years,  revenue  up  9(M.  Gross 
15(Xi.  Reply  Box  4176,  Editor  &  Publisher. 

THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
possing  over  $8(X),(XX).  Box  3957,  Editor  & 
Publisher. 

UPPER  ZONE  4  weekly  group.  $1M  gross,  cen¬ 
tral  plant.  IV^  times  poss  plus  real  estate. 
Serious  qualified  inquiries.  Box  41 15,  Editor  & 
Publisher. 


50-YEAR-OLD  award-winning  Florida  weekly  in 
fast  growth  market.  Latest  typesetting 
equipment;  modem  darkroom  and  camera; 
3000  circulation;  $146,000  gross.  Reply  to 
Box  3908,  Editor  &  Publisher. 

AMERICA’S  LEADING 
BROKERS 

Know  That  When  It  Comes  To 
Selling  Papers  — 
liVe  Know  Our  Business 
E&P  CLASSIFIEDS 
(212)  752-7050 


ITS  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don't  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your  reply. 
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1 !  ANNOUNCEMENTS 

ANNOUNCEMENTS 

1  NEWSPAPERS  FOR  SALE 

NEWSPAPERS  WANTED 

CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ ^Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher.  575  Lexington  Av,  New  York,  NY  10022. 


EAST  COAST  WEEKLY  in  growing,  economical¬ 
ly  prosperous  area.  Well  equipped  plant,  no 
press.  Asking  price  of  $225,000  below  annual 
volume.  Terms  available.  WB  Grimes  &  Co, 
1511  K  St,  NW.  Washington  DC. 

ESTABLISHED  SHOPPER,  profitable  1982 
gross  in  excess  of  $800,000.  Located  in  cen¬ 
tral-northern  California.  Excellent  growth  rec¬ 
ord  and  potential,  over  50,000  circulation- 
direct  mail.  Company  also  owns  other  profitable 
expanding  publications.  Ideal  for  acquisition 
minded  company  desiring  territorial  expansion. 
Box  4134,  Editor  &  Publisher. 

HIGHLY  PROFITABLE  suburban  weekly  in 
Zone  5.  Grossing  $500,000.  Growing  rapidly. 
25%  profit.  No  equipment.  Qualified  buyers 
only.  Box  4178,  Editor  &  Publisher. 

LARGE  SUBURBAN  weekly  in  desirable  Sun 
Belt  city,  returns  editor/publisher  more  than 
30%  on  gross  of  $450-500,000.  Offered  at 
premium  over  gross,  substantial  down.  This 
kind  of  property  is  not  often  offered.  Box4119, 
Editor  &  Publisher. 

NATIONAL  BLUE  RIBBON  WEEKLY  News- 
paper  in  Mid-Atlantic  boom  area.  Doing  more 
than  $300  thousand  gross.  Usual  asking  price 
and  terms. 

COUNTY  SEAT  WEEKLY  in  historic  Maryland 
Eastern  Shore.  One  of  the  few  remaining  150- 
year-old  newspapers  priced  right  for 
development. 

REGIONAL  JEWISH  WEEKLY,  long 
established,  many  repeat  advertisers,  owner 
will  train  staff.  $150,000  gross. 

WEST  VIRGINIA  COALFIELD  WEEKLY  in  larg¬ 
est  captive  coalmine  ares.  $80,000  gross. 
VIRGINIA  WEEKLY  without  competition  in  two 
counties.  Modern  offset  equipment  and  good 
commercial  printing  business. 

Confidential  information  to  reliable  inquirers. 
Edwin  0  Meyer,  Licensed  Broker,  Suite  101-E, 
300  W  Franklin,  Richmond  VA  23220;  (804) 
643-7816. 

NORTHWEST  US  mountain  weekly  group  with 
central  plant.  Very  isolated.  Project  over 
^00,000  gross  this  year.  Profitable.  $1  mil¬ 
lion,  terms. 

FLORIDA  WEEKLY-SHOPPER  group,  30% 
growth  per  year  in  dynamic  market.  Should  be 
daily  in  2  years.  Project  over  $900,(X)0  this 
year.  Cash  or  terms. 

GEORGIA  EXCLUSIVE  weekly,  shopper,  full 
plant,  project  $600,000.  Beautiful  city.  Ter¬ 
ms. 

For  full  reports 
ROBERT  N  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS  66207 

5500  PAID  CIRCULATION,  National  Blue  Rib- 
bon,  county  seat,  98  years  old,  unopposed. 
Zone  5  newspaper.  We  have  our  own  press. 
Substantial  down  payment  required.  Box 
4165,  Editor  &  Publisher. 


NORTH  CAROLINA  weekly  in  growing  area. 
Well  equipped  4-unit  press,  front-end  system, 
etc.  Can  be  bought  for  less  than  equipment 
value.  $240M.  James  White.  Box  109, 
McMinnvilie  TN  37110. 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  45(X)  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

INVESTORS  sought  for  weekly  publication  in 
New  York's  growing  Hudson  Valley.  Box  4128, 
Editor  &  Publisher. 

PUBUCATIONS  FOR  SALE 

ESTABLISHED  FREE  DISTRIBUTION  WEEK¬ 
LY  tv  shopper  with  contract  advertisers,  strong 
net  earning,  and  solid  distribution  network. 
Protected  franchise  territory  with  pre-approved 
co-opfiles.  $1  lOK  includes  complete  expense- 
raid  training  in  New  York  for  two  people. 
Excellent  high-profit  opportunity  in  clean 
southern  California  area.  Box  4170,  Editor  & 
Publisher. 

FOR  SALE 

California  weekly  TMC  publishing  chain. 
Established  14  years.  Audited  circulation  over 
200,000.  Gross  sales  $3  million.  Excellent 
growing  market.  Reply  to  Box  4146,  Editor  & 
Publisher. 

PUBUCATIONS  WANTED 

FLAGSHI P  newspaper  or  Group  grossing  $20  to 
$50  million  annually.  Want  management  stay 
in  place.  Reasonably  profitable.  One-on-one 
discreet  negotiation.  Specific  qualified  buyer. 
Please  contact: 

ROBERT  N  BOLITHO 

Box  7133,  Shawnee  Mission  KS  66207;  (913) 
381-8280. 

WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 

SHOPPING  GUIDES 

SEASONS  GREETINGS 
Well  positioned  shoppers  and  free  products 
thrive  on  recessions,  raving  money  is  not  an 
option  to  thousands  of  your  readers— If  you're 
not  thriving^call  Estil  Cradick  and  let's  find  out 
why.  950  Parkwood  Dr,  Dunedin  FL  33528; 
(813)  733-1678. 


E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4.50  per  line. 

2  weeks— $4.00  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue. 


Effective  January  2,  1982 

POSITIONS  WANTED 
3.  1  week  — $3.00  per  line. 

3.  per  issue  2  weeks — $2.50  per  line,  per  issue. 

!.  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

!.  per  issue.  4  weeks — $2.00  per  line,  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  issue. 


Box  number  responses  are  mailed  each  day  as  they  are  received. 
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EQUIPMENT  &  SUPPLIES 
COMPUTER  SOFTWARE 


EQUIPMENT  &  SUPPLIES 
NEWSPRINT 


INDUSTRY  EQUIPMENT 


SERVICES 


CIRCULATION  PROMOTION 
_ SERVICES 


MID-SIZED  DAILIES 
Circulation  Down??? 

Call  James  M  Scutellaro.  (617)  438-7922. 


CIRCULATION  SERVICES 


ATTENTION  CIRCULATORS  OR  PUBLISHERS 
No  newspaper  is  too  large  or  too  small  for  our 
organization  to  give  your  circulation  figures  a 
txiost.  Telephone  marketing  experts.  Use  the 
BEST  and  it  will  cost  you  LESS.  Write  or  call 
Campbell  and  Associates,  3864  Center  Rd.  # 
IOC,  Brunswick  OH  44212;  (216)  225-7440. 


CIRCULATION  CONSULTING 

If  you  are  looking  for  better  circulation  sales, 
profits  and  productivity,  look  no  further.  Just 
one  quick  phone  call  will  bring  you  my  36  years 
of  extensive  and  successful  experience.  From 
pressroom  to  banking  of  collections.  Satisfac¬ 
tion  guaranteed. 

Ray  W  Gilliland 
Retired  (Circulation  Director 
Lancaster,  Pennsylvania  Newspapers,  Inc 
36  Peach  Lane.  Lancaster  PA  17601 
(717)  569-1785 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


MR/MRS  CIRCULATOR— We  would  like  to  help 
you  take  the  worry  out  of  inconsistant  circula¬ 
tion  figures  by  providing  you  with  the  most 
effective  telephone  and  crew  marketing 
operation  in  the  business-our  trained  staff  is 
ready.  Are  you?  Call  Jim  Donnelly.  (215)  586- 
3954. 


EDITORIAL  SERVICES 


DISSATISFIED  with  the  news  content  of  your 
paper?  Unhappy  over  how  it  looks?  Let  a  proven 
professional  take  a  look  at  it.  Send  one  issue  for 
free  analysis  and  estimate.  Box  4094,  Editor  & 
Publisher. 


ELECTRONIC  PUBUSHING 


Keep  Current  on 
ELECTRONIC  PUBLISHING 
write  for  free  copy  of 
‘‘Worldwide  Videotex  Update" 

PO  Box  138,  Babson  Pk,  Boston  MA  02157 


MARKETING  & 
READERSHIP  RESEARCH 

INCREASE  LINAGE  REVENUE! 
Newspaper  Research  at  Cost  Effective  Prices. 
PLUS  the  marketing  tools  needed  to  stimulate 
your  salesforce.  References  and  brochure  upon 
request. 

CONSUMER  DATA,  319  Clematis,  West  Palm 
Beach  FL  33401.  Call  collect,  (305)  655- 
0926. 


MARKETING  SERVICES 


INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Don  White  (716)  631-8220. 


MICROFILM 


LAWRENCE 

Microfilming 
Newspapers  Microfilmed 
PO  Box  1015,  Fuquay-Varina  NC  27526 
_ (919)  552-5178 _ 


CIRCULATE  YOUR  SERVICES  j 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 


&  SUPPLIES 


CAMERA  S  DARKROOM 

CAMERA  EQUIPMENT  1  19"  Goerz  Red  dot 
artan  lens  with  5  scale  on  exposure  com¬ 
pensator  to  tit  most  horizontal  cameras  (New, 
replacement  cost  $15(X))  $5(X).  Box  4175, 
Editor  &  Publihser. 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 

SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


JOIN 

OUR 

CONTRACT 

CREW! 

.Those 
individuals,  com¬ 
panies,  syndicates 
that  know  the  value 
of  an  E&Pad  and  run 
with  us  on  a  regular 
basis. 

Whether  it’s  12, 26  or 
52  times  per  year,  we 
produce  business 
i  and  profit  for  these 
I  people.  We  offer  you 
freedom  to  rotate 
I  you r  copy  with¬ 
in  our  regular 
deadline  times, 
monthly  billing  and 
the  best  exposure  in 
the  field. 

Reserve  your  place 
now,  in  the  most 
‘  effective  classified 
I  market  In  the  news¬ 
paper  Industry. 
E&P 

CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  by  a  publisher  for  the  Radio  Shack 
computer,  nints  journals,  bills,  aging  and  tear- 
sheet  reports.  Handles  interest  charges,  calcu¬ 
lates  rates  and  allows  month-end  volume  dis¬ 
counts.  Retains  6-month  detail  for  1000 
customers.  Both  software  and  hardware  for 
under  $13,000.  Call  or  write  for  sample  re¬ 
ports.  Publisher.  Control  Systems,  Steve  Kuck- 
uk.  (715)  526-6188,  PO  Box  476,  Shawano 
Wl,  54166. 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations  vary¬ 
ing  from  10,000  to  3(X),000.  Call  collect  for 
more  information  (913)  381-1109,  or  write 
CDS,  Inc,  c/oSun  Publications.  Interstate  435 
at  Metcalf  Av.  Overland  Park  KS  66212. 


NEWSPAPER  COMMERCIAL 
PRINTING  OFFICE  SUPPLY 
ACCOUNTS  RECEIVABLE  system  developed  by  I 
a  multi-faceted  publisher  to  handle  all  types  of  ^ 
receivables  from  invoicing  to  statement  genera¬ 
tion.  Fully  capable  with  our  general  ledger, 
payroll  and  accounts  payable  programs.  Sales 
analysis,  aging  and  service.  Charge  calcula¬ 
tions  are  all  supported.  Requires  Radio  Shack 
Model  II.  Programs  can  be  modified  to  meet 
your  needs  and  size  requirements.  For  further 
information  contact  Richard  Tidwell.  Critten¬ 
den  Publishing  Co,  PO  Box  459,  W  Memphis 
AR  72301;  (501)  735-1010. 


COMPUTERS 


COMPUGRAPHIC  Videosetter  universal  model 
I  01210^501,  16.  One  Systems  terminals,  two 
I  of  which  are  remote.  Two  computer  automation 
I  units  serial  number  PS1882  with  two  control 
data  9760  storage  modules  used  one  year.  Best 
offer.  Must  sell.  Call  Shirley.  (513)  435-5000. 


lO-IN-1  Phone  Computer  by  Dictograph.  Used 
2  months.  Was  $120,  now  $80.  Caitati.  324 
Pam,  Berrien  Springs  Ml  49103. 


NEC  Front-end  system.  Five  terminal  network. 
Behive  terminals.  Full  spare  boards  kit. 

(215)  867-2002 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A‘s 
NORTHEAST  ST(5rAGE  &  INDUSTRIES 
(213)  257-7557 


G(X)D  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


MULLER  AND  MARTINI,  Model  227E  inserter. 
3  into  1.  Like  new.  Call  Mike  Canale.  (212) 
721-3737. 


ONE  SIGNODE  Naro-Strip  Wire  tying  machine, 
new  1970  at  a  cost  of  $1 1,000;  one  Teletype 
reperforator,  used  to  reperf  stock  reports  from 
UPl.  No  reasonable  offer  refused. 

Freuden  Equipment  Co. 

PO  Box  11104,  Pittsburgh  PA  15237 
(412)  931-1744 


SIGNODE  model  MLN2A  power  strapper  with 
or  without  40  foot  stainless  steel  roller  type 
conveyor  with  13  insert  stations.  Excellent  con¬ 
dition,  Best  offer.  Must  sell.  Call  Shirley.  (513) 
4365000. 


MISCELLANEOUS 


1  NuArc  VIC-1418 
1  Mergenthaler  Linotron  four  32 
with  6  terminals 
2  64K  processors 
4  disk  drives 

6  solar  basic  voltage  regulators 
1  Compugraphic  7201  TG 

1  Scaefer  14"  proof  coder 
;  2  Comp  Star  191 

2  4‘x4‘  light  tables 

7  2V2‘x4‘  light  tables 
1  LogE  Model  24"  KC  II 

I  with  Nikon  1:9,  F480mm 
;  Miscellaneous  office  furniture  and  equipment 
;  sold  as  is.  Contact  Carey  Byrd.  Controller.  SoHo 
Weekly  News.  514  Broadway.  New  York  NY 
1  10012;  (212)  %6-5861.  1 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Aria  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfiekf  IL 
60093;  (312)  446701^ 


PHOTOTYPESEUING 


AUTOLOGIC  MICRO-5  TYPESETTER,  barely 
used.  Save  45%.  Hard  disk.  Paper  tape  reader. 
(714)  956-0860  or  7769714. 


(XJMPUGRAPHIC IV  for  sale  or  take  over  lease. 
One  year  old.  Very  little  use.  Eight  Wpe  fonts 
and  processor.  Channel  13,  Box  1568,  Sun 
Valley  ID  83353;  (208)  726-0113. 


COMPUGRAPHIC  COMP  IV  A. 
Excellent  condition  with  spare  parts. 
Call  (501)  524-5144. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  8467025 


COMPUGRAPHIC  UNISETTERS,  high  range. 
672  point  with  DEK. 

(215)  867-2002 


PHOTO  COMP  EQUIPMENT.  Compugraphic 
unisetter  high  range,  format  option,  input 
interface  data  port  font  strips.  9100  AKI  Com¬ 
pugraphic  tape  perforator  with  spare  parts  kit. 
Box  4158,  Editor  &  Publisher. 


TYPESETTING.  PRINTING  EQUIPMENT.  Buy 
and  sell.  10%  commission.  Financing  avail¬ 
able.  Bob  Weber.  (216)  729-2858. 


UNISETTER  HR.  $7950,  spare  parts  kit. 
$650,  strips.  $100  each.  Guaranteed.  Bob 
Weber,  (216)  729-2858. 


PLATEMAKING 


NEW  TWIN  STAR  washout  unit  Napp  system 
(USA)  for  Twin  Star  plate  processor.  Never 
used.  For  more  details  call  J  Joiner,  Best 
Publishing  Co.  (213)  548^545. 


PRESSES 


5  UNIT  Harris  V22.  RBI  folder 
Vanguard  V-15.  4  and  5  units 
2  units  (Xrmmunity 
4  unit  Harris  V-25,  JF25 
Harris  845,  4  units.  22V4".4  splicers 
If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


5  UNIT  HARRIS  V15C.  like  new.  installed 
October.  1979,  must  sell  immediately-save 
$100,000. 

2,  3  and  4  unit  Goss  Community,  recondition¬ 
ed,  grease  lub. 

(^immunity  add-on  units,  reconditioned, 
grease  lub. 

4  unit  News  King.  KJ6,  recoiKfitioned. 

9  unit  News  King,  KJ8.  Mfg  197669,  availa¬ 
ble  May.  1982. 

News  King  add-on  units. 

TURNKEY  SERVICES 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  and  Santa  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 

(913)  492-9050  Telex  4-2362 


To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given 
in  the  od.  do  Editor  &  Publisher,  575  Lex¬ 
ington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include  only 
material  which  con  be  forwarded  in  a  large 
monila  envelope.  Editor  &  Publisher  is  not 
responsible  for  the  return  of  any  material 
submitted  to  its  advertisers. 
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EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


HARRIS  V-15A.  4  unite,  1971. 

Hams  V-15A,  6  unite.  1973. 

Hams  V-15A.  add-on  unite,  1977. 

Hams  V-15A,  8  units.  Upper  former,  1974. 
Cottrell  V-25.  Vi«  and  VS  folder. 

Goss  Community  add-on  unite,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Va  folders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Va",  45  Vi". 

Fincor  motor  and  controls. 

Harris  845,  22Va,  8  unite,  1973. 

Hams  845,  6  unite,  22Va". 

Hams  V-25,  8  unite,  1978. 

Color  King  presses  and  units. 

Fairchild  Newsking,  4  unite,  KJ8  folder,  1972. 
Harris  845, 4  unite,  3  Butlers,  1974,  like  new, 
runs  2(ra.OOO  IPH  per  month. 

Hams  V-25,  4  units,  1978. 

Hams.  7  units,  V-25.  1974.  4  Pass  TEC  dry¬ 
er,  Butler  flying  pasters. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC  I 

97  Marquardt  Or  i 

Wheeling  IL  60090 

(312)459-9700  Telex  20-6766  I 

LIQUIDATION  OF  INHOUSE  PRINT  SHOP—  i 
1974  11x17  offset  press  Itek  (Chief);  NuArc  I 
Automatic  Vacuum  Platemaker  22x25;  1977  I 
Collator/stitcher/folder,  Pitney  Bowes;  1976  ] 
Companica  II— DSC  618  Camera — verticle/ 
Auxiliary  lens;  1975  used  Agfa-Gavert  Copyp- 
roof  CP  38  PMT  processor;  1974  Compugraph- 
ic  Compuwriter  II  phototypesetter.'B  fonts  and 
processor.  Call  Andrea  at  California  Man¬ 
ufacturers  Association,  (916)  441-5420. 


MERGANTHALER  PACER  36  "  web  offset 
press,  serial  #225,  with  2  unite,  Mogul  folder, 
and  Stobb  stacker.  (415)  873-2640. 


ORLANDO  SENTINEL  STAR  PRESSES 
Eight  Unite-Hoe  Colormatic,  22^4"  cutoff.  55" 
w^.  Pair  3:2  folders,  subway  delivery.  Three 
color  humps,  semi-auto  reels,  balloon  formers, 
bay  window  bars,  anti-mist  system. 

Eight  Units-Hoe  Color  Covertible,  22^4" 
cutoff,  multi-web.  Pair  2:1  folders,  subway 
delivery.  Three  color  humps,  manual  reels,  bal¬ 
loon  formers,  bay  window  bars,  electric  com¬ 
pensators.  anti-mist  system. 

Five  Units-Hoe  Litho-matic,  22^'4"  cutoff, 
multi-web  width  capability  to  66V%'',  5  plate 
wide.  Pair  2 : 1  folders,  positioned  right  angle  to 
units,  semi-auto  reels,  hot  air  dryer,  blanket 
washer. 

INSERTING  EQUIPMENT 
Two — Sheridan  48P  Stuffing  Machine,  HH 
Hopper  Heads.  MS  delivery  drive. 

Ckrntact  Gene  Bell.  Production  Director 
(305)  420-5601 
Sentinel  Star  Plaza 
633  N  Orange  Av,  PO  Box  2833 
Orlando  FL  32801-1349 


PRESSROOM  OUT  OF  CONTROL? 

Make  us  a  reasonable  offer  on  one  or  more  of  the 
3  Goss  Controllers  and  4  motors: 

1—1978  SC  controller  and  60  HP  drive 
1—1971  SC  controller  and  50  HP  drive 
1—1968  SC  controller  and  40  HP  drive 
1 —  Brand  new  Westinghouse  50  HP  drive 
motor  also  complete  4-color  ink  pumping 
system  (hoses,  reels,  nozzles,  fittings,  etc 
plus  4  Lincoln  pumps.) 

Contact  Jack  Thomsen,  (213)  362-7774,  Val¬ 
ley  Printers,  Inc.  16230  Filbert  St,  Sylmar  CA 
91342. 


6-UNIT  Daily  King  I,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  hp  drive.  All  unit 
and  roll  stands  are  stacked.  Well  maintained  in 
A1  condition.  Available  immediately.  (On  be 
seen  in  operation.  (206)  653-2519. 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  17^"x24'/S"  wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPEC,  INC. 

97  Marquardt  Drive,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


COLOR  KING  2  unit  web  offset  press,  with  roll 
stands,  folder,  rollers  and  miscellaneous  parts, 
$35,000;  Goss  Oxnmunity  oil  bath  4  unit  web 
press  with  folder  and  accessories.  $130,0(X); 
Western  Gear  sheeter.  dateliner,  serial  number 
67-986,  22V4"x36",  $20,000.  (415)  626- 
7020. 


GOSS  URBANITE  PRESSES 
4  unit  (kiss  Urbanite  press,  SN  U-892.  Mfg 
1971. 

7  unit  Goss  Urbanite  press  with  two  folders, 
SN  U-725,  reconditioned,  available  for 
immediate  delivery. 

Several  Urbanite  units  available  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roil  arms.  Also  Urbanite  folders  complete  with 
upper  former  and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  SC,  7  unite,  circumferential,  1978. 

SC,  4  units,  1971. 

Suburban  1500,  4  units,  1973. 

Urbanite,  6  units,  2  3-colors,  1968-72. 
Community  6-web  folders, 
immunity  and  Suburban  units. 

HARRIS  V15A,  6  units,  balloon,  1977. 

V22,  5  units,  remanufactured. 

V25,  8  unite,  3  folders  1977-78. 

845,  4  units,  1975. 

845,  6  units,  1970. 

1650,  4  units,  1980. 

JFl,  JF4,  JFIO,  JF25,  RBC2  folders.  ! 

BUTLER  4042-15  and  MEG  D200  auto¬ 
splicers. 

ONE  Corp/ Atlanta  ' 

(404)  321-3992  Telex  700563  i 


GOSS  URBANITE 

7-unit  Urbnite  with  two  folders  and  tri-color 
unit.  Reconditioned  by  Goss  -  like  new  condi¬ 
tion  -  great  flexibility  and  available  now.  SN 
U-725/726. 

Several  Urbanite  units  available  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms.  Also.  Urbanite  folders  complete  with 
upper  former,  Vt  folders  and  drives. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  (jOSS  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Hoe  colormatic  press,  8  units  and  3:2  folder 
Hoe  color  convertible  press,  8  units  and  2:1 
folder 

Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES.  INC. 

(213)  257-7557 


PRESS  CONVERSIONS 


TOP  PERSONNEL  and  parts  for  web  width  re¬ 
ductions  where  time,  price  and  quality  are  of 
I  most  importance. 

I  BRAMBLE  PROFESSIONAL  PRESS  INC. 

Route  2,  Box  2285,  McAllen  TX  78501 
‘  (512)682-7011 


WANTED  TO  BUY 


I  CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  prr^uction  needs 
are  required.  Box  3564,  Editor  &  Publisher. 


28"  WOOD  PLATE-O-MATIC  PROCESSOR 
CALL  DICK  OR  LENNY 
(201)  469-6505 


MULLER  227  INSERTER  in  good  operating 
condition.  Reply  to  Graphic  Management 
Associates,  Inc,  1 1  Mam  St,  PO  Box  55,  South- 
boro  MA  01772;  (617)  481-8562. 


CG  7200  WITH  SPARE  PARTS.  CALL  (713) 
564-8361,  EXT.  201.  MUST  BE  LOCATED  IN 
ZONE  6. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  19B3,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


Wl  LL  PAY  TOP  CASH  PR  ICES  for  paper  cutters, 
Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 

HELP 

WANTED 


ACADEMIC 


DIRECTOR— SCHOOL  OF 
JOURNALISM  AND  BROADCASTING 
Oklahoma  State  U  n  iversity  seeks  a  vigorous  and 
dynamic  leader  for  the  School  of  Journalism 
and  Broadcasting.  PhD  or  equivalent,  with  a 
record  of  distinguishing  scholarly  and/or  crea¬ 
tive  achievements,  required.  Previous 
administrative  experience  is  necessary.  Rank  of 
Associate  or  Full  Professor  with  academic  area 
of  expertise  encompassed  by  the  School's  dis¬ 
ciplines.  Salary  open. 

The  Director  is  the  chief  academic  and  fiscal 
officer  of  the  School  and  directly  responsible  to 
the  Dean  of  the  College  of  Arts  and  Sciences. 
The  Director  will  act  as  liaison  with  state  and 
national  media  organizations.  The  Director  is 
charged  with,  and  will  be  provided  the  re¬ 
sources  to  effect,  the  development  of  a  program 
of  national  prominence.  The  School  is  com¬ 
posed  of  20  faculty,  and  serves  over  680 
undergraduate  and  30  graduate  majors. 

Applications  should  include  a  curriculum  vitae 
and  the  names  of  three  references.  To  receive 
full  consideration,  please  send  application  by 
June  1  tO:  Philip  E  Paulin,  Chair,  Search  Com¬ 
mittee,  do  Arts  and  Science  Clean's  Office, 
Oklahoma  State  University,  Stillwater  OK 
74078.  Oklahoma  State  University  is  an 
Affirmative  Action  Equal  Opportunity 
Employer. 


THE  UNIVERSITY  OF  MISSOURI  School  of 
Journalism  seeks  two  teaching  editors  to  begin 
Summer  or  Fall.  1982.  One  position  requires 
copy  editing  and  layout  skills.  The  other  re¬ 
quires  ability  to  direct  reporters  and  run  city 
desk.  Both  require  significant  professional 
experience  and  ability  to  work  with  students  on 
the  school's  daily  newspaper.  Advanced 
degrees  desirable  but  not  essential.  Apply  to 
Professor  Daryl  Moen,  School  of  Journalism, 
University  of  Missouri,  PO  Box  838,  Columbia 
MO  65205.  Deadline  May  15. 


THE  UNIVERSITY  OF  ALABAMA  Department 
I  of  Journalism  seeks  assistant/associate  pro¬ 
fessor  to  do  research  and  service  and  teach 
introductory  and  advanced  courses  in  mass 
communication  and  journalism  starting  August 
1982.  Areas  of  interest:  communication  his¬ 
tory,  theory,  research  methods,  newswriting, 
editing,  photojournalism,  magazine  journal¬ 
ism,  and  electronic  news  delivery  systems. 
Candidates  should  have  professional 
experience,  potential  scholarly  research  and 
teaching  experience.  PhD  required  (ABDs  will 
be  considered . )  Send  applications  and  resumes 
to  Dr  Charles  Self,  PO  Box  1482,  University  AL 
35486.  The  University  of  Alabama  is  an  equal 
opportunity/affirmative  action  employer. 


EDITOR  of  new  national  communications 
magazine  looking  for  university  professors 
interested  in  working  within  freelance  network. 
Supplement  your  income  while  publishing 
material.  Good  pay.  Box  4123,  Editor  &  Pute 
lisher.  Deadline  May  1. 


FACULTY  OPENING — The  Department  of  Com¬ 
munication  at  The  University  of  Michigan  is 
seeking  authorization  of  a  tenure-track  position 
to  teach  journalism  writing  courses,  media  eco¬ 
nomics,  history  and  management  courses.  PhD 
or  near  completion  and  research  publications 
required.  Starting  date:  Fall  1982.  Send 
resume  and  cover  letter  to  Professor  William  E 
Porter,  Department  of  (^mmunication.  The 
University  of  Michigan,  Ann  Arbor  Ml  48109. 
The  University  of  Michigan  is  a  non- 
discriminatory,  affirmative  action  employer. 


JOURNALISM/PUBLICATIONS:  Southern 
Arkansas  University  seeking  faculty/staff  mem¬ 
ber  to  teach  basic  journalism  classes,  supervise 
student  publications,  assist  in  information 
work.  Master’s  degree  required.  Work 
experience  in  journalism  desirable.  Instructor 
or  assistant  professor  rank  depending  on 
education/background.  University  offers  BA 
degree  in  mass  communications  plus  journal¬ 
ism  minor,  is  EEO/Affirmative  Action 
Employer.  Write  Dr  Dan  Ford,  Dean,  School  of 
Liberal  and  Performing  Arts.  Box  1405,  South¬ 
ern  Arkansas  University,  Magnolia  AR  71753. 


PUBLIC  RELATIONS/ADVERTISING— One 
year  appointment  as  assistant  professor  with 
possibility  or  renewal.  Open  Fall,  1982.  Pro¬ 
fessional  experience  required  and  PhD  pre¬ 
ferred.  Send  letter,  vitae,  and  at  least  three 
letters  of  recommendation  to  Jim  VanLeuven, 
Department  of  Communications.  Washington 
State  University,  Pullman  WA  99164-2520. 
Application  review  begins  May  11,  1982. 
Washington  State  University  is  an  equal 
opportunity/affirmative  action  employer. 


STUDENT  NEWSPAPER  ADVISOR 
UTAH  STATE  UNIVERSITY 
Utah  State  University  seeks  faculty  advisor  for 
student  newspaper  and  literary  magazine.  Also 
manages  design  and  production  of  university 
publications.  A  bachelor's  degree  or  equivalent 
experience  in  journalism  or  a  related  field  is 
required.  Salary  is  negotiable  for  this  12-month 
position.  Submit  resume  and  names  of  three 
references  by  April  30  to  Dr  Val  R  Christensen, 
Vice  President  for  Student  Services,  UMCOl 
Utah  State  University,  Logen  UT  84322.  An 
affirmative  action  and  equal  opportunity 
employer. 


UNIVERSITY  OF  NEVADA  RENO'S  Department 
of  Journalism  has  a  tenure-track  position  at  the 
assistant  or  associate  professor  level  starting  in 
August  1982.  Teaching  areas:  reporting,  edit¬ 
ing,  magazine  writing.  Desired  qualifications: 
Master's  degree  or  its  equivalent,  significant 
professional  experience,  some  university 
teaching  experience.  Competitive  salary.  Send 
resumes  before  May  15  to  Robert  Blair  Kaiser, 
Chairman,  Department  of  Journalism,  Univer¬ 
sity  of  Nevada-Reno,  Reno  NV  89557,  UNR  is 
an  Equal  Opportunity,  Affirmative  Action 
Employer. 


ASSISTANT  PROFESSOR  for  tenure-track 
position  teaching  courses  in  Mass  Communica¬ 
tion,  Newswriting,  Editing.  PhD.  teaching 
experience  and  professional  experience 
desirable,  MA  required.  Send  letter,  resume, 
transcripts  and  names  and  phone  numbers  of 
references  to  reach  Don  H  (loombs.  School  of 
Communication,  University  of  Idaho,  Moscow 
ID  83843  by  May  14.  An  AA/EO  Employer. 


ADMINISTRATIVE 


BUSINESS  MANAGER 

For  Zone  5.  50,000  circulation  weekly  group. 
Growth  publisher.  Excellent  product.  Account¬ 
ing.  budget  background  essential.  Must  be 
familiar  with  all  newspaper  departments. 
Resume  to  Oakland  Community  Newspapers. 
Box  232,  Union  Lake  Ml  48075. 


WE  ARE  SEEKING  an  outstanding  newspaper 
manager  to  become  general  manager  at  the  San 
Angelo  (Texas)  Standard-Times. 

Publisher  serves  as  president  of  Harte-Hanks 
Communication's  Metro  Newspaper  Group. 
General  Manager  will  be  the  operating  division 
head  and  supervise  all  departments. 

This  opportunity  offers  excellent  pay  and 
benefits  in  one  of  this  country's  nicest  com¬ 
munities.  It  also  offers  the  potential  to  move  to 
a  publisher's  slot  in  one  of  the  most  dynamic  of 
communications  companies. 

Send  cover  letter  explaining  why  you  seek  a  new 
opportunity  along  with  current  pay  and  com¬ 
plete  resume  tO:  Tucker  Sutherland,  President, 
Metro  Newspaper  Group,  PO  Box  5111,  San 
Angelo  TX  76902. 


EDITOR  &  PUBLISHER  for  April  24,  1982 
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HELP  WANTED  I 


ADMINISTRATIVE 


EDITOR-PUBLISHER 

Growing  Zone  3  newspaper  group  seeks 
experienced  person(s)  to  direct  operations  of 
weekly,  multi-weekly  and  daily  paid  circulation 
newspapers  in  smaller  communities.  Must  be 
aggressively  sales-oriented  with  ability  and 
maturity  in  editorial  and  all  other  aspects  of 
newspapers.  Managerial  strength  essential. 
Excellent  present  and  future  benefits.  Well  re¬ 
spected  newspaper  group.  Resume  and  refer¬ 
ences  to  Box  4114,  Editor  &  Publisher. 

MANAGER-NEWSPAPERS 
Rapidly  growing  small  Ohio  publishing  com¬ 
pany  has  an  immediate  opening  for  the  position 
of  Manager-Publications.  The  operations 
include  one  daily,  3  weeklies,  state-wide  rural/ 
suburban  semi-monthly,  and  a  commercial 
printing  operation.  Qualified  candidates  will 
have  publishing  experience,  strong  manage¬ 
ment  skills  and  an  expansion  orientation. 
Excellent  compensation  package.  Please  send 
resume  to  Box  4168,  Editor  &  Publisher. 

_ ADVERTISING _ 

ADVERTISING  MANAGER 
Aggressive  new  Western  Pennsylvania  7-day, 
2/7000  distribution,  newspaper  is  looking  for  a 
knowledgeable  motivator  and  good  sales  leader 
to  manaw  a  staff  of  5  outside  sales  and  4 
classified  people. 

Person  should  have  successful  track  record  and 
ability  to  teach  and  sell  in  a  highly  competitive  { 
market. 

Send  resume  tO: 

Ted  Coleman 
Daily  TRIBUNE 
105  Mall  Boulevard 
Monroeville  PA  15146 

ADVERTISING  DIRECTOR  for  six-day  after- 
noon  Zone  7  daily.  Salary  plus  bonus. 
Experience  necessary.  Reply  to  Box  4092,  Edi¬ 
tor  &  Publisher. 

AD  DIRECTOR 

Sun  Belt  group,  small  dailies,  weeklies,  shopp¬ 
ers.  Must  have  experience  in  national,  retail, 
co-op,  special  projects.  This  is  your  chance  to 
start  at  the  top  of  this  small  group  which  is 
poised  for  take-off.  Salary  and  commission 
negotiable.  Send  resume  and  references  to  Box 
4098.  Editor  &  Publisher. 

ADVERTISING  MANAGER— Excellent  oppor- 
tunity  to  build  reputation  and  linage  in  very 
upscale  market.  Small  group  of  weeklies  in 
metropolitan  area  (Zone  2).  (xood  base  salary, 
excellent  benefits  and  strong  incentive  pro¬ 
gram.  Reply  Box  4102,  Editor  &  Publisher. 


ADMINISTRATIVE 

MANAGING 
DIRECTOR 
NEWSPAPER  AUDIT 
ORGANIZATION 


To  plan,  administer  and 
coordinate  all  activities  of 
the  organization.  Job  func¬ 
tion  includes  internal  man¬ 
agement  —  must  be  famil¬ 
iar  with  standard  account¬ 
ing  procedures,  be  capable 
of  preparing  annual  Finan¬ 
cial  budgets  and  fiscal 
management.  Will  also  be 
responsible  for  new  busi¬ 
ness  development  pre¬ 
sentations  to  Publishers 
and  Advertisers  —  some 
travel  required.  $40,000  +  . 
Send  resume  including  sal¬ 
ary  requirements  to: 

Box  4181  I 

Editor  &  Publisher 


HELP  WANTED 


ADVERTISING  \ 


ADVERTISING  SALES  MANAGER,  nationwide 
corporation,  number  one  in  its  industry,  looking 
for  career-conscious  individual.  Advertising  or 
direct  sales  experience.  Excellent  benefits. 
First  year,  $40.0(X)-f .  Send  letter  and  resume 
to  1308  E  Mam  St,  Chattanooga  TN  37404, 
Attn:  Doris  Melton.  Personnel. 

ADVERTISING  SALES  representative  needed 
in  beautiful,  water-oriented  Zone  2  town.  Work 
with  an  established  weekly  newspaper,  selling 
combination  for  our  small  daily  and  weekly 
voup.  Hi^  commission  and  base.  All  benefits. 
Individual  must  be  high-powered,  aggressive, 
and  able  to  call  on  both  large  and  small 
accounts  in  a  highly  competitive  market.  This  is 
a  top  level  sales  position  with  outstanding  earn¬ 
ing  potential  for  the  ri^t  person.  Reply  in  confi¬ 
dence  to  Box  4131,  Editor  &  Publisher. 

AD  SALESPERSON,  potential  ad  director. 
Immediate  opening.  Florida  weekly,  3000 
circulation.  Reply  to  Box  4143,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  REPRESENTATIVE  for  semi- 
weekly,  shopper  combination  near  St  Louis. 
Job  requires  a  promotion-minded  individual 
who  is  exceptionally  strong  in  special  sections 
and  new  marketing  ideas,  ^lary  plus  commis¬ 
sion.  Reply  with  resume,  salary  requirements, 
references  to  Box  4159,  Editor  &  Publisher. 

ADVERTISING  MANAGER — Twice  weekly 
newspaper  group  in  New  Jersey  seeks  an 
aggressive  goal-oriented  individual  with  a  solid 
ad  sales  background  who  can  manage  and  moti¬ 
vate  a  five-person  department  in  a  highly  com- 
petitive  market.  Applicant  should  be 
innovative,  creative,  bossess  the  ability  to 
teach  and  plan  ahead.  Excellent  benefits,  ^nd 
resume  and  salary  requirements  to  Box  4182, 
Editor  &  Publisher. 

CUSSIFIED  PHONEROOM  MANAGER 
For  200,(XX),  Zone  9  TMC  weekly  chain.  Must 
have  strong  phoneroom  sales  track  record  both 
private  pa^  and  soliciting  business  accounts. 
Ability  to  train  and  motivate  6-person  staff 
using  VDT's.  Promotional  experience  helpful. 
Salary  $20,000  plus  bonus,  ^nd  resume  with 
salary  history  to  Box  4145,  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER 
Western  major  metro  seeks  experienced  mana¬ 
ger  who  knows  how  to  motivate  a  large  sales 
staff.  Excellent  salary  and  benefits.  Strong 
opportunity  for  advancement.  Send  resume  to 
Box  4172,  Editor  &  Publisher. 

GENERAL  MANAGER 

Fast  growing  metropolitan  newspaper  (Zone  4) 
seeks  experienced  individual  to  manage  shop¬ 
per  operation.  Position  reports  to  Vice  Presi¬ 
dent  of  advertising.  If  you  have  5  or  more  years 
of  experience,  are  innovative,  seek  challenge 
and  responsibility,  we  are  interested  in  talking 
with  you.  We  offer  an  ideal  living  climate, 
challenging  work  environment,  excellent  salary 
and  fringe  benefits  package.  Qualified  appli¬ 
cants  please  submit  resume  including  salary 
history  to  Box  4164,  Editor  &  Publisher. 

RETAIL  ADVETISING  MANAGER 
Needed  in  the  heart  of  New  England.  This  is  an 
excellent  opportunity  for  an  innovative  sales 
manager.  We  are  a  modern,  forward-thinking, 
20,000  circulation  daily  looking  to  grow.  You 
must  be  creative,  have  knowledge  of  market 
research  techniques,  and  the  capacity  to  tram 
and  lead.  We  have  excellent  benefits  and  an 
exceptional  opportunity  for  the  right  person. 
Send  resume,  references  and  salary  require¬ 
ments  to  Box  4167,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


MARKETING  DIRECTOR— We  are  looking  for 
someone  who  can  take  over  a  top  management 
position  on  a  daily  newspaper  and  grow  into  a 
multiple  media  job  combining  print  and  elec¬ 
tronics.  The  individual  we're  seeking  will  have 
good  people  skills  as  well  as  advertising  and 
marketing  experience.  A  Midwestern  back¬ 
ground  and  experience  on  properties  under 
^,(XX)  circulation  will  be  helpful.  We're  lo¬ 
cated  in  a  driving  community  and  a  highly  com¬ 
petitive  market.  If  you  think  you're  the  person 
for  us,  introduce  yourself  and  send  references 
and  salary  history,  in  confidence  to  Box  4162, 
Editor  &  Publisher. 

ARTIGRAPHICS 

ARTIST  LAYOUT/DESIGN 
Major  suburban  weekly  newspaper  chain  in 
metro  Atlanta  area,  seeking  layout  artist,  ver¬ 
satile  all  areas  newspaper  ad  layout,  finished 
art  and  promotional  pieces.  Strong  in  graphic 
design.  Salary  commensurate  with  abilities. 
Benefits  package.  Box  4088.  Editor  &  Pub¬ 
lisher. 

WE  ARE  GOING  TO  PRODUCE  one  of  the  most 
important  and  attractive  newspapers  in  the 
world.  But  it  won't  have  all  the  punch  we  want  to 
pack  into  it  unless  we  can  find  top-notch  artists  | 
specializing  in  imaginative,  sensible,  revealing 
charts  and  graphs:  and  who  can  create  clear 
bright  maps.  If  you  want  to  share  in  the 
excitement  of  launching  a  major  metropolitan 
newspaper  and  believe  you  are  qualified  send 
samples  of  your  work,  resume  and  salary  re¬ 
quirements  to:  Gil  Roschuni,  Graphics  * 
(jirector.  The  Washington  Times,  3600  New  I 
York  Av,  NE.  Washington  DC  20022. 

_ CIRCULATION _ 

CIRCULATION  MANAGER 
Opening  for  experienced  circulation  manager  I 
with  dyramic  suburban  group.  Applicants  must  | 
have  proven  success  record  in  paid  circulation 
growth,  TMC  carrier  system,  service  and  office 
management.  Excellent  opportunity  for  person 
motivated  by  challenge  and  ^1  achievement. 
Send  resume  to  Publisher,  Times  Publishing 
Co,  PO  Box  370,  Beaverton  OR  97075.  1 

_ 

CIRCULATON  MANAGER 
A  challenging  position  with  a  propessive  5-day 
daily  newspaper  in  a  growing  dynamic  area. 
Located  25  miles  morth  of  San  Antonio,  we  are 
looking  for  an  experienced  professional  to  join 
the  management  team  of  one  of  Taylor  C^- 
munication  Inc's  finest  newspapers.  Send 
resume  and  salary  requirements  to  Dave  Kram¬ 
er,  General  Manager,  The  Herald.  PO  Box  649, 
New  Braunfels  TX  78130. 

DISTRICT  MANAGER 

Growing  Sunbelt  metro  has  an  opening  in  the 
state  circulation  department  for  an  aggressive, 
sales-oriented  district  manager.  Advancement 
possibilities  exist  for  individuals  who  demon¬ 
strate  abilities  needed  by  a  growing  sales  organ¬ 
ization.  Successful  prior  experience  is  desired, 
but  we  are  willing  to  tram  the  right  person. 
Apply  in  confidence  to  Box  4180,  Editor  & 
Publisher. 

THE  MONTGOMERY  ADVERTISER-Alabama 
Journal  has  an  opening  for  assistant  Circulation 
Manager.  Must  have  5  years  circulation  man¬ 
agement  experience  in  all  types  of  newspaper 
distribution,  have  good  human  relations  and 
planning  skills.  Salary  commensurate  with 
experience-with  good  benefits  plus  company 
car. 

Send  resume  to  LE  Chapman.  PO  Box  1(XX), 
Montgomery  AL  36102. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  BUSINESS  EDITOR 
We  need  someone  with  a  background  in  busi¬ 
ness  and  economic  reporting  to  be  second  in 
command  on  our  business  desk  staff  of  seven 
people.  Copy  editiiw  and  layout  background  a 
plus.  Write:  Neill  £irowski.  Business  Editor. 
Democrat  and  Chronicle.  55  Exchange  St. 
Rochester  NY  14614  cr  call  (716)  232-7100. 

AWARD-WINNING  northern  California  semi¬ 
weekly  seeks  a  managing  editor  who  can  take 
charge  of  a  busy  news  operation,  working  with 
reporters  and  several  d^rtment  heads,  plan 
coverage,  edit  copy,  design  pages,  write  and  get 
involved  in  the  community.  If  you're  a  hard¬ 
working  news  or  copy  editor  with  good  skillsand 
ideas  and  you  want  to  work  for  a  newspaper 
where  quality  isn't  just  a  catch  phrase,  we'd  like 
to  hear  from  you.  Salary  range  $12,500- 
$16,000.  Send  resume  and  clips  to  Box4155, 
Editor  &  Publisher. 

BUSINESS  MAGAZINE  WRITER 
Pacific  Fishing,  business  magazine  for  com¬ 
mercial  fishing  industry  requires  staff  writer  for 
news  and  features.  Position  starts  July  6.  Travel 
involved,  including  trips  on  fish  boats.  Pacific 
Fishing  is  high-quality  paid<irculation  month¬ 
ly  covering  industry  from  strong  business  per¬ 
spective.  Some  bxkground  in  business  jour¬ 
nalism,  and  foods  or  fishing  preferred.  Salary 
DOE.  (lood  benefits.  Send  resume  and  samples 
of  writing.  1515  NW  51st  St.  Seattle  WA 
98107. 

BOATING  REPORTER.  Leading  national  boat¬ 
ing  newspaper  has  opening  for  reporter  with 
I  weekly  and/or  daily  newspaper  experience  and 
I  knowledge  of  boating.  Please  send  resume, 
clipsand  salary  requirements  toChristine  Bom, 
Soundings.  Essex  CT  06426. 


THE  KANSAS  CITY  STAR  is  seeking  an 
imaginative  experienced  journalist  to  direct  its 
weekly  food  section.  We  are  looking  for  some¬ 
one  to  edit  food  stories  and  write  the  recipe, 
nutrition  and  consumer  articles  that  are  so 
important  in  a  balanced,  sophisticated  section. 
This  important  position  demands  an 
experienced  newspaper  reporter  or  editor. 
Some  hard  news  experience  preferred,  but  not 
required.  Send  resume  and  clips  or  sections  to 
Clayton  Keller,  Lifestyle  Editor.  The  Kansas 
City  Star,  17^  Grartd  Av.  Kansas  City  MO 
64108.  No  telephone  calls  please.  An  equal 
opportunity  employer. 

EDITORIAL  PROMOTIONS  EDITOR  needed  for 
Memphis  Commercial  Appeal.  Requires  crea¬ 
tive,  energetic  writer  with  newspaper  back¬ 
ground  who  knows  how  to  keep  readers  active  in 
the  newspaper  and  the  newspaper  active  in  the 
community.  Imagination  for  ideas  from  polls 
and  contests  to  sponsored  activities  and 
events.  Send  resume  to  James  McDaniel,  Man¬ 
aging  Editor,  The  Commercial  Appeal.  495 
Union,  Memphis  TN  38101. 

FLORIDA  BUREAU  editor.  Soundings,  the  Na¬ 
tion's  leading  boating  newspaper,  is  looking  for 
an  experienced  reporter. 'editor  to  assume 
responsibility  for  its  Southeastern  coverage  out 
of  Fort  Lauderdale  area.  Must  have  news  and 
features  background,  knowledge  of  boating  and 
the  ability  to  run  an  aften  hectic  one-person 
show.  Send  resume,  clips  and  salary  require¬ 
ments  to  Christine  Bom,  Soundings.  Essex  CT 
06426. 

GENERAL  ASSIGNMENT  reporter  with  photo 
and  darkroom  skills  for  5000  daily  in  central 
Iowa.  Call  (515)  432-1234  for  Editor  or  Pub¬ 
lisher. 


ADMINISTRATIVE 

ADMINISTRATIVE 

“HOW  TO  GET  HIRED  IN  JOURNALISM" 

For  information,  vrrite:  Northvvest  Marketini; 

Limited,  Box  3658-J.  Lacey  WA  98503. 

GENERAL  MANAGER 

If  you  have  several  years  of  newspaper  management 
experience,  with  a  solict  sales  background,  the  ability  to 
interpret  financial  statements,  prepare  operating  budgets, 
increase  circulation  and  prcxjuce  a  good  news  product,  we 
would  like  to  talk  with  you. 

Our  newspaper  is  a  mid-South,  20,000  circulation  daily  and 
Sunday,  serving  a  growing  industrial  and  farming  area.  We 
prefer  a  general  manager  with  Southern  background  and  an 
interest  in  becoming  part  of  a  group  newspaper. 

This  general  managership  is  (available  imm^iotely.  All  ap¬ 
plications  will  be  handled  confidentially.  Please  serxj  resume 
and  salary  requirements  to  Box  4066,  Editor  &  Publisher. 


IMMEDIATE  AND  FUTURE  openings  for  entry- 
level  reporters,  editors  and  photographers  at 
modem  classy  17.(X)0  PM.  Enclose  resume, 
samples  of  your  work,  references,  salary  re¬ 
quirements.  .  .and  your  ideas.  Contact  Dell  Grif¬ 
fin,  Editor.  The  Daily  Iberian.  Box  1270,  New 
Iberia  LA  70560. 


COPY  EDITORS! 

Medium-sized  (over  60,000  circulation), 
award-winning  morning  newspaper  in  Zone  4 
looking  for  editors  and  layout  personnel  to  staff 
a  7-day-a-week  operations  -  copy  desk. 
Positions  are  open  for  both  copy  editors  and 
layout  and  design  personnel.  resume  to 
Box  4132,  Editor  &  Publisher. 


COPY  EDITORS,  REPORTERS 
Community-oriented  Zone  2  AM  seeks  copy 
editors,  reporters.  Experience  preferred  but  will 
tram.  Resume  and  clips  to  Box  4142,  Editor  & 
Publisher. 
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DESK  PERSON  WANTED— One  of  the  nation's 
most  advanced  electronic  newsrooms  has  an 
opening  tor  a  desk  person  on  a  5-member  wire 
and  page  layout  de^.  Your  "typewriter"  will  be 
abig  screen  Harris  computer  terminal.  You  will 
be  trained  in  pagination.  The  job  involves  edit¬ 
ing  AP  and  UPl  wire  copy,  sizing  photos,  writing 
h^sand  laying  out  pages.  You  will  also  be  free 
to  submit  opinion  columns  for  the  Op-Ed  page  if 
you  wish.  We  are  a  100-year-old  morning  daily, 
circulation  39.000.  located  in  a  city  of  ^.000 
in  central  Louisiana.  The  job  is  5  nights  a  week, 
4pm  to  12:30am,  with  two  nights  off.  Informal 
working  conditions,  competitive  pay,  good 
benefits.  Journalism  degree  or  equivalent  train¬ 
ing  required.  Send  resume  to:  Personnel 
Director,  Alexandria  Daily  Town  Talk,  PO  Box 
7558,  Alexandria  LA  71306.  An  equal  oppor¬ 
tunity  employer. 


DESK  ASSISTANT 

The  nation's  fastest  growing  newspaper 
(circulation  up  47%  in  10  months)  newspaper 
has  a  key  desk  job  open  for  an  enthusiastic, 
experienced  copy  editor  with  a  flair  for  head¬ 
lines  and  layout.  Applicants  should  have  3-5 
years  reporting  experience,  1-2  years  desk 
experience  and  should  be  familiarwith  the  work 
of  successful  tabloids.  Salary,  night  differential 
over  S5(X)  per  week.  Excellent  opportunity  for 
advancement.  Send  resume  and  samples-no 
phone  calls  please-to  Linda  Demeglio,  Manag¬ 
ing  Editor.  The  Delaware  County  Daily  Times, 
500  Mildred  Av,  Primes  PA  19018. 


DESK  EDITOR  for  leading  national  boating 
newspaper.  Must  be  skilled  on  rewrite,  sharp  on 
headlines  and  have  knowledge  of  boating. 
News  and  features  background  necessary. 
Fast-paced,  challenging  monthly  with  10  edi¬ 
tions.  Send  resume,  clips  and  salary  require¬ 
ments  to  Christine  ^n.  Soundings,  Essex  CT 
06426, 


EXECUTIVE  EDITOR — Leading  Northeast  sub¬ 
urban  newspaper  group  (Zone  2).  Must  be 
skilled  in  news  management,  personnel,  and 
training.  A  challenging  job  with  growth  poten¬ 
tial  for  the  right  person.  Box  4077,  Editor  & 
Publisher. 


EDITOR  for  10,000  PM  daily  in  Zone  5.  Appli¬ 
cant  must  have  strong  local  emphasis  back¬ 
ground  and  VDT  editing  experience.  Staff  lead¬ 
er  and  management-oriented.  Good  wages, 
fringe  benefits,  excellent  community.  Send 
resume  to  Box  4111,  Editor  &  Publisher. 


EXPERIENCED  REPORTERS  and  copy  editors. 
Excellent  pay  and  benefits.  Send  resume,  refer¬ 
ences  and  clips  to  Jim  Witt,  Miami  News,  PO 
Box  615,  Miami  FL  33152;  (305)  350-2154. 


EDITOR-PUBLISHER  for  award-winning  Zone 
5  weekly.  We're  looking  for  a  person 
experienced  in  editorial,  ad  sales,  and 
administration  who  is  willing  to  become 
involved  in  the  community.  Possible  opportu¬ 
nity  for  a  husband-wife  team.  Group  owned. 
Good  benefits.  Box  4153,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  an  editorial  assis¬ 
tant  to  back  up  executive  editor  of  a  new  first 
rate  national  magazine.  Must  be  committed  to 
quality  and  possess  strong  skills  in  writing 
(editing,  photography  and  layout  skills  pre¬ 
ferred).  Motivation  to  take  on  more  responsibil¬ 
ity  as  opportunities  arise  alsoa  must.  Excellent 
opportunity  with  highly  successful  established 
growing  firm.  Excellent  salary,  benefits.  Zone 
4.  Nice  area.  Send  resume,  cover  letter,  pub¬ 
lished  work  and  references  to  Box  4122,  Editor 
&  Publisher.  Deadline  May  1. 


LIFESTYLE  EDITOR — Quality-oriented  daily  of 
40,000  circulation  looking  for  aggressive  edi¬ 
tor  with  at  least  3  years  experience  to  supervise 
7-person  staff.  Responsibilities  include  daily 
living  and  leisure  section,  arts  and  entertain¬ 
ment  coverage,  and  a  weekly  home  real  estate 
section,  and  community  news.  This  is  a  highly 
competitive  market.  We  are  looking  for  some¬ 
one  who  responds  to  a  challenge,  who  can  han¬ 
dle  several  responsibilities andget  the  most  out 
of  a  relatively  small  staff.  If  interested,  please 
tell  us  why  and  send  a  resume  (including  refer¬ 
ences),  salary  history,  and  work  samples  tO: 
Mike  ^mpbell.  Assistant  Managing  Editor, 
Anchorage  Daily  News,  Pouch  6616, 
Anchorage  AK  99504.  No  phone  calls  please. 


COPY  EDITORS 

The  Wichita  Eagle-Beacon,  a  Knight-Ridder 
newspaper  is  looking  for  several  exceptional 
copy  editors.  If  you  have  a  true  appreciation  for 
the  language,  a  flair  for  headlines  and  solid 
editing  or  reporting  experience,  consider  the 
opportunities  on  our  139-person  news  staff. 
Trwe'll  be  plenty  of  challenges.  Are  you  up  to 
them?  Write  or  call  (collect)  Harry  Abernathy, 
Assistant  Managing  Editor/News,  PO  Box  820, 
Wichita  KS  67201;  (316)  268-6527. 

110 


WELL  KNOWN  financial  news  organ  has  good 
slot  in  Washington  for  experienced  representa¬ 
tive  to  cover  Congress  and  federal  agencies. 
Should  be  able  to  file  for  wires.  Resume  and 
cover  letter  stating  salary  requirements  to  Box 
4152,  Editor  &  Publisher. 


WESTERN  NEWSPAPERS,  INC,  a  group  of  3 
daily,  3  twice-weekly  and  1  weekly  Arizona 
newspapers  is  accepting  applications  for  anti¬ 
cipated  openings  in  reporting  and  editing 
positions  due  to  projected  growth  of  all  papers. 
Excellent  fringe  benefits,  including  medical 
and  profit  sharing.  Applicants  should  state  type 
of  position  desired  and  whether  you  prefer  daily 
or  twice  weekly  employement.  Include  refer¬ 
ences,  salary  requirements  and  work  samples. 
Reply  to  Charlie  Waters,  PO  Box  312,  Prescott 
AZ  86302. 


MANAGING  EDITOR 

Ready  to  leave  metro  rat  race  and  run  your  own 
news  operation?  Excellent  opportunity  in 
medium  sized  newspaper  in  Southeast.  Local 
emphasis,  but  strong  national  reputation.  Must 
know  news  and  have  strong  people  skills.  Send 
resume  to  Box  4171,  Editor  &  Publisher. 


MANAGING  EDITOR  for  7400  circulation 
award-winning  daily.  Supervise  staff  of  6, 
assist  with  local  news  coverage.  Modern  plant 
in  a  city  of  11,000.  Interviewing  for  June 
opening.  Send  resume  and  samples  to  Gary 
Dalton,  Urbana  Daily  Citizen.  PO  Box  191, 
Urbana  OH  43078. 


EDITOR 


PART  TIME 


Childrens  magazine  for  New  York  City-based 
national  Zionist  youth  movement  has  opportu¬ 
nity  for  an  editor.  Experienced  in  layout  and 
creative  writing  for  children.  Strong  Jewish 
knowledge  and  Zionist  background.  Salary 
competitive. 

Box  129  DO 

12th  Floor,  360  Lexington  Av 
New  York  NY  10017 


WRITER/ 

EDITOR 


cm 


Inc. 


seeks  strong  combination  Wri- 
ter/Editor  for  videotex 
experiment  in  Northern  New 
Jersey  to  work  now  through 
mid  1983.  If  you  desire  the 
challenge  of  developing 
medium  that  demands  creativ¬ 
ity,  faith,  enthusiasm  and  basic 
jounalistic  skills  to  make  it  suc¬ 
ceed,  a  job  with  the  CBS 
Videotex  editorial  group 
awaits  you. 


Rush  your  resume  with  salaryj 
history  to; 


Editorial  Personnel  Manager, 
CBS  Venture  One 
22-08  Route  208, 
j  Fairlawn,  NJ  07410 

I  Men&Womenofall  races  encou  raged  to 
I  apply 


NIGHT  NEWS  EDITOR 

Must  be  strong  in  graphics  and  have  proven 
news  judgment.  Metro  experience  preferred. 
Excellent  pay  and  benefits.  Send  resume,  refer¬ 
ences  and  clips  to  Jim  Witt,  Miami  News,  PO 
Box  615,  Miami  FL  33152;  (305)  350-2154. 


NATURAL  RESOURCES  REPORTER 
The  Missoulian,  western  Montana's  leading 
newspaper,  needs  a  natural  resources  reporter. 
The  beat  is  the  most  demanding  on  our  paper 
and  enjoys  a  tradition  of  excellence.  Appli¬ 
cant's  background  must  include  economics,  re¬ 
source  management  and  geology/geography. 
Three  years  reporting  experience  required.  The 
job  requires  an  ability  to  balance  complex 
energy  and  environmental  issues  which  involve 
extremely  contrasting  points  of  view.  Send 
complete  resume  and  no  more  than  five 
examples  of  best  work  to  Brad  Hurd,  City  Editor, 
Missoulian,  PO  Box  8029,  Missoula  Mt 
59807.  No  phone  calls  please.  Each  applicant 
will  receive  a  thorough  description  of  the  job. 
Applications  must  be  received  by  May  7. 


NEWS/FEATURE  WRITER  needed  for  quality 
weeklies  in  Peoria,  Illinois.  You'll  write  hard 
news  and  strong  features,  do  your  own  photo 
work,  and  assist  with  page  layout.  If  you  have  a 
desire  to  do  quality  work,  write  Dave  Pfans- 
chmidt.  Observer  Newspapers,  5717  N  Hum¬ 
boldt,  Peoria  IL  61614. 


NATIONAL  F(K)D  TRADE  newspaper  seeking 
stringers  to  submit  news  copy  and  assigned 
features  from  major  marketing  areas.  Please 
respond  to  Managing  Editor,  Grocers  Spotlight, 
22725  Mack  Av.  St  Clair  Shores  Ml  48080. 

OPENING  for  assistant  editor.  Catholic  weekly 
in  Zone  3.  Layout,  headline  writing  and  rewrite 
experience  necessary.  Also  photography.  J- 
school  grad  preferred.  Salary,  upper  teens. 
Send  resume  to  Box  4 101 ,  Editor  &  Publisher. 


STRINGERS  for  photographic  business  news¬ 
letter  to  cover  East  Coast  and  Chicago  areas. 
Retired  newsperson  who  hates  retirement  pre¬ 
ferred.  Janet  Marshall  Victor,  Photography 
Today,  Rt  2,  Box  197,  Templeton  CA  93456; 
(805)  239-1496. 


SPORTS  EDITOR 

We  need  an  imaginative  person  with  a  proven 
track  record  in  leadership,  graphics  and  writing 
skills  to  lead  a  sports  staff  of  8  on  a  hustling, 
growing  Sun  Belt  daily.  Send  resume  to  Box 
4129,  Editor  &  Publisher. 


SEMI-WEEKLY,  shopper  combination  near  St 
Louis  needs  reporter  to  cover  high  school 
sports,  county  government  and  do  features.  Re¬ 
ply  with  resume,  salary  requirements,  refer¬ 
ences  to  Box  4160,  Editor  &  Publisher. 


SPORTSWRITER 

We  need  a  self-starter  to  cover  community 
sports  for  our  suburban  twice  weeklies  in  Zone 
9.  Degree  preferred  supplemented  by  6  months 
journalistic  writing  experience.  Starting  salary 
$200-$250  plus  fringes.  Cover  letter,  resume 
and  clips  must  be  mailed  to  Personnel,  Times 
Publishing  Co,  PO  Box  370,  Beaverton  OR 
97075  by  5pm  Friday  May  14. 


SPORTS  EDITOR— We  need  an  imaginative 
person  with  a  proven  track  record  in  leadership, 
graphics  and  writing  skills  to  lead  a  sports  staff 
of  eight  on  a  hustling,  growing  Sunbelt  daily. 
Send  resume  to  Box  4179,  Editor  &  Publisher. 


THE  NEW  ORLEANS  Times-Picayune/States- 
Item  has  an  opening  for  an  experienced 
SPORTS  DESK  (lOPY  EDITOR/slot  person  with 
extensive  background  in  page  design  and  VDT 
system.  An  equal  opportunity  employer  M/F. 
Submit  resume  to  Personnel  Director,  The 
Times-Picayune  Publishing  Corp,  3800 
Howard  Av,  New  Orleans  LA  70140. 


MANAGING 

EDITOR 


Rapidly  growing  small  prestigious 
business  doily  seeks  editorial  pro. 
Minimum  5  years  management 
experience  as  Metro  City  Editor  or 
Managing  Editor  of  smaller  daily. 
Good  growth  potential,  excellent 
salary.  Send  resume  and  salary 
history  to;  Larry  Fisk,  Journal  Rec¬ 
ord  Publishing  Co,  621  N  Robinson, 
Oklahoma  City  OK  73102. 


MANAGING  EDITOR — Expanding  weekly 
financial  newspaper  needs  knowledgeable 
energetic  editor  to  direct  coverage  of  its  spe¬ 
cialized  field-state  and  city  financing,  tax 
exempt  securities  market,  municipal  bond 
dealers.  A  great  opportunity  for  financial  writer 
interested  in  this  important  area.  Excellent 
benefits.  Send  resume,  examples  of  best  work 
and  salary  requirements  to  John  H  Allan,  Edi¬ 
tor,  The  Bond  Buyer,  1  State  Street  Plaza,  New 
York  NY  10004. 


FREELANCE 


OPPORTUNITY  KNOCKS  TWICE  A  MONTH 
WITH  FREELANCER'S  NEWSLETTER!  For 
sample  copy,  send  self-addressed,  stamped 
#10  envelope  to:  Dept  N,  307  Westlake  Dr, 
Austin  TX  78746. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38Yellow- 
stone.  Forest  Hills  NY  11375. 


PHOTOJOURNAUSM 


ENTRY-LEVEL  position  on  small  daily.  We 
demand  quality  and  have  no  wire  photos.  Right 
person  will  assume  all  darkroom  duties,  turn 
out  sparkling  copies  for  regular  photo  page  and 
have  definite  chance  to  advance  if  they're  good 
enough.  Send  resume  to:  Jim  Small,  Editor, 
OIney  Daily  Mail.  OIney  IL  62450. 


WANTED:  Reporter/photographer  for  one  of 
Wyoming's  top  weekly  newspapers.  Photogra¬ 
phy  experience  a  must.  Good  salary  and 
benefits.  Send  resume  to:  The  Douglas  Budget. 
PO  Drawer  109,  Douglas  WY  82633,  Attn. 
John  Rider. 


PRESSROOM 


GROWING  weekly  group  in  Zone  2  needs  quali¬ 
ty-conscious  pressperson  for  4-unit  Harris  V- 
15A  and  AB  (jick  360.  Some  managerial  skills 
also  to  manage  printing-mailing  operations. 
Must  submit  to  psychological  testing.  Good  sal¬ 
ary  and  benefits.  Submit  resume  to  Box  4121, 
Editor  &  Publisher. 


PRESSROOM  NIGHT  FOREMAN  tor  a  large 
metropolitan  newspaper.  Primary  responsibilit¬ 
ies  include: 

•Overseeing  pressroom,  platemaking,  and 
news  print  operations. 

•Supervising  operating  personnel. 

Must  have  4-5  years  experience  with  Goss  Met¬ 
ro  equipment,  including  2  years  supervision. 
Salary  up  to  $27,3(30,  contingent  upon 
experience;  excellent  company  benefits;  5-day 
week;  Zone  3.  Submit  resume  by  May  3  to  Box 
4037,  Editor  &  Publisher. 


PRESSROOM  MANAGER 
Major  Midwestern  publisher  seeks  candidate 
for  position  in  our  modern  state-of-the-art  mul¬ 
tiple  press  high  volume  plant.  Must  have  5 
years  previous  supervisory  experience  on  multi¬ 
ple  unit  web  offset  operation.  College  degree  a 
plus. 

Salary  for  this  position  will  be  commensurate 
with  experience  and  will  be  more  that  competi¬ 
tive.  In  addition  we  offer  an  attractive  benefits 
package  and  excellent  working  conditions  in 
our  highly  desirable  suburban  location. 

For  confidential  consideration  please  submit 
resume  including  salary  history  to  Box  4163, 
Editor  &  Publisher. 

An  equal  opportunity  employer.  Zone  5 


SALES 


EXPERIENCED  salesperson  wanted  for  news¬ 
paper  in  central  California.  Salary  plus  commis¬ 
sion,  excellent  opportunity  for  advancement. 
Send  resume  to  PO  Box  2247,  Manteca  CA 
95336. 


GiENERAL  SALES  MANAGER — Our  organiza¬ 
tion  is  young  and  growing,  we  need  an 
individual  with  in-depth  working  knowledge  of 
advertising  gained  in  print  and  electronics. 
Background  and  knowledge  of  retail  and  hard 
and  staff  sales  office,  development  and  make 
major  market  presentations,  and  be  respons¬ 
ible  for  key  accounts.  Interpretation  and  news 
of  market  research  a  must.  Development  of 
advertising  promotional  support  programs  a  key 
part  of  this  position.  Should  be  sales  first  and 
administrator  second.  Need  verbal  and  written 
skills  and  should  be  comfortable  in  a  goal- 
oriented  environment.  Compensation  to 
$50,000  plus  car,  expenses  and  other 
employee  benefits.  Send  resume  in  confidence 
to  Box  4116,  Editor  &  Publisher. 
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POSITIONS  WANTED 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


ADMINISTRATIVE 


BA  with  4  years  in  print/advertising  seeks 
position  on  weekly  in  Zones  1  or  2.  RT  Davis,  28 
Weymouth  St,  A-1,  Holbrook  MA  02343. 


LET  ME  RUN  YOUR  PAPER  eHicientlyand  pro¬ 
fitably  by  using  my  management,  marketing, 
advertising  and  editorial  skills.  Box  4139,  Edi¬ 
tor  &  Publisher. 


PARTNER  for  16  years  old  publishing  busi¬ 
ness.  Terrific  opportunity  health  reasons.  TO 
Box  986,  Albuquerque  NM  87103. 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER— 
Best!!  $40,000  brings  me  to  your  paper.  Box 
4124,  Editor  &  Publisher. 


CLASSIFIED  AD  DIRECTOR  with  many  years 
experience:  sales,  incentives,  promos,  budget¬ 
ing,  etc  on  dailies  with  TMC  weeklies;  very  com¬ 
petitive  metro  area.  Currently  emplo^.  Prefer 
Zone  8,  9,  but  will  consider  any  for  right  deal. 
Box  4149,  Editor  &  Publisher. 


CARTOONIST 


WIDELY  PUBLISHED  cartoonist  (Playboy,  NY 
Times,  LA  Times  Syndicate  and  more)  seeks 
staff  position  on  newspaper.  Box  4174,  Editor 
&  Publisher. 


CIRCULATION 


CIRCULATOR:  Age  38.  18  years  management 
and  promotion  experience,  on  small  and 
medium  dailiesand  weeklies.  Experienced  with 
ABC,  TMC,  voluntary  collect,  phone  rooms  and 
boy  crews.  Seeking  to  relocate  as  manager  or 
assistant.  Box  4056,  Editor  &  Publisher. 


CONTEST  Wl  NNER — District  manager,  6  years 
experience,  strong  on  senrice,  collections,  and 
carrier  training,  seeks  position  with  medium  or 
large  daily.  Tom  Hair.  Box  249,  Red  Wing  MN 
55066.  Phone  (612)  388-1278. 


DYNAMIC  CIRCULATOR,  presently  employed, 
marketing  degree,  austere,  expertise  in 
external/internal  sales  development.  Desire 
opportunity  in  New  York  City/suburbs.  Box 
4110,  Editor  &  Publisher. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 


To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 


THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


EDITORIAL 


AUGUST  JOURNALISM  GRAD.  3  years  book 
and  magazine  editing,  freelance,  seeks  first 
reporting  or  copyediting  job  on  daily  or  weekly  in 
Zones  5,  4,  2.  Sharon  Thomas,  1740  W  Grand 
Blvd,  Detroit  Ml  48208;  (313)  894-8283. 

CLOSET  EVANGELICAL  coming  out  in  the 
open.  MA;  2V^  years  with  national  religious 
weekly  as  reporter,  writer,  editor.  Would  prefer 
editorial/column  work  interpreting  moral/ 
ethical  dimension  of  news.  Box  4109,  Editor  & 
Publisher. 

COPYREADING,  column  (samples)  for  J-school 
BA,  38,  who’s  taught  English,  directed  radio 
news,  published,  proofread.  PO  Box  686, 
Hutchinson  KS  67501;  (316)  663-5082. 

DESKMAN 

Sports,  experienced,  all  phases.  Zones  1 .  2, 3, 

4.  Box  4045,  Editor  &  Publisher. 

[X)ES  YOUR  NEWSPAPER  bore  you  and  your 
readers  and  does  it  make  grammarians  wince? 
Hire  a  good  editor.  Box  4127,  Editor  &  Pub¬ 
lisher. 

DESK  EDITOR  with  nine  years  experience  all 
phases  small  daily.  Seeks  position  with  Zone  2 
daily  at  least  30,000  circulation.  Interested  in 
dance,  books.  Prefer  job  that  includes  writing. 
BA,  VDT.  PR  inquiries  ok.  Box  4135,  Editor  & 
Publisher. 

EDITOR/WRITER  seeks  position  with  scientific 
or  technical  periodical.  Zoology  minor.  MSJ 
Medill.  One  year  experience  with  hazardous 
waste  public  information  office.  Covered  NRC, 
DOE,  Capitol  Hill  on  internship.  One  year  law 
school.  Box  4093,  Editor  &  Publisher. 

EDITOR 

Youthful  pro  seeks  real  challenge.  Have  been 
managing,  city  and  state  editor  on  small  and 
medium  award-winning  dailies.  Family  man. 
looking  for  long-term  opportunity  in  progressive 
city,  community.  Box  4113,  Editor  &  Pub¬ 
lisher. 

EMPLOYED  EDITOR  mid-sized  daily  hungry  for 
new  responsibilities.  Strengths  as  writer,  edi¬ 
tor,  manager  being  held  hostage  by  new  owners 
devoted  to  exporting  profit.  Seek  challenges  for 
my  skills  and  pride  in  quality-conscious  pub¬ 
lisher.  Box  4117,  Editor  &  Publisher. 

EXPERIENCED  daily  newsi'feature  writer  seeks 
new  challenges  on  quality  daily.  Box  4125, 
Editor  &  Publisher. 

EXPERIENCE.  Editor-weekly,  designed  new 
layout  and  marketing  strategy.  Business, 
courts,  county  beats  with  dailies.  Entertain¬ 
ment  expertise.  H  Allen,  (505)  388-3366.  Rt 
8.  PO  Box  181G,  Silver  City  MO  88061. 

IMMEDIATELY  available  any  Zone.  Young 
reporter  with  top  references.  Capable,  fast 
learner.  Ted  Stump,  18552  Collins,  Tarzana 
CA  91356;  (213)  342-2619. 

HAVE  8ELDEN  72 

WILL  TRAVEL 

Local  5-day  columnist-editor,  37,  seeks  com¬ 
petitive.  creative  metro  for  unorthodox,  winning 
format,  rare  writing  skill.  8ilingual.  photo  anc 
production  abilities,  expect  compensation  to 
match  results.  Box  4126.  Editor  &  Publisher. 

To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 


'  Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 

‘  Publisher,  575  Lexington  Av, 

'  New  York,  NY  1 0022.  Please  be 
selective  in  the  number  of  clips 
submitted  in  response  to  an 
!  ad.  Include  only  material 
:  which  can  be  forwarded  in  a 
i  large  manila  envelope. 


AMBITIOUS,  experienced  June  J-school  grad  1 
seeks  sports  reporter  position  on  daily,  any 
Zone.  Associate  sports  editor  of  U-Michigan  ‘ 
daily,  lots  of  freelance,  taught  journalism  in  a  1 
prison.  Buddy  Moorehouse.  2358  Twin  Lakes 
2A,  Ypsilanti  Ml  48197;  (313)  434-2058.  | 

JAPANESE-speaking  writer  and  photographer  , 
visiting  Far  East,  seeks  assignments.  Dmis,  I 
20712-52nd  Av,  Langley  BC  V3A  6C7. 

LABOR/BUSINESS  REPORTER:  Columns  pub-  i 
lished  in  major  metro  dailies,  including  Chica-  ! 
go  Tribune.  Stories  on  cover  of  Nation  &  Pro-  ; 
gressive  Magazines.  Completing  book  on  steel 
industry.  S^  job  on  publication  concerned  1 
with  issues  of  the  80's — productivity,  I 
industrial  decline.  Sun  Belt  flight,  job  1 
exportation.  Have  daily  experience.  Know  top  | 
experts,  leaders  in  union  and  industry.  Box  1 
4118,  Editor  &  Publisher. 

ENERGETIC,  aggressive  individual  seeks  entry- 
level  editorial  position  with  newspaper,  sports 
related  publication  or  communication  medium. 
Journalism  education  including  collegiate 
campus  daily  and  radio  station  experience. 
Zones  1.  2,  3,  4.  5  and  9.  Box  4141,  Editor  & 
Publisher. 

EDITOR/WRITER.  20  years  experience  all 
phases  of  publications/publicity.  Seeking  pub- 
lishing^ieher  education  work.  Box  4150.  Edi¬ 
tor  &  Publisher. 

FEMALE  SPORTSWRITER— High  Schools/ 
women's,  with  major  New  York  daily.  Also 
news,  features  work.  '78  J-grad.  Seek  writer's 
job  at  daily  or  marine  in  Los  Angeles  area. 
Box  4138,  Editor  &  Publisher. 

HIGHLY  SUCCESSFUL  major  metro  columnist 
has  writing  out  of  his  system  and  would  like  to 
move  into  management,  preferably  in  Sunbelt. 
Especially  enjoy  working  with  beginners.  Good 
people  person,  under  40.  presently  employed. 
Box  4148,  Editor  &  Publisher. 

LAW  DEGREE  (in  May):  Well  educated,  well- 
traveled.  Strong  writing  ability.  Seek  challeng¬ 
ing  assignment  in  States  or  overseas.  J  l^ker,  i 
2845  N  Park  Blvd.  Cleveland  Hts  OH  441 18;  1 
(216)  371-5334  | 

PHOTOGRAPHER 

NY  TIMES  syndicated  feature  writer  (mid-50‘s) 
30  years  newspaper  and  PR  writing,  editing,  ‘ 
pursues  Sunbelt.  CREATIVE  all  challenges! 
rart-time  if  not  full;  money  secondary  reward. 
Box  4081,  Editor  &  Publisher.  | 

THE  EYES  HAVE  IT!  Sharp-eyed,  creative, 
award-winning  photographer.  25,  seeks  staff 
spot  on  growing  metro.  Qualified  publicatKxi 
should  have  professxxial  and  creative  atmos¬ 
phere.  Box  4169,  Editor  &  Publisher. 

PHOTOJOURNALISM 

RESPONSIBLE  EDITOR-WRITER  seeks  chal-  : 
lenge  of  management,  community  relations  I 
and/or  technical  skills.  Good  writing  and  ethical 
journalism.  Box  4091,  Editor  &  l^blisher.  j 

PHOTOJOURNALIST  with  Missouri  BJ  and  6Vt 
years  daily  experience  seeks  position  with 
design-oriented  mid-size  daily.  VDT,  layoutand 
'  writing  back  up  good  eye.  Prefer  Zone  5  but  will 
!  consider  any  locale.  Available  now.  Mark  Prout, 

1  1207  Sierra,  Hannibal  MO  63401. 

SPORTS  EDITOR-WRITER— Victim  of  bu«^ 
cutback  after  1 1  years  of  superior  work.  At  35.  a 
real  desk  professional.  1  can  help  you  if  you  will 
help  me.  Box  4120,  Editor  &  Publisher. 

STRONG  HARD  NEWS  and  feature  writer  seeks 
staff  or  copy  desk  position.  Experienced.  Look¬ 
ing  for  a  challenge  and  a  future.  Call  DP  Nan- 
ney,  (601)  798^103  or  write  to  322  Dozier, 
Picayune  MS  39466. 

i  PRESSROOM 

{  EXPERIENCED  web  pressman  seeks  positK>n 

1  with  newspaper  or  web  publishing  company. 

1  Has  management,  purchasing  and  supervision 
:  experience.  Mid  and  Southeast  preferred.  Box 
!  4166,  Editor  &  Publisher. 

1 

TOP  NEW  YORK  DAILY  NEWS  reporter  and 
feature  writer  available  as  paper  flounders  to 
handle  major  breaking  news;  human  interest 
stories;  science,  education  or  legal  beat,  on 
well-written  daily,  weekly  or  magazine.  For  a 
newswoman  you  can  count  on  to  produce  copy 
with  flair  and  accuracy  on  deadline,  write  Box 
4140,  Editor  &  Publisher. 

:  WORKING  PRESSROOM  FOREMAN 

20  years  experience  from  composing  room 
!  through  mailing  room,  letter  press  or  offset. 

;  Would  consider  pressman  position  with  oppor- 
,  tunity  for  advancement.  Box  4177,  Editor  & 

;  Publisher. 

VaERAN  COPY  EDITOR  with  full  spectrum  of 
experience.  Prefer  Southern  college  town  or 

1  city  with  excellent  school  system.  Box  4108, 
Editor  &  Publisher. 

1  PRODUCTION 

1  OPERATIONS  or  PROOUCTION  MANAGER 
Experienced  in  all  operatingand  administrative 
!  areas,  with  particular  strei^ths  in  producixxn. 

1  data  processing,  mechanical  and  electronic 
:  engineering,  plant  facilities  development,  and 
'  expense  reduction  and  control.  Profit  and  peo¬ 
ple-oriented.  with  a  soIkJ  record  of  lowering 

I  operating  costs  and  raising  product  quality. 

Available  immediately.  Strictest  confidence. 

1  Box  4072,  Editor  &  F^blisher. 

VERSATILE  reporter/photographer.  5  years 
experience  on  one  daily,  seeks  general  assign¬ 
ment  spot  in  Zone7,8or9.  VDT  know-how.  Box 
4137.  Editor  &  Publisher. 

;  YOUNG  REPORTER  with  daily  news  experience 
!  covering  courts,  government  and  police  seeks 

1  reporting  position  on  daily  or  weekly  in  Zone  1. 

but  will  consider  offers  from  other  Zones.  Box 
j  4086,  Editor  &  Publisher. 

YOUNG.  ENERGETIC  REPORTER  with  2  years 
experience  seeks  reporting/editing  job  on  small 

1  weekly  or  daily  in  Zones  6.  8  or  9.  Available  in 

1  May.  Contact  Jim  Austin.  51  Papermill  Av. 

1  Indiana  PA  15701;  (412)  349-6370. 

PRINTING  MANAGEMENT  GRADUATE,  BS 
degree,  internship  with  major  publisher,  seeks 
j  challenging  position  with  advancement  oppor- 
1  tunity.  Mac  Rose.  Box  Q,  St  Augustine  FL 
!  32084;  (904)  471-9000. 

I 
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Harry  Hoiles  asks  court 
to  liquidate  Freedom 


Harry  H.  Hoiles,  son  of  the  founder  of 
Freedom  Newspapers,  Inc.,  has  filed  a 
suit  asking  the  Orange  County  (Calif.)  Su¬ 
perior  Court  to  order  the  involuntary 
liquidation  of  the  company  and  the  dis¬ 
tribution  of  its  assets  among  family 
members. 

Hoiles,  who  with  his  family,  owns 
approximately  33%  of  the  stock,  also  is 
seeking  actual  and  punitive  damages  from 
the  other  shareholders  named  as 
defendents  in  the  action. 

The  latter  are  Freedom  Newspapers 
and  the  families  of  his  sister,  Jane  Hoiles 
Hardie  of  Marysville,  Calif.,  and  his 
brother,  the  late  Clarence  H.  Hoiles. 

The  defendents  include  Robert  D.  Har¬ 
die  chairman  of  the  company’s  board  of 
directors,  and  Robert  D.  Threshie,  Jr. 
publisher  of  the  Register,  the  group’s 
flagship  newspaper. 

Hardie,  publisher  of  Freedom’s  news¬ 
paper  in  Maryville,  the  Appeal- 
Democrat,  is  the  husband  of  Harry 
Hoiles’  sister,  Jane.  Threshie  is  married 
to  Clarence  Hoiles’  daughter.  Ten  other 
members  of  the  C.H.  Hoiles  family  also 
are  named  as  defendants. 

Hoiles  charges  in  the  suit  that  the  rest 
of  the  family  has  attempted  to  exclude 
him  from  management  of  the  company 
and  reduce  the  value  of  his  holdings. 

Freedom  Newspapers  owns  or  con¬ 
trols  31  dailies,  8  weeklies,  a  television 
station  and  a  weekly  shopper. 

Clarence  Hoiles  was  chairman  of  the 
board  when  he  died  and  Harry  was 
vicepresident.  The  two,  whose  father  was 
R.C.  Hoiles,  served  as  co-publishers  of 
the  Register  from  1975  to  1979. 

Freedom  Newspapers  was  founded  on 
a  Libertarian  philosophy  but  in  recent 
years  the  Register  has  confined  its 
Libertarian  views  to  the  editorial  page 
while  removing  them  from  its  news  col¬ 
umns.  The  paper  is  in  a  close  competitive 
battle  with  the  Los  Angeles  Times  for 
control  of  the  Orange  County  market. 

Hoiles  indicated  in  the  suit  that 
attempts  have  been  made  to  freeze  him 
out  of  an  executive  role  in  the  company. 
He  said  the  majority  of  shareholders 
changed  the  firm’s  bylaws  to  allow  the 
election  of  the  executive  committee  by 
the  directions  instead  of  by  an  overall 
vote  of  the  shareholders.  As  a  result,  he 
complained,  he  was  eliminated  Irom  the 
executive  committee  at  a  February  8 
meeting.  He  still  serves  on  the  board  of 
directors. 

He  further  contended  that  twice  in  the 
last  two  years,  the  other  branches  of  the 
family  have  tried  to  buy  his  family’s 
shares  with  an  offer  he  said  was  worth 
only  9%  of  the  fair  market  value  of  stock, 
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all  of  which  is  privately  held. 

By  restricting  the  transferability  of 
their  own  stock,  he  asserted,  other  family 
members  isolated  and  limited  the 
marketability  of  his  own  stock  and  lo¬ 
wered  its  value. 

Hoiles  declined  to  comment  on  the 
suit,  but  his  attorney,  Richard  Quan,  told 
E&P:  “Certain  acts  against  my  client  in 
the  past  8  or  9  months  have  been  unduly 
oppressive.  He  has  found  it  impossible  to 
sell  his  stock  on  the  outside.  The 
defendants  have  suppressed  the  value  of 
the  stock  and  have  isolated  Mr.  Hoiles 
from  office.”  Hoiles  still  maintains  an 
office  in  the  headquarters  of  Freedom 
Newspapers  in  Santa  Ana,  also  the  home 
of  the  Register. 

D.R.  Segal,  Freedom’s  president,  said 
the  suit  would  be  “vigorously  defended.” 
He  added  that  a  court  ordered  liquidation 
of  the  company’s  assets  would  not  be  in 
the  best  interest  of  the  stockholders,  the 
readers,  or  the  advertisers. 

According  to  Segal,  the  suit  will  no 
affect  the  normal  operations  of  the  com¬ 
pany  and  that  Freedom  plans  a  number  of 
expansions. 

Jim  Murray  wins 
Red  Smith  award 

Jim  Murray,  sports  columnist  for  the 
Los  Angeles  Times,  was  named  the  1982 
recipient  of  the  Associated  Press  Sports 
Editors’  annual  Red  Smith  Award. 

The  award,  based  on  long-standing 
excellence  in  sportswriting,  will  be  pre¬ 
sented  to  Murray  on  June  24  in  Tampa, 
Fla.,  as  the  APSE’s  national  convention. 

Murray,  who  has  written  a  column  for 
the  Times  since  1%1,  has  been  named 
National  Sportswriter  of  the  Year  14 
times  and  is  currently  syndicated  in  125 
newspapers. 


Allbritton  says  his 
primary  job  is  banker 

Joe  L.  Allbritton,  who  is  currently 
negotiating  to  buy  the  New  York  News, 
told  a  recent  meeting  of  Riggs  National 
Bank  shareholders  that  his  newspaper 
holdings  “consume  practically  none”  of 
his  time  and  that  his  principal  occupation 
is  at  the  Riggs. 

In  a  report  on  the  meeting  which 
appeared  in  the  Washington  Post,  Allbrit¬ 
ton  was  quoted  as  saying,  “my  principal 
occupation  is  at  the  Rigg,”  that  his  other 
holdings  “consume  practically  none  of 
my  time,”  and  that  if  he  is  successful  in 
buying  the  News,  “my  modus  operandi 
will  be  similar.” 

Allbritton  is  currently  negotiating  with 
the  News’  11  unions  in  an  attempt  to 
come  up  with  some  $70  million  in  wage 
and  benefit  concessions.  Should  agree¬ 
ments  be  reached  prior  to  a  deadline  set  at 
April  25,  he  will  consummate  the  deal  to 
acquire  the  newspaper  from  its  parent 
Tribune  Company  of  Chicago. 

According  to  first  quarter  reports, 
Riggs  National  Bank,  the  largest  in  Wash¬ 
ington,  D.C.,  had  a  14%  gain  in  profits. 
Riggs’  earnings  for  the  first  quarter  of  this 
year  were  $6.3  million  compared  with 
$5.5  million  a  year  ago. 

On  March  31,  the  bank  had  assets  of 
$3.6  billion  compared  to  $3.2  billion  a 
year  ago. 


Golf  tourney 

Denver  Post  will  sponsor  a  sanctioned 
Tournament  Players  Association  (TPA) 
golf  event  August  12-15  at  the  city’s  Pine- 
hurst  Country  Club,  publisher  Lee  J. 
Guittar  said. 

Guittar  said  the  tournament,  which  will 
attract  the  nation’s  top  golfers,  will 
become  an  annual  event  to  benefit  The 
Children’s  Hospital  in  Denver. 

The  50  professionals  in  the  tournament 
will  include  40  of  the  top  all-time  money 
winners  from  TPA,  the  publisher  re¬ 
ported. 


Please  contact  at  the  Stanford 
Court  during  ANPA  Week 


LEE  E.  DIRKS 

•  Broker 

•  Appraiser 
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Europrint’s  newspaper  games  are 
making  circulation  history  around 
the  world. 

New  promotional  games  were  F 
developed  especially  to  increase  ^ 
newspaper  circulation. 

With  a  card  delivered  to  every 
household  and  a  chance  to  win 
money  or  prizes,  everyone 
will  be  buying  your  newspaper. 


For  more  information 
on  our  exclusive  games 
call  collect  (305)377-2311 

1201  Brickell  Avenue,  Suite  301 
Miami,  Florida  33131 
Telex:  514772 

Come  see  us  at  the 

San  Fransisco  INPA  Convention 


Denver’s 

Best 


Behind  the  facts  and  figures  that  position  the  News  as  the 
dominant  Denver  daily  (ABC  circulation,  Sept.,  ’81 — Belden 
studies,  ’81)  are  compelling  reasons  for  its  leadership. 

Informative,  entertaining,  enlightening  special  sections  every 
morning,  a  tabloid  format  that’s  compact  and  contemporary  and  a 
highly-readable  mix  of  editorial,  graphics,  columnists,  cartoonists, 
hard  news  and  feature  articles.  Denver’s  Best — and  getting  better! 

DENVER’S  EXTRAORDINARY  MORNING  NEWSPAPER 

Rocky  Mountain  News 

A  Scripps-Howard  Newspaper.  Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 

ATLANTA  •  NEW  YORK  .  BOSTON  •  SAN  FRANCISCO  •  CHICAGO  •  DALLAS  •  LOS  ANGELES  •  PHILADELPHIA  •  DETROIT 
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